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OBJECTIVES AND METHODOLOGY

Objectives

The overall objectives of this study were to provide Health Canada with guidelines and recommendations about how to effectively communicate and educate the public and diabetics (those who have diabetes, those at risk for diabetes or those who shop for someone with diabetes) about changes to Canada’s food labelling practices.  This will be done in two ways:

· Analyzing views and thoughts about food labelling and the changes that are occurring to it to determine what types of messages will work best to inform and educate consumers and intermediaries clearly and effectively.  Some of the issues to be discussed will include portion size and links to Canada’s Food Guide to Healthy Eating.

· Investigating and evaluating some messages that could be used to address some of the issues in food labelling.  While one objective will be to get an evaluation of the messages, another equally important goal is to take a broader view to determine what in the messages “works” so that specific messages and an effective communications strategy can be developed overall.

From both of these goals, the research will provide Health Canada with direction and recommendations on how to implement a communications campaign about the changes to food labelling.  The analysis and the research will be conducted using a social marketing and education context.  That is, the research and recommendations will be structured to:

· Ensure that messages for nutrition labelling reach and are  understood by Canadians as a whole. 

· Make sure  educational messages are perceived as informing Canadians about information that will be beneficial to them individually and to Canadian society as whole.

· Be part of the building blocks for future education about nutrition labelling for Canadians, intermediaries and those with special food labelling requirements in society (specifically diabetic individuals and those at risk of getting diabetes).

Finally, the analysis and the focus groups will be based on the following criteria:

· Usefulness

· Clear and simple

· Relevant

· Accurate and not misleading

· Clearly differentiated from other food initiatives

· Consistent in its approach, themes and messages

· Ensuring that the communications increase consumer understanding of nutrition labelling

· Respect Canada’s bilingual labelling policy

· Link nutritional labelling to public health priorities and national dietary guidelines

Methodology

A series of nine focus groups were conducted in various cities throughout Canada.  In total, 15 participants were recruited to participate in each session.  All participants were recruited to be between 18 and 44 years of age.  Participants also had to be the person in the household responsible for doing the shopping.  It was also necessary for participants to self-identify themselves as being at least somewhat interested in health issues.

Three of the focus groups conducted were with diabetics.  Participants in those groups were subject to the same qualifications as above, but also had to either have diabetes, have been they are at risk of developing diabetes or shop for a person with diabetes..

Finally, within the diabetic groups at least four participants had to be urban aboriginals.  These people could fall into any of the three categories.  An urban aboriginal was someone who identified themselves as living in a city and being Native Canadian or an aboriginal.

The screeners and the discussion guides used for this assignment are provide in the appendix to this report.

The table below shows the distribution and dates of the focus groups by city.

In the focus groups, order of messages was rotated.

	Toronto, ON


	Sept. 12

6pm –Consumer Nutrition Labelling

	Quebec City, QC


	Sept. 11

6pm- Diabetic Nutrition Labelling

8pm – Consumer Nutrition Labelling

	St. John’s, NF


	Sept. 11

6pm- Diabetic Nutrition Labelling

8pm – Consumer Nutrition Labelling 

	Moncton, NB


	Sept. 13

4pm - Consumer Nutrition Labelling

	Winnipeg, MB


	Sept. 14

4pm - Consumer Nutrition Labelling

	Vancouver, BC


	Sept. 18

6pm- Diabetic Nutrition Labelling

8pm – Consumer Nutrition Labelling


Reporting Perspective

Each focus group is reported on separately in the detailed findings so that Health Canada can observe differences between those who deal with diabetes and the general public.  Each section in the detailed findings addresses comments for each statement.  There are various sub-headings under each statement that describe the type of comments below.

PUT IN FRENCH MESSAGES AS WELL!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

GSR ST JOHN’S TO NEWFOUNDLAND--- ALL UP-FRONT DOCUMENTS AND IN THE ST JOHNS ONE!

Statements are categorized as follows:

INTRODUCTION TO FOOD LABELS
General Introductory Statement
· The new policy on nutrition labelling will provide Canadians with information that is: more complete, easier to find, on more foods

Standardization
· The nutrition facts panel is a standardized presentation of the nutrient content of food

Tag Lines

· Nutrition Facts: Signals new nutrition information
· Nutrition Facts: Is an entry point for new nutrition information
BENEFITS OF THE NEW LABEL
Multiple Information Sources
· Together, claims, the list of ingredients and nutrition facts help you choose foods for a healthful diet

· Together, claims, the list of ingredients and nutrition facts help you make more informed choices

· Claims highlight a feature of the food, nutrition facts provide more complete information

Tag Lines

· The food label is your tool to make informed food choices

· Nutrition Facts:  Helping you make healthy food choices

· The nutrition facts panel can help you make your “personal best” food choices

How To Select Healthy Food
· Use the food guide to select foods from the four food groups, and use the label to choose foods sensibly

· The food label is a tool that can help you make informed food choices as you follow Canada’s Food Guide to healthy eating

· Whether you are striving to lower your fat intake, aiming for more calcium or simply wanting to see how food fits into your healthy eating plan, the food label can help

HOW TO USE THE LABEL
Reading The Food Label
· Nutrition Facts is there for the reading both where you buy food and at your home

· Check the food label before you buy

Serving Size
· The serving size on the label is the first fact.  The number of calories listed and the nutrient information are based on this serving

· Using the serving size as a reference – if you eat twice as much as what’s listed then you will consume twice as many calories or other nutrients as what’s listed

· All figures are based on a specific serving size of food.  To find this amount, look under the nutrition facts title

% Daily Value
· % Daily Value indicates how a serving of this food can fit in with what you eat over the course of a day.

· % Daily Value indicates how a serving of this food can fit into a healthy eating plan

· A high % Daily Value means the food contains a lot of a nutrient and a low % Daily Value means the food contains just a little.

· The % Daily Value tells how much of the nutrient in one serving of a food compares to how much of that nutrient is considered appropriate for the whole day.

EXECUTIVE SUMMARY

1. Key Differences Among Participant Groups

One of the objectives of the groups was to attempt to notice differences that may exist in opinions towards the statements by different groups.  The following section highlights some of these differences.  It is important to note thought that because this is qualitative research, the differences pointed out here are directional only. .

Differences In Various Cities

St. John’s

Newfoundlanders felt that their diet was satisfactory but not as healthy as it could be.  They felt that a lot of their food is fried, salty or other flavour enhancements are added to the foods that make it less healthy.  They also say they do not eat as many fruits and vegetables as other markets.  Those in Newfoundland also indicated they use condiments and add other garnishments to their food, and as such the value of nutritional information may not be useful, unless consumers take into account the nutrient content of the garnish they put on their food as well.
Toronto
Those in Toronto were much more likely to indicate that the quality of the food they eat is more important to them than price.  They would be willing to pay a higher price for food if it had better nutritional value.  Also, participants tended to act much more emotionally to statements than in other groups.  That is, they were more critical of things that they did not like.

Vancouver
Participants in Vancouver tended to feel that they had a very wide variety of food choices available to them.  This is not because of the size of the market, but rather a respect for the diversity of the community in terms of culture and in terms of dietary restrictions people have (e.g. lactose intolerance).   Vancouver participants also tended to be much more jaded towards government communications than those in other cities.

Quebec City
Quebec City groups consisted of a group of diabetics who were very conscious of their diet, and a group of ordinary consumers.  The general consumer group was more concerned with the quality and freshness of the food they bought more than with its impact on their health.  They avoid artificial products, no-name brands, and check expiry dates almost religiously.

Moncton
The Moncton participants were primarily concerned with the freshness of the fruits and vegetables they purchase.  Some avoid preservation agents, fat, or sugar.  Most, however, admit to eating a fair amount of prepared, microwaveable food because of the convenience.  Those with kids and teens especially claim to feel rushed and having to eat quickly.

There Are Some Differences Among Diabetics And The General Population

Those who deal with diabetes (i.e. those who have it, those at risk of getting it and those who shop for diabetics) were more likely to get information from public health nurses, doctors or specific diabetic councilors or centres.  There is a feeling overall though that those who deal with diabetes are very accustomed to dealing with their condition and have found ways to shop for food that work for them.  In fact, opinions towards looking for various nutrient content on food seemed nonchalant.  They knew what foods to avoid and did so out of habit.

There is a minor difference in how those who deal with diabetes shop for food.  They tend to look at nutrition information from a diabetic point of view; on other words, how to control their condition.  However, the prevalence, frequency and vigour with which those who deal with diabetes look at nutrition information did not seem to vary from those in the general public.

Finally, there was one key difference between those who deal with diabetes and the general public in terms of how they actually want Nutrition Facts displayed.  Specifically, when those who deal with diabetes hear that food labels will be “easier to find” they want bigger, very clear labelling.  Those who deal with diabetes may be more likely to have vision problems than the general public.

Differences By Socio-Economic Segment

There appears to be a difference that exists among lower SES’s.  People who perceive themselves to be in lower SES’s indicated that they may not be able to afford to eat as healthy as those in higher SES’s.  The example given was margarine.  Becel, a product that is non-hydrogenated and low in saturated fat is very expensive relative to a stick of margarine that is high in saturated fat and hydrogenated.

The point that was made is that people who perceive themselves to be in lower SES’s when exposed to the messages have mixed feelings.  While they recognize the importance of the message to Canadians, they feel that the message does not apply to them directly because they can not afford to buy healthier foods.  It may not be necessary to change the messages in any particular way (there did not appear to be any less acceptance of these messages from people in lower SES’s), but it may be worthwhile for Health Canada to show people in varying SES groups how they can use food labels to plan healthy meals that are within their budgets.

There Were No Perceptible Differences Between Urban Aboriginals And The General Population

The most noticeable difference between Urban Aboriginals and the general public is that Urban Aboriginals perceive their diets are more likely to be influenced by their upbringing and culture.  

Gender Did Not Seem To Influence Opinion To A Great Extent

There were also very few differences between males and females.  The only real difference is that older females, in particular, tended to do their own cooking from scratch and that had an impact on some of the opinions towards health, feeding their family and the messages overall.  There was a sense that they were producing healthier food for their families because it was made fresh by them as opposed to being canned or processed.  They felt that the messages were relevant to them, but not as much because they would primarily be placed on packaged goods, and not necessarily on the ingredients that they use.

There Were Slight, But Perceptible Differences Of Opinion Based On Age

There was some difference by age categories.  Younger individuals (those under 30) had a much more laissez-faire attitude towards the messages, saying that they did not have to be as forceful as they were.  The reason from this stems from the fact that they admit they do not have as much health concerns as older individuals.  While they do watch their “fat, calorie, carbohydrate and protein” intake, they are not forceful or emphatic about following a strict nutrition plan or diet.  The youth certainly feel the messages are relevant, and want to hear them.  They just do not see the applicability of them as much, and they are less likely to change their behaviour because of them.  The resistance to changing behaviour is not a stubbornness or resistance to change, rather they feel that if they are following a healthy diet they do not see a need to change it.  

2. General Issues That May Influence Messages

Within the group discussions, participants offered comments that were outside the scope of directly evaluating each of the statements.  Also participants raised similar points and common themes while answering different statements.  Both of these types of comments are discussed below.

There Is A Need For A Consistent Name
Many participants discovered that the statements referred to “Nutrition Facts”, the “New Nutrition Label” or “Nutrition Panel.”  Some participants were very quick to pick up on this inconsistency and suggested that only one name be adopted.  Participants do not like the term “panel” as it connotes “a group of people”.  Participants like either “Nutrition Facts” or “Nutrition Label”.  The Francophones preferred “Le tableau de valeur nutritive”.

There Does Not Appear To Be A Solid Base Of Nutritional Information Among Participants
Participants in many cases were unsure about various nutrition facts, in many cases doubting what they knew or asking people in the group for confirmation of what they knew.  In some cases a few participants were quite sure about incorrect facts.  There is also significant confusion about how to use and amalgamate different nutrition information that currently exists.  For example, there were a number of participants who were not aware or sure that a list of ingredients is ordered from the highest amount of a component in a food to the lowest.

This lack of basic information leads to a number of difficulties:

· Participants do not have a concept of what the right amount of a nutrient is for them personally.  Participants were quite critical of a number of the statements that discussed % Daily Value or Canada’s Food Guide because participants felt that they were based on “an average composite Canadian” which does not exist in real life.  Participants want to know the right amount for them specifically.

· Participants doubt claims that are placed on packaging by advertisers and do not conceptually see how they can be used in evaluating whether a food is good for a person or not.  Similarly, participants were quite eager to say that a food low in one thing can be high in another, which to them negates the overall nutritional value of the food.

These issues have significant impact on how messages are interpreted.  More importantly though, they may signal a need for Health Canada to look at a comprehensive strategy. 

Participants Preferred The Second Person
Participants in the English groups generally preferred statements that used “you” as opposed to talking to people in general.  For example they would prefer “The new policy will provide you with more complete information” as opposed to “The new policy will provide Canadians with more complete information”.

There Were Concerns About GMO’s
Participants indicated that there was some concern about genetically modified foods or irradiated food.  There was a desire to know more about this.

3.  Specific Wording
Some of the same phrases were used across many of the statements.  The following indicates preferences for various statements that are used many times throughout the new nutrition labelling statements.
Reaction To The Word “Claims”
· There is a very strong negative reaction to the word “claims” (“allegations” in French).  People do not understand what it means.  Even when it was explained, people were still confused.

· Once participants understood the word “claims” there was a lot of concern about the fact that “claims” are placed on the package by advertisers, and as such participants viewed such claims with distrust and could not see how to integrate such distrustful information into their decision.
· People need to understand what “claims” are and how they can help, and similarly the list of ingredients.  They, then, need to be told how to integrate all three pieces of information together.  The word “claims” must be removed or clarified significantly.

Healthy Choices Versus More Informed Choices
· Some of the claims draw a distinction between making choices for a “Healthy diet” or making “Healthy choices” as opposed to making “more informed choices”.  Participants in general expressed a preference for the concept of “making informed choices”. 

· The reason for this is that participants really do not have a concept of what “healthy” means to them specifically.  “More informed choices” is more general, and as such participants feel that they are more likely to apply this to themselves and their goals.

3A. Evaluation Of Messages- Introduction To Food Labels

GENERAL INTRODUCTORY STATEMENT

The New Policy On Nutrition Labelling Will Provide Canadians With Information That Is:  More Complete And Useful, Easier To Find, On More Foods
· The term “Policy” (“politique”) can be removed.  Many felt it was too much of a government word.  There were some, though the view was not very strong, who thought that a policy was a good thing, and it meant the government actually cared about the issue.  While this sentiment may be true and worthwhile, “policy” does not need to appear in the main message.  Rather, it can appear in a detailed document.

· For the most part, participants liked to hear that the label will be “more complete”, “easier to find” and on “more foods”.  These were all things participants wanted to know about how new labels would be introduced.

· Many groups asked why the label would not appear on all foods.  If the label will not appear on all foods, it will be necessary to explain what foods it will appear on and why it will not appear on others.

· People do find the message interesting and compelling and will want to find out more about the new food label.

When people were exposed to this statement, people immediately wanted to know more.  As such, the statement does a good job of getting interest, but without more information that follows immediately (say information in the back of a pamphlet); participants dismiss this as a claim with no proof.

· There was also a sense that this phrase should use the second person “you.”  (i.e. “The new nutrition labelling policy will provide you with information….)

· On a negative note, some participants thought that the statement implied the old labelling was somehow incorrect or misleading in some way.

· Similarly, some participants felt that this statement meant “new and improved” (“nouveau”) and these participants generally felt that they have heard enough of this type of “advertising” and would not believe anything that is perceived as being “new and improved”.

STANDARDIZATION

The Nutrition Facts Panel Is A Standardized Presentation Of The Nutrient Content Of Food

· There were mixed feelings about this statement.  Generally, participants found the words on the statement too long, with particular criticism of “Standardized Presentation”.  

· While people themselves understood the vocabulary, there was confusion about what it meant.  Particularly, does “Standardized Presentation” mean that the nutrients listed will be the same on all labels on all packages?  Does it mean that all the labels will look alike?  Does it mean that all the serving sizes will be equal?  This issue was confusing.

