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INTRODUCTION

EKOS Research is pleased to present the following report with results gleaned from the
national Post-Communications ACET survey conducted for Canada Investment and Savings.

This study consisted of a national telephone survey among a total random sample of 1000
Canadians conducted between November 1 and 14, 2005.

The study was conducted to measure the performance of the 2005 CI&S advertising
campaign.

Please also find appended the questionnaire in both official languages (Appendix A), and the
tabulated data (Appendix B). The full report is available in French upon request.
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EXECUTIVE SUMMARY

1. A third of Canadians recall seeing or hearing an advertisement for a financial product with a
Canadian theme:

- That they were general bank ads was the most commonly held image of these ads,
followed by images of family, the future and retirement

2. Most people recalled seeing these savings or investing ads on television, followed distantly by a
quarter who saw them in the newspaper.

3. The TV commercial featuring images of Canada and Canadians was seen by a fifth of the
population

- Ofthose who saw it, most believed that the Federal government produced it

- Athird felt that the ad was encouraging people to save, followed by the notion that the
idea of the ad was trying to sell a product

- Only a small group of the people who saw it did anything as a result
4. Onein 10 people saw the commercial on TV featuring the artist
- Most thought that the government of Canada paid for it.

- Encouraging people to save and trying to sell the product were the two leading points that
people felt applied to this commercial.

- Again, only a small group of people did anything, such as considering to buy CSBs, as a
result.

5. About one in eight Canadians saw the newspaper 2/3 page ad
- Again, most people believed that it was the government of Canada that paid for the ad
- The most commonly answered main point of the ad was to encourage people to save
6. The newspaper ad in the Globe and Mail was seen by only 2% of the population

- Two thirds of the people who saw it indicated that it was the government of Canada who
would have produced it, with the remainder who thought that CSB paid for it.

- Encouraging people to save and making the point that CSBs are a good investment were
the two main points most perceived by the public in this ad

- Noone was called to act as a result of it

7. The Globe and Mail Internet Banner ad was not recalled very often
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- Athird thought the Federal government produced it followed by those who believed that it
was paid for by tax payers and banks

- The most common point of this ad was to sell the product

- While 4% did something as a result of seeing this ad, they neither purchased nor
considered CSBs as a result

Among French speakers, 7% remembered seeing the TVA commercial
- Almost half of the viewers believe that it was the government of Canada that produced it

- Of the viewers, seven in 10 indicated that the point of the ad was to encourage people to
save

- Noone was called to do anything as a result of seeing the commercial
None of the respondents recalled seeing the TVA Internet ad
People were split as to whether the Government of Canada did a good job promoting CSBs or not.

Opinion of the general performance of the government was also split, however, it leaned slightly
towards their performance being poor

Opinions were evenly split on how well the Government of Canada provides information to the
Canadian public regarding government services that are available to them

The government is seen as equally being easy to contact for information and service as not

Four in 10 respondents agree that the Government of Canada is using new and innovative ways to
provide information and services to citizens compared to a quarter who disagree

The majority of Canadians feel that the federal government delivers its services and information in
a respectful way

Ten percent more people feel that they can count on the Government of Canada than those who
do not feel that it is dependable

Information is consumed by mostly through television, followed by listening to the radio, reading the
newspaper, and on the Internet
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RESUME ANALYTIQUE

1. Letiers des Canadiens se rappellent avoir vu ou avoir entendu une annonce pour un produit financier
ayant un theme canadien :
- lIs se rappellent surtout avoir vu des annonces publicitaires générales de banques, suivies d'images
de lafamille, de 'avenir et de la retraite.

2. Laplupart des gens se rappellent avoir vu ces annonces télévisées sur I'épargne ou l'investissement,
suivis de loin d’'un quart qui les ont vues dans les journaux.

3. L’annonce télévisee montrant des images du Canada etdes Canadiens a été vue par le cinquieme de
la population.
- Parmi ceux qui 'ont vue, la plupart estiment que c’est le gouvernement fédéral que I'a produite.
- Un tiers estime que 'annonce encourageait les gens a épargner et, en deuxieme lieu, qu’elle visait a
vendre un produit.
- Seulement quelques personnes qui I'ont vue ont agi par la suite.

4. Une personne sur dix a vu I'annonce télévisée mettant en vedette l'artiste.
- La plupart des répondants pensent que c'est le gouvernement du Canada qui en a assumé les codts.
- Les répondants pensent surtout que cette annonce visait & encourager les gens a épargner tout en
essayant de vendre le produit.
- Encore une fois, quelques personnes seulement ont agi, par exemple en envisageant d'acheter des
titres OEC.

5. Pres d’'un Canadien sur huit a vu I'annonce occupant deux tiers de page dans les journaux.
- Encore une fois, la plupart des gens estiment que c’est le gouvernement du Canada qui en a assumé
les codts.
- Selon la plupart des répondants, 'annonce visait & encourager les gens a épargner.

6. L'annonce parue dans le Globe and Mail n'a été vue que par deux pour cent de la population.
- Les deux tiers des gens qui I'ont vue ont indiqué que c’est le gouvernement du Canada qui I'aurait
produite, tandis que le tiers pensait qu’elle avait été payée par les Obligations d'épargne du Canada.
- Selon la population, cette annonce visait principalement a encourager les gens a épargner et a
souligner que les Obligations d'épargne du Canada sont un bon placement.
- L’annonce ne comportait aucune invitation a passer a I'action.

7. Bien peu de personnes se rappellent la banniére publicitaire sur le site Internet du Globe and Mail.
- Un tiers des répondants pensent que c'est le gouvernement fédéral qui I'a produite, suivis de ceux
qui estiment qu’elle a été payée par les contribuables et les banques.
- Selon la plupart des répondants, cette annonce visait a vendre le produit.
- Méme si quatre pour cent des gens ont agi aprés avoir vu I'annonce, ils n’ont pas acheté ni envisagé
d'acheter des titres OEC.

8. Chezles francophones, septpour cent se rappelaient avoir vu 'annonce sur le réseau TVA.
- Pres de la moitié des téléspectateurs estiment que c'est le gouvernement du Canada qui I'a produite.
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- Parmi les téléspectateurs, sept sur dix ont indiqué que 'annonce visait & encourager les gens &
épargner.
L'annonce ne comportait aucune invitation a passer a I'action.

Aucun des répondants ne se rappelait avoir vu la banniéere publicitaire sur le site Internet de TVA.

Les gens étaient partagés quant a la question de savoir si le gouvernement du Canada avait fait une
bonne promotion des Obligations d'épargne du Canada ou non.

Les avis au sujet du rendement genéral du gouvernement étaient aussi partages; toutefois, un peu plus
de répondants pensaient que son rendement avait été pietre.

Les avis étaient également partagés au sujet de la facon dont le gouvernement du Canada fournit a la
population canadienne des renseignements sur les services qui lui sont offerts.

Les répondants qui pensent qu'il est facile de communiquer avec le gouvernement pour obtenir des
renseignements et des services sont aussi nombreux que ceux qui pensent le contraire.

Quatre répondants sur dix conviennent que le gouvernement du Canada utilise des moyens nouveaux
et novateurs de fournir des renseignements et des services aux citoyens comparativement au quart qui
sont en désaccord.

La majorité des Canadiens estiment que le gouvernement fédéral fait preuve de respect dans la
prestation de ses services et la communication de renseignements.

Dix pour cent de plus de gens estiment qu'ils peuvent compter sur le gouvernement du Canada que
ceux qui estiment qu'ils ne peuvent s’y fier.

Les renseignements sont obtenus principalement par la télévision, viennent ensuite la radio, les
journaux et Internet.
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1. CANADIAN-THEMED
ADVERTISING RECALL AND
SOURCES

Half as many Canadians have seen a Canadian-themed advertisement for savings or
investment products in the past few weeks as those who have not. Athird of Canadians report
to have seen, heard or read any advertising with a Canadian theme, Canadian nature and
Canadian people on savings or investment products, whereas six in 10 have not.

