
Canadians’ Experiences Attending Arts 
Presenter and Festival Activities
Participation, Appreciation, and Motivation

Executive Summary of Findings for Phase I and Phase II

Prepared for The Department of Canadian Heritage
Contract Date: July 21, 2008

Contract #: C1111-080225-001-CY

Field Dates: Phase I  July 16 – September 7, 2008

Phase II  December 19, 2008 – March 14, 2009

POR-014-08

Department Contact: POR-ROP@pch.gc.ca



Table of Contents

Background and Methodology 3

Executive Summary 10

Appendix A: Survey Instruments 13

2



Background and Methodology



Project Background

• The mission of the Department of Canadian Heritage (PCH) is to create a more cohesive and creative Canada through the
support of arts and heritage. Arts Presentation Canada (APC) is one of the various programs offered by PCH in fulfillment of
this mission.

• APC provides financial assistance to arts presenters and the organizations that support them. The objective of the program is
to provide Canadians with direct access to professional artistic experiences, and the opportunity to participate in and broadly
benefit from these experiences. At present, APC provides support to over 600 clients per year across 230 communities.

• APC uses a variety of mechanisms to gauge the success of its initiatives. There is tremendous value in understanding the
opinions of Canadians who attend the events presented by the artistic festivals and presenters that benefit from the
program’s support. This report will provide an overview of investments undertaken by the program since its inception in
2001.
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2001.

• Furthermore, the program’s Results-based Management and Accountability Framework (RMAF) identifies public opinion
research as a valuable method of collecting data that can inform our understanding of motivational factors influencing
attendance at APC funded events; and measure the level of appreciation of, and participation in, the variety of programming
and outreach activities offered by organizations receiving support from the program.



Research Objectives

• The results from this research will allow a more robust evaluation of APC’s performance. Specifically, the research
initiative will investigate the following:

– Canadians’ participation, appreciation and motivations regarding the presentation, variety of arts events offered in 
their communities through APC since 2001, the year of APC’s inception;

– Canadians’ perceptions of the evolution of the variety of the events to which they have access; and,

– Canadians’ perceptions of the evolution of the variety of the outreach activities related to the events to which they 
have access.

• In order to gauge perceptions of changes that have taken place over a seven year time span, the research will be
restricted to interviews with Canadians who are paid attendees and have attended the festival or concert produced by the
participating presenting organization on at least one previous occasion. Given their vantage point, they will be an
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participating presenting organization on at least one previous occasion. Given their vantage point, they will be an
instrumental consultation group to provide input on the evolution of events and outreach over time. Therefore, there will
be a particular interest and emphasis on Canadians deemed “enthusiastic” by virtue of their level of participation and
attendance at artistic events over the past several years.



Methodology

• The research consists of 2,073 onsite interviews conducted with paid attendees at 24 festivals and series presenter concerts across the 
country.  The specific APC clients have been selected by the APC team to ensure appropriate representation based on the following key 
criteria:

– Festivals versus Series Presenters,
– Region,
– Urban versus Rural,
– Project scope and size (based on the event’s overall budget), and,
– Genre.

• The research  was conducted in two sequential phases as follows:

– Phase 1: Music festivals 
– Phase 2: Series presenters’ concerts

6

• The research was restricted to interviews with Canadians who were paid attendees and have attended the festival or concert produced by 
the participating presenting organization on at least one previous occasion.  

• Participants were intercepted onsite at the festivals/concerts and completed the survey immediately.  The survey took approximately 8-10 
minutes to complete. 

• The following report is a summary of findings from both phases of the research; merged findings are presented throughout the report and 
significant differences between festivals (phase I) and series presenters (phase II) are highlighted where applicable. 



Methodology

• Please note that significant differences between subgroups are highlighted throughout this report.  Significantly higher data points are 
bolded and underlined. This analysis is based on the following margins of error:

– Overall results n=2,073 +/- 2.2%

– Festival results n=1,434 +/- 2.6%

– Series Presenter results n=639 +/- 3.9%

• It is important to note that these margins of error should be considered the maximum margins associated with affirmative responses of 
50%.  The margins of error will vary based on a variety of factors from question to question based on sample size and the actual percent 
to which the margin of error is being associated.  For instance, the margin of error associated with a question where 50% of respondents 
answered in the affirmative will differ from a question where 15% of respondents answered in the affirmative (assuming the same 
sample size for both questions). Please note that the bold and underlined emphasis on these figures is not intended to draw the 
reader’s attention for reasons other than to highlight statistically significant differences.
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reader’s attention for reasons other than to highlight statistically significant differences.

• Since the festivals/concerts selected for this study are not necessarily reflective of all the funded festivals/concerts in any given region, 
regional results should be interpreted with caution.  For this reason alone, significant differences between regions are not indicated in 
this report. 