· The Francophone participants reacted positively to this statement.  They particularly like the idea of a “présentation uniforme”, which, they expect, will help them make sense of the information.  In fact, lack of standardization is currently perceived as a problem.  The word “uniforme” is more widely understood than “normalisée”.

· Many participants in the group hoped that “Standardized Presentation” would mean that the serving size across all foods would be equal.  This would allow for easier comparisons of a food’s nutrient content.

· Participants agreed there needs to be “standardized” and consistent nutrition information because they felt the current labels were terribly inconsistent.

· Participants may not have liked the word “standardized” because it was too long, but they could not find an alternate wording for it.

· “Presentation of the nutrient content of food” was perceived as being a “tongue twister”.  Participants could not suggest an alternate wording but one is necessary.

TAG LINES

Nutrition Facts: Signals New Nutrition Information

· Overall, reaction was at best lukewarm.  This phrase was not.  The key reason for this is because of “signals”.  Participants did not understand it.

· The suggestion for this phrase was to remove the word “signals” so that the phrase reads “Nutrition Facts: New Nutrition Information.”  Participants understood the phrase new nutrition information and felt that it meant that the new labels will provide them with useful information.

· It is also noteworthy that this message was not preferred as much as other tag lines discussed later on.  Those tag lines actually discuss benefits and uses of the new nutrition labelling, as opposed to this tag line, which just describes a feature of it (i.e. the “newness” of the information).  In terms of marketing communications, it is always more worthwhile to discuss a benefit than a feature.

· There will be a need for Health Canada to make clear in all its communications how the food label should be integrated into a complete approach to nutrition information.  A possible tag line may be “Nutrition Facts: Important Nutrition Information”.

Nutrition Facts:  Is An Entry Point For New Nutrition Information

· Similar to the other tag line, reaction was pensive and generally not positive.  The issue was around the word “Entry Point”.  People simply could not relate to it.  The phrase “le point d’accès” was not liked because phrases such as this are not part of everyday vocabulary.  There were suggestions to remove it.

· This phrase had comments identical to the one above, including the fact that it, as a tag line, is less preferred when compared to others that were used.

3B.
Evaluation Of Messages- Benefits Of The New Label

MULTIPLE INFORMATION SOURCES

Together, claims, the list of ingredients and Nutrition Facts Help You Choose Foods For A Healthful Diet.

· Participants had difficulty conceptualizing that they needed to consult many different food information sources, and as such, this was a stumbling block for understanding this phrase.

· The phrase “healthful diet” received mixed reaction.  There were some who liked it because they it related to what they were doing already, watching what they eat.  This does not refer to a “diet”.  Rather, there are people who either casually watch what they are eating or have been brought-up to follow certain rules for healthy eating.  People who did not like this statement felt that if they were not following a healthful diet, the statement would not apply.  There were also questions about what a “healthful diet” actually was.  There was little sense (though it did come out rarely) that this statement would push someone towards eating a healthful diet.

· Participants preferred the phrase “healthy diet” as opposed to “healthful diet”.  “Healthy diet” is a phrase used quite often.  “Healthful” is was described as a more “distant” word.

· The word “allégation” was a problem.  It was viewed as negative because it was associated with false claims.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Make More Informed Food Choices.

· This phrase has the same wording as the one above, with the exception of the last few words which now read “Help You Make More Informed Food Choices”.

· Because of the similar wording to the one above, this phrase has the same issues.

· The phrase “More informed food choices” is preferred to “Healthful Diet”.  It has a broader reach, and the purpose of the labels and other information is to provide information that leads to better choices.  Overall, participants were much warmer to this phrase.

Claims Highlight A Feature Of The Food, The Nutrition Facts Provide More Complete Information.

· Compared to the other two statements, this one received a better reaction because of the reference to Nutrition Facts providing “more complete information” than the claims.  This statement recognizes that claims are not a good source of information, in the opinion of consumers.

· Again, participants had trouble understanding the word claims in this context.

TAG LINES

The Food Label Is Your Tool To Make Informed Food Choices

· This phrase was universally liked among most participants in the groups.

· The only minor suggestion was to remove the word “tool” so that the statement reads “The Food Label Helps You To Make Informed Food Choices”.

· Participants liked this as a tag line better than the other two.  The reason is that this tag line actually indicates how participants can benefit from the food label, whereas the other one just says the food label provides new information.

· Participants also like the term “ informed food choices” as opposed to references to “healthy choices”

Nutrition Facts:  Helping You Make Healthy Food Choices

· This phrase was also very well received.

· Participants felt it was short, sweet and to the point.

· They felt that the implied claim, “helping you make healthy food choices” was believable.  In other words, they believe that the food label will help them accomplish this.  However, they prefer the more general statement of “making more informed choices”.

· Participants liked the fact that the phase was written in the second person.

The Nutrition Facts Panel Can Help You Make Your “Personal Best” Food Choices

· There was either a love/hate relationship with this statement.  The feeling exhibited most often was that participants did not really like this phrase.

· The issue is with “personal best”.  Those who did not like it found it corny, pandering and somewhat patronizing.  They also did not necessarily believe that nutrition labels can help people make “the best of the best” food choices.  Some the people who reacted negatively to this indicate they do not have a specific food plan or diet in place that they regularly follow; rather, they eat healthy for them, and in some cases that means “falling off the wagon” on occasion but making sure that overall, over the course of a day or week they eat healthy.

· There were, however, a small number of participants who really liked this phrase because they connected with the phrase “Personal Best”.  Those who did tended to be younger individuals.  To them personal best is exactly what they are looking for in their diet, and it would inspire them to use the food label more.  This, however, was clearly not the stronger opinion about the statement.

HOW TO SELECT HEALTHY FOOD

Use The Food Guide To Select Foods From The Four Food Groups, And Use The Label To Choose Foods Sensibly

· Participants, overall, had a fairly good recollection or familiarity with Canada’s Food Guide.  Even still, there were mixed feelings about this statement. They know bits and pieces of it (e.g. eat 5 to 10 servings of fruits and vegetables).  There are also concerns about the Food Guide in terms of the recommendations made on it.  Participants questioned whether the guide was tailored to them specifically, or whether it was tailored to a “composite average” Canadian who does not really exist. Because of these concerns the statement did not go over very well, simply because what was being communicated is not what Canadians are used to doing.

· There were comments that it would be hard to draw links between Canada’s Food Guide and nutrition labels because they are different and there is no way to relate them together.  For example the Food Guide talks about grains and the food label talks about carbohydrates.  There needs to be a clearer link between the two.

· Also, it may be of more use to people who want to start eating healthy and are using the Food Guide to do so.  In this case, people would like to know how to link the two pieces of information together.

· One suggestion was to mention the use of the label before mentioning the Canada Food Guide.  “Use The Label to choose food sensibly and use the food guide to select foods from the four food groups” was a suggestion made in order to prioritize the label before the food guide.

The Food Label Is A Tool That Can Help You Make Informed Food Choices As You Follow Canada’s Food Guide To Healthy Eating

· The word tool is a “turn-off” to many participants.

· The issues discussed above about Canada’s Food Guide apply here.

· Participants were concerned about the assumption that people follow the food guide (i.e. “as you follow Canada’s Food Guide”).  This was a turn-off, especially for people who do not follow Canada’s Food Guide, or do not know enough about it to follow it.

Whether You Are Striving To Lower Your Fat Intake, Aiming For More Calcium Or Simply Wanting To See How Food Fits Into Your Healthy Eating Plan, The Food Label Can Help

· This statement was viewed positively.

· Even though the statement is long, it was felt that it communicated worthwhile information that participants either wanted to know or needed a “reminder” about.

· Lower fat intake and more calcium are indeed “hot buttons” for people.  That is, they relate to many people and people understand these as important nutritional issues.  When asked if they would like to see any other factors added, participants did name some, but there was a feeling that they did not want their additions placed in the phrase at the expense of removing an element that was already there.

· “Healthy Eating Plan” was generally viewed positively.  Participants felt it applied to them.  It is not a diet per se, nor is it only for someone who rigidly watches everything they put into their body.  Rather, it means something for everyone.  The expression “ration santé” is not liked because it suggests diet, deprivation.

· With positive feelings towards the different components of the statement, participants believed that the food label could indeed help them accomplish their goals.

3C.
Evaluation Of Messages- How To Use The Label

READING THE FOOD LABEL

Nutrition Facts Is There For The Reading Both Where You Buy Your Food And At Home

· This statement was not viewed positively initially, but after discussion, participants began to have a positive view of the statement.

· The issue of concern is “At Home”.  Participants found that reading the food label at home means it is too late for you to make a choice about it.  That is, if it is in your home, you’re going to have to use it, throw it out or donate it to a food bank.  As such, participants did not see a need for that phrase.

· Interestingly, at least one person in every group indicated that using the food label at home was a wise idea, because it meant that people could use the food label to plan their meals and how much of something to use given their overall meal.  Some participants understood this concept, while others still did not get it.

· The suggestion is to reword the statement so that people “read” the food label when they buy and “use” the food label to prepare meals.

· Participants had no problem with the concept of checking the food label when they buy food.

Check The Food Label Before You Buy

· This statement was very well received overall.  It is short, simple and easy to understand.  There was a preference for this statement over the one above, but that was because people had significant trouble relating to the “at home” portion of it.

· Some Francophones claimed it was too obvious.  Others claimed that the word “étiquette” refers more to the graphics than to the nutritional information.

SERVING SIZE

The Serving Size On The Label Is The First Fact.  The Number Of Calories Listed And The Nutrient Information Are Based On This Serving.

· This statement received a mixed reaction.  Participants realized that they needed to know more about the serving size.  There is a strong debate about whether the serving size is a suggested serving size of what should be eaten or whether it is a unit of measurement.

· This statement tries to clear that up, but still does not provide information about how the serving size should be used (as a measurement or as how much to eat).

· The message of knowing that the amount of nutrients are based on this serving is helpful for participants.

· The phrase “first fact” is off-putting to many participants.  They found it awkward English.

· People found the use of the word calories acceptable even though other nutrients such as carbohydrates or protein could be used.

Using The Serving Size As A Reference – If You Eat Twice As Much As What’s Listed Then You Will Consume Twice As Many Calories Or Other Nutrients As What’s Listed.

· Participants did not like this phrase at all.

· They found it very condescending, as they felt it told them basic information in an almost juvenile way.

· The term “Reference Amount” was tested with the Newfoundland Diabetics group.  These participants did not react positively to the statement, indicating that it was telling them something that they already knew and understood through the term “Serving Size”.

All Figures Are Based On A Specific Serving Size Of Food.  To Find This Amount, Look Under The Nutrition Facts Title.

· This is not a statement that can stand alone.  Showing people where to find the serving size on the label requires a visual presentation, not a verbal one.  

· People became confused with the meaning of this statement wondering what it was trying to tell them exactly.  Is it trying to tell them about where on the label the Serving Size is or is it trying to tell them about how food listings are calculated?  Participants felt that the two ideas did not go together.

· Participants felt that the more important information to them was the meaning of the serving size and what it means to them.  In fact some suggested two of the phrases together to read “All figures are based on a specific serving size of food.  The number of calories listed and the nutrient information are based on this serving.”

% DAILY VALUE

%Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day.

· Participants generally liked this statement very much.  They understood the concept of daily value overall and felt that this statement described it very well.  They like knowing how to plan a daily diet and appreciate a message that tells them how to do so.

· There was some concern over how daily value is calculated and whether it is based on an “average composite” Canadian, and not based on the individual eating the food.

% Daily Value Indicates How A Serving Of This Food Can Fit Into A Healthy Eating Plan

· While the term “Healthy Eating Plan” is viewed positively in other contexts, it is not so here.  Participants preferred an explanation of daily value that relates to how much of a food someone can eat over the course of a day, and not into a more general healthy eating plan.  That is “Daily Value” provides very specific information, and its description should relate to that.

A High % Daily Value Means The Food Contains A Lot Of A Nutrient And A Low % Daily Value Means The Food Contains Just A Little

· Participants generally did not like this phrase.  It was viewed as being slightly condescending.  

· It also does not describe Daily Value as it relates to a person’s overall eating or diet

· Participants also found they understood the concept the statement was trying to get at already, and did not need the statement to tell them this information

· However, there were some who did like the statement, saying that it did provide a good and useful definition.

· Overall, this statement is something that should be used in the background to support the discussion on what daily value is and how it should be used.  

The % Daily Value Tells How The Nutrient In One Serving Of A Food Compares To How Much Of That Nutrient Is Considered Appropriate For The Whole Day

· There was a mixed reaction to this statement.  On the one hand, participants understood the main message and agreed with what it was trying to say about daily value, which is that daily value tells you how much of a nutrient is appropriate for one day.

· Participants though generally preferred “%Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day” as a phrase that describes this.  This phrase is considered easier to understand.

DETAILED FINDINGS

ST. JOHN’S GENERAL PUBLIC

1.
Food Criteria And Sources Of Information

Food Criteria

When participants were asked what criteria they use to choose food, price was the first issue.  Although the group did not expand on price issues at this point in the group, they did later on.  Specifically, price is not only a concern as a pocketbook issue, rather this group and others in Newfoundland stated that healthy shopping is related to one's income.  There is a concern that lower priced packaged food is not as healthy as more expensive packages food.  

Low in fat is also a concern.  There is a sense, however, that low fat and foods "low" in other components do not either taste as good as regular food or are high in other "bad" ingredients (e.g. sugar and sodium).  Other food choice criteria include: what the family will eat, the brand and freshness.  They choose fruits and vegetables as much as possible and this includes foods not being processed.  

Sources Of Nutrition Information

Participants were asked how they obtain nutrition information about the food they purchase.  This group indicated the word "label" as an all-encompassing term meaning the Nutrition Facts Panel, the ingredients and claims on the package made on the food.  This is an important point in the social marketing of the Nutrition Facts Panel.  Health Canada needs to clearly indicate that it is not the label "in general" that is being altered, but rather "Nutrition Facts" specifically that is being changed.

There was a specific comment made a few times about the current Nutrition Facts Panel.  Specifically, some participants brought up concerns and confusion about the "Serving Size", wondering whether it was a "recommended" serving, why it was not consistent in weight or portion across similar foods and why, in some cases, the "Serving Size" is an impractical, small unit of measurement.  In other words, they wanted consistency among serving sizes and other pieces of information on the label.

Participants also indicated that they got information from Canada's Food Guide.

Beyond this, some participants agreed that there is an element of common sense in choosing food.  It was believed that Canadians should already be familiar with basic nutrition facts, know the basic composition of foods and know how to make choices to reach their nutrition goals.  For example, participants felt that virtually everyone should know, from a common sense point of view, that if one wants to avoid fat, one should avoid fried foods.
GMO's, popped-up as a concern, as in many other groups, as did pesticides used on fruits and vegetables. Canadians are concerned about these issues.  Given that these issues were mentioned unprompted. 

2.  Introduction To Food Labels

A)
GENERAL INTRODUCTORY STATEMENT

The New Policy On Nutrition Labelling Will Provide Canadians With More Information That Is:  More Complete And Useful, Easier To Understand, On More Foods

Overall Opinion/Reaction

This statement does well in getting people to see some benefits to the new food label. While this statement does inform people about the new Nutrition Facts Panel, it does not excite them or inspire them to find out anything about it.

Meaning Of The Statement

There is a sense that people understand that a new label will be introduced which will be easier to understand, more useful and be on more foods. Participants reacted positively to the concept of a new policy in food labelling.

Suggestions For New Wording

Besides the topics that are included in the statement, participants wanted to hear about:

· How to compare one food to another

· Whether and/or how there would be more descriptive, understandable content on the labels

Participants did not like the use of the word "policy".  It sounds too governmental and is almost viewed as a "turn-off" to some.  

Also, there was a desire to have the statement talk to them directly.  That is, the statement should use the second person ("You") (i.e. The New Nutrition Label will give you more information, etc…).