Recall

In the past few weeks or so, have you seen, heard or read any advertising
with a Canadian theme with Canadian nature and Canadian people on
savings or investment products?

Z

Copyright 2005 EYes B No O Maybe O DK/ref

l@ EKOS Research Associates Inc.
No Reproduction Without Permission

When asked what pictures or images came to mind when remembering these ads, people
offered vague references. Of those who did see this type of advertisement, two in 10 recalled
that they were general bank ads. Twelve percent remembered seeing images of family, the
future and of retirement. Bond features, including rates, were notable features to 7% of the
population who saw them, as were various Canadian symbols. Six percent of people who saw
these advertisements observed landscape and nature, as well as the CSB/CPB logo within the
ads.
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Recall of Pictures and Images

Please tell me what you can remember about these
advertisements. What pictures or images come to mind?

General bank ads
Images of family, future, retirement
Other/vague mention |5
Bond features (rates etc) |5
Various Cnd symbols [E——=
Landscape/nature
CSB/CPB logo |E=
Dk/ref [

B 9% Answering

Copyright 2005
l@ EKOS Research Associates Inc.

No Reproduction Without Permission

These advertisements were seen on television by two thirds (68%) of those who indicated
seeing them somewhere. A quarter (28%) of the ad-viewers reported seeing them in the
newspaper. With significantly lower penetration, they were seen by 8% in the mail or in a
magazine, heard by 7% on the radio and observed by 5% on a website. These ads were
noticed also, though even less so, at the bank (4%), on billboards (3%), on public transit (2%),
at work (2%), and by word of mouth or in local weeklies (both with 1%).

Advertising Sources - Unaided

Where did you notice this advertisement?

Newspaper [&

In the Mail [F—S=

In a Magazine [&

On the Radio |5
On Website

At the Bank_[G41]

Billboards

Public transit [
At Work @
Word of mouth |

Local weeklies

Other |
T T T T 1

0 20 0 60 80

o .
Copyright 2005 B % Answering
@ EKOS Research Associates Inc.

No Reproduction Without Permission
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The specific ads for Canada Savings Bonds featuring images of Canada and Canadians
reached about a quarter of the population. While 20% claim to have seen them, another 5% of
respondents think that they may have seen them.

Recall: TV Canadians

I would now like to ask you some questions about some specific advertising|
Do you remember seeing a TV ad over the past few weeks or so for Canada
Savings Bonds featuring images of Canada and Canadians -old friends on
motorcycle; a father and daughter standing at a lake; a family gathering; tw
women, two children and a dog walking along a waterfront trail?

»

Copyright 2005 EYes B No O Maybe 0 DK/ref

@ EKOS Research Associates Inc.
No Reproduction Without Permission

The Canadian Savings Bond ads featuring Canada and Canadians are thought by the majority
who saw them (57%) to be paid for by the Federal Government. One in 10 (11%) of the ad
viewers believed that it was banks who produced it. Following distantly behind is the belief
that Canada Savings Bonds or the Provincial Government funded the ads (3% each).

TV Canadians- Who paid?

Thinking about the ad that you saw, who do you think
produced it -that is, who paid for it?

GoC
Government/taxpayer
Banks

CSB

Prov gov't

Dk/ref

@ Copyright 2005 B % Answering

EKOS Research Associates Inc.
No Reproduction Without Permission
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TV AD: CANADIANS

A third (34%) of the population who saw/heard this ad, believe that the main message that was
being relayed was encouraging people to save. Another quarter feel that is was simply trying
to sell the product. That CSBs are good for Canada is the main point that 15% of viewers
reported of the ad. Nine percent of the viewers believe that the main point of the ad was to
point out that the product is a good investment, that is has good return and/or that it has good
interest rates. Only 1% believes that the ad has no point.

TV Canadians — Main Points

<

Encourage ppl to save
Trying to sell product

Good for Canada |

Good

investment/return/interest

Copyright 2005

EKOS Research Associates Inc.
No Reproduction Without Permission

Thinking about the ad(s) that you saw/heard, what do you
think was (were) the MAIN point(s) this (these)
advertisement(s) was (were) trying to get across?

Nothing

Dk/ref

0 10 20 30 40
8% Answering

Very few people did anything as a result of seeing this advertisement (4% - another 1% may
have). From that 4% who were called to act, 42% purchased or will purchase CSBs, a third
(36%) considered them, and the remainder (21%) claim to have done something but declined
to say what they did as a result.

TV Canadians- Called to Action?

&

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission

Did you do anything as a result of seeing this ad? If yes
what?

Purchased
them/will
purchase

them
OYes

aNo

OMaybe Dk/ref

0 20 40 60

% Answering
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3. TVAD: ARTIST

The ad featuring the artist was seen by one in 10 Canadians, with another 5% indicating that
they may have seen it.

Recall: TV Artist

I would now like to ask you some questions about some specific advertising}

Do you remember seeing a TV ad over the past few weeks or so for Canada

Savings Bonds featuring an artist in her studio; a clothing designer looking
at fabric; and a girl jumping off a rock into a lake?

o,

Copyright 2005 EYes ENo OMaybe
@ EKOS Research Associates Inc.
No Reproduction Without Permission

Sixty percent of those who saw the artist TV ad believe that is was the government of Canada
that paid for it. Significantly fewer viewers thought that banks, Canadian Savings Bonds or the
Provincial government produced that ad (7% each).

TV Artist- Who paid?

Thinking about the ad that you saw, who do you think
produced it -that is, who paid for it?

GoC

Banks

CSB

Prov gov't

Dk/ref

0 20 40 60

o -
Copyright 2005 0 % Answering
EKOS Research Associates Inc.
No Reproduction Without Permission
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Viewers of the artist TV ad felt that there were two main points that it was trying to get across:
three in 10 people indicated that it was encouraging people to save and the same number
thought it was trying to sell the product (28%). Half that many (14%) feel that it was trying to
say that the product is good for Canada. One in 10 (9%) thought that the ad was trying to
send that message that CSBs are a good investment, have good return, and/or have good
interest rates. Two percent indicated that the ad had no main message.

TV Artist — Main Points

Thinking about the ad(s) that you saw/heard, what do you
think was (were) the MAIN point(9 this (these)
advertisement(9 was (were) trying to get across?

Encourage ppl to save |&
Trying to sell product

Good for Canada

Good
investment/return/interest

Nothing

Dk/ref

Copyright 2005 B % Answering

EKOS Research Associates Inc.
No Reproduction Without Permission

i

1
40

The artist ad was not very effective in calling its viewers to act — only two percent of its viewers
did something as a result of seeing the ad (another 1% indicated that they may have done
something). Of the two percent who indicating doing something as a result of the ad, four in
10 (38%) said they purchased or will purchase CSBs as a result, while the remaining six in 10

(62%) said that it led them to consider purchasing.

TV Artist- Called to Action?

‘ what?.

Did you do anything as a result of seeing this ad? If yes,

Purchased
them/will
purchase

>

Oyes
amNo
OMaybe
ODk/ref

Considered
them

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission

&

0

T T T y
20 40 60 80

B% Answering
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4. NeEWSPAPERAD: 2/3 PAGE AD

The 2/3 page newspaper ads featuring Canadians with specific saving goals with the tagline
“A guaranteed way to make it happen” received the most recognition of all tested ads — 13%
indicated seeing it and 4% more reported that they may have seen it.

Recall: 2/3 Page Ad

I'would now like to ask you some questions about some specific advertising'
Do you remember seeing a newspaper ad over the past few weeks or so for
Canada Savings Bonds which was a series of 2/3 page colour and black and
white newspaper ads featuring Canadians with specific saving goas with
headlines such as “ Saving for your vacation”, “Saving for your down
payment’ or “ Saving for your child’s dream”. All three versions of the
advertisements featured Canadians in various settings and had the tagline
“ A guaranteed way to make it happen?”

