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Executive Summary

Research Objectives and Methodology

The Department of Canadian Heritage (PCH) has commissioned a survey to measure audience satisfaction 

regarding ongoing Canada Day in the Capital programming as well as create necessary data to find and maintain 

financial sponsors for the program. Canada Day in the Capital celebrations are organized every year on July 1st in 

Canada’s Capital Region (CCR). The topical areas investigated include:

 Attendance at all official sites

 Sites visited

 Profile of participants (demographics)

Important methodological considerations related to this study are as follows:

 The study was completed in two stages: a) an on-site face-to-face participant recruitment stage on Canada Day near the 

three official sites: Parliament Hill, Major’s Hill Park, and behind the Canadian Museum of History (CMH); and  2) a follow-

up online survey with the contacts collected through the on-site recruitment stage. 

o Due to challenges related to the weather, interviewer scheduling and increased security to access Parliament Hill, 

recruitment efforts were nearly entirely focused on Parliament Hill and Major’s Hill Park. As findings in this report 

will show however, efforts still resulted in recruiting attendees who visited behind the CMH even if they were not 

specifically intercepted on that site.

 The on-site recruitment phase took place on July 1st, 2017, and the online survey data collection was conducted from July 

4th to July 20th, 2017.

 The data is not weighted to replicate actual population distributions given the non-probability sampling techniques used 

at both stages.

 Satisfaction levels with programming

 Impacts of programming and event organization

 Advertising recall and preferred information sources
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Sites Visited and Visitors Profile

• The most popular official site visited by respondents on Canada Day is Major’s Hill Park attended by 60% of 

respondents, followed by Parliament Hill (44%), and the grounds of the Canadian Museum of History (26%).

• On average, respondents visited 1 out of the 3 official sites. Nearly 1 in 10 respondents (8%) visited the three 

official sites, 47% visited one, and 15% did not visit any. The latter are likely those who were outside Parliament 

Hill when access to the grounds was difficult.

• Sixty percent of respondents do not live in Canada’s Capital Region (CCR). The majority of these “visitors” (92%), 

live elsewhere in Canada, while 8% were visiting from other countries.

• Canada Day celebrations are clearly an activity that people want to experience as a group: only 4% attended 

alone while 96% attended with at least one other person. On average, groups were of 4 or 5 people. Residents 

with visitors from out of town tend to visit in larger groups, and over a quarter (29%) visited with children under 

16 years old.

Executive Summary
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Satisfaction with Canada Day Activities

• An overall decline in satisfaction levels is observed compared to 2015. Over half of respondents (54%) are 

satisfied with the Canada Day festivities in 2017 (86% in 2015), as well as the entertainment and performances 

presented (51% vs. 83% in 2015), and the organization of events (37% vs. 90% in 2015).

• At least half are satisfied with each site, especially Major’s Hill Park (66%), the grounds of the CMH (58%), and 

Parliament Hill (56%). These results are also lower than in 2015 (86%, 80% and 79% respectively).

• As in 2015, the main three highlights of Canada Day are the fireworks (26%), the performances and musical acts 

(16%), and the ambiance or atmosphere created by the crowds (13%).

• When asked to provide suggestions for improvement, 74% of respondents suggested focusing on logistical 

aspects, with a particular emphasis on reducing security-related line-ups (33%), better crowd management 

around security (27%) and improving accessibility to events in general (12%). Otherwise, suggestions touched 

on improving communications (13%), and improving the content or activities programmed (12%).

Economic Impact

• Canada Day accounted for 90% of visitors’ decision to visit the CCR, a higher number than the 69% observed in 

2015. A vast majority (88%) stayed at least one night in the region, mostly with friends and/or family (52%) and 

hotels (29%). Similarly, more than half of local residents (53%) hosted family and friends for Canada Day.

• Visitors to the region spent more money compared to mixed groups of residents and visitors, or groups of 

residents only (Note: visitors were asked their spend during their entire stay in the CCR whereas locals were 

only asked their spend on Canada Day). On average, respondents spent $621.78.

Executive Summary
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Impact of Canada Day Festivities on View of Canada

• Local residents and Canadian visitors were asked to rate their agreement with several statements related to the 

impact the Canada Day celebrations had on them. Two particular trends emerged: the statements that 

performed the best in 2015 also performed the best in 2017, and, disagreement with the statements is 

generally higher this year. Agreement was highest with the following: Canada Day was a great occasion to 

celebrate nationhood (74%), and Participating in Canada Day activities has left me with lasting memories (74%).

• Among the statements asked exclusively to Canadian visitors from outside the CCR, agreement was the highest 

in terms of feeling the Capital is a vibrant and enjoyable place (75%). 

Communications

• The Canada Day website is the preferred source of information regarding the celebrations planned (75%), as it 

was in 2015.

• Visitors’ use of social media in general did not change much from 2015 to 2017 (85% and 84% respectively), nor 

has the type of social media used (mainly Facebook 76%). 

• Information social media users expect to see in social media include activities information (94%), schedules or 

timelines (90%), and general event information (87%), among other topics.

Executive Summary
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Sommaire exécutif

Objectifs de la recherche et méthodologie

Le ministère du Patrimoine canadien a commandé un sondage visant à mesurer la satisfaction du public envers la 

programmation permanente de la Fête du Canada dans la capitale. Il souhaite également recueillir les données nécessaires 

pour obtenir et conserver un soutien financier pour cette programmation. Les célébrations de la Fête du Canada dans la 

capitale sont organisées le 1er juillet de chaque année dans la région de la capitale nationale (RCN). Les facteurs évalués 

sont les suivants :

 Assistance sur tous les sites officiels

 Sites visités

 Profil des participants (données démographiques)

Cette étude comportait d’importantes considérations méthodologiques :

 L’étude a été menée en deux étapes : a) premièrement, un recrutement sur place des participants le jour de la Fête du Canada,

à proximité des trois sites officiels : la Colline du Parlement, le parc Major’s Hill Park et le terrain derrière le Musée canadien de 

l’histoire; et deuxièmement, un sondage téléphonique de suivi avec les participants recrutés sur place. 

o En raison des conditions météorologiques, des horaires établis pour les intervieweurs et de la sécurité accrue sur 

la Colline du Parlement, le recrutement a eu lieu presqu’exclusivement sur la Colline du Parlement et au parc 

Major’s Hill. Comme le démontrent les résultats contenus au présent rapport, des efforts ont tout de même été 

déployés pour recruter des visiteurs derrière le Musée canadien de l’histoire, même s’ils n’ont pas été interceptés 

sur ce site précisément.

 Le recrutement sur place s’est déroulé le 1er juillet 2017. La collecte de données en ligne a eu lieu du 4 au 20 juillet 2017.