B)
STANDARDIZATION

The Nutrition Facts Panel Is A Standardized Presentation Of The Nutrient Content Of Food

Overall Opinion/Reaction

This statement is difficult for participants to wrap their minds around.  There was virtually no “emotional” reaction to it when first showed.  This is quite interesting given that there was some discussion at the front of the group about the need to have some "consistency" on nutrition labels.

Overall, it took a long time to understand the idea contained in the statement and the statement itself. 

Meaning Of The Statement

Once people understood it, there was agreement that the idea in the statement is something that people want to know.  They made the link between "standardized" and "consistency".  In this group, participants felt standardized meant that they would see consistent information on the labels, including standard serving sizes.  

Suggestions For New Wording

There definitely was a desire to change the statement.  However, new wording ideas were not directly probed or discussed.

C) TAG LINES
Prior to being exposed to these statements, participants were told that these could be potential tag lines for the need food labels.

Nutrition Facts: Signals New Nutrition Information/Nutrition Facts: Is An Entry Point For New Nutrition Information

tag lineOverall Opinion/Reaction

These tag lines were generally panned by this group as being too confusing.  People did not understand the phrases "signals" or "entry point".  Quite simply these wordings are too difficult and not "snappy" enough for a tag line.

Suggestions For New Wording

One possible suggestion for the new tag line included - "Nutrition Facts:  All the nutrition information you need."  Participants found this much easier to understand.  As a tag line, they found it shorter, more "punchy" and less confusing than the two tag lines that were presented.  The word “all” in the suggested statement is an interesting choice.  It means that participants have a perception that the food label will be a complete information source.

Focus On The Word “Panel”

It is useful to note that at this point in the discussion the issue of the word "panel" was raised.  Quite simply, “panel” is strongly rejected.  It is too complicated a word when there are other words that could be used (label, grid, table), assuming that a descriptive word is even necessary.  People found "Nutrition Label", "Nutrition Facts", "Nutrition Information", "Nutrition Details" or even "Nutrition Box" acceptable without adding an additional word to it (e.g. “Nutrition Facts Panel”).

Additionally, the word “panel” is confusing because people attach a double-meaning to it.  Some felt it could mean a "panel of people" deciding on what to eat or a group of people sitting around coming up with tables that describe nutrient contents of food.

3.  Benefits Of The New Label

A) MULTIPLE INFORMATION SOURCES

Participants were shown a nutrient content label, a” and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were then asked to evaluate the statements based on this information.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Choose Food For A Healthful Diet
Together , Claims, The List Of Ingredients And Nutrition Facts Help You Make More Informed Food Choices
Claims Highlight A Feature Of The Food, The Nutrition Facts Provide More Complete Information

Focus On The Word “Claims”

“Claims” is a very difficult word for people to understand. This is the reason why all three statements were discussed together in the group.  This group simply did not get the real gist of any of the three messages.  Claims is a concept that must be developed in a lot of detail.  Just as in the focus groups, where participants were handed a sheet with the Nutrition Facts Panel, a claim and ingredients on it, it would be necessary to do this in messages incorporating the "claims" concept.  In fact, participants felt that "claims" were statements made by advertisers and were not perceived to be very truthful.

Overall Opinion/Reaction

Beyond the fact that participants did not understand the word “claims”, there was a sense that people understood that more information than the Nutrition Facts Panel was needed to make informed choices, but this was only accomplished once significant probing took place.  In other words, participants do not have a concept of how to amalgamate nutrition information together to make healthy food choices.  Overall, the statements were perceived as very difficult to understand and the concept itself needs more explaining.  One participant summed up the thoughts of the group very well by saying "If you're trying to tell me there are other sources of information, I don't like any [of the statements]."

Discussion Of Target Groups

It is also worth noting that at this point in the group participants discussed different Socio-Economic segments.  They felt that people with lower incomes and less education would have even more difficulty than them understanding the concept.  This leads to a more general discussion about the fact that those in lower SES's cannot afford to eat as well as others, and there is a sense that these messages tell people in lower SES's what they cannot afford to eat.  There may be a need to come up with different messages for lower SES's or consider designing a program that will help lower SES's use Nutrition Facts and eat well given their restrictions.
B) TAG LINES

Participants were told that these could be various tag lines about the new food labels.

The Nutrition Facts Panel Can Help You Make Your “Personal Best” Food Choices

Overall Opinion/Reaction

The phrase "Personal Best" is simply not believable and is perceived as being corny.  Because of the dislike of this phrase, the statement was not discussed in detail.

Nutrition Facts: Helping You Make Healthy Food Choices
Overall Opinion/Reaction

This is the preferred statement of the three.  It is perceived as positive, upbeat and catchy.  In fact, there was a sense that this tag line could replace the other “Nutrition Facts: Signals…” or “Nutrition Facts:  New Entry…” tag lines.

The Food Label Is Your Tool To Make Informed Food Choices

Overall Opinion/Reaction

Participants do not like the term "tool" and this turned them off the statement.

C) HOW TO SELECT HEALTHY FOOD
Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the Food Guide.

Whether You Are Striving To Lower Your Fat Intake, Aiming For More Calcium Or Simply Wanting To See How Food Fits Into Your Healthy Eating Plan, The Food Label Can Help

Overall Reaction

Reaction to this statement is quite positive.  Participants felt the food substances mentioned in this statement (fat and calcium) were topical, believable and relevant.  There was some sense that a few participants wanted salt mentioned as a food element, though this did not receive a lot of support among the whole group.

Target Audience

The group felt that the statement was at first geared towards people who are dieting, and this had a negative connotation to it.  However, after a brief discussion the group seemed to feel that the statement referred to everyone that watches or cares about what they eat, regardless of whether they are “dieting” or not.

Focus On “Healthy Eating Plan”

Participants were asked what they felt "Healthy Eating Plan" meant.  Interestingly, in this group, participants felt this referred to Canada's Food Guide.  However, beyond this, they felt that most everyone tries to eat healthy, though they may not call how they eat a formal "plan".  Rather, they felt that people do have a method of eating well, but in many cases "fall off the wagon".  In other words, there is a casual attitude towards eating healthy.  When asked whether these feelings about healthy eating could be summed-up in the word "plan", they agreed that "plan" was a good word for what they felt.

Use The Food Guide To Select Foods From The Four Food Groups, And Use The Label To Choose Foods Sensibly

Overall Opinion/Reaction

This statement was found to be very preachy and because of that, this statement was rejected in favour of the statement below.

The Food Label Is A Tool That Can Help You Make Informed Food Choices As You Follow Canada’s Food Guide To Healthy Eating

Overall Opinion/Reaction

Participants generally understand the main message of this statement and agree with it.  That is, they realize that the Food Guide is something that is valuable to them in choosing healthy foods, and they generally see how the label fits in with following the food guide.

Meaning Of The Message

Participants felt that the % Daily Value was a direct link between the Food Guide and the new food label.  Participants mentioned that the % Daily Value, which is on the label, is derived from information contained in the Food Guide.

Specific Focus On The Link Between Nutrition Facts And The Food Label

The group went even further in discussing the link between the Nutrition Facts Panel and the Food Guide.  There was some criticism about the fact that the Food Guide is based on an "average person", and hence "Daily Value" is based on an average person.  As such, people do not see these figures as directly applying to them, and this negatively impacts the credibility of the statement and the overall value of Nutrition Facts.  Some participants felt that there was not a direct "link" between the food label and Canada's food guide.  For example, Nutrition Facts break-out protein, carbohydrates and fat, whereas Canada's Food Guide indicates that a person needs "5 to 10 servings of fruits and vegetables", so much grains and so many meats.  Because the same words and nutrient information are not given on both sources, some participants saw a "disconnect".

Suggestions For New Wording

In terms of wording, participants like the word "help" very much.  However, they dislike the word "tool", a sentiment expressed in other cities.  They recommended the statement be reworded as "The food label helps you make informed choices as you follow Canada’s Food Guide to healthy eating.”

4.  How To Use The Label
A)
READING THE FOOD LABEL

Check The Food Label Before You Buy

Overall Opinion/Reaction

This is the preferred statement.  It is easy and simple to understand and it instructs people about the proper use of the food label.

Nutrition Facts Is There For Reading When You Buy And At Home

Overall Opinion/Reaction

This statement caused a very interesting reaction.  Initial opinion was quite negative, with criticism of “is there for the reading” as being an awkward statement.  After this, there was discussion about reading the food label at home.  People did not understand it at all, and some remarks were made like “it’s too late to read the food label once you’ve already bought it.”  

Meaning Of The Statement

However, after some discussion, a few participants realized that reading the food label at home is important in preparing meals in terms of how much of the food should be used for healthy eating.  Many participants agreed with this sentiment, changing their opinion about food label use at home.  

Suggestions For New Wording

Participants gave some suggestions for wording including:

· “Nutrition Facts help you plan your meal”

· “Read Nutrition Facts when you buy, use it when you get home”
B) SERVING SIZE
Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following statements would help you notice serving size, or see its importance?”

Using The Serving Size As A Reference – If You Eat Twice As Much As What’s Listed Then You Will Consume Twice As Many Calories Or Other Nutrients As What’s Listed

Overall Opinion/Reaction

Participants did not like this statement at all.  They found it too pedantic and preachy.  In fact, some participants had to restrain themselves from laughing at the statement. According to participants in Newfoundland, this statement will not stand up on its own and will not be accepted as a main message.

The Serving Size On The Label Is The First Fact.  The Number Of Calories Listed And The Nutrient Information Are Based On This Serving

Overall Opinion/Reaction

Participants understood the meaning of the sentence and liked it.

Suggestions For New Wording

The phrase “first fact” is difficult to understand.  

All Figures Are Based On A Specific Serving Size Of Food.  To Find This Amount, Look Under The Nutrition Facts Title

Overall Opinion/Reaction

Participants found this statement easier to follow and understand than the one above, and was the preferred statement overall because it got its point across well by instructing them on how to find the Serving Size figure.  

Meaning Of The Statement

Participants understood the meaning that figures in Nutrition Facts will be based on the Serving Size.  Many in the group, however, understood the concept of serving size before having it explained to them.  This was clear from the initial discussions where participants indicated that they found serving size amounts to be inconsistent across different types of food.  

It is important to note, however, that there is some confusion about Serving Size.  Some participants felt that the Serving Size was a recommended amount of food that should be eaten.  There were a few who thought that the serving size was simply a measurement used to quantify the amount of elements in food.  Overall, serving size proved to be a confusing concept.

C) % DAILY VALUE

Respondents were told that “Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food -  the actual amount and the % Daily Value.  If I was explaining “daily value” which of the following messages would work best?”

A High % Daily Value Means The Food Contains A Lot Of A Nutrient And A Low % Daily Value Means The Food Contains Just A Little
Overall Opinion/Reaction

This statement was seen as too pedantic.  While people understood the concept and relationships about Daily Value, the statement obscured the fact for them.  Of the four statements discussing Daily Value, participants preferred this one the least.

Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day

Overall Opinion/Reaction

This statement received a generally warm and positive reaction.  It was viewed as being clear and to the point.  

Meaning Of The Statement

Participants appreciated knowing that Daily Value indicates how they can structure their eating over a particular day.  This appears to be very useful information to them

The % Daily Value Tells How The Nutrient In One Serving Of A Food Compares To How Much Of That Nutrient Is Considered Appropriate For The Whole Day
Overall Reaction

Reaction to this statement was positive, but not as much so, when compared with the one above. Participants liked the concept of knowing how a food fits into all meals and foods consumed over the course of the day.  There was little comment about “one serving”, which is interesting, given the group had some difficulty understanding the concept of “serving size” overall.  

Daily Value Indicates How A Serving Of This Food Can Fit Into A Healthy Eating Plan

Overall Opinion/Reaction

Participants liked the term “Healthy Eating Plan”.  

Focus On “Healthy Eating Plan”

Participants mentioned that a “Healthy Eating Plan” is more of a casual routine that people do when they eat as opposed to a rigid set of rules (or even worse “a diet”) that people follow as a “regimen”.  As such, they liked this phrase and understood the concept of Daily Value overall from it.

ST. JOHN’S DIABETICS

1.
Food Criteria And Sources Of Information

Food Criteria

Respondents in this group stated they inspected labels very thoroughly looking for carbohydrate levels.  Some mentioned that they do not purchase foods without a nutrition label.  

Also, many mentioned that fat content was a concern because fat intake affects blood sugar levels.  

A few respondents mentioned that price was an issue.  Many respondents stated that they purchase the foods that they can afford.  One respondent mentioned that she started her meals with a salad to offset fatty foods because her budget did not allow for gourmet fat free food choices.

Sources of Nutritional Information

Almost all respondents referred to the label on the package and the list of ingredients when asked where they look when looking for nutritional information.  Diabetics also mentioned that they get information from special labels that are put on packaged foods by the Canadian Diabetic Association.  Some participants mentioned that a health nurse or a diabetic counselor provides information.

2.  Introduction To Food Labels

A)
GENERAL INTRODUCTORY STATEMENT

The New Policy On Nutrition Labelling Will Provide Canadians With Information That Is:  More Complete And Useful, Easier To Find, On More Foods

Overall Opinion/Reaction

The overall reaction was positive.  Specifically, this diabetic group in particular liked the fact that the food label would be easier to find.  Diabetes affects ones eyesight they suggested that “easier to find” for diabetics would mean using larger print or vibrant colours.

Meaning Of The Statement

One meaning that was conveyed by this statement was that now a government agency is going to food ask manufacturers to put Nutrition Facts on the panel.  The reason is the word “policy”.  While they liked the fact that manufacturers would be required to put the new labels on foods, “policy” makes it sound very official, and this was viewed slightly negatively.  Because of the concentration on the word “policy”, many felt that the statement was only believable if the source of the policy was revealed in the statement. 

Suggestions For New Wording

Participants in this group thought that adding Health Canada’s name to this statement would be beneficial.  Even if the word “policy” was removed, they feel that Health Canada adds credibility to the message.  Given a diabetic’s special needs, it is important for them to know that a message about their food has credibility.

B)
STANDARDIZATION

The Nutrition Facts Panel Is A Standardized Presentation Of The Nutrient Content Of Food

Overall Opinion/Reaction

Many felt this statement was too wordy and sounded too scientific.  

Focus On The Word Standardized

The word “standardized” was liked by most and had a positive influence on opinion, to the point where participants could not suggest any alternate wording.  Many felt that standardization of the label was a benefit.  It was felt that the label would be similar across-the-board for all foods.   

Focus On The Word Panel

Most participants did not like the word “panel”.  It suggested a panel of people as opposed to a panel on a food label. 

Suggestions For New Wording

The mention of Health Canada in this statement would make the message sound more credible.

C) TAG LINES
Prior to being exposed to these statements, participants were told that these could be potential tag lines for the new food labels.

Nutrition Facts: Signals New Nutrition Information

Overall Opinion/Reaction

Response was not very positive.  

Meaning Of Statement

The reason the statement was not viewed positively was because this group felt that the statement implied that they were not given correct information in the past (or that previous information may have been erroneous). 

Suggestions For New Wording

A suggestion to remove the word “signals” was made. he suggestion was “Nutrition Facts: New Nutrition Information.”  

Nutrition Facts:  Is An Entry Point For New Nutrition Information

Overall Opinion/Reaction

The general consensus of group was that this was too wordy.  This phrase was referred to as “too authoritative” for a food label.  It was felt that there was an instructional tone to this terminology.  Their opinion was formed by the phrase “Entry Point”.

3.
Benefits Of The New Label

A) MULTIPLE INFORMATION SOURCES

Participants were shown a nutrition label, a nutrient content claim and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were then asked to evaluate the statements.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Choose Foods For A Healthful Diet.

Overall Opinion/Reaction

The overall poor grammar of the statement was also the first thing mentioned.  This was a stumbling block people simply could not get over.  

Focus On The Word “Claims”

There is a negative reaction to the word “claims”.  People were confused about the meaning of the word and the purpose of its presence on the label of a product.  

Meaning Of Statement

Despite concerns about grammar, consumers in this group felt that the inclusion of all three details; the claims, the list of ingredients, and nutrition facts on the label of a product is necessary to communicate that people have to look at many information sources.