‘D

@ Copyright 2005 HYes @ENo DOMaybe [ODK/ref

EKOS Research Associates Inc.
No Reproduction Without Permission

The Government of Canada is believed to have paid for this ad by the majority of its viewers
(57%). Six percent of those who saw it felt it was banks, another 6% felt Canadian Savings
Bonds and the same number believed it was the provincial government who paid for it.

2/3 Page Ad - Who paid?

Thinking about the ad that you saw, who do you think
produced it-that is, who paid for it?

Prov gov't

Dk/ref

T T 1
0 20 40 60

@ % Answering

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission
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Of the people who saw the newspaper ads, 43% reported that the main point of them was to
encourage people to save. A quarter (24%) believe that the point is that they are trying to sell
CSBs. Convincing viewers that CSBs are a good investment, have good return and good
interest is the main message that 13% of ad viewers believe this ad is trying to relay. One in
10 says that the idea of this ad is that the product is good for Canada. Of those who saw the
ads, 1% feels that there is no main point.

2/3 Page Ad — Main Points

L

Thinking about the ad(s) that you saw/heard, what do you
think was (were) the MAIN point(s) this (these)
advertisement(s) was (were) trying to get across?

Encourage ppl to save

Trying to sell product |i&

Good for Canada

Good

investment/return/interest

Copyright 2005

EKOS Research Associates Inc.
No Reproduction Without Permission

Nothing I

Dk/ref

0 10 20 30 40 50 60
B % Answering

A low percentage of people who saw the ads did anything as a result of seeing them (4%, and
1% who maybe did anything). Of these people who did something from seeing the ads, two in
10 (22%) purchased or will purchase CSBs while it led three quarters (78%) to consider them.

¥

2/3 Page Ad - Called to Action?

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission

Did you do anything as a result of seeing this ad? If yes,
what?

Purchased
them/will

[ purchase

@ Yes
ENo Considered
OMaybe iy

0 20 40 60 80

B % Answering
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5. NEWSPAPER AD: GLOBE AND
MAIL

The Globe and Mail promotion entitled “Our Story/ Your Story” was seen by very few
Canadians: 2% saw it and another 1% believe that they may have seen it.

Recall: G&M Stories

| would now like to ask you some questions about some specific advertising)
Do you remember seeing a newspaper ad over the past few weeks or so for|

Canada Savings Bonds which was a promotion entitled “ Our Story/ Your
Story” by the Globe and Mail, featuring past stories from the Globe and Mail
alongside individual Canada Savings Bond stories. The promotion used bot
colourand black and white newspaper ads and asked readers to submit thei
own CSB Story for the chance to win a $1000 CSB?

7Y

@ Copyright 2005 O Yes HENo

ODK/ref

EKOS Research Associates Inc.
No Reproduction Without Permission

The Globe and Mail promotion was thought by two thirds of viewers to have been paid for by
the Federal government. Five percent believe that Canada Savings Bonds paid for the ad.

G&M Stories - Who paid?

Thinking about the ad that you saw, who do you think
produced it -that is, who paid for it?

GoC

Banks

OFed

CsB

Prov gov't

Dk/ref

0 20 40 60

EKOS Research Associates Inc.
No Reproduction Without Permission

@ Copyright 2005 0% Answering
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A third (34%) of the Globe and Mail ad viewers indicate that the main point of it was to
encourage people to save. Another third feel that the main point of the ad is to reinforce the

idea that CSBs are a good investment, that they have a good return, and have a good interest
rate. A quarter indicate that its main purpose is to sell the product.

G&M Stories — Main Points

Thinking about the ad(s) that you saw/heard, what do you
think was (were) the MAIN point(s) this (these)
advertisement(s) was (were) trying to get across?

Encourage ppl to save

Trying to sell product

Good for Canada
Good
investment/return/interest

Nothing

Dk/ref

t T T T T
0 10 20 30 40 50 60
@ Copyright 2005 @% Answering

EKOS Research Associates Inc.
No Reproduction Without Permission

No one who saw the ad did anything as a result.
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INTERNET AD: GLOBE AND
MAIL

The Globe and Mail Internet Banner ad for CSBs was recalled by the same number as those
who remembered seeing the 2/3 page ad in the Globe and Mail (2% saying they remembered
it, 1% saying maybe).

Recall: G&M Internet Banner Ad

I would now like to ask you some questions about some specific advertising

Do you remember seeing an Internet banner ad over the past few weeks or

so for Canada Savings Bonds which was on the Globe and Mail webste. CS

Stories were entered online on a dedicated contest section of the Globe and
Mail website

OYes ENo OMaybe

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission

A third (36%) of those who remembered seeing the banner ad thought that it was the Federal
government who would have paid for it, while 8% thought that it was probably the Provincial
government. Another 18% agreed that taxpayers money to some level of government
probably paid for it, but they were unsure of whether it was at the Provincial or Federal level.

G&M Internet Banner Ad - Who paid?

Thinking about the ad that you saw, who do you think
produced it -that is, who paid for it?

GoC

Government/taxpayer

Banks

csB

Prov gov't

Dkiref

0 20 40 60

EKOS Research Associates Inc.
No Reproduction Without Permission

@ Copyright 2005 B% Answering
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When asked what the main point was of the ad, the most common answer (29%)was that the
point was to try and sell the advertised product. A quarter (24%) feel that the idea of it was to
encourage people to save and about the same number (23%) believe that it is to convince
people that CSBs are a good investment (with good return/ interest). A small sam ple (4%)
believes that the ad is saying that buying CSBs would be good for Canada.

G&M Internet Banner Ad— Main Points

Thinking about the ad(s) that you saw/heard, what do you
think was (were) the MAIN point(s) this (these)
advertisement(s) was (were) trying to get across?

Encourage ppl to save

Trying to sell product

Good for Canada

Good
investment/return/interest

Nothing

Dk/ref

0 10 20 30 40 50 60
@ Copyright 2005 B % Answering

EKOS Research Associates Inc.
No Reproduction Without Permission

Of the 2% who saw the ad, only 4% did anything as a result of seeing it, though it led them to
neither purchased CSBs nor consider purchasing them.

G&M Internet Banner Ad - Called to Action?

‘ Did you do anything as a result of seeing this ad? If yes,

what?
Purchased
them/will
purchase
|:> el
them
BYes ®No
Other

0 20 40 60 80

@ % Answering

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission
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(. TV AD: TVA PROMOTION

Among French speakers, a televised TVA promotion was asked about in order to determine
the impact it made. Seven percent of French speakers recalled seeing it, while another 1%
think that they may have seen it.

Recall: TVA Commercial*

o

Copyright 2005 O Yes HNo O Maybe E,
EKOS Research Associates Inc. French
No Reproduction Without Permission Speakers On'y

I would now like to ask you some questions about some specific advertising
Do you remember seeing a TV ad over the past few weeks or so for Canada
Savings Bonds which was a promotion on TVA entitled “ Portezun
témoignage sur les Obligations d’épargnedu Canada’ featuring people
describing why they liked Canada Savings Bonds. The commercial directed

viewers to write their own CSB Story for a chance to win a $1000 CSB?

T4

Almost half (46%) of the ad’s viewers think that it was the Federal government that paid for it.
Banks were thought to have paid for producing this ad by 13% of the French speaking viewers
and just 7% believed that it was the Provincial government.

TVA Commercial* - Who paid?

o

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission Speakers only

Thinking about the ad that you saw, who do you think
produced it -that is, who paid for it?

GoC

Banks

CsB

Prov gov't

Dk/ref

T T T
0 20 40 60

B % Answerin
4 * French
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Seven in 10 people who had seen the TVA commercial felt that the main purpose of it was to
encourage people to save. That it was trying to sell the advertised product as well as the idea
that buying it would be good for Canada were each thought to be the main point by 5% of the
people asked.

TVA Commercial* — Main Points

Thinking about the ad(s) that you saw/heard, what do you
think was (were) the MAIN point(s) this (these)
advertisement(s) was (were) trying to get across?

