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Introduction

As part of Canada’s participation in the 2005 World Exposition in Aichi, Japan, the department of Canadian Heritage conducted qualitative testing of some visual elements of the Canadian Pavilion Public Presentation, as well as a poster included in School Activity kits, which will be distributed throughout Canada in intermediary and secondary schools. One group in each city was conducted with youth 12 to 15 years of age (parental consent was obtained prior to participation). Remaining two groups in each location  were conducted among members of the Canadian General Public 16 years of age and older who have had experience navigating the Internet in the last 3 months. In Vancouver – one of the adult groups was conducted with Canadians of Japanese descent, and recent Japanese immigrants to Canada. 

Research Purpose

The main purpose of this research was to conduct focus groups in order to solicit the views of Canadians concerning various visual elements to be presented as part of the Canada Pavilion at the 2005 World Exposition in Aichi, Japan. Research also focused on a poster to be used in conjunction with school activity kits intended to be distributed throughout Canada to intermediate and secondary schools. 

More specifically, focus group discussions centered on:

· anticipating reaction of the actual and virtual visitors to the Canada Pavilion;

· identifying any images which should be part of the Pavilion public presentation and are not;

· identifying images that may not represent Canada well; and,

· identifying images that may be offensive. 

In addition qualitative research also focused on question areas related to a proposed poster that will accompany school activity kits. More specifically:

· does the poster do a good job of communicating the interconnection between the 2 countries;

· does the poster do a good job of communicating the use of interactive resources; 

· are the images appealing and culturally appropriate; and,

· do the images appeal to the target group.

Methodology

Ipsos-Reid conducted a total of six, one and a half hour focus groups in Montreal and Vancouver (3 in each city), two groups were conducted with youth 12-15 years of age (one in each city), one group was conducted with Japanese Canadians in Vancouver, and 3 groups with adult Canadians of various ethnicities (two in Montreal and one in Vancouver.) Groups were conducted October 26th and October 27th. In both locations groups took place between 5pm and 9:30 pm.

Focus group participants were shown a series of visual images on video grouped according to six themes:

· Canadian Transportation

· Canadians at Work

· Canadian Technology

· Canadian Sports and Leisure

· Canadian Culture

· Canadian Celebrations

In addition,  group participants were asked to review a proposed poster intended to be distributed in intermediate and secondary schools and designed to highlight the Expo 2005 “Interactive Network”.

Key Findings

Montreal

Low awareness Of Universal Expositions:

· Among teenagers, almost no knowledge of Expos. 
· Among adults, lower knowledge than expected. Some know there was an Expo in Montreal in ’67 but not entirely sure what it was.
Low levels of understanding of “Wisdom of Diversity”:

· Teenagers struggled with the concepts of wisdom and of diversity (which they understood to mean ethnic diversity).
· Adults understood the concept of diversity but still had trouble with “wisdom”.
Vancouver

Measured awareness of Universal Expositions in all groups:

· General awareness of world fairs - higher among adult participants – references to 1986 World’s Fair in Vancouver. Some participants acknowledge having attended. 

When queried as to the meaning of “Wisdom of Diversity” most participants in all groups tend to focus first and foremost on ethnic diversity:

References were made to cultural and ethnic diversity within our borders, the focus being that cultural and ethnic differences, contrary to weakening our country, actually serve to make our national fabric stronger at the end of the day.

Overall Reaction To Video-Images Presented

Although very few, if any, images presented were deemed “offensive”, participants in all groups were quick to suggest that the selection presented to highlight the six themes (Canadian Transportation, Canadians at Work, Canadian Technology, Canadian Sport and Leisure, Canadian Culture and Canadian Celebrations) was at times less than ideal. Many participants commented that the images presented seemed to focus on Canadians in urban settings, with little attention paid to the vast landscapes and rural areas that make up a large part of Canadian geography, for which the country is often renowned. Additionally, many also mentioned a failure to see the “Canadian distinctness” in the imagery presented, often commenting that video images could just as well have been set in the U.S. as in Canada. With regard to ethnic diversity, many participants – including Japanese participants in Vancouver, tended to think that the video images presented focused rather heavily on Asian Canadians rather than highlighting Canada’s truly multicultural society – this was somewhat disturbing to some. 