Focus On The Phrase “Healthful Diet”

Participants liked the concept of a “Healthful Diet”, though they would prefer the words “Healthy diet” instead.  They felt that many people follow a healthy diet, and if people did not, this phrase would encourage people to do so.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Make More Informed Food Choices.

Overall Opinions/Reaction

The overall poor grammar of the statement was the first thing mentioned.

Meaning Of Statement

Participants felt that this was empowering, in that it confirmed that eating food involved choices.  The concept of “Choices” was preferred to “Healthful Diet” because “Healthful Diet” assumes that people are doing something already, whereas everyone needs to make a “choice” when it comes to eating food.

Claims Highlight A Feature Of The Food, The Nutrition Facts Provide More Complete Information.

Overall Opinion/Reaction

This statement was believed to be clearer than the other two above.

B) TAG LINES
Participants were told that these could be various tag lines about the new food labels.

The Food Label Is Your Tool To Make Informed Food Choices

Overall Opinion/Reaction

Most participants generally liked this phrase.  They felt it was simple, clear and easy to understand.

Suggestions For New Wording

The only suggestion was to remove the word “tool” so that the statement reads “The Food Label Helps You To Make Informed Food Choices”.

The Nutrition Facts Panel Can Help You Make Your “Personal Best” Food Choices

Overall Opinion/Reaction

The personal aspect of this message was appealing overall.

Focus On Personal Best

Respondents stated the phrase “personal best” resonates well because the phrase is geared towards the individual regardless of his/her specific food consumption needs.  It was recognized, however, that this statement would be better suited towards someone who is quite conscious of their food choices.  

Nutrition Facts: Helping You Make Healthy Food Choices

Overall Opinion/Reaction

The respondents believed that this phrase was easy to understand and simple and therefore, a broad enough statement to be understood by everyone. Participants liked the fact that the phase was written in the second person.

Meaning Of Statement

Participants felt that the implied claim, “helping you make healthy food choices” was believable.

Comparison To Other Two Tag lines

Participants felt that this was the better of the statement when compared to “The food label is your tool to make informed food choices” and “The nutrition facts panel can help you make your personal best food choices”.  Those statements, this group felt, may be somewhat likely to be applied to specific people who are watching their food intake.  This statement, they felt applied to everyone.

C) HOW TO SELECT HEALTHY FOOD
Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the Food Guide.

Use The Food Guide To Select Foods From The Four Food Groups, And Use The Label To Choose Foods Sensibly

Overall Opinion/Reaction

This statement was well-received and easily understood.

Meaning Of Statement

Participants found that the statement was communicating that both the food guide and label should be used together to make food choices.  This part of the communication was well received.  The problem that was mentioned by the respondents regarding this phrase was the statement does not say “how” the food guide and label are linked.

The Food Label Is A Tool That Can Help You Make Informed Food Choices As You Follow Canada’s Food Guide To Healthy Eating

Meaning Of Statement

Some respondents believed that this statement communicates that the Food Guide is more important than the label and as a result some respondents stated the message was confusing.  Participants felt this was the case because it says that people “follow” the Food Guide and subordinately use Food Labels to choose foods.  They did not like this relationship because there was a sense that very few, if any, use the Food Guide.

Whether You Are Striving To Lower Your Fat Intake, Aiming For More Calcium Or Simply Wanting To See How Food Fits Into Your Healthy Eating Plan, The Food Label Can Help

Overall Opinion/Reaction

This statement was viewed positively, but only marginally.  Participants felt the statement was easy to read and understandable.  Participants felt this statement used a “second person” tone, which gives the statement a feeling of universality.

Meaning Of Statement

The Meaning Of Statement is that the food label is helpful for many different dietary needs, and that the statement was worded in such a way that it would be helpful for all of the population regardless of what their specific health concerns are. 

Suggestions For New Wording

There was an agreement that the use of examples could be removed and the statement would still be effective.  This comes from the fact that the statement is viewed as universal.  It is important to note that the group did not emphatically say that the examples should be removed.  As such, it was a suggestion that was mentioned to help shorten the sentence, not necessarily make it better or worse.  The term “healthy eating plan” was seen as unrealistic.  The participants stated that most people do not have an “eating plan”, but rather what is available out of convenience.

4.
How To Use The Label

A) READING THE FOOD LABEL

Nutrition Facts Is There For The Reading Both Where You Buy Your Food And At Home

Overall Opinion/Reaction

This statement was said to sound very passive.  Participants had a problem with the concept of checking the food label when the food was already at home.  The question raised was “if its already at home, why read it?”

Check The Food Label Before You Buy

Overall Opinion/Reaction

This statement was better received than the one above.  This statement was viewed as active as opposed to passive.

B) SERVING SIZE

Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following messages would help you notice the serving size, or see its importance?”

The Serving Size On The Label Is The First Fact.  The Number Of Calories Listed And The Nutrient Information Are Based On This Serving.

Overall Opinion/Reaction

Participants did not like this statement.  They felt that the statement insulted their intelligence by stating something they already know. 

Using The Serving Size As A Reference – If You Eat Twice As Much As What’s Listed Then You Will Consume Twice As Many Calories Or Other Nutrients As What’s Listed.

Overall Opinion/Reaction

Participants believed that serving size is used as a reference already and this statement is highly redundant.  

Meaning Of The Statement

Participants also have confusion over the meaning of “serving size” saying that it is either unrealistic or the measurement is too difficult to evaluate because mathematics are usually required.

Specific Focus On “Reference Amount”
Participants were asked whether the term “Reference Amount” would be another term that they would consider appropriate, instead of “Serving Size”.  Overall, participants did not like this term.  They thought that it explains what people already know, specifically that a serving size is something that they should use to determine the amount of nutrients or components in a given food.  The reaction to this statement was negative, and as such throughout the remaining focus groups, only the term “Serving Size” was investigated.

All Figures Are Based On A Specific Serving Size Of Food.  To Find This Amount, Look Under The Nutrition Facts Title.

Overall Reaction

This statement was liked the best of the statements referring to serving size.

Meaning Of Statement

Participants felt this statement best explains serving size.  It indicates that serving size is a measurement, not necessarily a recommendation on how much a food should be eaten.

% DAILY VALUE

Respondents were told that “Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food – the actual amount and the % Daily Value.  If I was explaining “daily value” which of the following messages would work best?”

%Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day.

Overall Opinion/Reaction

Participants responded positively to this statement.  In comparison to the length of other statements in this category, this was more concise and therefore more favored.  Participants liked the fact that this statement indicates a very useful fact, specifically, how much one can eat over the course of a day.

% Daily Value Indicates How A Serving Of This Food Can Fit Into A Healthy Eating Plan

Overall Opinion/Reaction
Participants did not like this statement as much as others.

Focus On “Health Eating Plan”

While the term “Healthy Eating Plan” is viewed positively in other contexts, it is not so here.  Participants preferred an explanation of Daily Value that relates to how much of a food someone can eat over the course of a day, and not into a more general healthy eating plan.  Respondents preferred an explanation of % Daily Value as opposed to being told how it can be used.

A High % Daily Value Means The Food Contains A Lot Of A Nutrient And A Low % Daily Value Means The Food Contains Just A Little

Overall Opinion/Reaction

Participants generally did not like this phrase.  It was viewed as being slightly condescending.  

The % Daily Value Tells How The Nutrient In One Serving Of A Food Compares To How Much Of That Nutrient Is Considered Appropriate For The Whole Day

Overall Opinion/Reaction

Participants saw this statement of the four regarding %Daily Value as having the most clarity and most “to the point”.  It provides a very clear definition of what % Daily Value is and how it can be used. 

MONCTON GENERAL PUBLIC

1.
Food Criteria And Sources Of Information
Food Criteria

There were two segments in this group in terms of the criteria they used.  One of the two segments was freshness-driven, especially with regard to produce.  The other segment was convenience-driven and looked for already-prepared, microwave-ready food.  Generally speaking, these consumers are not very adventurous and look for familiar foods.  One individual claimed to systematically avoid sugar, whereas another one mentioned following the Food Guide.  A third was trying to avoid too much fat.

The convenience-driven segment tends to belong to the lower socio-economic segment.  Price is important to them, as is time spent cooking.

Sources of nutrition information

About half claim not to read about food and nutrition, whereas the other half rely mainly on the label for things such as fat content and calories.  The expiry date was mentioned as an important issue which can influence the purchase.  Most claim not to understand nutrition and to be lost by the vocabulary used.  

2.
Introduction To Food Labels

A)
GENERAL INTRODUCTORY STATEMENT

La nouvelle politique d’étiquetage nutritionnel nous permettra d’avoir une information : 

· Plus complète

· Plus courante (plus présente
)

· Plus visible

· Plus utile
Overall Opinion/Reaction

People interpreted “plus courante” as meaning updated more frequently and they interpreted “plus présente” as meaning more current.  Overall, this group prefers “plus courante”, mainly because they do not understand the real meaning of the word “présente” in this context.

Main Message

This statement was understood as meaning there would be more information, which will also attract the eye more because it will be more visible – that is, written in a bigger typeface.  

B) STANDARDIZATION

Le tableau de valeur nutritive (OU valeurs nutritives) :  Une présentation normalisée de la teneur en éléments nutritifs des aliments

Overall Reaction/Opinion
Participants were pleased to see that there would be standardization across the different food labels.  The word “uniforme” was preferred over “normalisée” which was actually described as a “big word” by the participants.  Several did not understand what it meant.

L’étiquetage nutritionnel:  Présenter des valeurs nutritives de façon uniforme d’un aliment à l’autre

Overall Reaction/Opinion
The expression “Étiquetage nutritionnel” was stated as not clear.  The word “étiquetage” is construed as referring to the whole package:  container, label, graphics, as well as list of ingredients and any other claim appearing on the package.  “D’un aliment à l’autre” is not clear either.

Main Message
Both statements are clearly understood as meaning that the nutritional information will be standardized.

C)
TAG LINES

Prior to being exposed to these statements, participants were told that these could be potential tag lines for the new food labels.

Les valeurs nutritives:  Le point d’accès pour le nouveau tableau

L’entête Valeurs nutritives annonce le nouveau tableau

Valeurs nutritives :  Point de mire du nouveau tableau

Overall Reaction/Opinion
Among the three statements presented, this group preferred “l’entête valeur nutritive…” over the other two, mainly because they were not comfortable with the expressions “le point d’accès” and “le point de mire” as these expressions are not part of their current vocabulary.  It was stated that none of the tag lines would grab their attention.

Main Message
None of the statements were found entirely clear.

3.
Benefits Of The New Label

A)
MULTIPLE INFORMATION SOURCES

Participants were shown a nutrition label, a nutrient content claim and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were then asked to evaluate the statements.

Les allégations nutritionnelles, la liste des ingrédients et les valeurs nutritives vous aident à faire des choix santé (OU à faire des choix éclairés).

Overall Reaction/Opinion
This statement is found clearer and more to the point than the alternatives.  However, it remains perceived as comparatively long.

Main Message
The message intended was clear, except the word “allégations” was not completely understood.

Wording Alternatives

The word “allégation” is a problem.  It was viewed as negative, synonymous with false claims.  Some preferred “annonces” or especially “affirmations”, the latter being found more positive and simple.

Most people prefer “des choix santé” over “des choix éclairés”.

Les allégations nutritionnelles soulignent une caractéristique de l’aliment; les valeurs nutritives sont plus complètes (OU plus détaillées).
Overall Reaction/Opinion
The statement was considered confusing and too lengthy and wordy

Main Message
The intended message was not readily understood.

Les allégations nutritionnelles soulignent une caractéristique de l’aliment; les valeurs nutritives donnent les détails.
Overall Reaction/Opinion
The statement was considered confusing and too lengthy and wordy

TAG LINES
Participants were told that these could be various tag lines about the new food label.

Le tableau des valeurs nutritives vous aide à faire les choix alimentaires qui vous conviennent le mieux.
Overall Reaction/Opinion
This statement was the overwhelming preference.  It was found more descriptive and better worded than the other two alternatives.

Main Message
The message was very clear and not discussed as an issue.

L’étiquette des aliments : Votre outil pour faire des choix éclairés.
Overall Reaction/Opinion
The two alternatives starting with “L’étiquette des aliments” were not appealing mainly because of this very heading.

The word “étiquette”, like “étiquetage”, refers to the whole packaging.  It is not as clear as “Le tableau des valeurs nutritives”.

Main Message
The message was not clearly understood.  Some respondents were confused as to what the statement was trying to state.

L’étiquette des aliments : Votre outil pour faire des choix éclairés en matière d’alimentation.
Overall Reaction/Opinion
This statement was received similarly to the previous statement.  However, this statement was considered more wordy and lengthy.

C) HOW TO SELECT HEALTHY FOOD

Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the Food Guide.

L’étiquette des aliments: Un outil qui vous aide à faire des choix éclairés lorsque vous suivez le Guide alimentaire canadien pour manger sainement.

Overall Reaction/Opinion
This statement is well received overall, despite the expression “L’étiquette des aliments” being found too broad (refers to the whole package).

The respondents also preferred “choix santé” over “choix éclairé”.  They suggested the heading should be:  “Les valeurs nutritives” rather than “L’étiquette des aliments”.

Main Message
This message was clearly understood.

Consultez le Guide alimentaire afin de sélectionner vos aliments à partir des quatre grands groupes alimentaires et servez-vous de l’étiquette pour les choisir judicieusement.

Overall Reaction/Opinion
This statement was found too lengthy, as well as putting too much emphasis on the food guide.

Que vous vous efforciez de manger moins gras, d’augmenter votre prise de calcium ou simplement de voir de quelle manière l’aliment s’inscrit dans une ration santé, l’étiquette des aliments vous sera utile.

Overall Reaction/Opinion
This statement was also found too lengthy.  The expression “ration santé” is not liked.  It suggests diet, deprivation.  “L’étiquette des aliments” is also a problem phrase.

4.
How to use the label

A) READING THE FOOD LABEL

Jetez un coup d’oeil à l’étiquette avant d’acheter un aliment.

Overall Reaction/Opinion
This was the preferred statement among the three, mainly because people would not read the labels at home.  It is therefore more credible.

However, just telling people to look at the label remains a very general statement.  It can also mean looking at the price as opposed to looking at the nutritional information.

Main Message
The main message that labels should be read was very clear.

La valeur nutritive pour but d’être lue, non seulement là où vous achetez l’aliment, mais aussi à la maison.

Overall Reaction/Opinion
This statement was seen as not credible because these people would not do it.  They would not read the label at home and found it a strange suggestion.  They also found the statement too wordy. 

Les valeurs nutritives sont à consulter au supermarché, et aussi à la maison.

Overall Reaction/Opinion
This statement was clearer than the previous statement, but not more credible.
B)
SERVING SIZE

Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following messages would help you notice the serving size, or see its importance?”

Generally, these four statements were rather poorly received.  The wording was found complicated and convoluted.  One of the initial spontaneous reactions was:  “it doesn’t tell me anything, except that maybe it’s for people who watch their weight”.

Le tableau précise d’abord une quantité de l’aliment, puis le nombre de calories et les valeurs nutritives qui s’y rapportent

Overall Reaction/Opinion
Notwithstanding the above, a relative preference could be elicited for this statement.  It was found comparatively simpler and easier to understand than the others.

Utilisez la quantité d’aliment mentionnée à titre de référence – si vous mangez deux fois plus que ce qui est indiqué, alors vous doublez votre consommation de calories et autres éléments nutritifs 

Overall Reaction/Opinion
This statement was found an insult to the intelligence.
La grosseur de la portion est la première information mentionnée – le nombre des calories indiquées et l’information nutritionnelle se basent sur cette portion.

Tous les chiffres se rapportent à une quantité d’aliment spécifique (ou portion de l’aliment).  Vous trouverez cette quantité sous l’entête Valeurs nutritives.

Overall Reaction/Opinion
Both these statements were found convoluted, hard to understand, and potentially confusing.

The serving size was understood by most as recommended serving, not the usual one that people would eat.  This is in contrast with what was found in Quebec City.