Encourage ppl to save
Trying to sell product

Good for Canada

Good
investment/return/interest

Nothing
Dk/ref
T T T !
0 20 40 60 80
B % Answering
Copyright 2005 *
@ EKOS Research Associates Inc. French
No Reproduction Without Permission Speakers Only

This effectiveness of this commercial was poor as no one reported doing anything as a result
of seeing it (though 4% did not know or refused to answer).

8. INTERNETAD: TVA

French speakers were asked also about a Canada Savings Bond ad on the TVA website,
however, nobody remembered seeing it so further questions were inapplicable.
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PERFORMANCE OF THE
GOVERNMENT OF CANADA

Canadians were split on several issues regarding the Government of Canada, including how
well it promoted CSBs, its general performance, how well it provides information to the public
about government services that are available to them and how easy it is to contact about
information and services.

When asked to rate the Government of Canada’s performance on promoting CSBs, people
were split as to how they felt it did. On a scale of one to seven, relatively the same number of
people said that the government did well (28% rating from five to seven) as those who said it
did poorly (31% rating it from one to three) as those who said neither (29% rating it at four).

GoC Performance Promoting CSB

These TV and newspaper ads were in fact produced by the Government of )
Canada and the contests were run by the Globe and Mail and TVA. How
would you rate the performance of the Government of Canada on
promoting Canada Savings Bonds? Please use a 7-point scale, where 1
means terrible, 7 means excellent and the mid-point, 4, means neither
good nor bad.

EGood (5-7) B Neither (4) OBad (1-3) O DK/ref

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission
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On the general performance of the Canadian government, people were again split, leaning
slightly more towards it performing poorly than well (4% more - 39% saying it is doing badly,
35% say doing well).

GoC Performance

Generally speaking, how do you rate the performance of the Govemment
anaoa? Please Use a /-point scale where I means terrible, 7 means
excellent and the mid-point, 4, means neither good nor bad.

B Good (5-7) B Neither (4) O Bad (1-3) O DK/ref
Copyright 2005
@ EKOS Research Associates Inc.

No Reproduction Without Permission

Opinions were evenly split on how well the Government of Canada provides information to the
Canadian public regarding government services that are available to them (38% say it does
well, 37% say it does poorly).

GoC Performance Providing Info

And, using the same scale, how would you rate the performance of the

government services that are available to Canadians?

O Good (5-7) @ Neither (4) OBad (1-3) O DK/ref
Copyright 2005
@ EKOS Research Associates Inc.

No Reproduction Without Permission
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The accessibility of the government is given similar ratings on both sides of the scale as well.
Just as many Canadians agree that the Canadian government is easy to contact for
information and service (37%) as those who disagree (39%).

Easy to Contact?

Please tell me the extent to which you agree or disagree with each of the
following statements using a 7-point scale where 1 means totally
disagree, 7 means totally agree and the mid-point, 4, means neither agree
nor disagree. How about...

It is easy to contact the Government of Canada for information and
service.

B Agree (5-7) B Neither (4) O Disagree (1-3) O DK/ref
Copyright 2005
@ EKOS Research Associates Inc.

No Reproduction Without Permission

Stronger agreement is reached in respect to the Federal government's use of new and
innovative methods. Four in 10 people agree that the government is using new and innovative
ways to provide information and services to citizens while a quarter (27%) do not.

New and Innovative?

Please tell me the extent to which you agree or disagree with each of the k)
following statements using a 7-point scale where 1 means totally
disagree, 7 means totally agree and the mid-point, 4, means neither agree

nor disagree. How about...
e Government of Canada is using new and innovative ways to provide

information and services to citizens.

B Agree (5-7) B Neither (4) O Disagree (1-3) O DK/ref
Copyright 2005
@ EKOS Research Associates Inc.

No Reproduction Without Permission
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With two thirds (63%) of Canadians in agreement, the government of Canada is seen as
delivering its services and information in a respectful way — only 16% disagrees.

Respectful?

Please tell me the extent to which you agree or disagree with each of the A
following statements using a 7-point scale where 1 means totally
disagree, 7 means totally agree and the mid-point, 4, means neither agree
nor disagree. How about...

[The Government of Canada delivers its services and information in a
respectful way

O Agree (5-7) B Neither (4) ODisagree (1-3) O DK/ref

Copyright 2005
EKOS Research Associates Inc.
No Reproduction Without Permission

Though the number of Canadians who say that they can count on the Government of Canada
for reliable service and information is higher (42%), still a third (32%) report that they can not
counton it.

Count on GoC?

Please tell me the extent to which you agree or disagree with each of the A
following statements using a 7-point scale where 1 means totally
disagree, 7 means totally agree and the mid-point, 4, means neither agree
nor disagree. How about...
ou can count on the Government of Canada for reliable service and
information

O Agree (5-7) B Neither (4) ODisagree (1-3) O DK/ref
Copyright 2005
@ EKOS Research Associates Inc.

No Reproduction Without Permission
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10 INFORMATION CONSUMPTION

The considerable majority of the Canadian population consumes much of their media
information through television and the radio. Over the two weeks before the survey was taken,
nine in 10 people reported to have watched TV while 84% also listened to the radio. Other
popular media for information consumption are reading the newspaper and using the Internet
— seven in 10 Canadians indicated that they had done both in the couple of weeks. A quarter
(23%) of people said that they had taken public transport and 9% reported that they had
attended a fair or exhibition and, as such, were exposed to the information there.

Information Consumption

Over the last two weeks, have you...

% saying Yes

Watched TV

Listened to the radio

Read a daily newspaper

Used the Internet

Taken public transit

B % Saying yes

Attended a
fair/exhibition

T T T T T
0 20 40 60 80 100

Copyright 2005
@ EKOS Research Associates Inc.
No Reproduction Without Permission
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APPENDIX A
QUESTIONNAIRE






INTRO

Hello, ny name is _  and | work for Ekos Research Associates. W are
currently conducting a survey to profile the attitudes and opi ni ons of
Canadi ans 18 and ol der on issues in the news.

The purpose of the survey is to understand how Canadi ans feel, not to convince
anyone to purchase anything. (It will take approximately 15 nminutes to conplete
and we are really hoping that you can spare the time.) May | continue?

16: SEX

DO NOT AK
Record gender of respondent

17 D7

DO NOT READ LIST. ACCEPT UP TO TWO RESPONSES.
Wheat isthe language you FIRST learned as a child and still understand?

e 0| 1

FFEIMCI <. e bbb e 2

Other (A0 NOL SPECITY) ...vviicicicirece e 3

DON'T KNOW/REFUSED ......oeintiritireeireeiseie s seisesessesssesesess s sssssssens 9 X

18: Q1

Over the past few weeks or so, have you seen, heard or read any advertising with a
Canadian theme with Canadian nature and Canadian people on savings or
investment products?

19:; Q1B
[=> QaA if NOT (Q1=#1,#3)

OPEN-ENDED. DO NOT READ. CODE ALL THAT APPLY.
Please tell me everything you can remember about this (these) ads. What pictures
or images come to mind? PROBE Anything else?

CANADA SAVINGS BOND MENTION/LOGO .....coturereremreneecereeeeseeeensesensesesesennes 01 N
S0 1< o Y TSP 77 O
DON'T KNOW/REFUSED ..ottt ssesss s ssssssssesssssans PV X
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20: Q1C
PROBE. OPEN-ENDED. DO NOT READ. CODE ALL THAT APPLY .