“Il manque d’autres ethnies à part les Chinois.”

“Ethnically they showed mostly Occidentals and Asians, they didn’t show any other Canadians.”

A more detailed breakdown of comments by each of the six themes follows. 

Detailed Findings

Canadian Transportation:

Participants in all groups wondered why there were no images of airplanes presented. When further prompted as to why they were of this opinion, many simply said that Canada is so vast that air travel plays a vital role in transporting people and goods from one region to another, whether it be from east to west, or into remote northern communities that are virtually inaccessible by any other means.

“Les avions étaient absents. Le Canada est chef de file dans l’aviation… c’est quand même bizarre.”

“There were no images of air travel, Canada is a huge country and planes play an important role.”

A few participants in the youth group in Vancouver mentioned that rather than focusing uniquely on the means of transportation, the images presented should also highlight the scenery (mountains, prairies, oceans, etc) that can be observed as one travels in Canada and that are somewhat unique to our country.

“It would have been nice to show the ferry with a scenic background.”

“There should be more of the nature aspect – getting a better view of Canada while traveling using different means of transportation.”

In addition, many participants also commented on the absence of small passenger vehicles such as cars/trucks, float planes and snowmobiles.

“It would be cool to see a seaplane.”

“It didn’t show any cars with individual people – it was very urban.”

“What about seaplanes, skidoo, and snowshoes, stuff that people use in outlying/remote areas of the country.”

“Moi je m’attendais à voir le train qui est décoré à l’intérieur, on l’a juste vu de l’extérieur et aussi les transports de neige, comme les motos neige, pour montrer un mode de vie des Canadiens. Il n’y a pas un cachet canadien, qui serait mieux representé par l’hiver. “

The general consensus among group participants was that the images presented tended to focus on mass transportation in large urban areas, but touched very little on small town Canada. 

Also, the numerous metro/commuter train images tended to show large numbers of people moving quickly – which for many participants they did not equate with their view of Canadian reality, that is, an easy going, polite and friendly society – not one that comes across visually depicted as busy, pushy and impersonal. 

“It was very urban, very busy – It concentrated too much on the mass movement of people.”

“Oui les gens qui sortent des métros comme ça, une grosse foule qui correspond pas du tout, qui va très très vite. Si on parle de transport canadien, il faut voir des images d’hiver, c’est des images de gens qui vont travailler, or le Canada n’est pas juste des villes, c’est tellement un grand pays. Les foules qui sortent du métro… on vit pas ça nous autres, c’est juste aux heures de pointe.”

As mentioned previously, participants were hard pressed to find any Canadian distinctness in this segment – often commenting that the images presented could just as soon have been taken in the US or Japan rather than Canada. 

“They showed a whole lot of people moving in a hallway, that could happen in other countries, as well.”

“You could show that video and it could be transportation in the United States and people wouldn’t know the difference. There were no flags.”

“Ca ne dit rien, ça aurait pu être n’importe quelle ville occidentale.”

Canadians at Work:

There was a general sense in all groups that images presented tended to focus primarily on blue collar work, i.e., fisheries and construction work, as well as office work, but that little time, if any, was devoted to such things as jobs in the healthcare sector, in agriculture, mining, forestry – renewable resource, or technology sector jobs. 

“Way too many hard hats – too much blue collar labour, there was no specialized training shown, we’re a lot higher tech.”

“There’s fisheries workers and there’s construction and office workers and that’s it.”

“They didn’t show agriculture, wheat farms, Alberta oil industry or mining.”

“Trop de travaux manuels, ils auraient pu être vraiment diversifiés, on voit presque toujours la même chose.”

“Oui mais c’est les Canadiens au travail or le video montrait juste des gens qui faisaient des choses mécaniques, on a une réputation de bien faire les choses, tu sais “made in Canada”, ça compte..”

“Moi j’ai pas vu de travailleurs sur les terres, des bûcherons, des miniers, il y en a beaucoup de gens qui vivent de ça: production laitière, céréales, l’élevage.”

One participant in Vancouver suggested that it might be preferable to focus on unique industries not typically thought of as Canadian, for instance wine production in the BC interior. 

“There’s pockets of different and little known industries across the country for instance we make lots of wine in BC, that would be more interesting to show.”

