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Executive Summary 

Harris/Decima is pleased to present this report to the Canadian Radio-
Television and Telecommunications Commission (CRTC) highlighting the 
findings from the “Protection within the Communication System” research 
study. 

As set out in the CRTC’s Report on Plans and Priorities (RPP) for 2014-15, the 
CRTC’s strategic outcome is to ensure that Canadians have access to a world 
class communication system. The programs supporting this strategic outcome 
include: "Canadian Content Creation," "Connection to the Communication 
System" and "Protection Within the Communication System." These programs 
form the three pillars of the CRTC: create, connect and protect. 

In order to report on its performance against the Protect pillar, the CRTC 
needed reliable data on the "Percentage of Canadians who consider that the 
CRTC is taking measures to enhance their safety and protection in the 
communication system" (the performance indicator).  

Surveys were conducted with the general Canadian population, targeting 
adults, 18 years of age and over, across Canada between March 12th and March 
16th, 2015 (in English and French) using our telephone omnibus study. The 
sample was a probability sample and as such can be extrapolated to the 
Canadian population with a margin of error of +/-3.1%, 19 times out of 20.  

The key findings based on the survey results are presented below. 

Mandate and Role of Protection of the CRTC 

 More than half of Canadians (54%) do not feel informed about the 
CRTC’s mandate to ensure Canadians’ safety and protection in the 
communication system.  

o Merely one in ten Canadians (9%) feel they are very well 
informed and slightly more than a third (35%) feel they are well 
informed. 

 Canadians over 35 are significantly more informed than those 18-34. 
o Those 35 to 54 years of age (49%) and those 55 and over (48%) 

are more informed than those 18-34 (32%). 
o Those 18-34 are almost half as likely to be informed, with more 

than twice as many uninformed (68%) than informed (32%).  

CRTC Performance (unaided) 

 Two in three Canadians (66%) agree that the CRTC is taking measures 
to enhance the safety and protection of Canadians in the 
communication system, unprompted. 

o With no information provided regarding the specific activities 
being carried out by the CRTC, 11% of Canadians are unsure if 
the CRTC is taking measures to enhance safety.  

 Quebec is significantly more likely to agree (76%) than Ontario or BC 
(61% each).  

http://www.crtc.gc.ca/eng/publications/reports/rpps/rpp2014/rpp2014.htm
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 Younger Canadians, aged 18-34 (15%) are more likely to be unsure than 
those 35-54 (8%) or 55+ (11%). 

CRTC Performance (aided) 

 After hearing about activities being carried out by the CRTC, almost 
three in four Canadians agree (73%) that the CRTC is taking measures 
to enhance safety. 

o Prompted, merely 4% of Canadians were unsure if the CRTC is 
taking measures to enhance safety.  

 Ontario is significantly less likely to agree (62%) than the Prairies (73%), 
Atlantic Canada (76%), BC (77%) and Quebec (87%). 

o Quebec is also significantly more likely to strongly agree (44%) 
after hearing about activities being carried out by the CRTC. 

Additional Analysis 

 The percentage moved upward from 66% unaided to 73% when aided, 
when looking at the level of agreement with the CRTC taking measures 
to enhance the safety and protection of Canadians in the 
communication system. 

o The percentage of those who are unsure drops from 11% 
(unaided) to a mere 4% (aided). 

 Four in five (80%) of those who report being informed about the CRTC 
agree that it is taking measures to protect Canadians when asked 
before being read the list of CRTC activities. 

o After the list of activities is read to them, virtually the same 
percentage (78%) say they agree. 

o This indicates that additional information being provided to 
those who were already informed about the CRTC has little to 
no effect upon their level of agreement. 

 Those who are not informed about the mandate and role of protection 
of the CRTC, and who say the CRTC is taking measures to protect 
Canadians when asked before being read the list of CRTC activities is 
lower (56%) than those who are informed (80%). 

o When asked after hearing the list of activities carried out by 
the CRTC, agreement increases to 69%. 

o This indicates that a small amount of additional information 
about the CRTC’s role among those who are less aware, can 
potentially have a strong impact on agreement and shape 
opinions in a positive way. 
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Introduction 

Harris/Decima is pleased to present this report to the Canadian Radio-
Television and Telecommunications Commission (CRTC) highlighting the 
findings from the “Protection within the Communication System” research 
study. 