Where did you notice this (these) advertisements?
= 1Y o o RPN

Pamphlet/brochure in the mail.....
Outdoor billboards..........cc.ccovuvuenee
LT[0 T 1 =10 = 1 T
INtErNE/WEDSITE DANNET........coceiecee e
Word of mouth
[ T 0= o TS
LT {11 o T (1) o I
BANKS (FLYER OR POSTER)....
Other-SpeCify .....ccovenenieeeniineeinenas
DON'T KNOW/REFUSED ..ottt et sese st s s s e sssnsess s s e sn s

X0z

21: Q2A
I would now like to ask you some questions about some specific advertising. Do

you remember seeing a TV ad over the past few weeks or so for Canada Savings

Bonds featuring images of Canada and Canadians - old friends on a motorcycle; a

father and daughter standing at a lake; a family gathering; two women, two

children and a dog walking along awaterfront trail ?

O s 2 => Q3A

DON'T KNOW/REFUSED ......ocoititiieiie e ssssssnsens 9 => Q3A

22. Q2B
PROBE.OPEN-ENDED.DO NOT READ.ACCEPT ONE RESPONSE

Thinking about the ad that you saw, who do you think produced it -that is, who

paid for it?

GovErnNMENt Of CaNAHA..........cceurererererirereer e se et se s ssesennnees 01

Provincial government
Government - General...........
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23; Q2BB
[=>+1if NOT (Q2B=#3)

READ. ACCEPT ONE RESPONSE

Which level of government?

Federal QOVEIMMENT ........coeiretereeinee et
ProvincCial QOVEIMMENT ...t nssssnaes
Other(DO NOT READ)
DON'T KNOW/REFUSED .....ccouiiiiireesersersetssessisesesssessesessessessesssssssssssssessessssssssssseses

24. Q2C

OPEN-ENDED.ACCEPT ONE RESPONSE.ANSWER SHOULD BE AT LEAST
FIVE WORDS

Thinking about the ad(s) that you saw/heard, what do you think was (were) the
MAIN point(s) this (these) advertisement(s) was (were) trying to get across?
GENERAL AD - TRYING TO GET YOU TO BUY THEM/ INVEST IN

INVEST IN CANADA/SUPPORT CANADA/GOOD FOR THE COUNTRY ....02
GOOD INVESTMENT/RETURN/INTEREST .....occvurrirrirreneensessenssssssssessesssssessenees 03
ENCOURAGING CANADIANSTO SAVE (FOR FUTURE RETIREMENT,

FAMILY, EDUCATION, BETTER QUALITY OF LIFE...) cvovnereeerrersereersiseens o4
S 0= 1 TR 7
[N 11 o TP 9%
DON'T KNOW/REFUSED ......cooviiirininineississessesssseseessesssssssssssssssssssssssssssessesssssssssssssns ]

Z2Z2

oz

25: Q2D
Did you do anything as aresult of seeing/hearing this (these) ad(s)?

=> Q3A

=> Q3A

26: Q2DD
What did you do? Anything else?

SPEGIY e o)
DON'T KNOW/REFUSED

27 Q3A

Do you remember seeing a TV ad over the past few weeks or so for Canada
Savings Bonds featuring an artist in her studio; a clothing designer looking at
fabric; and agirl jumping off arock into alake?

=> Q4A

=> Q4A

EKOS RESEARCH ASSOCIATES, 2005 « 3



28: Q3B
PROBE.OPEN-ENDED.DO NOT READ.ACCEPT ONE RESPONSE

Thinking about the ad that you saw, who do you think produced it -that is, who

paid for it?

GovErnMENt Of CaNAHA..........coceururerererireeee e ss s esennnees 01

Provincial government
GOVEMMENT - GENETAL......uieeeeeirirereeieereree et b bbbttt

20 Q3BB
[=>+1if NOT (Q3B=#3)

READ. ACCEPT ONE RESPONSE

Which level of government?

Federal QOVEIMMENT ........coeireereeeee et
ProvincCial QOVEIMMENT ........ccoeiiririieceieisrese e nsssenaes
Other(DO NOT READ)
DON'T KNOW/REFUSED ......cooeiiiireenerserssessessisssessesssssessessessesssssssssssssessessssessesseses ]

30: Q3C
OPEN-ENDED.ACCEPT ONE RESPONSE.ANSWER SHOULD BE AT LEAST

FIVE WORDS

Thinking about the ad(s) that you saw/heard, what do you think was (were) the

MAIN point(s) this (these) advertisement(s) was (were) trying to get across?

SPECITY ettt O]

NOthiNG.....coee v

DON'T KNOW/REFUSED

31 Q3D
Did you do anything as aresult of seeing/hearing this (these) ad(s)?

N[0 TSP 2 => Q4A

DON'T KNOW/REFUSED .......ceitiitieiee s sessesessesssessssesssssse s ssssesssens 9 => Q4A

32: Q3DD
What did you do? Anything else?

SPECITY e 0]
DON'T KNOW/REFUSED

33 Q4A
Do you renmenber seeing a newspaper ad over the past few weeks or so for Canada
Savi ngs Bonds which was a series of 2/3 page col our and bl ack and white
newspaper ads featuring Canadi ans with specific saving goals wth headlines

such as "Saving for your vacation", "Saving for your down payment" or "Saving
for your child's dreamf. Al three versions of the advertisenents featured
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Canadi ans in various settings and had the tagline "A guaranteed way to nmake it
happen?"

N O bbb bt e e p e => Q5A

=> Q5A

34. Q4B
PROBE.OPEN-ENDED.DO NOT READ.ACCEPT ONE RESPONSE

Thinking about the ad that you saw, who do you think produced it -that is, who

paid for it?
Government of Canada
Provincial government...................
Government - General...........coe.....

35: Q4BB
[=>+1if NOT (Q4B=#3)

READ. ACCEPT ONE RESPONSE

Which level of government?

Federal QOVEIMIMENT ...t
Provincial government...................

Other(DO NOT READ)......cccuuuu.. @]
DON'T KNOW/REFUSED

36: Q4C
OPEN-ENDED.ACCEPT ONE RESPONSE.ANSWER SHOULD BE AT LEAST

FIVE WORDS

Thinking about the ad(s) that you saw/heard, what do you think was (were) the

MAIN point(s) this (these) advertisement(s) was (were) trying to get across?

SPECITY ottt a bt a bt st 0]

[N )4 11 g T TS

DON'T KNOW/REFUSED

3r7: Q4D
Did you do anything as aresult of seeing/hearing this (these) ad(s)?

N bbbt b et anne e 2 => Q5A

DON'T KNOW/REFUSED ..ottt ssnns 9 => QbA
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38: Q4DD
What did you do? Anything else?

S0 1= o PR TRN 77 O
DON'T KNOW/REFUSED .......oovitneeeineeeensieastsesesessssssssssssssssesssssssssssssssssssssesssesssssns 0
39 Q5A

Do you renenber seeing a newspaper ad over the past few weeks or so for Canada
Savi ngs Bonds which was a pronotion entitled "Qur Story/ Your Story" by the

G obe and Mail, featuring past stories fromthe G obe and Mail al ongside

i ndi vi dual Canada Savi ngs Bond stories. The pronotion used both col our and

bl ack and white newspaper ads and asked readers to subnmit their own CSB Story
for the chance to win a $1000 CSB?

=> Q6A

=> QBA

40: Q5B
PROBE.OPEN-ENDED.DO NOT READ.ACCEPT ONE RESPONSE

Thinking about the ad that you saw, who do you think produced it -that is, who

paid for it?
Government of Canada
Provincial QOVEIMMENL .........c.cvceeieirieseeeeste ettt
GOVEINMENE = GENEIAL......coeeeeeieeeiete ettt

41: Q5BB
[=>+1if NOT (Q5B=#3)

READ. ACCEPT ONE RESPONSE

Which level of government?

Federal QOVEIMIMENT ...ttt
Provincial government
Other(DO NOT READ)
DON'T KNOW/REFUSED ......cooviiiiinineisetssensessiseseessesssssssssssssssssssssssssssessessssssssssssns 9

42: Q5C
OPEN-ENDED.ACCEPT ONE RESPONSE.ANSWER SHOULD BE AT LEAST

FIVE WORDS

Thinking about the ad(s) that you saw/heard, what do you think was (were) the

MAIN point(s) this (these) advertisement(s) was (were) trying to get across?

