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Background, Objectives and Methodology

Background and Objectives
In less than five years, Canada will celebrate its 150th anniversary since Confederation in 
1867.  The Government of Canada is planning to commemorate a series of key milestones, 
that provide “great opportunities to build a shared understanding of Canadian history and 
heritage, reinforcing our shared principles and values”.

The primary objective of this study was to evaluate creative elements  (logo) that will form 
the part of the visual elements for Canada’s 150th anniversary.

The research project assessed the relevance of proposed creative concepts and visual 
elements through focus group testing in three selected cities – Montreal, Mississauga, ON 
and Chilliwack, BC.

Methodology
A total of nine (9) one hour focus groups were conducted; six in English (Mississauga 
and Chilliwack) and three in French (Montreal) from May 21-23, 2013.  The groups were 
screened to include general adult population (18 years and over). All groups included a 
balance of genders, household incomes, and ethnic origins.

Interpretive Note: Although qualitative research (e.g. in depth interviews, focus groups) is highly 
valuable for providing insight into the needs, attitudes and opinions of an organization’s target audience, 
customers and prospects, the results cannot be statistically inferred to any wider group of individuals 
than those who participated.  

Interpretive Note: Although qualitative research (e.g. in depth interviews, focus groups) is highly 
valuable for providing insight into the needs, attitudes and opinions of an organization’s target audience, 
customers and prospects, the results cannot be statistically inferred to any wider group of individuals 
than those who participated.  
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Awareness and Meaning of Canada’s 150th

 Before participating in the focus groups, most participants claimed they were aware of 
the upcoming 150th anniversary of Canada’s existence.

 When, participants were asked which characteristics should be represented in a visual 
identity to commemorate the anniversary regards to words that would best describe the 
upcoming milestone, the following adjectives were mentioned consistently:

 From the words that people chose to describe this event, it is clear that the visual identity 
should focus on a celebration of Canada’s diversity and multiculturalism as a country, as 
well appeal to the younger generation as much as possible.

 Celebration 
 Party
 Diversity
 Youth

 Pride
 Multiculturalism (and immigration)
 History
 Unity
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Key Findings

Concept Positives Negatives

Blue

 “1867-2017” easily identifies 
Canada’s 150 years
 Modern and clean design
 Looks like celebratory badge
 Blue seen as inclusive in Montreal 
(from sea to sea)

 Blue associated by some with USA (outside 
Montreal)
 Resembles a hockey puck

Shield

 Modern and bold
 Signifies strength, security, 
audacity, pride
 Fireworks symbolize celebration
 “1867-2017” easily identifies 
Canada’s 150 years

 Implies aggression, militarism among some 

Red
 Simple red and white colours and
maple leaf clearly identifiable as 
Canadian
 Nostalgia of “Team Canada ‘72”

 Would benefit from use of dates 1867-2017
 Doesn’t stand out
 Not very modern looking
 Aggressive red may not reflect all parts of 
Canada

Fireworks  Fireworks show celebration
 Reminds people of Disneyland or 
Wonderland
 Would benefit from use of dates 1867-2017

History
 Maple leafs represent 13 provinces
 Circular design represents unity and 
community
 Simple design

 Would benefit from use of dates 1867-2017
 Too old fashioned (including font)
 Boring, bland, cluttered
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Key Observations and Commonalities

6

 No single concept differentiated itself as a clear winner, nor can qualitative 
research such as this make such a determination.  However, there are a 
number of observations and commonalities which occurred in features and 
characteristics of the different logos which were more highly valued by 
participants which can serve to guide creative designers in choosing and 
optimizing a visual identity. The following design elements should be 
implemented in future concepts:

 Explicit mention of the years “1867-2017” served to clearly communicate 
the 150th anniversary.  Those concepts which did not show this did not 
represent the essence of the anniversary as well. 

 More than any other characteristic, participants value the feelings of pride 
and celebration, and those logos in which these feelings were perceived 
were better appreciated.  The use of fireworks is a clear indicator that the 
design for a celebration (Shield, Fireworks).