C)  DAILY VALUE
Respondents were told that “two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food --  the actual amount and the % Daily Value.  If I was explaining “daily value” which of the following messages would work best?”.
Si le pourcentage quotidienne est élevé, l’aliment contient beaucoup de l’élément nutritif; si, au contraire, il est faible, l’aliment en contient peu.

Le pourcentage de la valeur quotidienne indique comment la quantité d’un aliment nutritif contenu dans une portion se compare à celle nécessaire pour toute la journée.
Le pourcentage de la valeur quotidienne indique de quelle manière la quantité d’aliment evaluée cadre dans un menu santé d’une journée.
Le pourcentage de la valeur quotidienne indique si la quantité de l’aliment evaluée contiennent peu ou beaucoup d’un élément nutritif.
Overall Reaction/Opinion
The immediate reaction was that all these statements were very complicated, using a lot of words to say very little.  The statement “le pourcentage de la valeur quotidienne indique si la quantité de l’aliment evaluée contiennent peu ou beaucoup d’un élément nutritif” on a relative scale was found the best of a bad lot, but still not 100% clear.

Note :
This group, as was the case with the other two Moncton groups held on the subject of nutritional claims, was very bilingual – sometimes more at ease in English than in French.  They clearly stated that when the French version of any text is not readily clear, they will read the English version.  This is very different, of course, from Quebec City.

As a result, we could not dwell as much as in Quebec City on language subtleties between the statements – especially the longer and more complex ones.  They were just rejected outright.

QUEBEC CITY GENERAL PUBLIC

1.
Food Criteria And Sources Of Information

Food Criteria
Unlike the diabetics, the average consumers interviewed seemed to care comparatively little about what is found in the food they buy or at least not enough to bother checking the list of ingredients most of the time.  They check expiration dates.  They claim that this particular information is missing on a number of products, which is a source of frustration.  Also, respondents in this group avoid no-name products, usually because previous experience has told them that the taste is not as good.

Most of the consumers interviewed are taste- and freshness-driven.  They look for good quality food items, even if they have to pay a premium.  Some try to avoid artificial products and check the list of ingredients for chemical sounding names.  They seem to be worried about conservation agents, despite their worries about freshness.

Other criteria include:  known brand, no MSG, and lactose-free (individual cases).

Sources Of Nutrition Information
Various sources were mentioned, including doctors, word of mouth, newspapers and the ingredient lists on the food they buy.  Some mentioned, however, that they often did not know what they meant.  This triggered the comment that “the fewer ingredients the better”.  Indeed, these Quebec City residents preferred natural food devoid of chemicals.

As a result, the claim 100% natural is attractive.  Some are also attracted to calcium (as in milk with 33% calcium added) because of the fear of osteoporosis. “Cholesterol free”, on the other hand, lacks credibility as a claim, since it is found in many foods, such as snacks, which are known not to be healthy.  Therefore, consumers either do not believe the claim or are aware of the fact that the cholesterol found in food and the cholesterol found in the blood are two different things altogether.

Overall, most admitted that they buy their food by habit, automatically and usually without looking at the label.  Some do look at labels the very first time they try something new, especially women and older consumers who have some health problem or a condition they worry about.

2.
Introduction to Food Labels

A)
GENERAL INTRODUCTORY STATEMENT

La nouvelle politique d’étiquetage nutritionnel nous permettra d’avoir une information : 

· Plus complète

· Plus courante (plus présente
)

· Plus visible

· Plus utile

Overall Opinion/Reaction

Participants reacted positively to the idea of getting more information, especially if it is easier to find.  Some wondered about the constraint of room on the packages to accomplish all three worthy objectives.

Main Message

This statement is understood as having several different meanings, including:  indicating what is good and what is potentially hazardous; providing more and especially clearer information; ensuring that there is an expiry date on all foods, including canned foods, as well as ensuring that the vocabulary used is more easily understood by the average person than is currently the case (e.g. sugar instead of sucrose, glucose).

Wording Alternatives

With regard to the wording of the statements, this group preferred “plus présente” over “plus courante”.

B)
STANDARDIZATION

Le tableau de valeur nutritive (OU valeurs nutritives) :  Une présentation normalisée de la teneur en éléments nutritifs des aliments

L’étiquetage nutritionnel:  Présenter des valeurs nutritives de façon uniforme d’un aliment à l’autre

Overall Opinion/Reaction

The concept triggers a positive response.

Consumers claim to be confused by the various claims they currently see on food labels and respond positively to the concept of standardization.

Wording Alternatives

They prefer the expression “uniforme” over “normalisée”.  They definitely prefer “tableau de valeur nutritive” over “étiquetage” and also think that “valeur nutritive” should be in the singular.  “Étiquetage” is too broad, whereas “le tableau de valeur nutritive” refers to a clear, concrete part of the label.

As a result, the ideal statement would be “Le tableau de valeur nutritive:  Une présentation uniforme de la teneur en éléments nutritifs des aliments”.

C)
TAG LINES

Les valeurs nutritives:  Le point d’accès pour le nouveau tableau

L’entête Valeurs nutritives annonce le nouveau tableau

Valeurs nutritives :  Point de mire du nouveau tableau

Overall Opinion/Reaction

The preferred version  was “valeurs nutritives:  point de mire du nouveau tableau”.  This group definitely did not care for the expression “l’entête”.

Main Message

Notwithstanding the above, these consumers were not clear on what this new “tableau” was supposed to be.  Clearly, there is something missing in all of these statements to really grab their interest.

Wording Alternatives

There were indications that “tableau de valeur nutritive” is an expression that should not be split; it is an entity which should be present in all communications.

3.
Benefits Of The New Labels

A) MULTIPLE INFORMATION SOURCES

Participants were given a nutrition label, a health claim and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were asked to evaluate the statement based on this information.

Les allégations nutritionnelles, la liste des ingrédients et les valeurs nutritives vous aident à faire des choix santé (OU à faire des choix éclairés).
Overall Opinion/Reaction

This was the preferred version because it was clear and worded well.

Wording Alternatives

There were two wording options for this statement: “choix santé” and “choix éclairé”.  The majority preferred the second option.

Les allégations nutritionnelles soulignent une caractéristique de l’aliment; les valeurs nutritives sont plus complètes (OU plus détaillées).

Les allégations nutritionnelles soulignent une caractéristique de l’aliment; les valeurs nutritives donnent les détails.

Overall Opinion/Reaction

The participants did not particularly care for the expression “caractéristique de l’aliment” in the above two statements.

However, this group objected to the expression “allégation” to render claims.  It is a word with which they are not familiar, but it does seem to have negative connotations.

B)
TAG LINES

Participants were told that these could be various tag lines about the new food labels.
L’étiquette des aliments : Votre outil pour faire des choix éclairés en matière d’alimentation.

L’étiquette des aliments : Votre outil pour faire des choix éclairés.

Les valeurs nutritives :  Un nouvel atout des aliments pour ceux qui veulent faire des choix santé.

Le tableau de valeurs nutritives vous aide à faire les choix alimentaires qui vous conviennent le mieux.

Overall Opinion/Reaction

Of the four versions presented, the preferred one was “Le tableau de valeurs nutritives vous aide à faire les choix alimentaires qui vous conviennent le mieux”.

It was found clearer and to the point and the best to express the intended idea.  Several indicated that the expression “l’étiquette des aliments” has hardware or warehouse connotations.  It lacks “dignity”.

C)
HOW TO SELECT HEALTHY FOOD

Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the food guide.

Que vous vous efforciez de manger moins gras, d’augmenter votre prise de calcium ou simplement de voir de quelle manière l’aliment s’inscrit dans une ration santé, l’étiquette des aliments vous sera utile.

Overall Opinion/Reaction

This statement generates a rather positive response since both fat intake and calcium are real concerns for most.

From a wording perspective however, the reaction of the consumers was that the expression “ration santé” has negative connotations.  It suggests a small portion or rationing.

Consultez le Guide alimentaire afin de sélectionner vos aliments à partir des quatre grands groupes alimentaires et servez-vous de l’étiquette pour les choisir judicieusement.

Overall Opinion/Reaction

This group overwhelmingly preferred this statement.  They liked the idea of using both sources of information in conjunction and do not mind the link established between the two.

L’étiquette des aliments: Un outil qui vous aide à faire des choix éclairés lorsque vous suivez le Guide alimentaire canadien pour manger sainement.

Overall Opinion/Reaction

The respondents interpreted this statement as meaning: unless one is familiar with and using the Food Guide, the food label will not be useful.  They also did not care for the expression “l’étiquette des aliments”.

4.
How To Use The Label

A) READING THE FOOD LABEL

La valeur nutritive pour but d’être lue, non seulement là où vous achetez l’aliment, mais aussi à la maison.

Les valeurs nutritives sont à consulter au supermarché, et aussi à la maison.

Jetez un coup d’oeil à l’étiquette avant d’acheter un aliment.

Overall Opinion/Reaction

Those who do not read labels at home preferred “Jetez un coup d’oeil”.  Among those who do, “Les valeurs nutritives sont à consulter …” was preferred over “La valeur nutritive a pour but …”.

Main Message

The consumers readily acknowledged that two separate ideas were involved:  encouraging people to look at labels and encouraging them to read labels at home as well.  They were evenly split on which idea they found most relevant.

Some could not imagine reading labels at home.  Otherwise, the messages were clear.

B) SERVING SIZE
Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following messages would help you notice the serving size.”

La grosseur de la portion est la première information mentionnée – le nombre des calories indiquées et l’information nutritionnelle se basent sur cette portion.

Tous les chiffres se rapportent à une quantité d’aliment spécifique (ou portion de l’aliment).  Vous trouverez cette quantité sous l’entête Valeurs nutritives.

Utilisez la quantité d’aliment mentionnée à titre de référence – si vous mangez deux fois plus que ce qui est indiqué, alors vous doublez votre consommation de calories et autres éléments nutritifs.

Le tableau précise d’abord une quantité de l’aliment, puis le nombre de calories et les valeurs nutritives qui s’y rapportent.

Overall Opinion/Reaction

Serving size is clearly an issue.  For most, it is the serving size they usually consume.

There were several negative comments concerning the current labelling.  This is because in many instances, the units used (e.g. grams) do not mean anything to consumers.  As some pointed out, “it is as if they really expect us to go measure how much there is in the box or the can and determine the size”.  Generally, consumers find it easier to understand when it is expressed as a portion (½ or ¼) of the size of the container rather than in units, such as grams or ounces.  Most resent having to make the calculation and just do not bother.

Wording Alternatives

There was no clear-cut preference between the four versions, although the following two were found slightly clearer and better worded:

· “Tous les chiffres se rapportent à une quantité d’aliment”;

· “Le tableau précise d’abord une quantité de l’aliment,…”.

C) % DAILY VALUE
Respondents were told that “Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food- the actual amount and the % Daily Value.  If I was explaining “Daily Value” which of the following messages would work best?”

Si le pourcentage quotidienne est élevé, l’aliment contient beaucoup de l’élément nutritif; si, au contraire, il est faible, l’aliment en contient peu.

Le pourcentage de la valeur quotidienne indique comment la quantité d’un aliment nutritif contenu dans une portion se compare à celle nécessaire pour toute la journée.
Le pourcentage de la valeur quotidienne indique de quelle manière la quantité d’aliment evaluée cadre dans un menu santé d’une journée.
Le pourcentage de la valeur quotidienne indique si la quantité de l’aliment evaluée contiennent peu ou beaucoup d’un élément nutritif.
Overall Opinion/Reaction

These statements raise the issue of what is the appropriate daily value.  The respondents stated that they could not believe that there is one standard that is ideal for everybody; clearly it must depend on a lot of variables.

That being said, all four statements were found rather obscure and hard to understand.

Wording Alternatives

The preferred statement, on a relative basis, was “Le pourcentage de la valeur quotidienne indique si la quantité de l’aliment évalué contient peu ou beaucoup d’un élément nutritif”.  Some suggested, however, that “apport quotidien” would be better than “valeur quotidienne”, this expression is more commonly used in consumer vocabulary.

D)
OTHER ISSUES

At the client’s suggestion, at the end of the session, the following alternatives were tested to replace “allégation” with “annonce” and “primeur”.  Neither word was well received.  Spontaneously, one of the respondents suggested “énoncé”.  This expression did not trigger much enthusiasm among the others, however.

QUEBEC CITY DIABETICS

1. Food Criteria And Sources Of Information

Food Selection Criteria
As could be expected, diabetics proved to be very conscious of food content, especially sugar content and carbohydrates, but also of fat and calories.

They know that they have to watch what they eat and are very careful about how they select their food.  The main criterion is that it should fit their diet.  They were the most nutrition-concerned of all the French groups.

Source of nutrition information
Diabetics rely on several sources of information such as:  nutritionists, prepared meal lists, the Canada Food Guide, as well as various newspaper and magazines.  They claim to be “bombarded with information and do not, as a rule, experience difficulties finding what they are looking for.

They claim that current nutrition labelling is not very clear.  Some mention, for instance, that ‘low in fat, does not necessarily mean that’.  They use it primarily to find out the list of ingredients that are contained in various foods.  They are aware that the ingredients are listed in declining order of importance.  This helps them establish, for instance, how much sugar they will find in various foods.

They tend to be wary of all ingredients that have a “chemical sounding” name.  They are also wary of the expression “and/or”, meaning that the food may or may not contain the exact ingredient claimed.  Several are skeptical about how honest food labelling really is.

2.
Introduction To Food Labels

A)
GENERAL INTRODUCTORY STATEMENT

La nouvelle politique d’étiquetage nutritionnel nous permettra d’avoir une information : 

· Plus complète

· Plus courante (plus présente
)

· Plus visible

· Plus utile

Overall Opinion/Reaction

This statement was generally well received because it was felt that it promises more and better information, something one can hardly be against.  The only concern some respondents pointed out was the size of the type on the label.  They point out that information on labels is often already hard to read because of the size.  Therefore, some wonder how can the information be both more complete and more visible, which they interpret as meaning “easier to read”.

It is worthwhile to note that visibility issues were brought up in other diabetic groups.

Wording Alternatives

Between the two wording alternatives, “plus présente” is preferred over “plus courante”, because it is both easier to understand and more appealing as a concept.

B) STANDARDIZATION
Le tableau de valeur nutritive (OU valeurs nutritives) :  Une présentation normalisée de la teneur en éléments nutritifs des aliments

L’étiquetage nutritionnel:  Présenter des valeurs nutritives de façon uniforme d’un aliment à l’autre

Meaning Of The Statements

The concept was readily understood and found interesting by this group.  They understood it to mean that nutritional information would be the same, no matter what the food is.  That is, the same words would be used to mean the same thing.  This was found to be a worthwhile endeavor, which would hopefully end some of the confusion with current claims such as “low in fat” or “no cholesterol”, which they do not believe.  This was found true of both statements.

Wording Alternatives

The participants felt “l’étiquetage nutritionnel…” was clearer than “Le tableau de valeurs nutritives…” (This refers to the body copy, however, not the heading.  The heading “Le tableau…” is preferred.).  This is mainly because the expression “De façon uniforme d’un aliment à l’autre” was more readily understood than “une présentation normalisée”.  The word “normalisée” in particular, was not understood by everybody.

It was pointed out that “valeur nutritive” is usually in the singular, as opposed to the plural.  Some also suggested that the statement should read “L’étiquetage nutritionnel:  un tableau de valeur nutritive uniforme d’un aliment à l’autre”.  This would combine the best of both statements by also referring to the nutritional panel.

C) TAG LINES

Les valeurs nutritives:  Le point d’accès pour le nouveau tableau

L’entête Valeurs nutritives annonce le nouveau tableau

Valeurs nutritives :  Point de mire du nouveau tableau

Overall Opinion/Reaction

In the French groups, there were three versions of this concept.  However, none of them were found really appropriate to get the attention of the consumer and inform them about the new food labelling policy.  In all cases, the phraseology was found rather confusing.

Wording Alternatives

No real preference could be elicited between the three.  Several had a problem with the word “entête”.  Whereas “Le point d’accès” was found more accessible than “point de mire“, it was not deemed motivating or particularly descriptive of Health Canada’s intentions.