S 0= TR @]

Nothing
DON'T KNOW/REFUSED
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43: Q5D

Did you do anything as aresult of seeing/hearing this (these) ad(s)?

= T OSSPSR 1

o T 2 => Q6A

VLY DR e 3

DON'T KNOW/REFUSED ......oeitireriresirensiressisesseseesessssessssessesessesssesssssssssssssessssssssssesns 9 => Q6A

44. Q5DD
What did you do? Anything else?

S 0= TR 77 O

DON'T KNOW/REFUSED .......oosttinteeintieintieieisess e sssessssssass ]

45: Q6A

Do you remember seeing an Internet banner ad over the past few weeks or so for
Canada Savings Bonds which was on the Globe and Mail website. CSB Stories
were entered online on a dedicated contest section of the Globe and Mail website.

=> Q7A

= Q7A

46: Q6B
PROBE.OPEN-ENDED.DO NOT READ.ACCEPT ONE RESPONSE

Thinking about the ad that you saw, who do you think produced it -that is, who

paid for it?

GOVErNMENE Of CANBHA.........cveeeerierireereeiree et 01

Provincial QOVEINMENT ..ottt 02

Government - General

47: Q6BB
[=>+1if NOT (Q6B=#3)

READ. ACCEPT ONE RESPONSE

Which level of government?

Federal QOVEIMIMENT ...ttt
Provincial government..........
Other(DO NOT READ)............ O
DON'T KNOW/REFUSED
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48:

OPEN-ENDED.ACCEPT ONE RESPONSE.ANSWER SHOULD BE AT LEAST
FIVE WORDS

Thinking about the ad(s) that you saw/heard, what do you think was (were) the
MAIN point(s) this (these) advertisement(s) was (were) trying to get across?
SPECITY ettt
NOthiNg.....ccoverreereerereieene

DON'T KNOW/REFUSED

Q6C

49:
Did you do anything as aresult of seeing/hearing this (these) ad(s)?

Q6D

=> Q?A

=> Q7A

50:
What did you do? Anything else?

S 0= 1 PR
DON'T KNOW/REFUSED

Q6DD

51:

|:> Qo if NOT (D7=#2); FRENCH RESPONDENTS ONLY

Noteto interviewer: thisisdifferent fromthe Globe & Mail ad.

Do you remember seeing a TV ad over the past few weeks or so for Canada
Savings Bonds which was a promotion on TVA featuring people describing why
they liked Canada Savings Bonds. The commercial directed viewers to write their
own CSB Story for a chance to win a $1000 CSB?

Q7A

=> QBA

=> Q8A

52:

PROBE.OPEN-ENDED.DO NOT READ.ACCEPT ONE RESPONSE

Thinking about the ad that you saw, who do you think produced it -that is, who
paid for it?

GoverNMENt Of CaNBA.........cvuueurieeeriirieiree e bbbt 01
Provincial government
Government - General...........

Q7B
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53; Q7BB
[=>+1if NOT (Q7B=#3)

READ. ACCEPT ONE RESPONSE

Which level of government?

Federal QOVEIMMENT ........coeiretereeinee et
ProvincCial QOVEIMMENT ...t nssssnaes
Other(DO NOT READ)
DON'T KNOW/REFUSED .....ccouiiiiireesersersetssessisesesssessesessessessesssssssssssssessessssssssssseses

54 Q7C
OPEN-ENDED.ACCEPT ONE RESPONSE.ANSWER SHOULD BE AT LEAST

FIVE WORDS

Thinking about the ad(s) that you saw/heard, what do you think was (were) the

MAIN point(s) this (these) advertisement(s) was (were) trying to get across?

SPECITY e O
NOthiNg.....ccveerreereerereeeeene

DON'T KNOW/REFUSED

55: Q7D
Did you do anything as aresult of seeing/hearing this (these) ad(s)?

=> QBA

=> QBA

56: Q7DD
What did you do? Anything else?

S 0= 1 TR 77 O

DON'T KNOW/REFUSED ......cooviiiinineiseissississesssseseessessessssssssssssssssssssssssessesssssssssssssns ]

57: Q8A

I would now like to ask you some questions about some specific advertising. Do
you remember seeing an Internet ad over the past few weeks or so for Canada
Savings Bonds on the TVA website featuring a section where CSB stories could
be entered online in a dedicated contest section. Do you recall seeing the online
components of this promotion?

=> Qg

=> Qg
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58: Q8B
PROBE.OPEN-ENDED.DO NOT READ.ACCEPT ONE RESPONSE

Thinking about the ad that you saw, who do you think produced it -that is, who

paid for it?

GovErnMENt Of CaNAHA..........coceururerererireeee e ss s esennnees 01

Provincial government
Government - General...........

50: Q8BB
[=> +1if NOT (Q8B=#3)

READ. ACCEPT ONE RESPONSE

Which level of government?

Federal QOVEIMMENT ........coeireereeeee et
Provincial government
Other(DO NOT READ)......cireirieeeieiseieeeensisessessesssssssesse s ssssssssssssssssssssessessssssensenees 7 O
DON'T KNOW/REFUSED ......cooeiiiireenerserssessessisssessesssssessessessesssssssssssssessessssessesseses ]

60: Q8C
OPEN-ENDED.ACCEPT ONE RESPONSE.ANSWER SHOULD BE AT LEAST

FIVE WORDS

Thinking about the ad(s) that you saw/heard, what do you think was (were) the

MAIN point(s) this (these) advertisement(s) was (were) trying to get across?

SPECITY ettt bbbttt 77 O

[N L0 11 T o T 98

DON'T KNOW/REFUSED ...ttt es et sn s st 99

61: Q8D

Did you do anything as aresult of seeing/hearing this (these) ad(s)?

=> Qg

=> Qg
62: Q8DD
What did you do? Anything else?
S 07 TR 0]

DON'T KNOW/REFUSED
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63:

These TV and newspaper ads were in fact produced by the Government of Canada
and the contests were run by the Globe and Mail and TVA. How would you rate
the performance of the Government of Canada on promoting Canada Savings
Bonds? Please use a 7-point scale, where 1 means terrible, 7 means excellent and
the mid-point, 4, means neither good nor bad."

1.Terrible

Q9

64:
Generally speaking, how do you rate the performance of the Government of

Canada?(using the same scale)
1.Terrible

Q10

65:

And, using the same scale, how would you rate the performance of the
Government of Canada in providing information to the public about government
servicesthat are available to Canadians?

1.Terrible

Q11

66:

Please tell me the extent to which you agree or disagree with each of the following
statements using a 7-point scale where 1 means totally disagree, 7 means totally
agree and the mid-point, 4, means neither agree nor disagree. How abouit...

Q12
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67:

It iseasy to contact the Government of Canada for information and service.

7.Totally agree
DON'T KNOW/REFUSED

Q12A

68:

The Government of Canada is using new and innovative ways to provide
information and servicesto citizens.

7.Totally agree
DON'T KNOW/REFUSED

Q128

69:

The Government of Canada delivers its services and information in a respectful
way.

7.Totaly agree
DON'T KNOW/REFUSED

Q12C

70:

Y ou can count on the Government of Canada for reliable service and information.

7.Totally agree
DON'T KNOW/REFUSED

Q12D

71:

Over the past two weeks, have you...

D1
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72 D1A
Read adaily newspaper?

= T OSSPSR 1

o T 2

VLY DR e 3

DON'T KNOW/REFUSED ......oeitireriresirensiressisesseseesessssessssessesessesssesssssssssssssessssssssssesns 9

73 D1B
14. D1C
75: D1D
76:. D1E
Used the internet?

B (= T OO TP T TP TP TTPPTPPTPTRTRPN 1

N O s 2

1Y/ o1 3

DON'T KNOW/REFUSED .......ceintiritirisires it seasesessessssessese st essssssssssssssnsans 9

17 D1F
78: DEMIN

Now, | would like to get some information to help us group your answers with
othersthat we will receivein this survey.
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79:

RECORD YEAR - 19XX

In what year were you born?
DON'T KNOW/REFUSED .......vovitnierineesensesensesessssesssessssssssssssessssssssssssssssssssssssssesees 9999

D2

80:

READ LIST
What isthe highest level of formal education that you have completed?