As set out in the CRTC’s Report on Plans and Priorities (RPP) for 2014-15, the 
CRTC’s strategic outcome is to ensure that Canadians have access to a world 
class communication system. The programs supporting this strategic outcome 
include: "Canadian Content Creation," "Connection to the Communication 
System" and "Protection Within the Communication System." These programs 
form the three pillars of the CRTC: create, connect and protect. 

The Protect pillar (Protection Within the Communication System) has been 
introduced for the first time in the 2014-15 CRTC’s RPP. Under this pillar, the 
CRTC’s priority is to strengthen the security and safety of Canadians within the 
communication system, by: promoting compliance with, and enforcement of, 
its various laws and regulations, including Canada’s anti-spam legislation and 
the Unsolicited Telecommunications Rules, and; helping to ensure that 
Canadians have access to emergency communication services such as 9-1-1 
service and alerting systems. Other activities under the protect pillar include 
the Wireless Code, Caller ID Spoofing and Voter Contact Registry. 

In order to report on its performance against the protect pillar, the CRTC 
needed reliable data on the "Percentage of Canadians who consider that the 
CRTC is taking measures to enhance their safety and protection in the 
communication system" (the performance indicator).  

Specifically, the key objective of this study was: 

 To assess the CRTC’s performance against its Protect pillar and whether 

Canadians feel that the CRTC is taking measures to enhance their safety 

and protection in the communication system.  

To meet this objective, telephone omnibus surveys were conducted with the 
general Canadian population, targeting adults, 18 years of age and over, across 
Canada. The sample included both landline interviews and cell phone 
interviews in order to ensure that those people who primarily use their cell-
phone (or live in a cell phone only household) were included in the sample 
pool. The final sample of 1,013 Canadian adults is made up of 20% cell phone 
interviews and 80% landline interviews. 

The results of this research will help the CRTC understand if Canadians feel 
protected due to CRTC measures and report on its performance against the 
Protect pillar.  

The surveys were conducted between March 12th and March 16th, 2015 (in 
English and French) using our telephone omnibus study. The sample was a 
probability sample and as such can be extrapolated to the Canadian population 
with a margin of error of +/-3.1%, 19 times out of 20. 

http://www.crtc.gc.ca/eng/publications/reports/rpps/rpp2014/rpp2014.htm
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The detailed findings from this research are presented in subsequent chapters 
of this report. Appended to this report are the survey instruments (English and 
French) and detailed tabular tables (presented under separate cover). 
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Detailed Findings 
The numbers presented throughout this report are rounded. In some cases due 
to this, it may appear that ratings collapsed together are different by a 
percentage point from when they are presented individually and totals may not 
add up to 100%. 

Differences that are statistically significant are highlighted in this report. These 
findings are denoted by a black circle for the significantly different 
subgroups within the results.  

Mandate and Role of Protection of the 
CRTC 

More than half of Canadians do not feel informed about the protection 
mandate and role of the CRTC; younger Canadians feel the most uninformed. 

When asked about the CRTC’s mandate to ensure Canadian’s safety and 
protection in the communication system, merely one in ten Canadians (9%) feel 
they are very well informed about this, while 35% feel well informed, 
compared to four in ten (41%) who do not feel very well informed and 13% 
who do not feel informed at all. 

Canadians over 35 are significantly more informed than those 18-34. Canadians 
between 35 and 54 years of age and those 55 and over are almost uniformly 
split between those who are informed (49% and 48% respectively), and those 
who are not informed (50% and 49% respectively). Those 18-34 are almost half 
as likely to be informed, with more than twice as many uninformed (68%) than 
informed (32%).  

Men are significantly more likely than women to be informed (48% vs. 41%). 
Those with a university education are significantly more likely to be informed 
(51%) than those with a college education (42%), high school or less (41%) or 
current students (29%).  
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CRTC Performance 

Two in three Canadians agree, unprompted, that the CRTC is taking measures 
to enhance the safety and protection of Canadians in the communication 
system; nationally, this is significantly higher in Quebec and consequently 
among Francophones. 