 Les données n’ont pas été pondérées pour reproduire la répartition de la population en raison des techniques 

d’échantillonnage non aléatoires utilisées durant les deux étapes.

 Niveau de satisfaction envers la programmation

 Répercussions de la programmation et de l’organisation de 

l’événement

 Rappel des publicités et sources d’information privilégiées
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Sites visités et profil des visiteurs

• Le site le plus fréquemment visité le jour de la Fête du Canada a été le parc Major’s Hill (60 % des répondants), suivi de 

la Colline du Parlement (44 % des répondants) et le terrain derrière le Musée canadien de l’histoire (26 % des 

répondants).

• En moyenne, les répondants ont visité un site officiel sur trois. Près d’un répondant sur 10 (8 %) a visité les trois sites, 

47 % en ont visité un seul et 15 % n’en ont visité aucun. Ces derniers se trouvaient probablement parmi les visiteurs à 

l’extérieur de la Colline du Parlement lorsqu’il était plus difficile d’accéder au site.

• Soixante pour cent des répondants n’habitent pas dans la région de la capitale nationale. La majorité de ces visiteurs 

(92 %) habitent ailleurs au Canada et 8 % viennent de l’étranger.

• Les célébrations de la Fête du Canada représentent manifestement une activité que les gens veulent vivre en groupe. 

Seulement 4 % des répondants y sont venus seuls, comparativement à 96 % qui étaient accompagnés d’une ou 

plusieurs personnes. En moyenne, les groupes étaient composés de 4 ou 5 personnes. Les résidents qui étaient 

accompagnés de visiteurs venus de l’extérieur formaient des groupes plus importants. Plus du quart d’entre eux (29 %) 

étaient accompagnés d’enfants de moins de 16 ans.

Sommaire exécutif
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Satisfaction envers les activités de la Fête du Canada

• Le niveau de satisfaction a diminué depuis 2015. En 2017, plus de la moitié des répondants (54 %) sont satisfaits des 
festivités de la Fête du Canada (comparativement à 86 % en 2015), des spectacles et autres divertissements présentés 
(51 % comparativement à 83 % en 2015) et de l’organisation des événements (37 % comparativement à 90 % en 2015).

• Au moins la moitié des répondants sont satisfaits des trois sites, en particulier le parc Major’s Hill (66 %), le terrain 
derrière le Musée canadien de l’histoire (58 %) et la Colline du Parlement (56 %). Ces résultats sont inférieurs à 2015 (86 
%, 80 % et 79 % respectivement).

• Tout comme en 2015, les trois principaux points marquants de la Fête du Canada sont les feux d’artifice (26 %),  les 
spectacles et concerts (16 %), ainsi que l’ambiance ou l’atmosphère créée par les foules (13 %).

• Invités à suggérer des améliorations, 74 % des répondants ont mentionné qu’il fallait mettre l’accent sur la logistique, 
en particulier la réduction des files d’attente pour le contrôle de la sécurité (33 %), une meilleure gestion des foules 
pour assurer une meilleure sécurité (27 %) et un meilleur accès aux événements en général (12 %). Les autres 
suggestions concernent l’amélioration des communications (13 %) et l’amélioration du contenu de la programmation ou 
des activités (12 %).

Retombées économiques

• La Fête du Canada a influencé à 90 % la décision des visiteurs à venir dans la RCN, une hausse significative par rapport à 
69 % en 2015. La vaste majorité (88 %) a séjourné au moins une nuit dans la région, la plupart chez des amis ou des 
membres de la famille (52 %) et dans les hôtels (29 %). Pareillement, plus de la moitié des résidents locaux (53 %) ont 
accueilli des amis et de la parenté pour la Fête du Canada. 

• Les visiteurs dans la région ont dépensé davantage que les groupes composés de résidents et de visiteurs, et les groupes 
composés de résidents uniquement. (Remarque : Nous avons demandé aux visiteurs d’indiquer leurs dépenses pour 
toute la durée de leur séjour dans la RCN, alors que les résidents devaient nous donner le montant qu’ils avaient 
dépensé à la Fête du Canada). En moyenne, les répondants ont dépensé 621,78 $.

Sommaire exécutif
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Répercussions des festivités de la Fête du Canada sur la perception à l’égard de notre pays

• Les résidents locaux et les visiteurs canadiens étaient invités à évaluer leur degré d’accord avec plusieurs énoncés 

concernant les répercussions des célébrations de la Fête du Canada sur eux personnellement. Deux tendances se sont 

dégagées : les énoncés ayant suscité les réactions les plus favorables en 2015 étaient les mêmes en 2017. Le degré de 

désaccord avec les énoncés est généralement plus élevé cette année. Les énoncés ayant obtenu le plus haut degré 

d’accord sont les suivants : Les célébrations de la Fête du Canada m’ont offert une belle occasion de célébrer ma 

nationalité (74 %), et La participation aux activités de la Fête du Canada m’a laissé des souvenirs impérissables (74 %).

• Parmi les énoncés qui s’adressaient uniquement aux visiteurs canadiens de l’extérieur de la RCN, la majorité s’entend 

pour dire que la Capitale est un endroit vivant et agréable (75 %). 

Communications

• Le site web de la Fête du Canada est la source d’information privilégiée pour obtenir de l’information sur les 

célébrations prévues (75 %). Ce résultats s’apparente à celui de 2015.

• L’utilisation des réseaux sociaux par les visiteurs n’a pas beaucoup changée entre 2015 et 2017 (85 % et 84 % 

respectivement), non plus que le type de réseau social utilisé (principalement Facebook à 76 %). 

• Parmi les renseignements que les utilisateurs des médias sociaux d’information s’attendaient à trouver, il y a, entre 

autres, l’information sur les activités (94 %), les calendriers ou les horaires (90 %) et l’information générale au sujet de 

l’événement (87 %).

Sommaire exécutif
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Background and Research Objectives

The Department of Canadian Heritage (PCH) has commissioned a survey to measure audience satisfaction 

regarding ongoing Canada Day in the Capital programming as well as create necessary data to find and maintain 

financial sponsors for the program. 

Canada Day in the Capital celebrations are organized every year on July 1st in Canada’s Capital Region (CCR). This 

year there were three official sites for programming for Canada Day in the Capital: Parliament Hill, Major’s Hill Park 

and the garden area behind the Canadian Museum of History. 