Others, mainly in Montreal, commented that this segment, while showing many different jobs, never showed the audience exactly what the workers were doing. Participants would like to see the completed action. 

“On voit pas le résultat, pourquoi, on voit même pas ce qu’ils font. On ne sait pas

dans quel type d’entreprise ils travaillent.”

Others yet, commented that some clips just showed people not really doing much (theatre clip) or not happy at work (woman on phone). 

Vancouver participants (including those in the Japanese Canadian group) were also quick to comment that the visuals presented showed very little ethnic diversity – other than the supermarket scene where Asian workers are apparent. This was troubling to some who felt that these images did not truly represent Canada’s multi-ethnic work force.

“ The images did not show any diversity in the workplace.”

“It took a while to show diversity until the supermarket and then you see Asians working there.”

Canadian Technology:

Generally speaking participants reacted positively to the images presented in this section. The range of technologies presented (from the Canadarm to wind generated energy) was appealing to most. As a rule participants tended to think the images presented meshed very well with their perception of Canadian technologies, i.e., diverse and closely related to nature.

Despite an overall appreciation for the imagery, some participants in both youth and adult groups expressed difficulty in making the link between animals/plants and technology, as presented in this section.

Of note, a few participants in both Montreal and Vancouver mentioned that the image of the fish being dumped in a vat was not particularly appealing.  

Canadian Sports and Leisure:

In all groups respondents’ first reactions, unprompted, was great surprise at not seeing any images of hockey. 

”There’s no hockey – not even kids playing road hockey.”

“That hurts my feelings – no hockey?”

“Il manquait beaucoup de choses, tous les vrais sports canadiens: hockey, baseball, soccer, patinage sur glace, glisser sur la neige.“

Interestingly groups tended to be split between those who felt that the images presented tended to focus too much on leisure, and those who were of the opinion that the focus was clearly on sport with little attention being paid to leisurely activities. 

Participants also questioned the absence of such activities as: Lacrosse (Canada’s national sport), ice skating of any type, whether it be speed skating or figure skating, as well as winter sports in general. 

Other comments tended to focus on the need for more team sports (hockey, football, soccer, baseball, curling, etc…) 

There should also be more focus on outdoor activities like mountain biking, hiking, camping…Some participants also remarked on the absence of any sporting activities that highlighted Canadians with physical or mental disabilities.

“I would have liked to have seen some handicapped sports.”

Canadian Culture:

Participants express difficulty in defining Canadian culture – for many, Canadian culture is seen as a blend of cultures from around the world as reflected by the country’s multi-ethnic society.

Participants in all groups tended to wonder about the appropriateness of the last 2 images: the little girl blowing out candles, and the little girl with a cat. In their estimation these have no relation to Canadian culture. A few also commented that they would remove the club scene because they thought it looked like a rave.

“The girl and the animal, what was that about.”

Others (primarily those in the Japanese Canadian group in Vancouver) felt that the images presented tended to focus largely on the performing arts with little if any attention paid to other artistic means of expressions such as the visual arts (the Group of Seven for instance).

“It was almost all performance art, no visual art.”

Others yet, (in Vancouver specifically) commented that despite the fact that Canada is a country that promotes freedom of religion, there was little attention paid to this in the imagery presented. It should be noted that Montreal participants did not share this view.

“We have a lot of freedom of religion, I think I saw one example.”

Participants in all groups would have liked to have seen more “typically Canadian” culture. When queried as to what visual images came to mind, participants often mentioned images such as the flag, maple syrup, and people cheering at a hockey game to name a few.

Participants in all groups were positive about the use of images of Canada’s Aboriginal Peoples, seen by all as something they consider uniquely Canadian. 

“I think the images were comprehensive, i.e., the scenes of the pow wows, they happen a lot here.”

“Oui, mais le fait qu’il y a des amérindiens, c’est différent, c’est spécial au Canada.”

A few in Vancouver suggested that an effective way of presenting the many facets of Canadian culture would be to progress from east to west, while progressively showing our country’s cultural diversity from one region to the next.

“Show Canadian culture from the East coast to the West coast.”

Canadian Celebrations:

Participants in all groups thought that there should have been more images relating to typically Canadian events like Canada Day, Calgary Stampede, Halloween, the Carnaval de Quebec, Tulip festival, Winterlude, Caribana, Saint Jean Baptist celebrations and sugar bush outings, etc rather than simply using images of large crowds at music festivals. 