Almost two in ten (17%) Canadians strongly agree that the CRTC is taking 
measures to enhance safety, almost half (49%) somewhat agree, 14% 
somewhat disagree and 9% strongly disagree while 11% are unsure. 

Francophones are significantly more likely to agree (82%) than Anglophones 
(63%). Consequently, Quebec is significantly more likely to agree (76%) than 
Ontario or BC (61% each). 

Additionally, Canadians who are 35-54 and 55+ are significantly more likely to 
strongly agree (20% and 19% respectively) than those who are 18-34 (10%). 
Not surprisingly, Canadians 18-34 (15%) are more likely to be unsure than 
those 35-54 (8%) or 55+ (11%).  

Women are also significantly more likely to agree (70%) than men (62%). 
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Role of the CRTC in Ensuring Communication System Safety 
and Protection – Demographics

Question 1

Would you say that you feel you are very well informed, well informed, not very well informed or not informed about the mandate and role of

the CRTC of ensuring Canadians’ safety and protection in the communication system?
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T2B

44%

46%
43%
49%
38%
40%

32%
49%

48%

48%

41%

29%
41%

42%

51%

43%

47%



CRTC – Protection within the Communication System Public Opinion Research – 2015 Quantitative Research Report 

© Harris/Decima  |  harrisdecima.com 11 

 

After being informed about activities carried out by the CRTC, almost three 
quarters of Canadians agree that the CRTC is taking measures to enhance the 
safety and protection of Canadians in the communication system.  

Respondents were told that the CRTC carries out activities related to: accessing 
9-1-1 services, warnings of emergencies on TV and radio, Canada’s anti-spam 
legislation, protection against unwanted or telemarketing calls, a code of 
conduct for wireless service providers, and protection against misleading calls 
during federal elections. Almost three in ten (28%) Canadians strongly agree 
after hearing this list of CRTC activities, 45% somewhat agree, 13% somewhat 
disagree, 10% strongly disagree and 4% are unsure.  

Regionally, Ontario is significantly less likely to agree (62%) than the Prairies 
(73%), Atlantic Canada (76%), BC (77%) and Quebec (87%). Quebec is also 
significantly more likely to strongly agree (44%) after being told about activities 
the CRTC carries out, compared to BC (28%), the Prairies (22%), Ontario (21%) 
and the Atlantic provinces (20%). Again, Francophones are significantly more 
likely to agree (89%) than Anglophones (69%) and women are significantly 
more likely to agree than men (77% to 69%).   
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CRTC is Taking Measures (unaided) – Demographics
Question 2

Would you say that you strongly agree, somewhat agree, somewhat disagree or strongly disagree that the CRTC is taking measures to 

enhance the safety and protection of Canadians in the communication system?

Base: All respondents (n=1,013)
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Additional Analysis 

When looking at the level of agreement with the CRTC taking measures to 
enhance the safety and protection of Canadians in the communication system, 
the percentage moved upward from 66% unaided to 73% when aided, a shift of 
seven percentage points. This indicates that providing a little more information 
has the potential to change opinions in a positive direction. Moreover, this shift 
is seen most clearly in the percentage who strongly agree, which shifts from 
17% to 28%, while softer agreement declines somewhat (from 49% to 45%). 
The percentage of disagreement remains stable at 23%, while the percentage 
who are unsure drops from 11% to a mere 4%, again indicating that a small 
amount of additional information about the CRTC’s role can potentially shape 
opinions in a positive way. The proportion of people who disagree is the same 
(23%) before the list of CRTC activities is read as after, meaning that the group 
that is negative is unlikely to be shifted drastically by being provided more 
information.  

When looking at the relationship between how informed people are about the 
protection mandate and role of the CRTC and their perception of the CRTC’s 
performance on its Protect pillar, four in five (80%) of those who report being 
informed about the CRTC agree that it is taking measures to protect Canadians 
when asked before being read the list of CRTC activities. After this list is read to 
them, 78% say they agree. This indicates that additional information being 
provided to those who were already informed about the CRTC has little to no 
effect upon their level of agreement. 