The topical areas investigated include:

 Attendance at all official sites

 Sites visited

 Profile of participants (demographics)

 Satisfaction levels with programming

 Impacts of programming and event organization

 Advertising recall and preferred information sources
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Research Methodology

Important methodological considerations related to this study are as follows:

 The study was completed in two stages: a) an on-site face-to-face participant recruitment stage on Canada Day 

near the three official sites: Parliament Hill, Major’s Hill Park, and behind the Canadian Museum of History; and  

2) a follow-up online survey with the contacts collected through the on-site recruitment stage.

o Due to challenges related to the weather, interviewer scheduling and increased security to access Parliament Hill, 

recruitment efforts were nearly entirely focused on Parliament Hill and Major’s Hill Park.  As results in this report will show 

however, efforts still resulted in recruiting attendees who visited behind the Canadian Museum of History even if they were 

not specifically intercepted on that site.

 The on-site recruitment phase took place on July 1st, 2017, and the online survey data collection was conducted 

from July 4th to July 20th, 2017.  In addition to the initial email invitation, participants received up to two 

reminder emails, as per Government of Canada guidelines.

 For the on-site phase, Canada Day visitors were intercepted by trained interviewers using a “first available” 

approach. This phase was used mainly to collect emails that served as the sample framework for the online 

survey.

 The on-site intercept exercise took from 1 to 2 minutes on average, while the online survey was 10 minutes 

long.

 All respondents were given the choice of conducting the survey in English or French.

 A total of n=1,534 respondents 16 years of age or older, completed the on-site phase. From this group, 679 valid 

surveys were collected online.
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Analysis Considerations

 The data is not weighted to replicate actual population distributions given the non-probability sampling used 

at both sampling stages: responses for the on-site survey were considered valid if participants agreed to 

provide their email address, and respondents from the online survey were selected from among those who 

had volunteered to participate in the on-site survey.

 The sampling approach used was selected to provide consistency with the methodology followed in previous 

years, understanding its statistical limitations. Given the convenience sampling approach used for participant 

recruitment, the ultimate survey results cannot be statistically projected to the Canadian population or 

overall visitors of Canada Day celebrations and estimates of sampling error cannot be calculated.

 Tests of significance were used only to establish the extent of the relationship among variables, however 

conclusions from these tests or any results presented cannot be generalized to any larger population.

 Throughout the report, Canada’s Capital Region is abbreviated as CCR.

 Wherever possible, results were generally compared to those obtained in the previous study conducted in 

2015.
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Canada Day Sites Attended

Question: Which of the following sites did you visit on Canada Day, and at approximately what time did you visit those sites?

Base: All respondents; n=679.

• The second most popular official site visited by respondents on Canada Day is 
Parliament Hill, mentioned by less than half (44%) of respondents. 

• Parliament Hill was a popular celebration destination for visitors to the CCR 
(51%). Respondents are more likely to visit Parliament Hill as part of a group 
of 1-2 people (52%).

Parliament Hill

Major’s Hill Park
• Unlike 2015, the most popular official site visited by respondents on Canada 

day is Major’s Hill Park, attended by 60% of respondents.

• It was more likely to be visited during the afternoon than other times of the 
day. 

• Over a quarter of respondents (26%) visited the grounds of the Canadian 
Museum of History on Canada Day. This official site was more popular among 
Francophones (35% vs. 25%).

• This attraction was most likely to be visited by groups that consist of at least 5 
people (30%).

Grounds of the CMH
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Canada Day Sites Attended

62%

34%

22%

Overall

Question: Which of the following sites did you visit on Canada Day, and at approximately what time did you visit those sites?

Base: All respondents; n=679, CCR residents n=268, Visitors n=408.

60%

44%

26%

Major's Hill
Park

Parliament
Hill

Gardens and
pathway

behind CMH

60%

51%

28%

CCR 

Residents
Visitors
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Canada Day Sites Attended

Question: Which of the following sites did you visit on Canada Day, and at approximately what time did you visit those sites?

Base: All respondents; n=679, CCR residents n=268, Visitors n=408.

73%

68%

62%

72%

66%

66%

74%

68%

59%

32%

43%

29%

23%

39%

29%

38%

45%

29%

Morning Afternoon Evening

Total CCR Residents Visitors

35%

45%

30%

37%

40%

22%

34%

47%

34%

Major's Hill
Park

Parliament
Hill

Gardens and
pathway

behind CMH

*Note: These results are not available in the 2015 report. 

• As observed in the graphs below, all sites were more likely to be visited in the afternoon.
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Number of Canada Day Sites Attended

15%

18%

13%

47%

42%

51%

48%

44%

35%

30%

39%

26%

37%

33%

42%

8%

18%

5%

15%

10%

23%

2017

2015

2017

2015

2017

2015

No official sites One site Two sites Three sites

• On average, respondents visited 1 out of the 3 official sites.

• Nearly one in ten respondents (8%) visited the 3 official sites, while 3 in 10 (30%) visited two sites, nearly half (47%) visited one 
site, and 15% did not visit any of the official sites. The latter were likely respondents who were interviewed just outside 
Parliament Hill when access to the grounds was more difficult.  

• Out of town visitors were more likely to have visited two (33%) or three sites (10%), compared to CCR residents (26% and 5% 
respectively).

• Among respondents who visited only one official site, 55% went to Major’s Hill Park.

Question: Which of the following sites did you visit on Canada Day, and at approximately what time did you visit those sites?

Base: All respondents; 2017 n=679, 2015 n=409.

Average

1.3

1.8

1.2

1.7

1.4

1.9

Total

CCR Residents

Visitors
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Residence of Visitors

56%

11%

8%

7%

5%

3%

3%

8%

32%

8%

7%

6%

5%

3%

17%

22%

Ontario

Quebec

Atlantic Canada

Alberta

British Columbia

Manitoba and Saskatchewan

Other Canada (not specified)

Other country

2017 2015

• Three in five respondents (60%) do not live in Canada’s 
Capital Region. Among these “visitors,” over nine in ten (92%) 
live elsewhere in Canada, while 8% were visiting from other 
countries.

• Over half of out of town visitors (56%) live in Ontario, 11% 
visited from Quebec, 8% from Atlantic Canada, 7% from 
Alberta, 5% from British Columbia, and 3% from Manitoba 
and Saskatchewan. 

• Of the respondents who visited from other countries (n=32), 
the most popular source countries were the US (47%) and the 
UK (9%. 

Question: To begin, please tell us from what country were you visiting from on Canada Day? Q1b. Please indicate the first three digits of your postal code:

Base: Visitors, as indicated in onsite survey; 2017 n=408, 2015 n=167.
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Visitors Length of Stay

Question: To begin, please tell us from what country were you visiting from on Canada Day? Q1b. Please indicate the first three digits of your postal code: Q10. How many 

nights did you spend in Canada’s Capital Region on this visit?  Base: Visitors, as indicated in onsite survey; 2017 n=408, 2015 n=167.

