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1  Executive Summary 

 

Léger Marketing is pleased to present the Canadian Food and Inspection Agency (CFIA) with 
this report on findings from quantitative and qualitative research on Canadians’ awareness, 
attitudes, and behaviours as they relate to food safety. 
 
This report was prepared by Leger Marketing who was contracted by the CFIA (contract number 
39903-110228/001/CY awarded September 30, 2010, with a ceiling value of $104,261). 
 
Research Objectives and Methodology  

The CFIA continues to develop and deliver programs and services designed to protect 
Canadians from preventable food safety hazards, ensure that food safety emergencies are 
effectively managed, and permit the public to be aware of—and contribute to—food safety. The 
core objective of the research was to assess changes in the perceptions, attitudes and 
behaviours of Canadians as it relates to food safety.  

A two-pronged methodology was devised for this research. A quantitative survey was used to 
measure public opinions on food safety and provide data for comparison with research 
conducted previously by the CFIA while qualitative focus groups were also used to provide a 
deeper understanding behind the quantitative findings. 

Each wave of the quantitative portion of the research was comprised of a random number 
dialling telephone survey of approximately 1,000 adult Canadians using Computer-Assisted 
Telephone Interviewing (CATI). The margin of error for a random telephone sample of 1000 
respondents is +/- 3.1 percent in 19 times out of 20.  

Additional information for each questionnaire 

 Median 
Length In field dates Response rate 

Wave 1 (n=1003) 19 Minutes 
November 11, 2010  
to  
November 28, 2010 

41.1% 

Wave 2 (n=1001) 17 Minutes 
March 1, 2011  
to  
March 19, 2011 

42.8% 

  

For the qualitative phase of the research, a total of six (6) traditional focus groups were 
conducted in February. All groups lasted approximately 120 minutes and were held in the 
evening, at 6 p.m. and 8 p.m. Participants were recruited from random phone calls to the 
general population as well as from Leger Marketing’s panel of individuals who have previously 
agreed to be contacted regarding research. 
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 Groups were held in the following locations: 
 

 Toronto, February 1, 2011 (English) 
 Edmonton, February 2, 2011 (English) 
 Montreal, February 3, 2011 (French)  

 

In each location, a total of 12 participants were recruited per group to ensure that a minimum 
of 8 to 10 recruits would attend and participate. Recruits were people who at least shared 
responsibilty for food purchasing and preparation in their household. At least 30 percent of each 
group was comprised of individuals with children under the age of 18. Participants were 
engaged to ensure an equal mix of male and female participants, while ensuring an appropriate 
mix of education and income levels.  Qualitative research should be considered directional only 
and results can not be extrapolated to the entire population. 

Research instruments for the qualitative and quantitative portions of the research were 
designed so as to allow for comparison, where possible, with previous research conducted by 
the CFIA. 
 
Overview of Findings 

Canadians remain confident in the food safety system. While there are variances in the degree 
of confidence, 89 percent of Canadians are moderately confident in the food system. 
Quebeckers and British Columbians are the least confident while Canadians in Saskatchewan 
and Manitoba are the most confident. Men also tend to have more confidence in the food 
system than women. 

 

Confidence in the food system comes from a variety of reasons with the top reason being that 
Canadians have faith in the food safety system. However, belief in the system is not without a 
healthy level of concern among those who have average levels of confidence. Canadians also 
take a fairly practical view that if they have not had bad food experiences, then the system 
must be the reason. Those that report low levels of confidence in the system do not base their 
confidence on bad experiences; rather they base their concern on general concern and 
pessimism regarding the food system and the resources available to maintain this system. 

 

As time passes, the impact of the Maple Leaf recall on the thoughts and opinions regarding 
Canadian food safety has decreased. While generally split on whether or not a recall means the 
system has worked, or the system did not work, Canadians do realize that the low number of 
serious events is due in some part to the strength of the system. Overall a large majority 
understand recalls happen even with the best of efforts to avoid them. Perhaps as a result of 
this understanding, specific searches for information on recall have declined and more general 
searches for information are increasing. 
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Canadians generally believe that it is everyone’s responsibility to ensure a safe food production 
system.  Confidence in the Canadian institutions that play a role in food safety is relatively high. 
However, confidence in foreign food safety institutions is low. Canadians believe that food 
produced in Canada is safer than food produced in other developed countries, though they 
understand that imported foods must meet the same Canadian standards as domestic foods 
before they can be sold in Canada.  One variable adding to this perception is the high levels of 
confidence in Canadian farmers and the Government of Canada itself. Canadians express less 
confidence in the food production industry, and in focus groups some participants indicated this 
was partially due to the industry’s focus on business goals. Foreign institutions did not receive 
high levels of confidence, due to the concern that many countries did not have the same 
regulations or control over the system. As well, Canadians expressed concern about Canada’s 
ability to verify that proper food safety systems were in fact being used in foreign countries.  

 

Canadians do look to the Government for information on food safety and in general the 
Government of Canada (GoC) is doing well on providing the required information. There is a 
consistent expectation that important information, such as mislabeled allergens, will be available 
on TV or through other media. However, those engaged in an active search will likely seek 
information on a government website.   

 

There is a general misconception among Canadians that most preventable contamination occurs 
outside of the kitchen.  Canadians generally believe that they follow proper food handling 
procedures and most report following major food safety measures. Yet, despite naming meat 
and poultry as being most susceptible to contamination, only 35 percent of respondents 
regularly use a digital meat thermometer.  Most feel they either overcook their meat and poultry 
or have enough experience to know when it is properly cooked.  Many do report that when 
cooking larger products, like turkey or roasts, they use a thermometer. 

 
Key Conclusions 

The Canadian food safety system is considered to work well, and the vast majority of Canadians 
are confident in the system. There are concerns that the Canadian food safety system is over-
burdened and there is some confusion among Canadians about how the system works.  
Generally, Canadians understand that food recalls are part of the system and that recalls 
generally indicate the food safety system is working. 

 

Awareness is low among Canadians on the specific role of the CFIA in the food safety system. 
More communication activities would increase awareness and help provide increased levels of 
confidence in the system. 
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Political Neutrality Statement and Contact Information 

Léger Marketing certifies the final deliverables fully comply with the Government of Canada 
political neutrality requirements outlined in the Communications Policy of the Government of 
Canada and Procedures for Planning and Contracting Public Opinion Research. 

Additional information   

Supplier name:  Léger Marketing 
PWGSC Contract Number: 39903-110228/001/CY 
Contract Award Date:  September 30, 2010 
Contract Ceiling:   $104, 261 
 

To obtain more information on this study, please email por-rop@inspection.gc.ca. 

 

Note on interpretation of research findings 

The views and observations expressed in this document have been developed by Leger 
Marketing based on the quantitative and qualitative research conducted specifically for this 
project. The report may or may not reflect the opinions of the Canadian Food Inspection 
Agency.  

Quantitative Findings 

Results for the quantitative portion of this research (i.e. each wave of the survey with 1,000 
respondents) are deemed representative of the adult Canadian population and as such can be 
generalized with a margin of error of +/- 3.1 percent in 19 times out of 20. 

Qualitative Findings 

While care and consideration was taken to represent the fabric of the target audience, the 
qualitative portion of this research (i.e. focus groups) should be considered directional only and 
results should not be projected as representative of the entire Canadian population. It is 
intended to provide deeper insights into the underlying reasons for opinions or lack thereof. 