• Festival and Series Presenter size was based on the following definition: 

Rural Population < 50,000 / > 50 km from an urban centre 

Remote Population < 50,000 / > 200 km from an urban centre or provincial capital 

Small Urban Population 50,000 to 99,999 

Medium Urban Population 100,000 to 199,999 

Large Urban Population > 200,000 



Methodology – Phase I - Festivals

• A total of 1,434 festival goers were interviewed at 11 festivals between July 16th and September 7th, 2008.  The following table breaks 
down this sample by festival:
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Methodology – Phase II - Series Presenters

• A total of 639 concerts goers were interviewed at 19 concerts between December 19th, 2008 and March 14th, 2009.  The following table 
breaks down this sample by concert:
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Executive Summary of Findings



Executive Summary

Motivations

• Participants were asked to evaluate a prescribed list of factors that could have motivated them to attend a particular festival/concert.
Overall enjoyment is the primary motivator for patrons. Patrons also place importance on the variety of musical styles present at the
festival/concert as well as the time spent with family and friends. Opportunities to hear artists from other countries, to discover new
artists and musical styles, and to discover regional artists are also strong motivators for many. Few participants considered a special
(educational) activity offered to be a strong or even somewhat of a motivator for attending the festival/concert.

• Motivators have significantly different impacts on attendance at festivals and concerts and within musical genres. Discovering
new/diverse music, styles, and artists as well as spending time with others are key motivators for festival patrons, whereas following the
works of particular artists, ticket price, publicity, and special activities are more important factors for concert goers.

Programming Variety
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• All participants were presented with a list of different types of programming and asked if they felt the festival or concert seasons they
were attending featured more, less, or the same amount of each type of performance programming compared to previous years.
Patrons were most likely to have perceived a programming increase in the variety of music - be it musical artists, artists from diverse
cultural backgrounds, or younger/emerging musicians. This trend was more apparent at music festivals as compared to concert
seasons. An increase in performances featuring different musical styles and by artists from a variety of geographical backgrounds were
also perceived, but to a lesser degree.

• Overall, 82% of respondents noticed an increase in at least one type of programming. Furthermore, on average, patrons
perceived an increase in approximately 1 out of 3 (32%) of the different types of programming available to them.

• The perceived increases in various types of programming appears to have had a positive impact on numerous aspects of the
festival or concert season experience; this finding is most apparent for patrons’ overall enjoyment of the festival/concert
season, with 86% saying programming changes had a very positive or somewhat positive impact.

• Programming changes also had a positive impact on patrons’ appreciation of the variety of music, be it new or emerging musicians, as
well as patrons’ appreciation of the cultural and national origin of the artists. When just the very positive category is considered, it is
apparent that programming changes also had a large impact on the likelihood that patrons would speak to family and friends about the
festival or concert.



Executive Summary 

Outreach

• Respondents were asked whether or not they were aware of each type of outreach activity offered at the festival or concert presenter. A
follow-up question asked if they participated in the activity or not.

• Patrons’ awareness of outreach activities ranged dramatically depending on the activity, with awareness of events that are free to the
public at a high 70% and awareness of performances and activities in schools or community centres at a much lower 36%. In general,
awareness of outreach activities is similar for festivals and series presenters’ concerts. The exception to this trend is with Classical
events, where awareness of the various outreach activities is notably higher for series presenters’ concerts than festivals.

• Results show that, on average, patrons attended 18% of the outreach activities available to them (in other words, if 5 activities were
offered at a festival or series presentation, then attendees participated, on average, in 1 of them). The average participation rate at
festivals was 17% and 20% among series presentation attendees. This study also reveals that 51% of attendees participated in at least
one outreach activity.

• Patrons who attended at least one outreach activity were asked the extent to which their participation in these outreach activities made
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• Patrons who attended at least one outreach activity were asked the extent to which their participation in these outreach activities made
an impact on their appreciation of various aspects of their festival/concert season experience. Overall, outreach activities add to the
musical event experience, with at least three-quarters of participants rating the impact as very positive or somewhat positive
for all aspects of the festival/concert season.

• Outreach activities have the largest positive impact on patrons’ overall enjoyment of the festival/concert season, followed by their
appreciation of new artists and artists from a variety of cultural backgrounds. Outreach activities also have a positive impact on how
much patrons speak about the festival to friends and family.

• In general the more outreach activities that patrons attended, the more likely they are to feel a very positive impact. The more deeply
patrons are involved with outreach activities the more positive their experience is likely to be. Interestingly however, is that the
difference between attending 26-50% of outreach activities versus over 50% of activities is not significant in many cases, suggesting
there is a plateau to the positive impact outreach activities will have on attendees.



Appendix A: Survey Instruments



Festival Questionnaire
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Festival Questionnaire
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Festival Questionnaire
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Festival Questionnaire
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Series Presenter Questionnaire
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Series Presenter Questionnaire
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Series Presenter Questionnaire
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Series Presenter Questionnaire
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