GradE 8 OF [ESS.......oiereeriereiei ettt bbb bbb
SOME NG SCNOOL......coeicee ettt
Complete Nigh SCROOL........c.oicrreer s nnnees
Technical, vocational post-secondary, COllege......c.ouvrmrnrerenerseerereneens
SOME UNIVEISITY ..ottt
Complete university degree.
Post graduate degree..................
DON'T KNOW/REFUSED

D3

81:

READ LIST - ACCEPT ONE ANSWER ONLY

What isyour current employment status? Areyou...

Working full -time (35 or more hours Per Week) .........ooeererereneneseenesessesesesssseesnes
Working part-time (less than 35 hours per week)
SEF-EMPIOYEA ..o s

Not in workforce (HOMEMBKEN) ...ttt
Unemployed, not 100King fOr WOrK) ........ccccceeevevecienenesiessesse e
Other (DO NOT READ) ...ttt seeseseiseseisessisessisess s ssesssssssssens
DON'T KNOW/REFUSED .......ooeniriiriireeire e sees

D4

82:

Are you, or is anyone in your household, worried about losing their job or being
laid off?

D5

83:

Are you an Aboriginal person (e.g., native Indian from a specific band, Inuit or
Métis)?

D6
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84: D8

Were you born in Canada?

= T OSSPSR 1

o T 2

DON'T KNOW/REFUSED ......oeitireriresirensiressisesseseesessssessssessesessesssesssssssssssssessssssssssesns 9

85: D9
[=>+1if NOT (D8=#2)

Areyou a Canadian citizen?

B = T PPN 1

N et 2

DON'T KNOW/REFUSED .......centiritineinee e sessesesesesesssss e ssssssnsans 9

86: D10
[=> +1if NOT (D8=#2)

Did you come to Canada as a child, as ateenager or as an adult?

@ 0] o OO O OV 1

== =0 TP 2

AU e e bbbt 3

DON'T KNOW/REFUSED ......oeintiritireeireeiseie s seisesessesssesesess s sssssssens 9

87. D11

Do you consider yourself a member of a visible minority by virtue of your race or
color?

88: D12

READ LIST
Which of the following categories best describes your total household income?
That is, the total income of all personsin your household combined, before taxes?
UNAEN $10,000.......cueeueereerereerereereeeressesessesesssssseesesesssessssessssessssesessesssssssesssssssssssesssesssesans
$10,000 to $19,999
$20,000 to $29,999
$30,000 to $39,999
$40,000 to $49,999
$50,000 to $59,999
$60,000 to $69,999
$70,000 to $79,999
$80,000 to $99,999
$100,000 and OVE .......cvverrernen.
DON'T KNOW/REFUSED
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89: D13

Do you have any children under the age of 18 currently living in your household?

= T OSSPSR 1

o T 2

DON'T KNOW/REFUSED ......oeitireriresirensiressisesseseesessssessssessesessesssesssssssssssssessssssssssesns 9

90: THNK
Thank you for completing our survey!

(00101 o] =11 ] o TR 1D
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INTRO

Bonj our. Je suis et je travaille pour |es Associes de recherche Ekos.
Nous faisons un sondage pour connaitre |les attitudes et opinions des Canadi ens
et Canadi ennes de 18 ans et plus sur des questions d actualiteée.

Le sondage vise a conprendre |a fagcon de penser des Canadi ens et non a vous
inci ter a acheter quoi que ce soit. (Il prend environ 15 m nutes et nous
esperons vrai nent que vous pourrez nous accorder ce |laps de tenps.) Puis-je
conti nuer?

@ NTRO ( 1- Continuer, SHI FT + ? pour term ner)

16: SEX

NE PASDEMANDER
Inscrire le sexe du repondant
Homme

17 D7

NE PASLIRE LA LISTE. ACCEPTER JUSQU'A DEUX REPONSES.
Quelle est 1alangue que vous avez apprise en PREMIER LIEU dans votre enfance
et gque vous comprenez encore?

18; Q1
Ces derniéres semaines, avez-vous vu, lu ou entendu de la publicité sur un theme
canadien avec images de la nature canadienne et de citoyens canadiens, qui traitait

L T IO 1
[N OO 2
N | T 1 (T 3
NE SAIT PAS/REFUS DE REPONDRE.........occeeeee st 9
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19:

[=>Q2A s NOT (Q1=#1,#3)

QUESTION OUVERTE. NE PASLIRE. CODER TOUTE REPONSE
PERTINENTE.

Dites-moi tout ce dont vous vous souvenez au sujet de cette ou ces annonces.
Quellesimages vous viennent al'esprit? APPROFONDIR Y a-t-il autre chose?

xXOo0zZ2zzZ2zzZ2zz2zz2zzZ2zzZ22

Q1B

20:

APPROFONDIR.QUESTION OUVERTE.NE PASLIRE.CODERTOUTE
REPONSE PERTINENT

Ou avez-vous remarqué cette ou ces annonces?

Téévision

Dépliant/brochure dansle courrier
Pann@aUX PUDIICITAITES ........cvereierieiree et
TraNSPOItS €N COMIMUIN.......corurueeereaeereeeeseseeseseesesessesessesessssess st ssnsessssssssssessssessssssssssesns
Internet/bandeau de site Web.
Bouche-a-oreille
Journal ethnique
Foire/Exposition

PN L= = (01 TP
NE SAIT PAS/REFUS DE REPONDRE........cococeeeee st ses et s s s 99

xX0o0zz2Z2

Q1C
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21. Q2A
Jaurais maintenant quelques questions portant sur des annonces particuliéres.
Vous rappelez-vous avoir vu ces derniéres semaines a la télévision une publicité
faisant la promotion des Obligations d'épargne du Canada et montrant des images
du Canada et de Canadiens - vieux amis sur une motocyclette; un pere et safille
debout prées d'un lac; une réunion de famille; deux femmes, deux enfants et un
chien qui se proménent sur un sentier au bord de|'eau?
Oui 1
Non => Q3A
Peut-étre
NE SAIT PAS/REFUS DE REPONDRE => Q3A
22: Q2B
APPROFONDIR.QUESTION OUVERTE.NE PAS LIRE.ACCEPTER UNE SEULE
REPONSE
Au sujet de I'annonce que vous avez vue, qui pensez-vous l'a produite c'est-a-dire,
qui I'a payée?
Gouvernement du CaNATA ..ot sss et 01
GOoUVENEMENE PrOVINCIAl........cceiieeceeteeee ettt s s s nanees 02
Gouvernement - €N gENEIAL .........c.coveeeeereeererece et snanees 03
Obligations d'épargne du Canada..........ccccevereereirereseinerersesesessss e sessssessssssssesssssssees (07}
.............................................................................................................. 05 N
AVULT.. e 7 O
NE SAIT PAS/REFUS DE REPONDRE..........ccoorinireireineeseeseeseeseseeseessessssesseees 9
23: Q2BB
| =>+1g NOT (Q2B=#3)
LIRE. ACCEPTER UNE SEULE REPONSE
Quel niveau de gouvernement?
GOUVEINEMENE FEABIAL........ce et
Gouvernement provincial
AULTE(NE PAS LIRE) ...ttt O
NE SAIT PAS/REFUS DE REPONDRE.........cccoriiinineinetseesetsseseeseseeseessessssesseses 9
24 Q2C
OUVERTE.ACCEPTER UNE SEULE REPONSE.REPONSE D'AU MOINS CINQ
MOTS
En ce qui concerne le(s) annonces que vous avez vues/entendues, quel était (quels
étaient) selon vous le(s) but(s) principal (aux) de cette publicité?
N
N
N
N
N
O
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25:

Q2D

=> Q3A

=> Q3A

ocozz=z

Q2DD

27:

Vous rappelez-vous avoir vu ces derniéres semaines a la télévision une publicité
sur les Obligations d'épargne du Canada qui montrait une artiste dans son studio;
un dessinateur de mode qui examine un tissu; une fillette qui saute d'un rocher
dansun lac?