“We don’t know what they are celebrating.”

“I didn’t know what people were celebrating.”

“What about the Quebec Carnival or Winterlude or the Stampede, why didn’t they show any of those things?”

“Le festival de jazz peut être dans n’importe quel pays, quand on dit ‘festivités canadiennes’, je m’attends à quelque chose de typiquement canadien.”

Participants also commented that little, if any attention was paid to smaller gatherings where Canadians get together to celebrate (weddings, religious holidays) or alternatively scenes of Canadians getting together on an ad hoc basis such as BBQs, or east coast kitchen parties etc.

“What about family celebrations – I didn’t see much of  that.”

“What about showing something like East coast kitchen parties.”
Montreal participants were more likely to say that the images showed people from different ethnic backgrounds enjoying the festivities together/getting along than were their Vancouver counterparts.

Poster

Montreal Group Findings
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The interconnectivity between Canada and Japan was clear to all as were the instructions on how to go online. However, some adults thought that the interactive nature should be emphasized.

“Expliquer ce qu’est le réseau interactif, comme “enrichissez par vos idées le pavillon canadien”, ou juste “chattez avec...”

“J’aime les deux souris qui se rejoignent, les drapeaux sur les souris. Ça montre qu’il y a une connexion.”

The poster was said to be eye catching and would get young participants’ attention.

“Moi je trouve qu’ils ont bien fait parce que comme la pancarte elle frappe, ça donne envie d’y aller.”

Generally speaking participants reacted favourably to the colours, the flags on the mouse, the cartoons (instantly recognized as the Japanese cartoons “mangas” by all teenagers in Montreal).

Participants did however, suggest (in all three Montreal groups) that one of the hands (on the mouse) be “Canadian” (not necessarily Caucasian) and that the other hand be “Japanese”. They also thought one of the 2 cartoons should be an illustration of a “Canadian youth”. 

Younger participants in Montreal thought that the tagline “Participez à Expo 2005” didn’t mean much if one was unaware of what an Expo is. There was a general consensus that more explanation was needed.

Some (from all groups) thought the title sounded like a contest. The element of “discussion/sharing” should be included.

Vancouver Group Findings
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Participants in all three groups clearly recognized the interconnectivity of the two nations as represented by the maple leaf and the red circle from Japanese flag as well as the intertwined mouse cords.

“The round thing represents Japan, the maple leaf represents Canada. It represents networking between Japan and Canada.”

“I like the two flags interconnecting the two nations together.”

Japanese participants were quick to say that the poster did little to show any relationship between Canada and Japan – comments often centering on the lack of anything Canadian other than the maple leaf.

“The only Canadian thing on there is the maple leaf.”

“You talk about two cultures, but you have two Japanese characters.”

In addition participants in all groups tended to say that the poster was not very effective in communicating the nature of Canada’s entry or the objective of the interactive network.

Youth participants generally reacted favourably to the cartoon characters although as was the case in Montreal, many wondered why one of the two would not be Canadian –one participant mentioning possibly playing hockey – rather that the current two Japanese characters. 

“There should be one Canadian character and one Japanese character.”

Participants in both of the adult groups were much less likely to view the use of cartoon characters favourably – particularly Japanese participants.

“I don’t like the drawing, the anime.”

“Maybe a Canadian animation character as well, this is only Japanese animation; it’s cheesy.”

Overall the poster was not well received by Vancouver focus group participants.

It should be noted that when prompted participants in Vancouver groups were quick to say that one of the characters (the one in the upper right hand corner) seemed somewhat menacing.

“I don’t like the one with his arms in the air.”

Contrary to their Montreal counterparts, Vancouver participants were much less likely to express favourable opinions about the choice of colours used. Many saying that although eye catching they were confusing and not at all appealing.

“The colours in the background don’t make any sense.”

“The two mouse things are cool but I hate the colours.”

Younger participants in Vancouver were more likely to feel that the URL should be assigned more importance either by changing its location on the page (moving up) or by changing the colour of the background to make it more eye catching.

“The URL should be bigger, to be seen.”

”It’s kind of in the corner, you can’t really see it. Put it at the top.”

