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Executive Summary
Views on “Product of Canada” Labelling


Respondents were provided with a definition of the “Product of Canada” food label and informed that many food products do not meet the requirement for the “Product of Canada” label because they also contain imported products not readily available in Canada such as sugar. They were then asked whether they felt that sugar should be exempt from the current “Product of Canada” labelling requirements. The majority of respondents (57 per cent) indicate that such an exemption should be granted, however, a fairly large proportion (37 per cent) are opposed to this idea (six per cent did not offer a response).


Respondents were also informed that some food products serve a functional purpose and are not generally consumed as part of the product (such as salt and vinegar in a jar of pickles). They were then asked if they felt that functional food product ingredients that are not consumed as part of a product itself should be exempt from current “Product of Canada” labelling requirements. Once again, respondents exhibit somewhat mixed feelings on the issue: a slight majority (54 per cent) say they support such an exemption, however, almost four in ten (39 per cent) say these ingredients should not be exempt from the regulations (an additional seven per cent are undecided).
Views of the Claim “100% Canadian Milk”


Respondents were asked how important it is to them that the claim “100% Canadian Milk” on the package of certain dairy products is used appropriately. Results suggest that Canadians place a great deal of importance on the accuracy of the claim “100% Canadian Milk”, with 84 per cent saying that proper usage of the label is important. One in ten (11 per cent) see it as somewhat important, and only five per cent do not feel that the accurate use of the claim “100% Canadian milk” is important.

While most respondents say that it is important to use the claim “100% Canadian Milk” accurately, there is some disagreement as to what types of products meet the criteria for this label. Nearly nine in ten respondents (86 per cent) agree that a dairy product that is entirely Canadian qualifies for the “100% Canadian Milk” label, and 84 per cent say that a product that contains Canadian milk and other dairy ingredients made exclusively from Canadian milk should be permitted to use the claim. Three in four (75 per cent) feel that if Canadian milk is the only dairy ingredient, the product can be considered to contain “100% Canadian Milk”. Respondents are more hesitant to say that a dairy product (not milk) made exclusively from Canadian milk should be considered to be “100% Canadian Milk”, with 57 per cent agreeing that the use of such a claim would be appropriate. Only 24 per cent believe that a product containing a combination of Canadian milk and imported dairy products should be considered 100% Canadian milk.
Appropriateness of Claim “100% Canadian Milk” in Yogurt


Respondents were also provided with a series of ingredient lists for potential yogurt products and asked to select the ones they felt should qualify for the “100% Canadian Milk” claim. Canadians are most likely to feel the simplest list of ingredients examined (milk, gelatine, and active bacterial cultures) is the most appropriate to make the claim “100% Canadian Milk” (71 per cent). The addition of skim milk powder slightly lowers belief in the appropriateness of this claim, with 69 per cent believing that the product should qualify for the label. If skim milk powder is replaced with modified milk ingredients, the proportion of those who support the use of the “100% Canadian Milk” claim falls to 63 per cent. A similar proportion (62 per cent) feel this claim is appropriate for a product that contains milk ingredients as the only dairy ingredient, and 58 per cent feel it is appropriate to use the “100% Canadian Milk” claim in yogurt containing modified milk ingredients, milk, gelatine, and active bacterial cultures. Just over half (53 per cent) would support the use of the claim if the dairy portion of the product were limited to modified milk ingredients.


Survey results also reveal that Canadians are divided over which phrase would best describe a dairy product made with Canadian milk (and/or dairy ingredients made from Canadian milk). The phrase, “Made with 100% Canadian milk” is preferred by four in ten respondents (41 per cent), although a similar proportion (37 per cent) feel that “100% Canadian dairy” would be most appropriate. 
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