Some suggested that it should simply say “valeur nutritionelle :  Un nouveau tableau”.  This was said to be clearer and more to the point than any of the three statements presented.

3.
Benefits Of The New Label

a)
MULTIPLE INFORMATION SOURCES

Participants were given a nutrition label, a health claim and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were asked to evaluate the statement based on this information.

Les allégations nutritionnelles, la liste des ingrédients et les valeurs nutritives vous aident à faire des choix santé (OU à faire des choix éclairés).
Les allégations nutritionnelles soulignent une caractéristique de l’aliment; les valeurs nutritives sont plus complètes (OU plus détaillées).

Les allégations nutritionnelles soulignent une caractéristique de l’aliment; les valeurs nutritives donnent les détails.

Overall Opinion/Reaction

In all three cases, the participants objected to the word “allégation” as a French equivalent to claims.  It is a word with which they are not familiar and which is not commonly used.  Some claim that it really means the same as the English word “allegation” – that is, a claim which may not be founded, an insinuation.

The participants also had trouble understanding what was meant by “une caractéristique de l’aliment”.

They were about evenly split between “choix santé” and “choix éclairé”.

Main Message

The participants basically understood the intended meaning of all three statements.

Wording preferences

“Les allégations nutritionnelles, la liste des ingrédients et les valeurs nutritives vous aident à faire des choix santé (OU à faire des choix éclairés) ” was found slightly clearer and better worded.

B)
TAG LINES

Participants were told that these could be various tag lines about the new food labels.

L’étiquette des aliments : Votre outil pour faire des choix éclairés en matière d’alimentation.

L’étiquette des aliments : Votre outil pour faire des choix éclairés.

Les valeurs nutritives :  Un nouvel atout des aliments pour ceux qui veulent faire des choix santé.

Le tableau de valeurs nutritives vous aide à faire les choix alimentaires qui vous conviennent le mieux.

Overall Opinion/Reaction
The preferred statement was “Le tableau de valeurs nutritives vous aide à faire les choix alimentaires qui vous conviennent le mieux”.

It was found that specifying “Le tableau de valeurs nutritives” makes the statement clearer.

The two statements starting with “L’étiquette” were rejected because that heading is found too broad.  It does not refer specifically to nutritional values, which are considered to be only one part of the label.

In the fourth statement, the expression “L’atout des aliments” was not liked.

C)
HOW TO SELECT HEALTHY FOOD

Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the food guide.

Que vous vous efforciez de manger moins gras, d’augmenter votre prise de calcium ou simplement de voir de quelle manière l’aliment s’inscrit dans une ration santé, l’étiquette des aliments vous sera utile.

Overall Opinion/Reaction

The idea of the statement itself is received quite positively because it strikes a familiar chord among this segment.  However, the statement is found far too lengthy and convoluted.  Several also mentioned that this statement should be split into at least two separate statements.

Wording Alternatives

In addition, several of the words used were not found totally clear.  Specifically, the expression “Ration santé” is found to have negative overtones:  it evokes a diet, deprivation.  The word “portion” would be preferred.

The expression “l’étiquette des aliments” is also found confusing.  To the consumer, the label (“l’étiquette”) refers to the entire label, including the name of the product, the visuals, the origin, etc., not only or even mainly the list of ingredients or the nutritional value table.  As a result, the participants suggested that either “Le tableau de valeurs nutritives” or “la liste des ingrédients”, which is what they are familiar with currently, would be more precise to describe what is actually being referred to.  

Consultez le Guide alimentaire afin de sélectionner vos aliments à partir des quatre grands groupes alimentaires et servez-vous de l’étiquette pour les choisir judicieusement.

L’étiquette des aliments: Un outil qui vous aide à faire des choix éclairés lorsque vous suivez le Guide alimentaire canadien pour manger sainement.

Overall Opinion/Reaction

Both statements were found far too long.  Several also found the mention of the four food groups redundant, claiming that “everybody knows what the Food Guide is all about”. Several found that the link between the Food Guide and nutritional labelling was far from obvious.  Some were adamant that they did no see a relationship between the two.  This differs from other markets, where participants readily saw the link between the two elements.

Wording Alternatives

Again, the participants objected to the wording “l’étiquette des aliments”.  They also suggested that the word “suivez” be replaced by “consultez”.

4.
How To Use The Label

A)
READING THE FOOD LABEL

Les valeurs nutritives sont à consulter au supermarché, et aussi à la maison.

Overall Opinion/Reaction

This version was preferred over the version “La valeur nutritive pour but d’être lue” because the wording was found clearer and more concise.

Most agreed with the concept itself, although some said that reading information on packages at home is unlikely for most foods, except perhaps cereal.

Jetez un coup d’oeil à l’étiquette avant d’acheter un aliment.

Overall Opinion/Reaction

This statement was generally found too simplistic and too obvious, although some agreed it could have merits for some consumers.

B)
SERVING SIZE

Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following messages would help you notice the serving size.”

The concept of “serving size” triggered a fair amount of debate.  Whereas most were aware that currently this amount is sometimes specified and sometimes not, most claim it is basically confusing.  To them, the serving size is their usual serving of the food - that is, the specific amount that they eat.

Tous les chiffres se rapportent à une quantité d’aliment spécifique (ou portion de l’aliment).  Vous trouverez cette quantité sous l’entête Valeurs nutritives.

Overall Opinion/Reaction

This was the preferred statement among the four alternatives because it clearly expresses the intended idea.  They pointed out that the word “quantité” is better than “grosseur”.

Le tableau précise d’abord une quantité de l’aliment, puis le nombre de calories et les valeurs nutritives qui s’y rapportent.

Overall Opinion/Reaction

2 out of 11 participants (vs. 9 for “Tous les chiffres…”) selected this statement.

La grosseur de la portion est la première information mentionnée – le nombre des calories indiquées et l’information nutritionnelle se basent sur cette portion.

Overall Opinion/Reaction

The wording of this statement was generally found awkward and not readily understandable.

Utilisez la quantité d’aliment mentionnée à titre de référence – si vous mangez deux fois plus que ce qui est indiqué, alors vous doublez votre consommation de calories et autres éléments nutritifs.

Overall Opinion/Reaction

This statement triggered negative reactions.  Some claimed that it is so evident and basic that it amounts to insulting them as consumers.  It does not communicate well.  

C?
% DAILY VALUE

Respondents were told that “Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food- the actual amount and the % Daily Value.  If I was explaining “Daily Value” which of the following messages would work best?”

Overall, the concept of percentage of daily value is considered rather vague.  Several point out that it cannot be universal, that it must depend on variables such as age, sex, weight, fitness, life style, etc.

Overall, these four statements were found rather complex in meaning and convoluted in wording.

Le pourcentage de la valeur quotidienne indique de quelle manière la quantité d’aliment evaluée cadre dans un menu santé d’une journée
Overall Opinion/Reaction

This statement was one of the four that was better received.  Some claimed “apport quotidien” would be better and clearer than “valeur quotidienne”.
Si le pourcentage quotidienne est élevé, l’aliment contient beaucoup de l’élément nutritif; si, au contraire, il est faible, l’aliment en contient peu
Overall Opinion/Reaction

Some claimed this statement was clearer than the others.

Le pourcentage de la valeur quotidienne indique comment la quantité d’un aliment nutritif contenu dans une portion se compare à celle nécessaire pour toute la journée.
Le pourcentage de la valeur quotidienne indique si la quantité de l’aliment evaluée contiennent peu ou beaucoup d’un élément nutritif.
Overall Opinion/Reaction

Both statements were quickly discarded as confusing and too abstract in their wording.

TORONTO GENERAL PUBLIC

1. Food Criteria And Sources Of Information

Food Criteria

The respondents in this group moreso than any other group were concerned with quality.  For these respondents, quality referred to how the product tastes and how healthy the food is.  Price and quantity were two other criteria this group used to make their food choices.  This group was not overly concerned about price if quality was sacrificed.  This is certainly a different attitude when compared to other markets and in particular lower SES’s.

Other respondents mentioned that they look for the ingredients of a product and try to avoid foods that are “overprocessed” or have many chemicals in them.  Other respondents look at the ingredients to find foods that are low fat, low sugar and low salt.

Sources of Nutritional Information

Almost all respondents referred to the label on the package and the list of ingredients when asked where they look when looking for nutritional information.

2. Introduction To Food Labels

A)
GENERAL INTRODUCTORY STATEMENT

The New Policy On Nutrition Labelling Will Provide Canadians With Information That Is:  More Complete And Useful, Easier To Find, On More Foods

Overall Opinion/Reaction

Participants reacted favourably to this statement.  They stated this is information they would like to know.  

Meaning Of The Statement

Participants understood the message, but did not understand fully what the new “policy” was and who it was targeted to.  Most respondents agreed however that the labels should be on all foods, not just more foods.   This clearly indicates the desire for this program to be expanded to every food consumers can purchase in a grocery store.

B) STANDARDIZATION

The Nutrition Facts Panel Is A Standardized Presentation Of The Nutrient Content Of Food

Overall Opinion/Reaction

Participants found the words in the statement too long and the statement too wordy.  The respondents believed that the statement was more complicated than it needed to be.  However, respondents believed the message was credible.

Focus On The Word “Presentation”

The word “presentation” made the respondents think of a large presentation with large letters and bright colours.  

Focus On The Word “Panel”

The word “panel” made respondents think of a panel of people that decided as to what the new presentation should look like.

Focus On The Word “Standardized”

The word “standardized” was liked by most respondents and even mentioned spontaneously while introducing the previous statements.  This word made the respondents believe that different foods will now be easily comparable and that there are worldwide standards.

C) TAG LINES
Prior to being exposed to these statements, participants were told that these statements could be potential tag lines for the new food labels.

Nutrition Facts: Signals New Nutrition Information

Overall Opinion/Reaction

Most respondents agreed that there are too many sizable words together in this statement.  One respondent asked “why does it have to be a tongue twister?”.  As a result, the respondents believe this statement would make a poor tag line.

Focus On The Word “Signals”

The word “signals” confused some of the respondents.  It was recommended that the word signals be removed from the statement entirely.

Focus On The Word “New”

Participants wanted to remove the word “new”.  Respondents mentioned that they are tired of seeing the words “new and improved”.

Nutrition Facts:  Is An Entry Point For New Nutrition Information

Overall Opinion/Reaction

Participants reacted similarly to this statement as to the other one.  They understand what the statement is trying to get at, but feel “Entry Point” is too confusing for a tag line.

3. Benefits Of The New Label

A) MULTIPLE INFORMATION SOURCES

Participants were shown a nutrition label, a nutrient content claim and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were then asked to evaluate the statements.

Together, claims, the list of ingredients and Nutrition Facts Help You Choose Foods For A Healthful Diet.

Overall Opinion/Reaction

Participants did not like this phrase very much, agreeing that “claims” and “healthful diet” were not appropriate words.

Focus On The Word “Claims”

There was a lot of concern about the fact that “claims” are placed on the package by advertisers, and as such, participants viewed such claims with distrust and could not see how to integrate such distrustful information into their decision.  Respondents agreed that the claims would seem credible if it were stated Health Canada and not the manufacturer of the product made them.  

Focus On “Healthful Diet”

The phrase “healthful diet” received a mixed reaction.  There were some that liked it because they related it to what they were doing already.  However, other respondents questioned what a healthful diet was exactly and how the list of ingredients helps them with their specific needs claiming that everyone has individual needs which can not be accounted for.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Make More Informed Food Choices.

Overall Opinion/Reaction

This phrase has the same wording as the one above, with the exception of the last few words which now read “Help You Make More Informed Food Choices”.  Because of the similar wording to the one above, this phrase has the same issues as the one above. The use of second person in the statement was appreciated because respondents felt that the message was personal being aimed directly at them.

Focus On “More Informed Choices”

The phrase “More informed food choices” is preferred to “Healthful Diet”.  It has a broader reach, and the purpose of the labels and other information is to provide information that leads to better choices.  Overall, participants were much warmer to this phrase.

Claims Highlight A Feature Of The Food, The Nutrition Facts Provide More Complete Information.

Overall Opinion/Reaction

Participants were slightly more pleased with this statement than the other two.  Compared to the last two statements, this one received a slightly better reaction because of the reference to Nutrition Facts providing “more complete information” than the claims.  The respondents believed this statement made more sense than the other statements.

Some felt the word “highlight” was a positive and impactful word.

B) TAG LINES

Participants were told that these could be various tag lines about the new food labels.

The Food Label Is Your Tool To Make Informed Food Choices

Overall Opinion/Reaction

This phrase was very well received and liked by the participants in this group.

Suggestion For New Wording

A suggestion was to remove the word “tool” so that the statement read “The Food Label Helps You To Make Informed Food Choices”.  

Nutrition Facts:  Helping You Make Healthy Food Choices

Overall Opinion/Reaction

This phrase was well received.  It was preferred over the one above and the statement below.

Meaning Of Statement

Participants liked the use of the word “choice”.  They felt it made the statement more consumer friendly because it allowed the consumer to make the decision him/herself.

The Nutrition Facts Panel Can Help You Make Your “Personal Best” Food Choices

Overall Opinion/Reaction

Most participants liked the phrase and particularly the use of “personal best”.  Some respondents believed the statement was too long and wordy.

Focus On “Personal Best”

Respondents believed that this phrasing applies to everyone, regardless of their specific needs, because everyone can identify with “personal best”.  It is a universal concept. 

Focus On “Panel”

Many respondents did not like the use of the word “panel”.  This word is generally not liked in any statement.

C) HOW TO SELECT HEALTHY FOOD

Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the Food Guide.

Use The Food Guide To Select Foods From The Four Food Groups, And Use The Label To Choose Foods Sensibly

Overall Opinion/Reaction

Participants, overall, had a fairly good impression of this statement.  Respondents felt it was concise and a full grammatical sentence. Many respondents were familiar with Canada’s Food Guide and felt that the message communicated was once a consumer has the food guide, then he/she can zero in what food they should or should not eat.

Meaning Of Statement

Most respondents agreed that this message reinforced that consumers should be considering the four food groups when shopping for food.

Concerns About The Food Guide

However, there were concerns about the Food Guide in terms of the recommendations made on it.  Participants questioned whether the guide was tailored to them specifically, or whether it was tailored to a “composite average” Canadian who does not really exist.

The Food Label Is A Tool That Can Help You Make Informed Food Choices As You Follow Canada’s Food Guide To Healthy Eating

Overall Opinion/Reaction

Many respondents liked this statement.  They felt the statement was precise, understandable and direct. The issues discussed above about Canada’s Food Guide apply here.

Focus On The Word “Tool”

The word tool made a few participants feel as though the food label can really help with food choices.  

Focus On The Word “Informed”

The word informed was liked because being informed makes the consumer more powerful to make choices.

Whether You Are Striving To Lower Your Fat Intake, Aiming For More Calcium Or Simply Wanting To See How Food Fits Into Your Healthy Eating Plan, The Food Label Can Help

Overall Opinion/Reaction

This statement was viewed positively.  However, many respondents felt the statement was too wordy.  

Meaning Of Statement

Even though the statement is long, it was felt that it communicated worthwhile information that participants wanted to know.  Many believed that the statement was credible and communicated the message the food label is there to assist very clearly.

Most respondents had positive feelings towards the statement “the food label can help”.  It does not state that it will help, but rather that if you make the effort, the food label can help in making food choices.

Suggestions For New Wording

A suggestion was to remove the examples from the statement and follow the statement with a list in a point form presentation of potential aims of people with individual needs.  The respondents agreed that the statement without the examples in it would be a good lead in for a list.

4.
How To Use The Label

A)
READING THE FOOD LABEL

Nutrition Facts Is There For The Reading Both Where You Buy Your Food And At Home

Overall Opinion/Reaction

This statement was not viewed positively initially, but after discussion, participants began to have a positive view of the statement.  Initially, respondents felt the statement was patronizing because it’s telling to them where to read the label.  

Meaning Of Statement

Participants found that reading the food label at home means it is too late for you to make a choice about it.  That is, if it is in your home, you’re going to have to use it or throw it out.  However, at least one person indicated that using the food label at home was a wise idea, because it meant that people could use the food label to plan their meals.  