Among those who say they are not informed about the mandate and role of 
protection of the CRTC, the proportion who say the CRTC is taking measures to 
protect Canadians when asked before being read the list of CRTC activities is, as 
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CRTC is Taking Measures (aided) – Demographics
Question 3

If I told you that the CRTC carries out activities related to: accessing 9-1-1 services, warnings of emergencies on TV and radio, Canada’s 

anti-spam legislation, protection against unwanted or telemarketing calls, a code of conduct for wireless service providers, and protection 

against misleading calls during federal elections. Would you say that you strongly agree, somewhat agree, somewhat disagree or strongly 

disagree that the CRTC is taking measures to enhance the safety and protection of Canadians in the communication system?

Base: All respondents (n=1,013)
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expected, lower (56%) than those who are informed. However, when asked 
after hearing the list of activities carried out by the CRTC, agreement increases 
by 13 points to 69%. This indicates that a small amount of additional 
information about the CRTC’s role among those who are less aware, can 
potentially have a strong impact on agreement and shape opinions in a positive 
way. 

CRTC is Taking Measures 

 
Strongly 

agree 
Somewhat 

agree 
Somewhat 
disagree 

Strongly 
disagree 

Top 2 
Box 

Unaided 

Informed 22% 57% 9% 7% 80% 

Uninformed 12% 43% 18% 10% 56% 

Aided 

Informed  31% 47% 13% 8% 78% 

Uninformed 25% 44% 14% 11% 69% 

 

Final Thoughts 

When regarding the performance of the CRTC against their protect pillar, 66% 
of Canadians agree that the CRTC is taking measures to enhance their safety 
and protection in the communication system. 

Analysis shows that there are some important differences between those who 
say they are very well or well informed about the mandate and role of 
protection of the CRTC and the “rest”, who are not very well informed, not 
informed, or didn’t know.  

Looking at these two groupings reveals that those who are younger and those 
who are students, are: 

 Much less likely to feel informed about the protection mandate and 
role of the CRTC. 

Analysis also shows that there are some differences between those who say 
they strongly or somewhat agree that the CRTC is taking measures to enhance 
safety and the “rest”, who somewhat disagreed, strongly disagreed, or didn’t 
know. 

Looking at these two groupings reveals that those who reside in Quebec are: 

 Much more likely to agree that the CRTC is taking measures to 
enhance the safety and protection of Canadians in the 
communications system, when both prompted and unprompted. 

Similarly, those who reside in Ontario are: 

 Much more likely to disagree that CRTC is taking measures to enhance 
the safety and protection of Canadians in the communication system. 
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This suggests that it is in the CRTC’s interest to ensure its mandate and role of 
protection are clearly presented not only on a national level, but with a focus 
on younger Canadians.  

An analysis of how informed people are about the protection mandate and role 
of the CRTC and their rating of CRTC’s performance on its Protect pillar shows 
that those who are uninformed or unsure are: 

 Much more likely to give higher ratings after being informed about 
activities which are carried out by the CRTC. 

This indicates that there is potential to increase awareness of the CRTC’s 
mandate and role of protection, especially among young Canadians. By 
providing Canadians with more information about the CRTC’s mandate and role 
of protection, it is expected that scores on the performance indicator under the 
CRTC’s Protect pillar will increase.  
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Survey Methodology  

Harris/Decima undertook a telephone survey with Canadian adults.  

Overview of Methodology 
This research consisted of a telephone survey with Canadian adults aged 18 
years and older. Specifically, 1,013 Canadians were interviewed by telephone 
using both random cell and landline sample sources. A sample of this size 
drawn from the Canadian population would be expected to provide results 
accurate to within +/-3.1%, 19 times out of 20 samples.  

This research was undertaken using our TeleVox quarterly omnibus project. 
This project aims to provide a nationally representative sample of Canadians 
that can reliably be used to gauge public opinion in a quick and cost effective 
manner.  

The final sample of 1,013 Canadian adults is made up of 20% cell phone 
interviews and 80% landline interviews. This is done to ensure that people 
(especially those under 35) who do not have a landline phone, or primarily use 
a cell phone, are included in the research. Besides weighting the data to the 
population in terms of region, age and gender, weighting is also used to match 
the data to the general makeup of the Canadian population in terms of cell 
phone penetration (cell only, landline only or both), using 2011 Census and 
Statistics Canada telephone ownership data.  