12%

9%

47%

3%

9%

17%

16%

50%

9%

16%

6%

8%

13%

3%

12%

12%

14%

9%

14%

24%

27%

33%

16%

10%

19%

19%

19%

29%

36%

22%

14%

26%

35%

4%

29%

17%

12%

19%

25%

7%

18%

22%

19%

13%

11%

23%

20%

19%

8%

9%

18%

4%

8%

18%

10%

2%

32%

49%

38%

26%

19%

27%

35%

30%

All visitors  (n=408)

Ontario (n=230)

Quebec (n=45)

Atlantic Canada  (n=31)

MB, SK, AB, BC  (n=59)

Other country (n=32)

All visitors (n=167)

Ontario (n=32)

Quebec (n=14)

Atlantic Canada  (n=11)

MB, SK, AB, BC  (n=23)

Other country (n=37)

Zero nights One night Two nights Three nights Four nights Five or more nights

2017

2015
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Group Size

Question: Including yourself, how many people were in your immediate party (or group) on Canada Day?

Base: All respondents; 2017 n=679, 2015 n=409.

4%

6%

3%

5%

6%

4%

27%

25%

29%

25%

22%

30%

33%

34%

32%

39%

39%

40%

30%

29%

30%

27%

28%

25%

6%

7%

6%

4%

5%

Total

CCR Resident

Visitor

Total

CCR Resident

Visitor

1 person Two people 3 - 4 people 5 - 9 people 10 or more

• Canada Day celebrations are clearly an activity that people want to experience as a group.  Only 4% attended alone while 96% 
attended with at least one other person.  Over a quarter (27%) attended with one more person, while two thirds (67%) were 
part of a group of at least 3 people.

• Respondents at least 55 years old are more likely to have visited in smaller groups (3 people), compared to younger respondents 
(4 to 5 people).

• Similarly, respondents with children under 16 years of age were more likely to be in larger groups (5 people) compared to those 
who visited with people 16 or older (2 people).

Average

4.5

4.4

4.5

4.2 

4.2

4.1

2017

2015
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Group Size

Question: Including yourself, how many people were in your immediate party (or group) on Canada Day?

Base: All respondents; 2017 n=679, 2015 n=409.

10%

36%

47%

10%

17%

36%

40%

7%

4%

38%

33%

22%

3%

6%

39%

39%

15%

1%

CCR residents only Visitors-only Mixed group

12%

35%

31%

16%

5%

9%

24%

42%

22%

3%

1 person

2 people

3 to 4 people

5 to 9 people

10 or more people

2017 2015

• Groups that were a mix of CCR residents and visitors are more likely to have visited in larger groups (5 or more people) (57%) 
compared to groups consisting only of visitors or only of CCR residents (25% and 22% respectively).
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Presence of CCR Residents in Groups

Question: Including yourself, how many of the people in your group on Canada Day live in Canada’s Capital Region (within 50 miles or 80 kilometres of Ottawa-

Gatineau). Base: All respondents; 2017 n=679, 2015 n=409.

60%

41%

40%

59%

Total

Visitor

CCR Resident in group No CCR resident in group

• Overall, 60% of respondents had at least one CCR resident in their group.  This drops to 41% among those 
visiting from outside the CCR.

• The average number of CCR residents in groups across all respondents was just shy of 2 (1.7).  This average 
increases to almost 3 among respondents from the CCR and drops to 1 among respondents visiting the CCR.
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Presence of Children Under the Age 16 in Groups

Group size
Presence of child 

/children under 16 Total 
Among Those who Visited 

Parliament Hill
Among Those who 

Visited Major’s Hill Park
Among Those who Visited 

Grounds Behind CMH

2017
(n=649)

2015 
(n=389)

2017 
(n=284)

2015 
(n=293)

2017
(n=395)

2015 
(n=230)

2017
(n=168)

2015 
(n=159)

2
No children under 16 28% 23% 33% 28% 24% 24% 30% 13%

One child under 16 <1% 4% - 2% 1% 5% 1% 6%

3-4
No children under 16 24% 17% 23% 20% 24% 18% 18% 11%

Children under 16 10% 24% 10% 17% 11% 21% 9% 36%

5-9

No children under 16 16% 8% 15% 10% 18% 8% 21% 4%

Children under 16 15% 20% 13% 17% 17% 20% 14% 24%

10+

No children under 16 2% 1% 2% 2% 2% 2% 1% 1%

Children under 16 5% 3% 5% 3% 4% 3% 6% 4%

Question: Including yourself, how many of the people in your group on Canada Day are under the age of 16 years old?

Base: All respondents; 2017 n=679, 2015 n=409.

• Over a quarter of respondents (29%) reported attending Canada Day festivities with children under 16 years old in their group. 
Overall, fewer respondents attended Canada Day festivities with children under 16 years old compared to 2015, where the incidence 
was 47%. 

• Results for respondents who were part of a group of at least 2 people are presented in detail below.  The larger the group, the 
greater the likelihood that there was at least 1 person under 16 in the group.



Satisfaction with Canada 
Day Activities
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Overall Satisfaction with Canada Day Festivities

Question: Please rate your level of satisfaction or dissatisfaction with the following elements about your 2017 Canada Day experience: a) Your overall satisfaction with the 

Canada Day festivities this year. Base: All respondents; 2017 n=679, 2015 n=409.

19%

24%

15%

48%

42%

48%

35%

27%

23%

38%

32%

32%

10%

15%

10%

6%

11%

11%

16%

11%

19%

5%

7%

3%

18%

10%

32%

14%

7%

5%

Overall satisfaction

Entertainment and
performances

Organization of events

Overall satisfaction

Entertainment and
performances

Organization of events

Very satisfied Satisfied Neither Dissatisfied Very dissatisfied Don't know

• Satisfaction levels show an overall decline compared to results in 2015. Over half of respondents (54%) are either “very satisfied” 
(19%) or “satisfied” (35%) with the Canada Day festivities in 2017, compared to a combined 86% in 2015. Young respondents (16 to
24) are more likely to be satisfied, compared to those over 35 years of age (69% vs. 52%).

• Nearly 2 in 5 respondents were satisfied with the organization of events (38%), while 51% were either very or somewhat 
dissatisfied. Francophone respondents are more likely to be satisfied with the organization of events than Anglophone respondents 
(47% vs. 36%).

• More than half (51%) of respondents are satisfied with the entertainment and performances presented during Canada Day in 
2017. Visitors are more satisfied with the entertainment and performances than CCR residents (54% vs. 45%). 