Appendix I – Screener

Good morning/afternoon/evening, my name is XXXXXX

And I am calling from the Ipsos-Reid Corporation, one of Canada’s leading national marketing research organization. We are a professional public opinion research firm that gathers opinions from people. From time to time, we solicit opinions by sitting down and talking with people. We are preparing to conduct a series of these discussions on behalf of the Government of Canada and are calling to see if you would be willing to participate. The discussion will take about one and a half hours and those who qualify and attend will receive $50 as a token of our appreciation.

1. Would you be interested in participating in one of these discussions which would be held at a location in                                              ?

· Yes (CONTINUE)
· No (THANK AND TERMINATE)
Now, I would like to ask you a few questions to see if you qualify to attend.

(INTERVIEWER RECORD GENDER, DO NOT ASK )

· Male

· Female

(Note: GENDER Aim for 50/50 mix)

2. Which of the following age group do you belong to?

· 12-15 (obtain parental consent (SECTION 1) and continue for possible recruit into 5:30-7:30 group)

· 16 – 17 (THANK AND TERMINATE)
· 18-24 (SKIP TO Q 11 for possible recruit into 7:00 pm or 8:30 pm groups – aim for 3 per group)
· 25-34 (SKIP TO Q 11 for possible recruit into 7:00 pm or 8:30 pm groups – aim for 3 per group)
· 35-54 (SKIP TO Q 11 for possible recruit into 7:00 pm or 8:30 pm groups – aim for 3 per group)
· 55 + (SKIP TO Q 11 for possible recruit into 7:00 pm or 8:30 pm groups – aim for 3 per group)
SECTION 1

[IF BETWEEN 12-15 YEARS OF AGE ASK FOLLOWING] 

3. Because you are under the age of 16, I will need the permission of an adult in your household in order for you to participate in these groups.  Would there be someone there who could give permission, your parent or guardian, for example? 

IF NO ADULT IS AVAILABLE, MAKE ARRANGEMENTS FOR A CALL BACK TIME

(REPEAT INTRODUCTION) Tonight, we are recruiting young people between 12 and 15 years of age to participate in discussions on behalf of the Government of Canada. These discussions or focus groups will be held in [read location] on the [read date and time]. The discussion will be held in a professional focus group facility and will take about one and a half hours to complete.  We will ensure all participants responses are treated as strictly confidential.  

4. Would It be possible for the young person I just spoke with to attend this session?

· Yes – CONTINUE
· No – SKIP TO Q9
May I speak to the young person I just spoke to in order to confirm his/her eligibility to attend this discussion?  [WAIT FOR POTENTIAL PARTICIPANT 12-15 TO TAKE THE LINE AND PROCEED]

5. We are all Canadians, but our ancestors come from all over the world. What is your ethnic background? (ENSURE A GOOD MIX OF ETHNICITIES)
	
	

	
	

	
	


6. How many years have you been actively using the Internet? (ENSURE A GOOD MIX OF EXPERIENCE IN ALL GROUPS)
· Less than one year 

· One to three years

· More than three years

7. Have you accessed the Internet in the last three months?

· Yes (CONTINUE FOR POSSIBLE RECRUIT)
· No (THANK AND TERMINATE)
8. Do you or does anyone in your household work in any of the following areas?

(READ LIST) IF “YES” TO ANY – THANK YOU AND TERMINATE OTHERWISE RECRUIT AND SLOT AS APPROPRAITE DEPENDING ON CITY, EXPERIENCE LEVEL AND WIRLESS ENABLE OR NOT)

· A market research company 

· The media, that is for TV, Radio or a newspaper 

· A federal government department

· A graphic design or Web-site design firm

· As a Information Technology specialist

Wonderful, you qualify to participate in one of our discussions sessions. The sessions will be held on Read from list, slot as appropriate based on recruitment profile.

Focus Group date/location and composition

	Location
	Date and time
	Composition

	Vancouver
	XXX, 5:30-7:00 pm
	Youth 12-15

	Vancouver
	XXX, 7:00-8:30 pm
	Japanese Canadians

	Vancouver
	XXX, 8:30-10:00 pm
	General Public

	Montreal
	XXX, 5:30-7:00 pm
	Youth 12-15

	Montreal
	XXX, 7:00-8:30 pm
	General Public

	Montreal
	XXX, 8:30-10:00 pm
	General Public


SECTION 2

9. We are also conducting groups with adult Canadians on the same subject matter, would YOU be interested in attending this session?