Surveys were conducted between March 12th and 16th, 2015 (in English and 
French). The CRTC questions took an average of three minutes to complete.  

Since the sampling plan aimed to ensure a representative sample of Canadians, 
minimum regional and demographic quotas were set: 

 

 
Quota Total 

Region Male Female   
Newfoundland & Labrador 12 12 

1,000 

Prince Edward Island 3 3 
Nova Scotia 20 19 
New Brunswick 15 16 
Montreal 58 58 
Rest of Quebec 67 67 
Toronto 63 64 
Rest of Ontario 99 99 
Manitoba 26 27 
Saskatchewan 24 23 
Alberta 50 50 
Vancouver 32 31 
Rest of BC 31 31 
Region Landline Cell 
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Newfoundland & Labrador 19 5 

1,000 

Prince Edward Island 5 1 

Nova Scotia 31 8 

New Brunswick 25 6 

Montreal 93 23 

Rest of Quebec 107 27 

Toronto 101 26 

Rest of Ontario 159 39 

Manitoba 42 11 

Saskatchewan 38 9 

Alberta 80 20 

Vancouver 50 13 

Rest of BC 50 12 

 

Harris/Decima reviewed the questionnaire provided by the CRTC to ensure all 
questions were appropriately worded and new questions were added to meet 
the CRTC’s objectives. All calling was completed from Harris/Decima’s Ottawa 
and Montreal call centers.  

Sample Design and Selection 

The sample for this survey was designed to complete a minimum of 1,000 
interviews with Canadian adults. The sample was stratified by region to allow 
for meaningful sub-group analysis and to minimize the magnitude of weighting 
factors used. 

The landline telephone sample was drawn using Survey Sampler technology, 
which ensures that all residential listings in Canadian provinces have an 
opportunity to be selected for inclusion in the survey. Within those households 
selected, respondents were screened to ensure they were eligible for the 
study. Survey Sampler also provided cell phone sample. Cell phone numbers 
are not provided from directories, but are randomly generated with known 
cell-phone prefixes. The person answering the cell phone was selected for the 
study if they were 18 years of age or over and not driving a vehicle at the time 
of the survey. 

Survey Administration 

The telephone survey was conducted with a total of 1,013 respondents in 
English or French using computer-assisted-telephone-interviewing (CATI) 
technology, from Harris/Decima's facilities in Ottawa and Montreal.  

The survey was completed over a five day period from March 12th and 16th, 
2015. The average length of time required to complete the CRTC questions was 
three minutes and the entire TeleVox questionnaire was 21 minutes in length.  

All interviewing was conducted by fully trained and supervised interviewers, 
and a minimum of 5% of all completed interviews were independently 
monitored and validated in real time, with 75% of the survey needing to be 
monitored to count towards the 5%.  
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Harris/Decima used Confirmit’s Horizons CATI program for data collection. The 
software provided complete control over entry flow, including skips, valid 
ranges, and logical error-trapping. The system imported sample directly from 
databases – no need for re-entry and no entry errors. Moreover, the system 
automated all scheduling and call-back tasks, ensuring that every appointment 
was set within project time limitations and that an interviewer was available for 
every call-back. 

Sample Distribution 

A sample of 1,013 drawn from the Canadian adult population would be 
expected to provide results accurate to within +/-3.1%, 19 times out of 20 
samples. Sub-groups have larger margins of error, as presented below: 

Spec Completes 
(Unweighted) 

Margin of Error1 

Region  
Atlantic Canada 102 +/-9.7 
Quebec 253 +/-6.2 
Ontario 330 +/-5.4 
Prairies 201 +/-6.9 
British Columbia/Territories 127 +/-8.7 
Gender  
Male 506 +/-4.4 
Female 507 +/-4.4 
Age  
18-34 162 +/-7.7 
35-54 334 +/-5.4 
55 and over 505 +/-4.4 
Refused 12 - 
Sample Type  
Landline 807 +/-3.5 
Cell phone 206 +/-6.8 
Total 1,013 +/-3.1 

 

Data were then weighted by region, age, gender and cell phone penetration to 
match the 2011 Census and data and the Residential Telephone Service Survey 
(RTSS): 