Top-two

55%

51%

37%

86%

83%

90%

2017

2015
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Satisfaction with Official Canada Day Sites

28%

44%

29%

39%

27%

50%

28%

34%

23%

34%

30%

35%

Total 2017

Total 2015

CCR Resident
2017

CCR Resident
2015

Visitor 2017

Visitor 2015

Question: Please rate your level of satisfaction or dissatisfaction with the following elements about your 2017 Canada Day experience: d) Parliament Hill, e) Gardens and 

pathway behind CMH, f) Major’s Hill Park. Base: Respondents attending celebrations at a) Parliament Hill, n=300; b) Gardens ad pathway behind CMH, n=175; c) Major’s 

Hill Park, n=410.

25%

48%

28%

41%

24%

56%

41%

39%

39%

41%

43%

36%

30%

41%

29%

39%

31%

46%

27%

38%

24%

42%

29%

32%

Very satisfied Somewhat satisfied

Parliament Hill Major’s Hill Park Grounds of the CMH

• Survey participants were asked to rate their level of satisfaction with each of the official Canada Day sites. Satisfaction levels with 
celebrations in each location declined compared to results in 2015. At least half are satisfied with each site (by considering the top-2 
score). The highest satisfaction levels are observed among visitors to Major’s Hill Park (66%), followed by those who attended 
celebrations behind the Museum of History (58%), and those who visited Parliament Hill (56%). 

• Respondents between 16 and 24 are more likely to be satisfied with the celebrations at Major’s Hill Park, compared to those at least 55 
years old (78% vs. 62%). 

NOTE: Satisfaction with the grounds of the CMH in 2017 are being compared to Jacques Cartier Park in 2015.

Top-two

56%

79%

52%

72%

57%

85%

Top-two

66%

86%

66%

82%

67%

92%

Top-two

58%

80%

53%

80%

60%

79%
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Highlight of Canada Day in the Capital

Question: What do you think was the highlight of Canada Day 2017 in the Capital?

Base: All respondents; 2017 n=679, 2015 n=409.

• As shown on the following page, the three main highlights of Canada Day continue to be the fireworks (26%), 
the performances and musical acts (16%), and the atmosphere or ambiance generated by the crowds (13%). 
These three elements were also the main highlights in the previous evaluation conducted in 2015.

• Respondents who overall are very satisfied with the Canada Day festivities are more likely to say the highlight 
was the atmosphere/excitement/diverse crowds and people, compared to those neutral or dissatisfied with 
the festivities (20% vs. 9%).

• Those more likely to mention the fireworks as their highlight 
include:

• those between 16 and 34 years old (38% vs. 21% of older 
respondents), and

• those who visited the grounds of the Museum of History (33% 
vs. 25% of those who visited Parliament Hill).



26%

13%

10%

7%

5%

3%

2%

2%

1%

1%

1%

8%

20%

19%

8%

16%

3%

3%

5%

2%

2%

2%

2%

13%

23%

Fireworks

Atmosphere/crowds

Performances/musical acts

Celebrating/ Singing O Canada

Seeing Justin Trudeau

Royal visit

Airplane flyover/Snowbirds

Being with family

Activities (general)

The weather/temperature

Free exhibits/ museum entry

Face painting/ spray-on tatoos

The food/barbeque

Other (<2%)

Don't know/Refused
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Highlight of Canada Day in the Capital

Question: What do you think was the highlight of Canada Day 2017 in the Capital?

Base: All respondents; 2017 n=679, 2015 n=409.

Total CCR Resident Visitor

25%

13%

11%

7%

6%

3%

2%

3%

1%

1%

1%

8%

17%

16%

19%

17%

4%

2%

2%

1%

2%

2%

1%

18%

23%

2017 2015

28%

13%

9%

7%

2%

2%

2%

1%

1%

1%

2%

9%

23%

21%

7%

15%

2%

3%

7%

3%

1%

2%

3%

10%

24%



37Question: Do you have any suggestions for improving the festivities leading up to Canada’s 150th anniversary in 2017?

Base: All respondents; 2015 n=409, 2017 n=679.

Suggestions for Improvements

• Survey participants were asked to provide suggestions for improving the Canada Day 

festivities leading to Canada’s anniversary in 2018. 

• Nearly three quarters (74%) suggest focusing on logistical aspects, particularly reducing 

the line-ups and speed up the security process, improve the crowd management, control 

and security. To a lesser extent respondents also suggest improving accessibility to the 

celebration and events, improving food selection and variety as well as have healthier 

choices, among other logistical suggestions.

• Just over one in ten (13%) suggested improving communications, for instance, providing more information in advance regarding 

the activities and accessibility, and improving the event programs and maps. 

• A similar proportion (12%) suggested improving the content or activities programmed, including, the fireworks, larger name acts,

street performers, Canadian performances, among other suggestions.  

• Nearly 1 in 5 (17%) could not think of any suggestions for improvement.

• Respondents at least 55 years old are more likely to suggest improvements in logistics compared to younger respondents, 

particularly reducing the line-ups and speeding up security (39% vs.26% among those 16 to 24). In addition, visitors to the CCR 

are more likely than residents to suggest improvement in logistics including:

• Better crowd management (29% vs. 22%)

• Improve food selection (12% vs. 7%)

• More accessible washrooms (10% vs. 4%)

• Improve cleanliness (6% vs. 3%)

• Better preparations for rain or poor weather (5% vs. 1%)



38Question: Do you have any suggestions for improving the festivities leading up to Canada’s 150th anniversary in 2017?

Base: All respondents; 2017 n=679, 2015 n=409.

Suggestions for Improvements

2017 2015

LOGISTICS (NET) 74% 20%

Reduce line-ups/speed of clearing security 33% -

Better crowd management/control/security 27% 6%

Improve accessibility to celebration/events 12% 1%

Improve food selection/better variety/healthier choices 10% -

More accessible washrooms/portable toilets 8% 1%

Improve visibility/more video screens 8% 1%

Increase security checkpoints/entry points 8% -

Improve cleanliness/empty garbage cans/clean portable 
toilets

5% 2%

Spread the events/celebration to other areas/not 
isolated to downtown

4% 2%

Better public transportation 4% 2%

Reduce technical issues/sound/video problems 4% -

Better preparations for rain/poor weather 4% -

More knowledgeable volunteers/better training 2% 1%

Better organisation/planning 2% -

Reduce security/fewer security measures 2% -

More water stations 2% <1%

Provide more shelter/shaded areas 1% 1%

Improve/expand stage area 1% 1%

2017 2015

Reduce/restrict number of commercial vendors/private 
sellers/business booths

1% 1%

Allow the sale and consumption of alcohol 0% 1%

Hold a parade 0% 1%

Improve/provide more parking 0% <1%

COMMUNICATIONS (NET) 13% 4%

More advanced information on activities/accessibility 7% 2%

Better programs/event maps 7% 1%

CONTENT/EVENTS (NET) 12% 29%

Better entertainments/activities/events (unspecified) 3% -

Improve fireworks 2% 6%

Larger name acts 2% 6%

More street performers/buskers 2% 1%

More Canadian performances/Canadian oriented 2% -

Improve variety of musical acts 1% 8%

More children's activities 1% 5%

Less focus on politics/political parties/campaigns 1% <1%

More ethnic diversity <1% 3%

Activities targeted to all ages/not just for families/young 
children

<1% 1%

Longer performance by the Snowbirds/more pass overs <1% 1%



Economic Impact
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Canada Day as a Factor in Visit Decision

Question: To what extent was Canada Day a factor in your decision to visit Canada’s Capital Region? Would you say that it accounted for 100% of your decision, 0% of 

your decision or somewhere in between? Base: Visitors; 2017 n=408, 2015 n=167.