Q3A

=> Q4A

=> Q4A

28:

APPROFONDIR.QUESTION OUVERTE.NE PAS LIRE.ACCEPTER UNE SEULE
REPONSE

Au sujet de I'annonce que vous avez vue, qui |'a produite, pensez-vous -c'est-a-
dire, qui I'apayée?

Gouvernement du CaNAUA.........coverrererererrrerrerrree s esesessssesesesse e ssesssssessesssssessessssens
GOUVEINEMENT PrOVINCIA .....covevieercreeeree et
Gouvernement - en général (ALSO MENTION OF TAXPAY ERS)
Obligations d'épargne du Can@ada...........cceeeereereereureeeemeeeeeesseseesessessessesessessesssssesseees

Q3B

29:

[=+1s NOT (Q3B=#3)

LIRE. ACCEPTER UNE SEULE REPONSE

Quel niveau de gouvernement?

GOUVErNEMENE FEAEIAL .......oveeereeeeee ettt ettt senes
Gouvernement provincial
AULTE(NE PAS LIRE) ...ttt seas et sss sttt
NE SAIT PAS/REFUS DE REPONDRE..........oooiitrietrenereeneneiseseesessesessssssessseessenenns ]

Q3BB
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30: Q3C
OUVERTE.ACCEPTER UNE SEULE REPONSE.REPONSE D'AU MOINS CINQ

MOTS

En ce qui concerne les annonces que vous avez vuesentendues, quel était (quels

étaient) selon vous le ou les buts principal/principaux de cette publicité?

01 N
02 N
03 N
.04 N
97 N
7 O
.98
]
31 Q3D
Avez-vousfait quoi que ce soit parce que vous aviez vu/entendu cette publicité?
OUI 1ttt ettt b st b e bR b bR e s e b e bbb b e b e R e R e bbb A bbb e R bt b n ettt ntne 1
Lo o OSSR => Q4A
PEUL-EBIIE......ocveeecceceeee e
NE SAIT PAS'REFUS DE REPONDRE => Q4A
32: Q3DD
Qu'est-ce que vous avez fait? Y a-t-il autre chose?
N
N
N
0]
33 Q4A

Vous rappel ez-vous avoir vu dans un journal ces derniéres semaines de la
publicitée pour |les Cbligations d' épargne du Canada qui consistait en une série
d' annonces de 2/ 3 page en coul eurs et journaux en noir et blanc nontrant des
Canadi ens qui ont une raison particuliére d épargner et portant, par exenple,
cetitre : "épargner pour vos vacances", "épargner pour faire votre versenent
initial" ou "épargner pour realiser le réve d un enfant"? Les trois versions de
cette publicité nontrai ent des Canadi ens dans divers decors et conportaient la
phrase " Un noyen d'y arriver. Garanti."

1- Qui

2- Non

3-Peut-étre

9-NE SAI T PAS/ REFUS DE REPONDRE
@AA

=> Q5A

=> Q5A
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34.

APPROFONDIR.QUESTION OUVERTE.NE PAS LIRE.ACCEPTER UNE SEULE
REPONSE

Au sujet de I'annonce que vous avez vue, qui |'a produite, pensez-vous -c'est-a-
dire, qui I'apayée?

Gouvernement U CaNAUA ..o ssseasesesssessesensens
GOUVEINEMENT PrOVINCIA ......oucerrierereeeree e eaees
Gouvernement - en général (ALSO MENTION OF TAXPAYERS)
Obligations d'épargne du CanadaL...........ccccveeucieinineeeeeresee et sssssasens

Q4B

35:

[=>+15 NOT (Q4B=#3)

LIRE. ACCEPTER UNE SEULE REPONSE

Quel niveau de gouvernement?

GOUVENEMENT FEABIAL........ ettt ettt 01
GOoUuVErNEMENE PrOVINCIEl......ccviueereieesiereesiee s s sns 02
AULTE(NE PAS LIRE) ..ottt sees et seb sttt 77
NE SAIT PAS/REFUS DE REPONDRE..........cocosniririnirieneneiseseesesesees s ssseessssenns P9

Q4BB

36:

OUVERTE.ACCEPTER UNE SEULE REPONSE.REPONSE D'AU MOINS CINQ
MOTS

En ce qui concerne les annonces que vous avez vues/entendues, quel était (quels
étaient) selon vous le ou les buts principal/principaux de cette publicité?

ocozzzz=z

Q4C

37:

Avez-vous fait quoi que ce soit parce que vous aviez vu/entendu cette publicité?
Oui

Q4D

=> Q5A

=> Q5A
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38: Q4DD

Qu'est-ce que vous avez fait? Y a-t-il autre chose?

ozz=z

39: Q5A
Vous rappel ez-vous avoir vu ces derni éres senmi nes une annonce pour |es

Obl i gations d' épargne du Canada qui était une pronotion du d obe and Mail

intitul ée "Qur Story/ Your Story" et nontrait d'anciens reportages du d obe and
Mai | ainsi que des ténpi gnages au sujet des Obligations d' épargne du Canada. La
pronption était en couleurs et en noir et blanc, et elle invitait les lecteurs

a proposer |eur propre ténoignage touchant | es OEC en |leur offrant |a chance de
gagner une CEC de 1000%7?

1- Qui

2- Non

3- Peut-étre

9- NE SAI T PAS/ REFUS DE REPONDRE

@%A
=> Q6A
=> Q6A
40: Q5B
APPROFONDIR.QUESTION OUVERTE.NE PAS LIRE.ACCEPTER UNE SEULE
REPONSE
Au sujet de I'annonce que vous avez vue, qui |'a produite, pensez-vous -c'est-a-
dire, qui I'apayée?
Gouvernement du Canada
GOoUVErNEMENt ProVINCIAl........coererreererereseeiresesesesessssssesessssesssessssssssessssssssessans
Gouvernement - en général (ALSO MENTION OF TAXPAY ERS)
Obligations d'épargne du Canada
AULTE...c s
NE SAIT PAS/REFUS DE REPONDRE
41. Q5BB

[=+1s NOT (Q5B=#3)

LIRE. ACCEPTER UNE SEULE REPONSE

Quel niveau de gouvernement?

GOUVEINEMENT FEAEIAL......ooverereererreeererr s ssse st et sssesessnnes
Gouvernement provincia...........
AUtre(NE PAS LIRE) ..o
NE SAIT PAS/REFUS DE REPONDRE..........cocoviurierinereeneseesessesessesessessesessesessesenns
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42: Q5C
OUVERTE.ACCEPTER UNE SEULE REPONSE.REPONSE D'AU MOINS CINQ
MOTS

En ce qui concerne les annonces que vous avez vuesentendues, quel était/quels
étaient selon vous |e ou les buts principal/principaux de cette publicité?

N

N

N

N

N

O
43; Q5D
Avez-vousfait quoi que ce soit parce que vous aviez vu/entendu cette publicité?
Oui
Non => Q6A
Peut-étre
NE SAIT PAS/REFUS DE REPONDRE => Q6A
44; Q5DD
Qu'est-ce que vous avez fait? Y a-t-il autre chose?
............................................................................................................................................... N
............................................................................................................................................... N
..................................... N
Préciser 0]
NE SAIT PAS/REFUS DE REPONDRE
45: Q6A
Vous rappelez-vous avoir vu ces dernieres semaines sur Internet un bandeau
publicitaire sur les Obligations d'épargne du Canada qui était sur le site Web du
Globe and Mail. On pouvait présenter en ligne son témoignage sur les OEC dans
une section-concours spéciale sur le