Spec Completes 
(Unweighted) 

Completes 
(Weighted) 

Region  
Atlantic Canada 102 72 
Quebec 253 243 
Ontario 330 388 
Prairies 201 174 
British Columbia/Territories 127 136 

                                                           
1
 In percentage points, nineteen times out of 20 
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Gender  
Male 506 491 
Female 507 522 
Age  
18-34 162 282 
35-54 334 359 
55 and over 505 356 
Refused 12 16 
Cell Phone Penetration  
Landline Only 170 213 
Both Cell and Landline 749 664 
Cell Only 94 137 
Total 1,013 1,013 

 

Sample Disposition and Response Rate 

A total of 133,532 Canadian phone numbers were dialed for this study, of 
which n=1,013 completed the survey (adult Canadians 18 years and older). The 
overall response rate achieved for the telephone study was 1.14%. The 
following report on sample disposition and response rate follows MRIA 
guidelines, which are set up to establish consistency in reporting across the 
market research industry. 

A (1-14) Total Attempted 133,532 

1 Not in service (Confirmit Dispo 6,10,11,26) 34,490 

2 Fax (Confirmit Disp 8,9) 701 

3 Invalid #/Wrong# (Confirmit Disp 29,30,35,36,44,45,38) 646 

B (4-14) Total Eligible 97,695 

4 Busy (Confirmit Dispo 2) 3,881 

5 Answering machine (Confirmit Dispo 7,33,27) 7,223 

6 No answer (Confirmit Dispo 3,12,15,25) 65,883 

7 Language barrier (Confirmit Dispo 34) 517 

8 Ill/Incapable (Confirmit Dispo 37) 843 

9 
Eligible not available/Callback (Confirmit Dispo 
1,31,32,43) 

7,096 

C (10-14) Total Asked 12,252 

10 Household/Company Refusal (Confirmit Dispo 5,39) 3,336 

11 Respondent Refusal (Confirmit Dispo 17,40,41,46) 7,513 

12 Qualified Termination (Confirmit Dispo 42) 286 

D (13-14) Co-operative Contact 1,117 

13 Not Qualified (Confirmit Dispo 4,14) 104 

14 Completed Interview (Confirmit Dispo 13) 1,013 

  REFUSAL RATE 90.88% 

  (10+11+12) / C 
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  RESPONSE RATE 1.14% 

  D (13-14) / B (4-14)   

 

Data Analysis 

Upon completion of data collection, Harris/Decima cleaned, coded, and 
weighted the data. As requested by the CRTC, a weighted data file (in SPSS) and 
set of cross-tabulation banners were provided. Our data analysis procedures 
are outlined below: 

Data Validity and Integrity Checks: Our custom system immediately identifies 
cases where the interview length is unrealistically short, contradicts established 
facts or presents patterns of response deserving attention. As a result, we can 
determine whether a case should be excluded from the final sample if 
necessary. All of these checks are performed manually and cleaned out of the 
data in the back end of the project. Harris/Decima uses a checklist to ensure all 
data that is delivered to the client has gone through a rigorous quality control 
process. 

Data Cleaning: Harris/Decima analysts have considerable experience in 
cleaning data files, conducting statistical routines, producing tabular output, 
and weighting data to provide an accurate measure of the population as a 
whole. 

The following are the basic steps taken when cleaning data files: 

 Ensure that all coded questions have updated codes and multiple 
mentions do not have duplicate codes; 

 Create all new variables as a result of programming; 

 Confirm that all relevant variables are included in the data file; 

 Final frequency check (for out-of-range values) and recodes created, 
including those for outliers; 

 Verify that variable names and question numbers match the final 
version of the questionnaire; and 

 Create and verify new variable creations (against source variables) as 
outlined in the analysis plan and perform spell check on all variables. 

In addition to these generic rules, project specific requirements are also taken 
into account. It is also noteworthy that because the CATI software controls the 
questionnaire flow and data entry, data are typically quite clean from the 
outset. 

Weighting: At the conclusion of the data collection and cleaning, Harris/Decima 
weighted the data by each stratum (in this case, region, age, gender and cell 
phone penetration). The targets used for this universe are derived from the 
2011 Census and Statistics Canada data from the Residential Telephone Service 
Survey (RTSS). 