Average 2017: 90%

Average 2015: 69%

2% 2% 4%

21%

70%

13%
9%

14%

25%

40%

0% 1%-49% 50% 51%-99% 100%

2017 2015

• Visitors were asked to indicate the extent to which Canada Day was a factor in their decision to visit Canada’s Capital Region. 
Given that this year was the 150th anniversary of Canada, it is perhaps not surprising that on average, Canada Day accounted 
for 90% of visitors’ decision to visit the CCR. This compares to an average of 69% in 2015.

• Fully 7 in 10 (70%) said Canada Day was the only reason to visit the region (compared to 40% in 2015), and a quarter (25%) 
said it accounted for at least 50% of their decision.

• Respondents 35-54 years old are more likely than those 16 to 24 to say that Canada Day was the only reason to visit the CCR 
(73% vs. 61%). 
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Nights Spent in CCR

12%

6%

24%

26%

13%

5%

3%

10%

Zero nights

One night

Two nights

Three nights

Four nights

Five nights

Six nights

Seven nights +

Question: How many nights did you spend in Canada’s Capital Region on this visit? Base: Visitors; 2017 n=408, 2015 n=167.

Average 2017: 3 nights

Average 2015: 4 nights

• Nearly 9 in 10 (88%) visitors stayed at least one night in 
the region. Half of visitors (50%) stayed two or three 
nights, and at least one tenth stayed three nights (13%) 
or over a week (10%). On average, visitors stayed 3 
nights in the region.   

• Respondents more likely to have stayed more nights in 
the region include:

• those who reside outside Ontario (3.6 nights vs. 
2.8);

• those with a household income of at least 
$80,000 compared to those with a household 
income of under $40,000 (3.7 nights vs. 2.4); and

• Anglophone respondents compared to 
Francophone respondents (3.6 nights vs. 2.5).

17%

12%

19%

19%

8%

6%

2%

19%

2017 2015
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Nights Spent in CCR

52%

29%

13%

6%

34%

46%

15%

5%

Friends and/or
family

Hotel

Other

Cottage and/or
camping

2017 2015

Question: While visiting Canada’s Capital Region, where did you stay? Base: Visitors who spent at least one night in Canada’s Capital region; 2017 n=359,  2015 n=139. 

• Among visitors who stayed at least one night in the 
region, the two most common places to stay are friends 
and/or family (52%) and hotels (29%). These two were 
the most common places to stay in 2015 as well 
although the ranking for these two items is reversed in 
2017 compared to 2015.

• Respondents between 16 and 24 years old are more 
likely to stay with family or friends (67%) compared to 
respondents 35-54 years old (49%). 

• Hotels are more likely to have been used by respondents 
at least 35 years old (32%) compared to those 16 to 24 
years old (14%).
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Hosting on Canada Day

Question: Did you host family and/or friends for Canada Day 2017?  / Do you plan to host family and/or friend for Canada’s 150th Anniversary in 2017? 

Base: Local residents; 2017 n=268, 2015 n= 242.

53%

35%

2017

2015

Hosted Family or Friends

• Local residents were asked if they hosted family or friends for Canada Day this year. More than half of CCR residents (53%)  hosted 
family or friends, a figure much higher than what was seen in 2015 where 35% of local residents hosted.

• Respondents at least 55 years old are the most likely to say they hosted visitors, compared to younger respondents (64% vs. 49%). 
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Average Amount Spent on Canada Day

Question: What would be your best estimate of the total amount that was spent for yourself and for other people in your party [LOCAL RESIDENT]: when participating in 

Canada Day Activities [VISITOR]: while in Canada’s Capital Region. Base: All respondents; 2017 n=679, 2015 n=409.

$621.78 

$224.74 

$973.63 

$488.40 

$338.54 

$50.22 

$901.38 

$266.37 

Total CCR Resident Visitor Mixed

2017 2015

• On average, respondents spent $621.78 on Canada Day. This expense is mainly driven by visitors to the region. Groups that had only 
CCR residents spent on average $224.74 on Canada Day, those who had a mix of CCR residents and visitors spent on average $488.40, 
and those whose group was made up of only visitors spent on average $973.63 on their visit to the capital. 

• Respondents more likely to spend more than the average include:

• Those at least 35 years old ($673.28 compared to $246.76 among those 16 to 24),

• Those with a household income of at least $60,000 ($722.58 compared to $346.50 among those with an income under 
$60,000).



Impact of Canada Day 
Festivities on View of 
Canada
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Canada Day Impact Statements

Question: To what extent do you agree or disagree with the following statements about the Canada Day celebrations in Canada’s Capital Region?

Base: Local residents and Canadian visitors; 2017 n=647, 2015 n=372.

• Local residents and Canadian visitors were asked to rate their agreement with several statements related to the impact the Canada Day celebrations 
had on them. When we compare the results from this year’s event to those obtained in 2015, we notice a similar ranking of the statements – in other 
words the sentiments or statements that performed the best in 2015 also performed the best in 2017.  However, it seems disagreement with the 
statements is generally higher this year. Additionally, respondents who are overall very satisfied with the Canada Day festivities this year are more 
likely to agree with the impact statements presented to them, compared to those who feel neutral or dissatisfied about the festivities.

• Over 7 in 10 respondents feel that the Canada Day celebration was a great occasion to celebrate nationhood (74%), and that participating in Canada 
Day activities has left them with lasting memories (74%). Women are more likely than men to agree with the latter statement (77% vs. 69%), as well 
as those 16 to 24 years old (86%), compared to older respondents (70%). Finally, 71% agree their participation made them proud to be part of the 
Canada 150 celebrations and that the Canada Day celebrations helped them appreciate their country.

• Two thirds (67%) agree the celebration helped increase their sense of pride about being a Canadian, and felt more connected to other Canadians. 
Nearly two thirds agree that the celebration activities were representative of Canada (63%). 

• Over half agree the Canada Day celebration was inspiring (55%), or made them feel more connected to the Capital (53%). 

