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EXECUTIVE SUMMARY 
Public Safety Canada commissioned Phoenix SPI to conduct a survey among Canadian 
residents, 18 years of age and older, to explore issues related to Emergency 
Preparedness Week. The objective was to obtain quantitative data for EP Week through 
measuring recall of the event, the extent to which EP Week activities caused Canadians 
to take action to prepare for an emergency, and personal EP indicators (e.g. preparing 
family emergency kits and plans). The results will be used by the Department and its 
partners to assess the overall effectiveness of the EP Week public awareness campaign. 
 
A telephone survey was conducted May 10-19, 2010 with 1,004 Canadian residents, 18 
years of age and over. Based on a sample of this size, the results can be considered to be 
accurate within +/- 3.2%, 19 times out of 20.  
 

Government and Emergency Preparedness 

Using a 7-point scale (1 = completely disagree, and 7 = completely agree), the large 
majority of respondents (85% each) agreed that an emergency plan and emergency kit 
are necessary parts of ensuring their safety and that of their family (72% strongly agreed). 
Two-thirds (67%) think they would know what to do and where to go for help in an 
emergency, while a majority (54%) feel that their area is not likely to be affected by a 
disaster soon. The largest proportion (48%) agreed that any disaster that happens in their 
area is likely to be over in a short time (31% disagreed; 17% neither agreed nor 
disagreed). While the largest proportion (44%) felt that the government would take care of 
them if a large-scale emergency were to occur, almost as many (39%) disagreed (16% 
were neutral). 
 

Personal Emergency Preparedness Indicators 

A majority of respondents (58%) said that neither they nor their family have ever looked 
for information on what to do in case of an emergency. Those who have looked for such 
information were most likely to identify the Internet as the source they consulted. Just over 
two-thirds identified the Internet, including Google (26%), government websites (21%), 
and the Internet in general (20%) (multiple responses accepted). The Internet was also 
the most frequently-identified source among those who have not looked for information on 
what to do in case of an emergency. Asked where they would look for such information, 
well over half identified the Internet, including Google (28%), government websites (18%), 
and the Internet in general (12%).  
 
A majority of respondents (59%) said that neither they nor their family have prepared a 
family emergency plan that includes how to get in touch with each other in case of an 
emergency. An almost identical number (60%) said that neither they nor their family have 
purchased or prepared an emergency kit with supplies they might need in case of an 
emergency. That being said, a substantial minority (40%) said that they have prepared a 
family emergency plan, and an identical proportion said that they have purchased or 
prepared an emergency kit. 
 
Respondents who have no emergency kit were asked to rate their level of agreement with 
various reasons for not having one (7-point scale: 1 = completely disagree, 7 = completely 
agree). Approximately one-third felt that they do not have the time to prepare one (36%) 
or think they do not need one (31%), while a little more than one-quarter indicated that 
they think the government will take care of them (28%), or that they do not have the 
money (26%).  
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Emergency Preparedness Week 

One-third of respondents said they recall seeing or hearing something about Emergency 
Preparedness Week (16% clearly recall something and 18% vaguely recall something). 
Among those who recall something about EP Week, half identified the main message of 
the event as ‘be prepared for an emergency/disaster’. Other messages identified with 
some frequency were to assemble/purchase an emergency kit (18%), develop an action 
plan, and stock up on emergency supplies (11% each) (multiple responses accepted).  
 
Well over half of those who recall something about Emergency Preparedness Week 
described it as personally relevant to them. Having said that, they were much more likely 
to describe it as ‘somewhat’ (44%) rather than ‘very’ relevant (17%). By contrast, over 
one-quarter (28%) described it as ‘not very’ relevant, and 8% as ‘not at all’ relevant. 
 
Among those who recall something about Emergency Preparedness Week, 17% said they 
took some sort of action as a result of it, while 82% said they did not do anything. Those 
who did something (n = 66) were most likely to get/prepare an emergency kit (20%) 
followed by preparing/ensuring all necessary items are on hand (17%), developing a plan 
of action (16%), and adding items/making sure certain items are on hand, including water 
(15%), items in general (15%), canned foods (14%) and a flashlight (13%) (multiple 
responses accepted). Caution should be exercised in interpreting these results due to the 
small sample size. 
 

Political Neutrality Certification: 
I hereby certify as a Senior Officer of Phoenix Strategic Perspectives that the deliverables 
fully comply with the Government of Canada political neutrality requirements outlined in 
the Communications Policy of the Government of Canada and Procedures for Planning 
and Contracting Public Opinion Research. Specifically, the deliverables do not contain any 
reference to electoral voting intentions, political party preferences, standings with the 
electorate, or ratings of the performance of a political party or its leader. 
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