Using these targets Harris/Decima uses a standard procedure for calculating 
weighting factors, based on established methodological standards and 
extensive experience in sample weighting over literally hundreds of projects 
(including many for the Government of Canada).  
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This procedure involves calculating the actual population within each segment 
and the true percentage of the sample that would fall into each segment if the 
survey were conducted on a strictly random basis. Into this number is divided 
the actual segment sub-sample to produce a weighting factor that is then used 
to “weight” the data for that segment. While there are various ways of 
accomplishing this task, this procedure is the most straightforward and 
effective. 

The stratums selected for the project were as follows: 

 Province; 

 Gender (male and female);  

 Age (18 to 34, 35 to 54, and 55 plus); and 

 Cell phone penetration (Landline only, Cell Phone and Landline, Cell 
Phone Only) 
 

The following tables outline the weighting scheme targets used for this study.  

 

Province/Region Age Gender 
Number in 
Population (N) 

Percentage in 
Population (%) 

Atlantic 

18-34 
Male 228,320 0.86% 

Female 234,725 0.89% 

35-54 
Male 335,755 1.27% 

Female 357,695 1.35% 

55+ 
Male 343,570 1.30% 

Female 392,280 1.48% 

Montreal 

18-34 
Male 438,650 1.66% 

Female 446,590 1.69% 

35-54 
Male 566,600 2.14% 

Female 570,760 2.15% 

55+ 
Male 461,910 1.74% 

Female 565,845 2.14% 

Rest of Quebec 

18-34 
Male 422,340 1.59% 

Female 407,855 1.54% 

35-54 
Male 576,130 2.17% 

Female 577,800 2.18% 

55+ 
Male 620,990 2.34% 

Female 701,045 2.65% 

Toronto 

18-34 
Male 637870 2.41% 

Female 667215 2.52% 

35-54 
Male 834430 3.15% 

Female 893400 3.37% 

55+ 
Male 620725 2.34% 

Female 731700 2.76% 

Rest of Ontario 18-34 
Male 757565 2.86% 

Female 756295 2.85% 
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35-54 
Male 1029410 3.88% 

Female 1073180 4.05% 

55+ 
Male 1001465 3.78% 

Female 1154680 4.36% 

Manitoba/Saskatchewan 

18-34 
Male 255,550 0.96% 

Female 252,285 0.95% 

35-54 
Male 302,030 1.14% 

Female 306,090 1.15% 

55+ 
Male 280,155 1.06% 

Female 321,670 1.21% 

Alberta 

18-34 
Male 465800 1.76% 

Female 452505 1.71% 

35-54 
Male 544385 2.05% 

Female 534620 2.02% 

55+ 
Male 393860 1.49% 

Female 427830 1.61% 

Vancouver 

18-34 
Male 272,900 1.03% 

Female 275,530 1.04% 

35-54 
Male 345,435 1.30% 

Female 370,860 1.40% 

55+ 
Male 285,025 1.08% 

Female 323,190 1.22% 

Rest of BC 

18-34 
Male 205,160 0.77% 

Female 202,150 0.76% 

35-54 
Male 284,085 1.07% 

Female 299,465 1.13% 

55+ 
Male 331,855 1.25% 

Female 363,040 1.37% 

Total 18+ 26,502,270 100.00% 

 

 

 

Province/Region Cell Penetration 

Number of 
Households in 
Population (N) 

Percentage in 
Household 

Population (%) 

Newfoundland & 
Labrador 

Cell Only 14,634 0.11% 

Landline Only 50,195 0.37% 

Both 140,288 1.04% 

Prince Edward Island 

Cell Only 6,680 0.05% 

Landline Only 15,544 0.12% 

Both 35,326 0.26% 

Nova Scotia 
Cell Only 34,561 0.26% 

Landline Only 99,221 0.74% 
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Both 258,553 1.92% 