• Overall, respondents who speak a non-official language at home are more likely to agree with the following statements, compared to those who speak 
English at home:

• The Canada Day celebration was a great occasion to celebrate nationhood (84% vs. 73%);

• Participating in the Canada Day activities made them proud to be part of the Canada 150 celebrations (81% vs. 70%);

• The Canada Day celebration made them feel more connected to other Canadians (78% vs. 67%); and,

• The Canada Day celebration made them feel more connected to the Capital (67% vs. 52%).
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Canada Day Impact Statements (Contd.)

Question: To what extent do you agree or disagree with the following statements about the Canada Day celebrations in Canada’s Capital Region?

Base: Local residents and Canadian visitors; 2017 n=647, 2015 n=372.

74%

78%

74%

71%

71%

80%

67%

74%

12%

13%

12%

12%

15%

13%

16%

17%

12%

6%

13%

15%

11%

6%

14%

6%

…was a great occasion for me to celebrate my nationhood 2017

…was a great occasion for me to celebrate my nationhood 2015

Canada day activities has left me with lasting memories 2017

Canada day activities has left me with lasting memories 2015

Participating in Canada day make me proud 2017

Participating in Canada day make me proud 2015

…helped me appreciate my country 2017

…helped me appreciate my country 2015

…helped increase my sense of pride about being a Canadian 2017

…helped increase my sense of pride about being a Canadian 2015

Agree Neither Disagree

NA

NA
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Canada Day Impact Statements (Contd.)

Question: To what extent do you agree or disagree with the following statements about the Canada Day celebrations in Canada’s Capital Region?

Base: Local residents and Canadian visitors; 2017 n=647, 2015 n=372.

67%

67%

63%

71%

55%

66%

53%

67%

17%

24%

15%

17%

21%

25%

24%

22%

13%

7%

16%

9%

21%

8%

20%

8%

…made me feel more connected to other Canadians 2017

…made me feel more connected to other Canadians 2015

…activities were representative of Canada 2017

…activities were representative of Canada 2015

…was inspiring 2017

…was inspiring 2015

…made me feel more connected to the Capital 2017

…made me feel more connected to the Capital 2015

Agree Neither Disagree
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Impressions from Visit to Canada’s Capital Region

Question: To what extent do you agree or disagree with the following statements about the Canada Day celebrations in Canada’s Capital Region?

Base: Local residents and Canadian visitors; 2017 n=376, 2015 n=130.

• Canadian visitors from outside Canada’s Capital Region were asked to rate their agreement with several statements related to their visit to the CCR. 
The top two statements shown on the graphs on the next page also ranked in the top three in 2015. Similar to the celebration impact shown on 
previous pages, disagreement with these statements seems to be higher this year than in 2015, and respondents who are overall very satisfied with 
the Canada Day festivities this year are more likely to agree with the statements presented to them, compared to those who feel neutral or dissatisfied 
about the festivities.

• Over 7 in 10 respondents feel that the Capital is a vibrant and enjoyable place (75%). 

• Two thirds (67%) see the Capital as a place to learn about their country. Visitors at least 35 years old are more likely than their younger counterparts 
to agree with this statement (70% vs. 58%). 

• Nearly two thirds feel that the Capital showcases Canadian talent (66%). Women are more likely than men to agree with this statement (71% vs. 
58%), as well as Francophone visitors compared to Anglophone visitors (79% vs. 66%).  In addition, 65% of visitors feel that the Capital reflects 
Canadian culture (65%).

• Over half agree they have a better appreciation for Canada’s cultural and social diversity (59%). Francophone respondents are more likely to agree 
with this statement than Anglophone visitors (77% vs. 56%), that overall their visit has helped them identify with the Capital as a Canadian (52%), and 
that overall their visit has given them a better understanding of the Capital’s role and significance (49%). 
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Impressions from Visit to Canada’s Capital Region

Question: To what extent do you agree or disagree with these statements about your visit to Canada’s Capital Region?

Base: Canadian visitors; 2017 n=376, 2015 n=130.

75%

87%

67%

75%

66%

76%

65%

72%

11%

11%

18%

16%

17%

15%

20%

17%

12%

13%

5%

13%

6%

12%

9%

…feel that the Capital is a vibrant and enjoyable place 2017

…feel that the Capital is a vibrant and enjoyable place 2015

…see the Capital as a place to learn about my country 2017

…see the Capital as a place to learn about my country 2015

…feel that the Capital showcases Canadian talent 2017

…feel that the Capital showcases Canadian talent 2015

…feel that the Capital reflects Canadian culture 2017

…feel that the Capital reflects Canadian culture 2015

Agree Neither Disagree
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Impressions from Visit to Canada’s Capital Region

Question: To what extent do you agree or disagree with these statements about your visit to Canada’s Capital Region?

Base: Canadian visitors; 2017 n=376, 2015 n=130.

59%

62%

52%

67%

49%

58%

26%

29%

30%

25%

32%

28%

13%

7%

15%

6%

17%

11%

…have a better appreciation for Canada's cultural and social diversity 
2017

…have a better appreciation for Canada's cultural and social diversity 
2015

Overall, my visit has helped me identify with it as a Canadian 2017

Overall, my visit has helped me identify with it as a Canadian 2015

Overall, my visit has given me a better understanding of the Capital's
role and significance 2017

Overall, my visit has given me a better understanding of the Capital's
role and significance 2015

Agree Neither Disagree
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Preferred Sources for Canada Day Information

Question: How would you prefer to receive information about Canada Day?

Base: All respondents; 2017 n=679, 2015 n=409.

75%

29%

28%

26%

20%

18%

12%

1%

69%

27%

22%

23%

21%

16%

8%

2%

11%

1%

Canada Day website

Television

Canada Day Facebook page

Radio

Newspaper ads

Internet/ Website (general)

Canada Day Twitter account

Email

Canada Day mobile
application

Don't want information

2017

2015

• As in 2015, the preferred method for Canada Day attendees to know 
about the celebrations planned is the Canada Day website. This year, 
three quarters mentioned this source as their preferred one (75%).

• Over one quarter of respondents preferred other popular sources such 
as television (29%), the Canada Day Facebook page (28%), and radio 
(26%).

• One fifth of respondents or less mentioned newspaper ads (20%), the 
Internet in general (18%), through Twitter feeds from the Canada Day 
account (12%), or via email (1%).

• Most noticeable differences among groups include:

• CCR residents prefer Canada day Twitter account (16% compared to 10% for 
visitors);

• the younger respondents are, the more likely they are to prefer the Canada 
Day Facebook page (from 50% among 16 to 24 year olds, to 14% among 
those at least 55), or the Twitter account (from 30% among 16 to 24 year 
olds, to 2% among those at least 55).