Suggestions For New Wording

A suggestion of adding “when preparing meals” to the statement was made to make the purpose of reading the label at home more understandable.

Check The Food Label Before You Buy

Overall Opinion

This statement was very well received overall.  Most respondents preferred this statement to the statement prior.  Many respondents felt this statement was concise and simple.

Meaning Of Statement

Many respondents felt that this was a good blanket statement to remind people to check the labels and that the labels are there.  Many participants feel that consumers in general do not check the label unless they have specific health reasons to do so.

B) SERVING SIZE

Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following messages would help you notice the serving size, or see its importance?”

The Serving Size On The Label Is The First Fact.  The Number Of Calories Listed And The Nutrient Information Are Based On This Serving.

Overall Opinion/Reaction

This statement was least preferred of the statement referring to serving size because it did not link any other external information to this statement or suggestions on how to use the food label.

Using The Serving Size As A Reference – If You Eat Twice As Much As What’s Listed Then You Will Consume Twice As Many Calories Or Other Nutrients As What’s Listed.

Overall Opinion/Reaction

Participants did not like this phrase at all.  While some understood what the phrase was trying to say, they did not like the wording or length.

All Figures Are Based On A Specific Serving Size Of Food.  To Find This Amount, Look Under The Nutrition Facts Title.

Overall Opinion/Reaction

This statement was most preferred of the statements referring to serving size.  Most respondents agreed that it was a simple, general statement helping the consumer to understand serving size.

Meaning Of Statement

People felt that this message communicated important information that they wanted to know and that the message was relevant and credible.  Participants felt that this was the most direct way of linking the Nutrition Facts Panel to another piece of information.

C) % DAILY VALUE

Respondents were told that “Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food – the actual amount and the % Daily Value.  If I was explaining “daily value” which of the following messages would work best?”

%Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day.

Overall Opinion/Reaction

Participants generally did not like this statement.  They understood the concept of daily value overall and felt that this was not an important message.  They believed that individual people have individual needs, which can not be addressed by % Daily Value figures.  Many respondents felt that not everyone is going to get 100% of some nutrients and 200% of others and should not be a concern.

Concern About Daily Value Calculations

There was some concern over how Daily Value is calculated and whether it is based on an “average composite” Canadian, and not based on the individual’s specific nutritional needs.

% Daily Value Indicates How A Serving Of This Food Can Fit Into A Healthy Eating Plan

Focus On “Healthy Eating Plan”

The term “Healthy Eating Plan” is viewed positively.  Many respondents liked this phrase because each person has different needs and an eating plan does not sound like a strict regimented diet.

Focus On “%” Sign

Many respondents felt that the percent sign was a “turn off” because nobody wants to do math when making food choices.  However, without the percent sign, some respondents stated the message may be confusing because those that are reading the statement may not link it to the % Daily Value on the Nutrition Facts Panel.

A High % Daily Value Means The Food Contains A Lot Of A Nutrient And A Low % Daily Value Means The Food Contains Just A Little

Overall Opinion/Reaction

Participants generally did not like this phrase.  It was viewed as being slightly condescending.  Some respondents, however, agreed that although this message was probably the most simpleminded, it was also the most honest.

The % Daily Value Tells How The Nutrient In One Serving Of A Food Compares To How Much Of That Nutrient Is Considered Appropriate For The Whole Day

Overall Opinion/Reaction

There was a mixed reaction to this statement.  On the one hand, participants understood the meaning of the statement and agreed with what it was trying to say about daily value, which is that daily value tells you how much of a nutrient is appropriate for one day.  On the other hand, many respondents felt there was just too much “relational” thinking involved in this statement.

WINNIPEG GENERAL PUBLIC

1. Food Criteria And Sources Of Information

Food Criteria

This group stated that they chose foods that promoted good health.  Most respondents stated that the key to their food choices was to attain a balanced diet.  There was no mention of carbohydrate, fat or sugar content.  The respondents in this group were concerned with vitamin composition.

Sources of Nutritional Information

Almost all respondents referred to the label on the package and the list of ingredients when asked where they look when looking for nutritional information.  

2. Introduction To Food Labels

A)
GENERAL INTRODUCTORY STATEMENT

The New Policy On Nutrition Labelling Will Provide Canadians With Information That Is:  More Complete And Useful, Easier To Find, On More Foods
Overall Opinion/Reaction

Participants had a mixed reaction.  Generally, it was positive, but there were a number of useful comments mentioned below.

Main Message

A meaning that was understood by this statement was that all the information consumers were looking for would be more convenient to find.  Also, it will be easier to understand and people less educated on the subject of nutrition will be able to understand nutrition facts better.

This group in particular liked the fact that it will be on more foods, but stated that it should say on “all” foods.

Many felt that the statement did not communicate the benefit of the new policy to the consumer.  However, a few participants thought this statement meant that the presentation of the nutrition facts would become more standardized and this was considered a benefit.

Many respondents mentioned that they hear “new and improved” too often and this statement is just another example of something proclaiming that it is new and improved.

B) STANDARDIZATION

The Nutrition Facts Panel Is A Standardized Presentation Of The Nutrient Content Of Food

Overall Opinion/Message

The statement sounded too scientific and there were too many substantial words strung together. 

Main Message

When asked what the statement meant, respondents said the statement did not say anything that was new.  The statement just provides the consumer with a definition of what the nutrition facts panel, but the relevance to the consumer is not stated. Many felt this statement stated the obvious.  They said that what was said was “common sense”.

Most respondents liked the work standardized.  They believed that an industry standard would be enforced. 

Suggestion For New Wording

The word “required” was suggested for this statement.  The statement “The nutrition facts panel is a required standardized presentation of the nutrient content of food” was suggested.

C) TAG LINES
Prior to being exposed to these statements, participants were told that these could be potential tag lines for the new food labels.

Nutrition Facts: Signals New Nutrition Information

Overall Opinion/Reaction

This statement was well received because it is short and easy to read.

Main Message

Respondents believed this statement communicated that there would be new information provided on the labels on packages.

Suggestions For New Wording

A suggestion to remove the word “signals” was made.

Nutrition Facts:  Is An Entry Point For New Nutrition Information

Overall Opinion/Reaction

The general consensus of group was that this was too wordy and confusing.

Main Message

Most respondents did not like the phrase “entry point”.   Respondents suggested there should be a sentence to follow this statement mentioning how the nutrition facts were changed.

3. Benefits Of The New Label

A) MULTIPLE INFORMATION SOURCES

Participants were shown a nutrient content label, and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were then asked to evaluate the statements.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Choose Foods For A Healthful Diet.

Overall Opinion/Reaction

The overall poor grammar of the statement was the first thing mentioned.  There is a negative reaction to the word “claims”.  People were confused about the meaning of the word.  

Focus On “Healthful Diet”

Participants mentioned that “healthful diet” alludes to a diet without many packaged foods.  The phrase suggested was “healthy eating”. 

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Make More Informed Food Choices.

Overall Opinion/Reaction

The overall poor grammar of the statement was the first thing mentioned.  The word “choices” was generally liked by all.  They felt that this statement was targeted to the consumer that wants help with making food choices.

Claims Highlight A Feature Of The Food, The Nutrition Facts Provide More Complete Information.

Overall Opinion/Reaction

This statement was believed to be the clearest and most preferred of the three mentioning claims.  The respondents liked that the statement spells out the difference between the claims and the label and states there is more information provided by the label.

Suggestions For New Wording

It was also agreed that the word “label” was preferred to “nutrition facts panel”.

B) TAG LINES
Participants were told that these could be various tag lines about the new food labels.

The Food Label Is Your Tool To Make Informed Food Choices

Overall Opinion/Reaction

Most participants generally liked this phrase.  They believed this statement was easy to understand.

Suggestion For New Wording

The only suggestion was to remove the word “tool”. 

Nutrition Facts: Helping You Make Healthy Food Choices

Overall Opinion/Reaction

This phrase was liked by most respondents.  They stated that it was short, simple and direct.

Suggestion For New Wording

Use the word “New” at the front.

The Nutrition Facts Panel Can Help You Make Your “Personal Best” Food Choices

Focus On “Personal Best’

Respondents stated the phrase “personal best” resonates well because the phrase is geared towards the individual regardless of his/her specific needs. One respondent mentioned that the phrase “personal best” gives the image of competition and therefore, feels this statement is geared towards athletes.

Suggestions For New Wording

The respondents believed that “food label” instead of Nutrition Facts panel speaks better to the general population.

C) HOW TO SELECT HEALTHY FOOD

Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the Food Guide.

Use The Food Guide To Select Foods From The Four Food Groups, And Use The Label To Choose Foods Sensibly

Main Message

Participants found that the statement was communicating that both the food guide and label should be used together to make food choices.  This part of the communication was well received.  Respondents suggested that this statement be used where one would pick up a food guide or provide food guide information with this statement.  

The Food Label Is A Tool That Can Help You Make Informed Food Choices As You Follow Canada’s Food Guide To Healthy Eating

Overall Opinion/Reaction

This statement was viewed positively and preferred over the previous statement. One issue that arose was that everyone is an individual and the requirements set out in Canada’s Food Guide does not apply to everyone’s specific needs.

Focus On Informed Choices

Participants liked the use of “informed food choices”.  They stated that being informed means that you have the facts.  What the statement meant to this group was if you’re educated, the label can help you make good food choices.  A few participants felt this statement acted as a reminder to check the labels when buying food and preparing meals.  Also, respondents believed that the statement makes a positive assumption that everyone is using the food guide and in to healthy eating and that is not the case.  

Whether You Are Striving To Lower Your Fat Intake, Aiming For More Calcium Or Simply Wanting To See How Food Fits Into Your Healthy Eating Plan, The Food Label Can Help

Overall Opinion/Reaction

Many respondents liked this statement.  They believed that it sounded like a commercial.  They stated that the use of “food label” instead of nutrition facts panel made the statement easier to understand and read.

Main Message

Participants felt this statement was aimed at everyone; “No matter what the reason is for one to require aid with food choices, the label is there to help” was the message communicated as said by the respondents.  

Some respondents believed that the statement was geared at the elderly population because of the references to calcium and fat intake.  Other respondents felt the statement was geared to the female population.

Suggestions For New Wording

There was an agreement that the use of examples could be removed and the statement would still be effective.  One respondent suggested that the statement is lead in by a statistic stating how many women suffer from osteoporosis for example.

4. How To Use The Label

A) READING THE FOOD LABEL

Nutrition Facts Is There For The Reading Both Where You Buy Your Food And At Home

Overall Opinion/Reaction

Participants had a problem with the concept of checking the food label when the food was already at home.  The question raised was “if its already at home, why read it?”.

Main Message

The message that was communicated by this statement was that if one does not have time at the store to read the label, at least it should be read at home.  Many respondents felt this message did not make any sense.  However, after a discussion of how the label can be used in the planning of the preparation of meals, most respondents agreed that the statement made good sense but the phrasing was awkward.  

Suggestion For New Wording

A suggestion of adding “when preparing meals” was made to make the statement more relevant to the consumer.

Check The Food Label Before You Buy

Overall Opinion/Reaction

Participants preferred this statement out of the two that referred to reading the label.  Respondents felt it made sense, but that the suggestion was a “no brainer”.  Respondents liked the use of second person as it made the statement seem relevant specific to them

Main Message

The message that was communicated by this statement was exactly what it states: “read the food label before you buy your food”.

Suggestion For New Wording

A suggestion of adding “to make healthy food choices” was made to make the statement more complete and explain “why” the consumer should check the label before buying.

B) SERVING SIZE

Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following messages would help you notice the serving size, or see its importance?”

The Serving Size On The Label Is The First Fact.  The Number Of Calories Listed And The Nutrient Information Are Based On This Serving.

Overall Opinion/Reaction

This statement was viewed positively.

Using The Serving Size As A Reference – If You Eat Twice As Much As What’s Listed Then You Will Consume Twice As Many Calories Or Other Nutrients As What’s Listed.

Overall Opinion/Reaction

Most respondents felt this statement was too wordy and repeated something that was strictly common sense. 

Main Message 

Respondents felt the main message of increased amounts of food increases the amount of nutrients one ingests makes sense.  However, they also felt that this statement insults ones intelligence.  They stated that it’s only logical that increasing serving size increases calories.

All Figures Are Based On A Specific Serving Size Of Food.  To Find This Amount, Look Under The Nutrition Facts Title.

Overall Opinion/Reaction

This statement was liked the best of the statements referring to serving size.  The respondents claim this statement is easy to follow.  Participants felt this statement best explains and alludes to serving size.

Main Message

Respondents believed that this statement acted as a good reminder to look at serving size when checking nutrition facts.  

C) % DAILY VALUE

Respondents were told that “Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food – the actual amount and the % Daily Value.  If I was explaining “daily value” which of the following messages would work best?”

%Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day.

Overall Reaction

Participants responded positively to this statement.  In comparison to the length of other statements in this category, this was more concise and therefore more favored.  

Main Message

The statement links the amount of food people eat for a particular meal/snack with what they should be eating over the course of a day.  Respondents felt this is a very worthwhile message.

% Daily Value Indicates How A Serving Of This Food Can Fit Into A Healthy Eating Plan

Main Message

While participants understood the message, they preferred an explanation of % Daily Value as opposed to being told how it can be used.  

Suggestion For New Wording

One respondent suggested the use of “balanced nutrition” instead of healthy eating plan.

A High % Daily Value Means The Food Contains A Lot Of A Nutrient And A Low % Daily Value Means The Food Contains Just A Little

Overall Reaction

Participants generally did not like this phrase.  It was viewed as being too wordy and confusing.

Main Message

Respondents felt that this statement did not contain correct information.  They stated that the statement does not explain how many nutrients specific people need and that everybody had individual needs as to what how many nutrients they are required.

The % Daily Value Tells How The Nutrient In One Serving Of A Food Compares To How Much Of That Nutrient Is Considered Appropriate For The Whole Day

Overall Opinion/Reaction

Participants liked this statement because it has a useful definition of Daily Value.  Specifically, participants were happy with the fact that the message indicates how people should use Daily Value to plan how they eat for the day.

VANCOUVER GENERAL POPULATION

1. Food Criteria And Sources Of Information

Food Criteria

Most respondents say they look for a mix of different types of foods.  One respondent mentioned that there are specific food combinations that are better for different blood types.  Many respondents say they try to stay away from what they refer to as “packaged foods”.  One respondent stated she tries to eat as much “green food” as possible.  Another respondent said that he stays away from foods with ingredients he can not pronounce.  Still, other respondents say that they eat fast food for convenience.  There is a wide variety of food choices made in this market.

Sources of Nutritional Information

Almost all respondents referred to the label on the package and the list of ingredients when asked where they look when looking for nutritional information.    More information on ingredient’s lists was what most respondents stated they would like to see.  Instead of “flavours” and “colours”, respondents stated they wanted to know what was specifically in those.

Also, it was mentioned that labels are generally difficult to understand when comparing information on different food products.  The mention of a “standardized” label to help people was made. 

2. Introduction To Food Labels

A)
GENERAL INTRODUCTORY STATEMENT

The New Policy On Nutrition Labelling Will Provide Canadians With Information That Is:  More Complete And Useful, Easier To Find, On More Foods

Overall Opinion/Reaction

The initial reaction to the statement was that consumers had been deceived prior to the appearance of this statement.  One respondent asked “why aren’t you (the government) telling me this from the beginning?”  In fact, this is a strong theme in Vancouver.  While not confirmed quantitatively, the sense from the groups conducted in Vancouver is that they tend to have a more jaded eye towards government and its communications.

Main Message

For the most part, participants liked the fact that the label will be “more complete”, stating that consumers were more aware than past counterparts.  The inclusion of the word “policy” was an issue for this group; they questioned “who was doing the labelling before the changes were under consideration?”.