· Yes – (CONTINUE)
· No – (THANK AND TERMINATE)
10. Which of the following age group do you belong to?

· 16-17 (THANK AND TERMINATE)
· 18-24 (continue for possible recruit into 7:00 pm or 8:30 pm groups – aim for 3 per group)
· 25-34 (continue for possible recruit into 7:00 pm or 8:30 pm groups – aim for 3 per group)
· 35-54 (continue for possible recruit into 7:00 pm or 8:30 pm groups – aim for 3 per group)

· 55 + (continue for possible recruit into 7:00 pm or 8:30 pm groups – aim for 3 per group)
11. We are all Canadians, but our ancestors come from all over the world. What is your ethnic background? [PROBE FOR PRIMARY ETHNIC GROUP IF POSSIBLE] – IF RESPONDENT MENTIONS JAPANESE, CONTINUE FOR POSSIBLE RECRUIT IN 7:00PM GROUP IN VANCOUVER – OTHERWISE ENSURE A GOOD MIX OF ETHNICITIES IN ALL GROUPS)
	
	

	
	

	
	


12. How many years have you been actively using the Internet? (ENSURE A GOOD MIX OF EXPERIENCE IN ALL GROUPS)
· Less than one year 

· One to three years

· More than three years

13. Have you accessed the Internet in the last three months?

· Yes (CONTINUE FOR POSSIBLE RECRUIT)
· No (THANK AND TERMINATE)
14. Do you or does anyone in your household work in any of the following areas?

(READ LIST) IF “YES” TO ANY – THANK YOU AND TERMINATE OTHERWISE RECRUIT AND SLOT AS APPROPRAITE DEPENDING ON CITY, EXPERIENCE LEVEL AND WIRLESS ENABLE OR NOT)

· A market research company 

· The media, that is for TV, Radio or a newspaper 

· A federal government department

· A graphic design or Web-site design firm

· As a Information Technology specialist

Wonderful, you qualify to participate in one of our discussions sessions. The sessions will be held on Read from list, slot as appropriate based on recruitment profile.

Focus Group date/location and composition

	Location
	Date and time
	Composition

	Vancouver
	XXX, 5:30-7:00 pm
	Youth 12-15

	Vancouver
	XXX, 7:00-8:30 pm
	Japanese Canadians

	Vancouver
	XXX, 8:30-10:00 pm
	General Public

	Montreal
	XXX, 5:30-7:00 pm
	Youth 12-15

	Montreal
	XXX, 7:00-8:30 pm
	General Public

	Montreal
	XXX, 8:30-10:00 pm
	General Public


Appendix II – Moderator’s Guide

INTRODUCTION (5 MINUTES)

Explain to participants:

· Ipsos-Reid

· the length of session (1 1/2 hours)

· taping of the discussion

· one-way mirror and colleagues viewing in back room

· results are confidential and reported in aggregate/individuals are not identified/participation is voluntary/

· the role of moderator is to ask questions, timekeeper, objective/no vested interest

· role of participants: not expected to be experts, no need to reach consensus, speak openly and frankly about opinions, no right/wrong answers

Ask participants to introduce themselves briefly and their occupation/hobbies etc.

WARM UP (10 MINUTES)

· Has anyone heard of or been to a World Exposition? What can you tell me about World Expositions/ your experience at a World Expo.

· Why do you think countries participate in World  Expositions?

[MODERATOR READ] 

As you may or may not know, the next World Exposition is going to be held in Aichi Japan in 2005. Once again Canada will be represented at this world fair. The theme for Canada’s participation in Expo 2005 is “Wisdom of Diversity” “Sagesse de la diversite”. In keeping with this theme, Canada’s entry in Expo 2005 is meant to highlight not only Canada’s geographic and cultural diversity but the unique way it has developed as a community with guiding values and principles meant to accommodate, respect, protect and promote environmental and cultural diversity. 

First of all what does “Wisdom of Diversity” mean to you? What kind of things come to mind?