New Brunswick 

Cell Only 34,698 0.26% 

Landline Only 84,759 0.63% 

Both 195,083 1.45% 

Quebec 

Cell Only 379,194 2.81% 

Landline Only 1,033,689 7.67% 

Both 1,965,198 14.58% 

Ontario 

Cell Only 662,540 4.91% 

Landline Only 935,862 6.94% 

Both 3,471,586 25.75% 

Manitoba 

Cell Only 75,019 0.56% 

Landline Only 99,567 0.74% 

Both 288,862 2.14% 

Saskatchewan 

Cell Only 48,233 0.36% 

Landline Only 68,795 0.51% 

Both 290,116 2.15% 

Alberta 

Cell Only 224,240 1.66% 

Landline Only 175,996 1.31% 

Both 1,001,575 7.43% 

British Columbia 

Cell Only 334,160 2.48% 

Landline Only 296,212 2.20% 

Both 1,162,454 8.62% 

Total 13,482,840 100.00% 
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Appendix A: Survey Instruments 

English Questionnaire 
Protection within the Communication System – Public Opinion Research 2015 
March 2015 

 
The Canadian Radio-television and Telecommunications Commission or CRTC is an independent 
agency of the Government of Canada, responsible for regulating Canada’s communication system. 

As part of that role, the CRTC ensures that the communication system enhances the safety and 
protection of Canadians. 

1. Would you say that you feel you are very well informed, well informed, not very well informed 

or not informed about the mandate and role of the CRTC of ensuring Canadians’ safety and 

protection in the communication system? 

Very well informed 
Well informed 
Not very well informed 
Not informed 
Don’t know 

 
2. Would you say that you strongly agree, somewhat agree, somewhat disagree or strongly 

disagree that the CRTC is taking measures to enhance the safety and protection of 

Canadians in the communication system? 

Strongly agree 
Somewhat agree 
Somewhat disagree 
Strongly disagree 
Don’t know 

 
3. If I told you that the CRTC carries out activities related to: 

 accessing 9-1-1 services 

 warnings of emergencies on TV and radio 

 Canada’s anti-spam legislation 

 protection against unwanted or telemarketing calls 

 a code of conduct for wireless service providers, and  

 protection against misleading calls during federal elections 

Would you say that you strongly agree, somewhat agree, somewhat disagree or strongly 
disagree that the CRTC is taking measures to enhance the safety and protection of 
Canadians in the communication system? 

Strongly agree 
Somewhat agree 
Somewhat disagree 
Strongly disagree 
Don’t know 
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French Questionnaire 
Protection au sein du système de communication – Recherche sur l’opinion publique 2015  
Mars 2015 
 
Le Conseil de la radiodiffusion et des télécommunications canadiennes, ou CRTC, est un organisme 
indépendant du gouvernement du Canada chargé de réglementer le système de communication du 
Canada. 

Dans le cadre de ce rôle, le CRTC veille à ce que le système de communication améliore la sécurité 
et la protection des Canadiens 

1. Diriez-vous que vous êtes très bien informé, bien informé, peu informé ou pas du tout 

informé au sujet du mandat et du rôle du CRTC de veiller à la sécurité et à la protection des 

Canadiens dans le système de communication? 

Très bien informé 
Bien informé 
Peu informé 
Pas du tout informé 
Ne sait pas 

2. Diriez-vous que vous êtes fortement d’accord, plutôt d’accord, plutôt en désaccord ou 

fortement en désaccord que le CRTC prend des mesures pour améliorer la sécurité et la 

protection des Canadiens au sein du système de communication? 

Fortement d’accord 
Plutôt d’accord 
Plutôt en désaccord 
Fortement en désaccord 
Ne sait pas 

3. Si je vous disais que le CRTC met en œuvre des activités en lien avec : 

 L’accès aux services 9-1-1 

 Les messages d’avis d’urgence à la télé et à la radio  

 La loi canadienne anti-pourriel 

 La protection contre les appels non sollicités ou de télémarketing 

 Un code de conduite pour les fournisseurs de service sans fil, et 

 La protection contre les appels trompeurs lors des élections fédérales 

 
Diriez-vous que vous êtes fortement d’accord, plutôt d’accord, plutôt en désaccord ou 
fortement en désaccord que le CRTC prend des mesures pour améliorer la sécurité et la 
protection des Canadiens au sein du système de communication? 

Fortement d’accord 
Plutôt d’accord 
Plutôt en désaccord 
Fortement en désaccord 
Ne sait pas 

 