 The use of blue is a double-edged sword.  To some participants, it
symbolizes the USA; to others, it symbolizes inclusiveness, diversity, and 
pan-Canadianism.
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Key Observations and Commonalities

7

 Participants appreciated a design with a clear frame or border (Shield, 
Blue, History), and felt lost or incomplete with an open design (Red, 
Fireworks).  Many participants noted the similarities between Shield and 
Fireworks, which led to a stronger identity, i.e. fireworks for celebration, 
silver as a regal, modern colour, a frame (even though opinions differed 
on the appropriateness of the shape of the frame).

 While some logo concepts clearly were perceived to have an association 
with hockey, this association was considered too one-dimensional and not 
reflective of the spirit which should be conveyed by the 150th 
anniversary.

Supplier Name: TNS Canadian Facts Inc. 
PWGSC Contract Number: C1111-130072-001-CY
Contract Award Date: April 29, 2013
Contract Amount (including GST and HST): $43,523.68
Actual Spending (including GST and HST): $39,108.99

For more information, please contact Canadian Heritage at por-rop@pch.gc.ca
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Canadian Heritage 
Focus Groups on 150th Anniversary  

 
Moderator’s Guide 

 
 
1. INTRODUCTION (5 minutes) 
 
 Welcome participants 
 Description of focus groups 
 Specialized facilities (videotaping, one-way mirror and observers, etc.)  
 Anonymity  / Confidentiality 
 No right or wrong answer – different opinions are what counts  
 Independence of moderator 
 NO MENTION OF CANADA 150 – ONLY THAT IT IS A GOC GROUP  
 Roundtable introduction (first name only, hobby) 
 
2. EVALUATION OF LOGO DESIGNS EXECUTION OPTIONS (15 minutes) 
 
 Moderator instructions to group:  I’m now going to show you a few sketches for a 

logos. As you look at the logo, I’d like you to answer the question on the handout in 
front of you, then we will discuss the logo together. It’s important to understand 
that these logos are only at the early planning stages, so we only have rough 
sketches. STRESS THIS POINT THROUGHOUT AS PARTICIPANTS MAKE REFERENCES 
TO QUALITY OF EXECUTION. 

 
 Have participants fill out worksheets – discussion of answers. Moderator ask 

participants not to discuss until they are finished writing. 
 
3. KNOWLEDGE AND UNDERSTANDING OF YEAR 2017 (COMMEMORATION OF THE 

150TH ANNIVERSARY OF CONFEDERATION) (15 MINUTES) 
 

 Does the year 2017 have any special significance to you? Is there anything special 
happening in 2017? PROBE, BUT DO NOT REVEAL COMMEMORATION OF 
CANADA’S 150TH ANNIVERSARY. 

 

 In 2017, Canada will be celebrating 150 years since Confederation. Before this focus 
group were you aware of this anniversary?  

N.B.  This document serves as a guide for Moderator and Client to ensure a common 
understanding of the nature of information to be gathered through the focus group 
session.  This is not a questionnaire and questions will not necessarily be asked 
verbatim by the moderator.   At the end of the focus groups, all of the questions 
posed in this guide will have been answered satisfactorily. 



2013-09-30    

2 

  

 

 Thinking about Canada celebrating this anniversary what is one word you would use 
to describe it? Why? Discuss 

 

 Thinking about Canada in 2017, how would you like the GOC to celebrate? What 
should they focus on?  
 

4. EVALUATION OF LOGO STORYBOARD OPTIONS (15 minutes) 
 
I’m now going to show you the logos again, this time with a slogan attached to them.  
Each logo and slogan will be displayed on a web site, pin, quickscreen, podium sign, and 
letterhead. Please take a careful look then I’d like to ask you a couple of questions on 
them.  

 Now, what do you think of the slogan or “tagline” that accompanies the image? 
o What do you think the main message behind it? 
o Do you like or dislike it?  
o Does it resonate with you? 
o Does it go with the image? 

 
REPEAT FOR ALL STORYBOARDS WITH SLOGAN. 
 
6. Conclusion (5 minutes) 
  
Finally, thinking about celebrating the 150th anniversary of the Canadian Confederation 
which logo do you think best represents the anniversary?  
 
 

Thank and Close Group 
 

Total duration:  Approx. 55 minutes. 
  

 