This evening I’m going to show you some visual elements intended to be used as part of the Canadian Pavilion in Aichi Japan. There are 6 separate “themes” that we will touch on. 

1. Canadian Transportation

2. Canadians at Work

3. Canadian Technology

4. Canadian Sport and Leisure

5. Canadian Culture, and

6. Canadian Celebrations

What I’d like to do is spend the next hour or so reviewing various images that may be selected to be part of the Canadian Pavilion in its multi-media presentation to the public and I would like you to provide me with some feedback.

IMAGE REVIEW (50 MINUTES)

[MODERATOR – HAND OUT PEN AND PAPER]

Before we actually look at the images that are on video, I’d like you to take a few minutes to write down the 5 visual images that come to mind when I mention [MODERATOR INSERT THEMES – MAKE SURE TO RANDOMIZE FROM ONE GROUP TO THE OTHER – MAKE SURE TO COVER ALL 6 THEMES – ALLOW FOR 2 MINUTES MAXIMUM FOR EACH THEME TO COMPLETE THIS EXERCISE].

Ok now I’m going to show you images that are being proposed for the Canada Pavilion.

[Moderator play video – stop after each theme and repeat exercise below.]

POST VIEWING QUESTIONS  [To be completed after each section of video presented- Allow for 5 minutes per theme]

After participants have had an opportunity to review images for each theme ask the following:

· Overall what is your impression of the images that were presented here? Positive/Negative.

· Let’s go around the table quickly and tell me what you had written down as the 5 things that come to mind when you think of [insert theme]. And were the images presented consistent with your notes?

· Could any of the images that were presented be considered offensive? Were they offensive to you? 

· Why do you say this?

· [ If offensive images mentioned] – and can you suggest alternative images that would convey the same message but would not be offensive?

· Did you notice any images that in your opinion do not represent Canada well? Which ones? And why do you say that?

· And taking into consideration the theme of Canada’s entry “ Wisdom of Diversity” can you think of any other images that might be more appropriate? Which ones? And why do you say that?

[REPEAT THIS EXERCISE FOR ALL SIX THEMES]

POSTER REVIEW  (20 MINUTES - TOTAL)

[MODERATOR READ]

Also in order to enable young Canadians here in Canada to become involved in our country’s participation in Expo 2005, the Government of Canada is developing a series of innovative interactive tools.

The interactive network is a public network developed by the Government of Canada as a virtual space for Canadians to connect and dialogue about Canada’s theme at Expo2005, Wisdom of Diversity, and other themes related to Expo2005. 
To engage young Canadians in this Interactive Network, the Government of Canada has developed tools for teachers and students in intermediate (grades 7 and 8) and secondary schools (high schools).  Themed activities, outlined in lesson plans, will provide students across Canada the opportunity to engage in dialogue on International Expositions and on Canada’s theme at Expo 2005, Wisdom of Diversity.  Schools will also be sent information on how to take part in the Interactive Network and its Virtual Canada.  As part of this initiative an accompanying poster has been developed for schools to promote the Expo 2005 Canada web site and interactive network.  

RED/GREEN EXERCISE (allow 5 MINUTES for completion of exercise)

Now I’d like you to take a few minutes to review the poster that has been developed. 

[Moderator present large poster and hand out smaller versions to each participant]  

Before we talk specifically about the poster I would like you to take a few minutes to circle everything/anything that is appealing to you and underline anything/everything that is not– it can be the colours, the images, the choice of words, the information presented etc… 

RED/GREEN EXERCISE DISCUSSION (15 MINUTES)

· Ok, let’s go around the table and chat a little about what you have circled/underlined.

[MODERATOR PROBE FOR]

· Overall appeal of the images and specifically perceived appeal for the intended target audience (kids 12-17)

· Are they culturally appropriate – are there any sensitivities?

· Does the poster clearly communicate the intended interactive nature of the activities that are provided to teachers and students, web site and interactive network where individuals will be able to connect and exchange ideas in real time?

· Does the poster clearly communicate the relationship between Canada and Japan?

· Does the poster clearly communicate the theme of Canada’s diversity?

· Does the poster provide enough information on the Interactive Network?

CONCLUSION (5 MINUTES)

· Do you have any additional comments?
On behalf of the client and Ipsos-Reid, I would like to thank you for taking the time to participate in this evening’s group.
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