• Those at least 55 years old are more likely to prefer newspaper ads 
compared to younger respondents (30% vs. 15%).



54Question: Which of the following social media channels do you use? Base: All respondents; n=679 /.What would you expect to see on Canada Day’s social media 

channels? Base: Social media users; 2017 n=568, 2015 n=346.

Use of Social Media

76%

30%

37%

32%

19%

4%

92%

32%

28%

30%

4%

Facebook

Twitter

Instagram

LinkedIn

Snapchat

Other

Canada Day information expected via social 
media

2017 2015

Information about activities 94% 91%

Schedules, timelines 90% 89%

General event information 87% 77%

Videos, photos 52% 46%

Shareable content 35% 24%

Information about partners and sponsors 22% 18%

Games 15% 17%

Other 4% 2%

84% 85%

2017 2015

2017 2015

• Survey participants were asked about their use of social 
media. Over 4 in 5 (84%) say they use social media, with 
Facebook the most popular of all at (76%).

• Women are more likely to use Facebook than men (79% vs. 
71%), as are those under 35 years of age compared to older 
respondents (88% vs. 72%). Younger respondents are also 
more likely to be Twitter, Instagram, or Snapchat users.

• In terms of the information expected via these channels, the 
most common are the details on the activities programmed 
(94%), schedules and timelines (90%), and general event 
information (87%). Over half expect to see videos and photos 
(52%), while less than half expect to see shareable content 
(35%), information about partners and sponsors (22%), and 
games (15%). Results show a similar ranking to what was 
seen in 2015, and results are higher for nearly all items listed.

• Specifically, Instagram and Twitter users are more likely to say 
they expect to see sharable content, compared to Facebook 
users (43% vs. 36%).  Instagram users are also more likely to 
expect to see videos and photos (61%), compared to 
Facebook and LinkedIn users (53% and 52% respectively).  
Facebook users are the least likely to expect to see 
information about partners or sponsors (22%) compared to 
users of other social media (27%).

Use Social Media
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Respondent Profile

Canada Day survey participants were asked to provide general socio-demographic information to understand their profile. As a 
summary:

 Over half (51%) of survey participants are between 18 and 49 years old.

 Nearly six in ten (59%) respondents are women.

 Less than one tenth (9%) have a household income under $40,000, 30% have an income between $40,000 and $100,000, and 
42% have an income over $100,000. Nearly one fifth (19%) refused to provide this information.

 Nearly one in five (18%) have a CEGEP or college diploma or other non-university diploma or certificate, while 32% have a 
university degree, and 28% have a post-graduate degree.

 The most common language spoken at home is English (90%), followed by French (12%). Other mentions include Spanish, 
Chinese, Portuguese, and Arabic (all 2% or less).

 Over two thirds (68%) of respondents are in the workforce (employed full-, part-time, or self-employed), while 29% are not in 
the workforce (unemployed, retired, full-time student, other).
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Respondent Profile

Total
2017

Total
2015

CCR Residents
2017

CCR Residents
2015

Visitors
2017

Visitors
2015

AGE

16 to 17 years old 1% 5% 3% 7% - 2%

18 to 24 years old 11% 13% 12% 14% 11% 13%

25 to 34 years old 14% 25% 16% 24% 13% 26%

35 to 49 years old 26% 35% 23% 36% 27% 34%

50 to 54 years old 15% 7% 15% 5% 16% 10%

55 to 64 years old 20% 11% 19% 11% 21% 11%

65 and older 11% 3% 10% 2% 11% 4%

HOUSEHOLD INCOME

Under $20,000 4% 7% 7% 7% 2% 6%

$20,000 to just under $40,000 5% 10% 7% 9% 4% 10%

$40,000 to just under $60,000 9% 11% 9% 10% 10% 13%

$60,000 to just under $80,000 11% 12% 7% 11% 13% 13%

$80,000 to just under $100,000 10% 12% 10% 12% 11% 12%

$100,000 to just under $150,000 23% 18% 20% 17% 24% 21%

$150,000 and above 19% 13% 21% 14% 18% 11%

Prefer not to answer 19% 17% 19% 19% 18% 15%
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Respondent Profile

Total
2017

Total
2015

CCR 
Residents

2017

CCR 
Residents

2015

Visitors
2017

Visitors
2015

GENDER

Male 39% 62% 42% 64% 38% 58%

Female 59% 38% 57% 36% 61% 42%

EDUCATION LEVEL

Grade 8 or less - <1% - 1% - -

Some high school 1% 5% 3% 6% - 2%

High school diploma or equivalent 8% 11% 8% 11% 9% 11%

Registered apprenticeship or other trades 
certificate/ diploma

1% 2% 1% 1% 2% 4%

College, CEGEP, or other non-university 
certificate / diploma

18% 16% 15% 16% 21% 17%

University certificate of diploma below 
bachelor’s level

8% 5% 8% 5% 8% 5%

Bachelor’s degree 32% 30% 35% 31% 31% 29%

Post graduate degree above bachelor’s level 28% 29% 28% 28% 28% 30%
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Respondent Profile

Total
2017

Total
2015

CCR Residents
2017

CCR Residents
2015

Visitors
2017

Visitors
2015

LANGUAGE SPOKEN AT HOME

English 90% 70% 89% 66% 90% 77%

French 12% 32% 16% 40% 10% 20%

Chinese (Mandarin/Cantonese) 1% 3% - 4% 1% 2%

Spanish 2% 3% 1% 2% 3% 4%

Portuguese 1% 2% 1% 3% - 1%

Arabic 1% 1% 1% 2% - 1%

German - 1% <1% - 2%

Russian - 1% <1% - 1%

Other 3% 4% 3% 3% 3% 5%

EMPLOYMENT STATUS

Working full-time 54% 55% 56% 52% 53% 59%

Working part-time 7% 8% 7% 9% 7% 8%

Self-employed 7% 5% 7% 5% 7% 5%

Unemployed 3% 8% 3% 7% 2% 8%

Full-time student 8% 11% 8% 12% 9% 8%

Retired 16% 7% 14% 8% 17% 5%

Not in the workforce 2% 3% 1% 3% 3% 4%

Other 1% 1% 2% 2% 1% 1%



Appendix A – Survey 
Questionnaires
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Onsite Questionnaire (English)
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Onsite Questionnaire (French)
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Online Questionnaire (English)
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Online Questionnaire (English)
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Online Questionnaire (English)
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Online Questionnaire (English)
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Online Questionnaire (English)
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Online Questionnaire (French)
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Online Questionnaire (French)
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Online Questionnaire (French)
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Online Questionnaire (French)
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Online Questionnaire (French)



Appendix B – Data Tables 
(available under separate cover)


