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Confidentiality

Any material or information provided by The Department of Canadian Heritage and all 
data collected by Decima will be treated as confidential by Decima and will be stored 
securely while on Decima's premise (adhering to industry standards and applicable 
laws).  

Proprietary Warning

The information contained herein is proprietary to The Department of Canadian 
Heritage and may not be used, reproduced or disclosed to others except as specifically 
permitted in writing by the originator of the information.  The recipient of this 
information, by its retention and use, agrees to protect the same and the information 
contained therein from loss, theft or compromise.  Any material or information provided 
by The Department of Canadian Heritage and all data collected by Decima will be 
treated as confidential by Decima and will be stored securely while on Decima's 
premise (adhering to industry standards and applicable laws).
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Research Objectives

The 2010 Olympic and Paralympic Winter Games will be taking place in Vancouver 
and Whistler in February and March 2010.  With that in mind, the Department of 
Canadian Heritage was interested in learning more about Canadians’ perceptions 
of the Federal Government’s role in the hosting of the Games and the perceived 
impact the Games will have on Canada.

More specifically, the objectives of this research were to:

� Understand the extent to which Canadians are aware of the 2010 Winter Games;

� Measure awareness of the role the Government of Canada plays in hosting the event; 
and

� Explore Canadians’ perceptions of economic, social, cultural and sport benefits 
associated with the events.
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Research Methodology

�Data collection was conducted using the Decima teleVox, a national telephone 
omnibus, via CATI (Computer Assisted Telephone Interviewing) from dialing 
facilities in Toronto, Montreal, and Ottawa.  

�Data collection for this study was conducted from June 14th to June 27th 2007.

�Respondents were 18 years of age or older. 

�The most up-to-date and accurate sample available was used as every Canadian 
household with a valid telephone number has an equal chance of being selected 
for the study.  New exchanges are added monthly.

�A total of n=2,020 respondents completed the survey. 

�The data is weighted to replicate actual population distributions by age and sex 
within each region according to the 2001 Census data.



6

Research Methodology

� The regional distribution of the interviews, along with their associated margins of error, are outlined below:

� It is important to note that the margins of error outlined in this section should be considered the maximum 
margins associated with affirmative responses of 50%.  The margins of error will vary based on a variety of 
factors from question to question based on sample size and the actual percent to which the margin of error 
is being associated.  For instance, the margin of error associated with a question where 50% of 
respondents answered in the affirmative will differ from a question where 15% of respondents answered in 
the affirmative (assuming the same sample size for both questions).

� It is important to note that results associated with population sub-groups are based on smaller sample 
sizes and will therefore have a higher margin of error.

Error Interval

Atlantic 205    interviews +/- 6.8 %
Quebec 504    interviews +/- 4.4 %
Ontario 653    interviews +/- 3.8 %
Manitoba/Saskatchewan 204    interviews +/- 6.9 %
Alberta 200    interviews +/- 6.9 %
British Columbia 254    interviews +/- 6.2 %
Total Canada 2,020 interviews +/- 2.2 %
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Sample Disposition

A total of 53,666  telephone numbers were called for this study, from which 49,122 households were qualified 
as eligible (adults 18 years and older) and 2,020  completed the survey.  The overall response rate is 4%.  
The following report on sample disposition and response rate follows MRIA guidelines, which are set up to 
establish consistency in reporting across the market research industry.

A (1-14) Total Attempted 53666
1 Not in service (disp 4,44,47) 1111
2 Fax (disp 10,46) 1417
3 Invalid #/Wrong# (disp 9,12,13,43,77,88) 2016

B (4-14) Total Eligible 49122
4 Busy (disp 2,42) 1838
5 Answering machine (disp 3,8,45) 11129
6 No answer (disp 1,41,48) 16492
7 Language barrier (disp 11) 816
8 Ill/Incapable (disp 14) 110
9 Eligible not available/Callback (disp 6,7) 3254

C (10-14) Total Asked 15483
10 Household/Company Refusal (disp 15,21) 6835
11 Respondent Refusal (disp 22,23,26,27,89) 6431
12 Qualified Termination (disp 24,28,29) 136

D (13-14) Co-operative Contact 2081
13 Not Qualified (disp 3X,25) 62
14 Completed Interview (disp 20) 2020

REFUSAL RATE 86.56
(10+11+12) / C
RESPONSE RATE 4.24
D (13-14) / B (4-14)

INCIDENCE* 97.20
[(14+12) / (13+14+12)]*100
[(CI+QualTM)/(NQ+CI+QualTM)]*100
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Executive Summary

Awareness of the 2010 Olympic and Paralympic Winter Games

• When asked the location of the 2010 Olympic and Paralympic Winter Games, 
approximately six in ten Canadians have an overall awareness of where they will be 
held.  

• 55% cited Vancouver and/or Whistler, 4% percent cited the correct province and 2% 
mentioned Canada in general.

• One third of Canadians do not know where the 2010 Olympic and Paralympic Winter 
Games will be held.

Role of the Government

• The majority (67%) of Canadians believe that the Federal Government will help finance 
the 2010 Winter Games and also be responsible for services such as security and 
customs.

Perceived Impact of the Winter Games

• For the most part, Canadians believe that the 2010 Winter Games will have positive 
impacts on the country.

• Canadians believe the most positive impact will be seen on tourism (92%), Canada’s image 
abroad (86%) and on national pride in all parts of the country (82%).
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Executive Summary

Perceived Impact of the Winter Games (cont’d)

• Canadians are more reluctant to say that the Games will have a positive impact on 
individuals facing social challenges.

• Four in ten (40%) say that the Games will have no impact and nearly two in ten (16%) 
believe hosting the Games will have a negative impact in this particular area.

• Generally, residents of British Columbia share similar views to other Canadians 
regarding how the Games will have an impact on the community and the country.

• Those living in BC are less likely than other Canadians to believe that the Games will 
have a positive impact on individuals facing social challenges (29% in BC believe in a 
positive impact compared to 37% among all Canadians).


