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Background and Research Objectives

In order to gauge on-site Canadian satisfaction with the 2015 CLAC events, and to ensure the program is meeting its objectives outlined in the Report on 

Plans and Priorities, the Department of Canadian Heritage commissioned Quorus Consulting to conduct a public opinion survey on the 2015 Christmas 

Lights Across Canada (CLAC) program.

The CLAC program was launched in 1985 to brighten the Ottawa winter and has grown to become an annual celebration not only in the Capital but also in 

the 13 provincial and territorial capitals. In Canada’s Capital Region, thousands of multicoloured lights glow each evening from 4:30 p.m. to 2 a.m. during 

the holiday season. 

The program launched with an official illumination ceremony held on Parliament Hill on December 2, at 7 p.m., and ran until January 7, 2016. Notable 

program updates this year include more lights in the Capital, a new multimedia winter lightscapes projection show on Parliament Hill, enhanced 

pyrotechnics and a well-known Canadian artist at the illumination Ceremony. 

The specific objectives of this public opinion research are to:

• Measure the effectiveness of the current marketing strategy in place to promote the Christmas Lights program in the National Capital Region; and 

• Measure the overall satisfaction with the illumination ceremony and new multimedia projection show.
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Research Objectives and Methodology

The Department of Canadian Heritage commissioned Quorus Consulting to conduct a public opinion survey on the 2015 Christmas Lights 

Across Canada (CLAC) program. The program launched with an official illumination ceremony held on Parliament Hill on December 2 and 

ran until January 7, 2016. Notable program updates this year include more lights in the Capital, a new multimedia winter lightscapes

projection show on Parliament Hill (referred as the “Projection Show” in this report), and enhanced pyrotechnics and a well-known 

Canadian artist at the Illumination Ceremony. The specific objectives of this public opinion research are to:

 Measure the effectiveness of the current marketing strategy in place to promote the Christmas Lights program in the National Capital Region; and 

 Measure the overall satisfaction with the illumination ceremony and new multimedia projection show.

Important methodological considerations related to this study are as follows:

 The study was completed via an on-site face-to-face survey with people attending the CLAC Illumination Ceremony or the Projection Show in 

front of the Parliament Hill buildings, on December 2nd, 2015 (Illumination Ceremony) and on December 5th, 2015, during the Projection Shows, 

with a total of n=437 respondents 16 years of age or older. Of these, 124 respondents completed the survey on December 2nd (Illumination 

Ceremony day), and 313 completed it on December 5th (regular Projection Show day).

 All respondents were given the choice of conducting the survey in English or French.

 The data are not weighted and responses for the on-site survey were considered valid if participants agreed to participate.           

4



Executive Summary

Satisfaction with CLAC Activities

• The majority of visitors are highly satisfied with their experience at either the Illumination Ceremony or the Projection Show. Over 
9 in 10 respondents gave positive scores for most of the satisfaction questions, including:

• 94% of visitors say overall they are “extremely” or “very” satisfied with the event;
• 98% “strongly” or “somewhat” agree they would recommend the event to others;
• 94% “strongly” or “somewhat” agree the Illumination Ceremony or Projection Show contribute to the vibrancy of Canada’s Capital Region;
• 95% “strongly” or “somewhat” agree the Illumination Ceremony or Projection Show are worth seeing another time.

• Several other more specific aspects of CLAC were evaluated, and here again, a large majority of respondents were satisfied, 
particularly with respect to the projected images (93%), lighting effects (92%), and the music, audio and sound effects (87%).  The 
storyline may not have come across in a very compelling or recognizable manner for attendees as only 65% indicated they were 
either “extremely” or “very” satisfied this aspect of CLAC.

• The Projection Show length was generally perceived to be “just right” by 84% of respondents, although those who saw it during
the Illumination Show are more likely to say it was too long compared to those who saw it during the regular Projection Show 
night (9% vs. 3%).
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• Over 7 in 10 respondents (71%) attended the Illumination Ceremony for the first time this year. 
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First-time visitors and return visitors shared very similar levels of satisfaction with the event.

• Over 4 in 5 (84%) respondents were “extremely” or “very” satisfied with the Illumination Ceremony pyrotechnics. Only 2% were 
dissatisfied with the bilingual format of the show. A portion of respondents (16%) chose not to comment on this aspect of the event.

• Nearly 3 in 5 (57%) respondents agree that seeing Illumination Ceremony and the lights on Parliament Hill is a family tradition for 
them, particularly married respondents vs. single respondents (71% vs. 51%).

Communications

• Word of mouth is the most important promoter of CLAC activities, with 38% of attendees saying they heard about the event this way. 
This is followed by online sources (33% overall – most of which is driven by Facebook), and 26% heard about CLAC through traditional 
media (i.e. radio, newspapers, media in general, outdoor posters). However, being at the right place at the right time was important for 
exposure of the Projection Show: attendees to this event are more likely than Illumination Ceremony attendees to say they heard 
about it by walking or driving by the site (15% vs. 2%).

• Respondents were asked to indicate how often they use various traditional and social media channels. Facebook is the most frequently 
used media (77% use it at least a few times a weak), followed by television (69%) and radio (66%), YouTube (66%), and other online 
news outlets (56%). 
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Appendix A –

Research Methodology



Important methodological considerations related to this study are as follows:

 The study was completed via an on-site face-to-face survey with people attending the CLAC Illumination Ceremony or the Projection Show.

 The survey took place in front of the Parliament Hill buildings, on December 2nd, 2015 (Illumination Ceremony) from 7:30 pm to 9:30 pm, and on 

December 5th, 2015, from 5:30 pm to 10:30 pm, during the Projection Shows.

 The survey design considered investigating elements particular to the Illumination Ceremony only that night of interviewing.

 CLAC visitors were intercepted by trained interviewers using a “first available” approach. 

 Data was collected using a pen and paper approach, and interviews lasted 4 minutes on average.

 All respondents were given the choice of conducting the survey in English or French.

 A total of n=437 respondents 16 years of age or older completed the on-site survey. Of these, 124 respondents completed the survey on December 2nd

(Illumination Ceremony day), and 313 completed it on December 5th (Projection Show day).

 The data is not weighted to replicate actual population distributions given the non-probability sampling used: responses for the on-site survey were 

considered valid if participants agreed to participate.

 The sampling approach used was selected for its convenience and level of appropriateness to the event at hand, understanding its statistical limitations. 

Given the convenience sampling approach used for participant recruitment, the ultimate survey results cannot be statistically projected to the Canadian 

population or overall visitors of the Christmas Lights Across Canada events and estimates of sampling error cannot be calculated.

Research Methodology
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Appendix B –

Survey Questionnaires



Illumination Ceremony Questionnaire (English)
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Illumination Ceremony Questionnaire (French)
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Projection Show Questionnaire (English)
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Projection Show Questionnaire (French)
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Appendix C – Data Tables
(available under separate cover)