B)
STANDARDIZATION

The Nutrition Facts Panel Is A Standardized Presentation Of The Nutrient Content Of Food

Overall Opinion/Reaction

There were mixed feelings about this statement.  Some felt the information contained in this statement was so obvious that it did not need to be stated.  However, in the introduction to the groups, participants indicated a need for there to be standardized information on nutrition panels.  It is likely that participants had an issue with the wording “standardized presentation” more so than the concept of having standardized information on food labels.

Main Message

Participants were confused by the word panel, thinking it meant a group of people.  “Standardized Presentation” suggested a “governmental tone”.  There was some confusion about the meaning of “Standardized Information”; respondents wanted to know whether it referred to the “look”, or the “information”.  They did however, understand and agree with the gist of the message in that there is a need to have panels that allow for comparison from one food to another.

C) TAG LINES

Prior to being exposed to these statements, participants were told that these could be potential tag lines for the need food labels.

Nutrition Facts: Signals New Nutrition Information

Overall Opinion/Reaction

The general response to this statement was confusion.  Participants found the statement to be overly technical, impersonal and “too governmental”.

Nutrition Facts:  Is An Entry Point For New Nutrition Information

Overall Opinion/Reaction

This phrase was referred to as “too authoritative” for a food label.  It was felt that there was an instructional tone to this terminology.

3.
Benefits Of The New Label

A) MULTIPLE INFORMATION SOURCES

Participants were shown a nutrition label, a nutrient content claim and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were then asked to evaluate the statements.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Choose Foods For A Healthful Diet.

Reaction To The Word “Claims”

There is a negative reaction to the word “claims”.  People were confused about the meaning of word and the purpose of its presence on the label of a product. Claims such as “low in fat” were felt as being misleading because the nutritional content could reveal high carbohydrate content that may have contrasting consequences than a low fat food with low carbohydrate content.  One participant identified the use of claims in all three statements as dangerous.

Main Message

Participants in this group believed the main message and felt that the inclusion of all three details; the claims, the list of ingredients, and nutrition facts on the label of a product would best serve the consumer in their decision making process.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Make More Informed Food Choices.

Overall Opinion/Reaction

Participants stated that if a consumer was specifically looking for a low sodium product than such a statement would be useful.  Other participants felt that the claims made a good first impression and therefore would be persuasive in the final decision to purchase a product.  Others had to think about the influence of the claims.  Therefore, the feedback was neither good nor bad.

Claims Highlight A Feature Of The Food, The Nutrition Facts Provide More Complete Information.

Overall Opinion/Reaction

In comparing this statement to the last two, there was a slightly more favourable input given by the general group.  There are no assumptions made about people’s diets and there is a logical relationship that is outlined between claims and Nutrition Facts.  Participants also believe the statement, in that Nutrition Facts provide more useful and relevant information than claims do.  The Nutrition Facts actually provide numbers to what the claim says.

B) TAG LINES

Participants were told that these could be various tag lines about the new food labels
The Food Label Is Your Tool To Make Informed Food Choices

Overall Opinion/Reaction

· Most participants generally liked this phrase.  Participants liked this as a tag line better than the two discussed earlier.  The reason is that this tag line actually indicates how participants can benefit from the food label, whereas the other one just says the food label provides new information.

Nutrition Facts:  Helping You Make Healthy Food Choices

Overall Opinion/Reaction

This phrase was considered to be the most helpful and most empowering of all tag lines presented.  Participants felt it was short, sweet and to the point. Participants liked the fact that the phrase was written in the second person.

Main Message

They felt that the implied claim, “helping you make healthy food choices” was believable.  In other words, they believe that the food label will help them accomplish this.

The Nutrition Facts Panel Can Help You Make Your “Personal Best” Food Choices

Overall Opinion/Reaction

Participants found this statement to be “empowering” and were quite enthusiastic about it.  They said the nutritional facts panel was most helpful in attaining personal best.  Therefore they were in general agreement with the statement.  The nutrition facts panel was viewed as helpful in making choices.

Main Message 

They saw the content of the statement as having been designed with integrity and therefore saw it as trustworthy and not misleading.  They equated the nutrition panel with a tag line like cheerios—“you know its going to be good for you because it is Cheerios”.  That means participants feel that they will get good information because they know it is “Nutrition Facts”.

C) HOW TO SELECT HEALTHY FOOD
Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the Food Guide

Use The Food Guide To Select Foods From The Four Food Groups, And Use The Label To Choose Foods Sensibly

Overall Opinion/Reaction

Participants felt that this statement slightly condescending.  There was a sense that many people do not use the Four Food Groups and the word “sensibly” contributed to this feeling.  Many respondents felt that the Canada Food Guide was assuming that the average Canadian follows the guidelines stated, but does not apply to those not aware of its’ content.

The Food Label Is A Tool That Can Help You Make Informed Food Choices As You Follow Canada’s Food Guide To Healthy Eating

Overall Opinion/Reaction

This statement was viewed more negatively than the one above.  Specifically, this statement makes a stronger assumption that people follow the food guide, and participants did really not like the assumption that they do indeed use it.

Whether You Are Striving To Lower Your Fat Intake, Aiming For More Calcium Or Simply Wanting To See How Food Fits Into Your Healthy Eating Plan, The Food Label Can Help

Overall Opinion/Reaction

This statement was viewed positively, especially because participants liked the use of a “second person” tone.

Main Message

Participants understood that nutrition labels could be used to reach certain health goals and liked that concept.  However, the statement was seen as only partially applicable to the general population; it related more to those people watching their diets, or to a specific population such as athletes.  For example, the use of the word “calcium” was seen as more applicable to women in the group than the group as a whole.

Focus On “Healthy Eating”

“Healthy Eating Plan” was viewed as a “buzzword”, and thus reduced its effectiveness in the statement.  Overall, the concept behind what is being communicated is positive, however, participants had significant issue with how it was communicated.

Suggestions For Alternate Wording
Participants agreed that examples of dietary goals may be useful for people to hear about, they suggested that many more statements with many more examples be produced and distributed.

4.
How To Use The Label

A) READING THE FOOD LABEL
Nutrition Facts Is There For The Reading Both Where You Buy Your Food And At Home

Overall Opinion/Reaction

Overall this statement is viewed positively.

Main Message

Consumers found this statement as a warning that they should be very careful when buying a product and reading the label.  This statement suggested to respondents that they should have to look at the label both in the store and at home before consuming.

Suggestions For Alternate Wording

The suggestion is to reword the statement so that people “read” the food label when they buy and “use” the food label to prepare meals.

Check The Food Label Before You Buy

Overall Opinion/Reaction

This statement was viewed very positively.  It was suggested that people who have specific nutrition goals check the food label at the store.

D) SERVING SIZE
Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following statements would help you notice serving size, or see its importance?”
The Serving Size On The Label Is The First Fact.  The Number Of Calories Listed And The Nutrient Information Are Based On This Serving.

Overall Opinion/Reaction

Reaction was neutral.  Participants felt reassured that they knew how the nutrient content of food was derived, but they were not pleased with the language.  Specifically, participants found “first fact” off-putting.

Meaning Of Message

Participants said the meaning of the message was that the amount of nutrients listed are determined from a pre-determined serving size.  They also appreciated knowing this fact, as there was a sense that some people did not know how nutrition information was derived.  People found the use of the word calories acceptable even though other nutrients such as carbohydrates or protein could be used.

Using The Serving Size As A Reference – If You Eat Twice As Much As What’s Listed Then You Will Consume Twice As Many Calories Or Other Nutrients As What’s Listed.

Overall Opinion/Reaction

Participants responded with mixed opinions.  The positive opinions included comments about how easily and simply the explanation was provided.  The negative opinions simply referred to the length of the statement.

All Figures Are Based On A Specific Serving Size Of Food.  To Find This Amount, Look Under The Nutrition Facts Title.

Overall Opinion/Reaction

Some respondents said this information was relevant to their eating habits because they were concerned about their consumption of certain foods.  Looking under the nutrition facts title made it easy to figure out the nutritional value of a single portion stated one respondent.  

E) % DAILY VALUE

Respondents were told that “Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food -  the actual amount and the % Daily Value.  If I was explaining “daily value” which of the following messages would work best?”

%Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day.

Overall Opinion/Reaction

Participants responded positively to this statement.  They saw it as short and sweet.  In comparison to the length of other statements in this category, this was more concise and therefore more favored.

% Daily Value Indicates How A Serving Of This Food Can Fit Into A Healthy Eating Plan

Overall Opinion/Reaction
Participants did not like this statement because it was not exact enough compared to others.  There was concern that “Healthy Eating Plan” is too vague.

A High % Daily Value Means The Food Contains A Lot Of A Nutrient And A Low % Daily Value Means The Food Contains Just A Little

Overall Opinion/Reaction
There were some who liked the statement for its simplicity and its ability to provide a good and useful definition, but generally the statement was viewed neutrally.  Specifically, other participants found that the statement was not telling them anything they did not already know.  That is, there were people who felt that they knew the concepts and relationships involved in %Daily Value.

The % Daily Value Tells How The Nutrient In One Serving Of A Food Compares To How Much Of That Nutrient Is Considered Appropriate For The Whole Day

Overall Opinion/Reaction
This statement was viewed quite positively.  People found this statement had the clearest definition of all four.  Some felt that it indicated not only how to read the label, but apply it to how they eat on a daily basis.

VANCOUVER DIABETICS

1.
Food Criteria And Sources Of Information

Food Criteria

This group looked at ingredients very carefully, as sugar was a great concern for these respondents.

One of the most important criteria for selecting foods for this group was price.  Many respondents stated that they chose particular foods strictly for financial reasons.

Many respondents said that they look for products with low sugar and low fat.  These seem to be the greatest worry for people with diabetes.  However, many people in this group also look for products that are organic.  Many respondents mentioned products such as free-range chicken because of the use of steroids and organically grown fruits and vegetables.  One respondent mentioned her concern of the irradiated products.

Sources of Nutritional Information

Almost all respondents referred to the label on the package and the list of ingredients when asked where they look when looking for nutritional information.  Participants also mentioned magazines, the internet, friends, family, physicians and nutritionists as sources of information.

2. Introduction To Food Labels

A) GENERAL INTRODUCTORY STATEMENT

The New Policy On Nutrition Labelling Will Provide Canadians With Information That Is:  More Complete And Useful, Easier To Find, On More Foods

Overall Opinion/Reaction

This statement was perceived as being vague.  It would appear that people overlaid their jaded opinions of government communications overall when it came to this statement.  Specifically, government communications are perceived as being very vague, general and not providing very much information.  For example, participants wondered:

· Whether “the new policy” was going to provide a more detailed label, and if so, they should clarify intention as the statement does not do this.

· Whether the government was covering up something by implying there was something wrong with the original labels

· If the cost of changing labels would increase the price on certain foods and if this would this put certain foods out of reach to those of lower socioeconomic groups.

These questions suggest that the statement puts more questions in peoples minds than it answers.

Suggestions For New Wording

Respondents suggested the use of the word “you” instead of the word “Canadians” would make it sound more personal and therefore more appealing.  The use of second person was favoured throughout the group.

B) STANDARDIZATION

The Nutrition Facts Panel Is A Standardized Presentation Of The Nutrient Content Of Food

Overall Opinion/Reaction

There were mixed feelings about this statement.  On the one hand, some felt that the statement provided too much information.  On the other hand some liked the idea of “standardized” because it gave a starting point for which to compare food choices.  

Meaning Of The Statement

Participants felt that the statement indicated that all labels would have the same amount of information and this was positive.  The presence of the word standardized was seen as giving credibility to the statement and to the new labels overall.  It was also referred to as aiding people in the trust of a product.

D) TAG LINES
Prior to being exposed to these statements, participants were told that these could be potential tag lines for the need food labels.

Nutrition Facts: Signals New Nutrition Information

Overall Opinion/Reaction

Respondents said that this tag line was more confusing than interesting.  “Signals” was viewed as being very confusing.

Meaning Of The Statement

Participants understood that the statement was indicating that there would be new labels and new information.  However “nutrition information” has now entered the realm of “jargon” in that it has little meaning to it or that it is not specific enough to communicate anything of value about the new labels.  Along the same lines, there was some confusion about the meaning of “Nutritional Information”.  The respondents wanted to know if that meant that it would include different information that had not already been provided in the past.

Nutrition Facts:  Is An Entry Point For New Nutrition Information

Overall Opinion/Reaction

Similar to the other tag line, participants found this statement too confusing and ambiguous for a tag line.

Meaning Of The Statement

Respondents asked how they would be informed about the new food labels.  The term “entry point” was difficult to comprehend for most participants.  This phrase was referred to as sounding like a doctor learning a surgical procedure.  

The issue of different levels of education was introduced in reference to this tag line.  Some participants felt the terminology was too sophisticated for a label/tag line.

3. Benefits Of The New Label

D) MULTIPLE INFORMATION SOURCES

Participants were shown a nutrition label, a nutrient content claim and a list of ingredients and told that these pieces of information provide nutrition information on a food package.  Participants were then asked to evaluate the statements.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Choose Foods For A Healthful Diet.

Overall Opinion/Reaction

Reaction was neutral.  On the one hand participants understood the message and agreed that all three pieces of information were needed to make informed choices.  On the other hand, they did not like the word “claims”.  Participants, overall were “hung-up” on the word claims

Main Message

Consumers in this group felt that the inclusion of all three details; the claims, the list of ingredients, and nutrition facts on the label of a product would best serve the consumer in their decision making process.  

Focus On Claims

Besides not first understanding the word “claims”, once it was explained to them, they wondered why “claims” needed to be on a product to begin with.  That is the statement had them questioning the value of current claims on packaged goods.  Specifically, participants stated that when looking for information on certain products currently available most looked at the list of ingredients if specifically concerned about nutrition because they did not trust the statements on labels outlining low fat, sodium, or high protein content.

Opinion Of Healthful Diet

Participants liked the term, but not as much as “informed choices” in the statement below.

Together, Claims, The List Of Ingredients And Nutrition Facts Help You Make More Informed Food Choices.

Overall Opinion/Reaction

Participants were “hung-up” on the word claims, and this coloured their opinion of the statement.  While they had no problem agreeing that people should make informed food choices, they wondered whether claims were the way to go about doing it. 

Claims Highlight A Feature Of The Food, The Nutrition Facts Provide More Complete Information.

Overall Opinion/Reaction
In comparing this statement to the last two, this statement was more preferred.  

Main Message

Specifically, this statement was viewed by the participants as giving people power to choose, versus being told what to choose.  Respondents believed it also gives people the thought that they are making a good choice.

E) TAG LINES

Participants were told that these could be various tag lines about the new food labels
The Food Label Is Your Tool To Make Informed Food Choices

Overall Opinion/Reaction

Most participants generally liked this phrase.  It was simple, and easy to understand.  Participants zeroed in on the fact that this statement highlights an actual benefit (i.e. people will make “more informed choices”) as opposed to statements that indicate that people will simply get “more information” or “better information”.

Suggestions For New Wording

The only suggestion was to remove the word “tool” so that the statement reads “The Food Label Helps You To Make Informed Food Choices”.

Nutrition Facts: Helping You Make Healthy Food Choices

Overall Opinion/Reaction

Participants had mixed reactions to this statement.  On the one hand, participants felt that the statement was short, sweet and to the point.  Participants felt the statement talked to them, because it was written in the second person.  On the other hand participants had some trouble understanding the meaning of the word “healthy”.

Main Message

Participants understand that the new food labels will help make food choices.  The question is whether the label will help people make “healthy” or “informed” choices.  Some felt that labels would lead to more “healthy” choices, but others felt that healthy is different for everyone, and at the most the label could do is help people make more “informed” choices.

The Nutrition Facts Panel Can Help You Make Your “Personal Best” Food Choices

Overall Reaction

Participants felt that the wording was snappy, even though the statement was a tad long.  Participants liked the term “personal best” as it makes the statement meaningful to them personally.

Suggestions For New Wording

The presence of the word panel was interpreted to mean “people”.  They much preferred the word “label”.

F) HOW TO SELECT HEALTHY FOOD
Participants were told that there was a link between Canada’s Food Guide and the New Nutrition Labels.  Participants were handed a copy of the Food Guide
Use The Food Guide To Select Foods From The Four Food Groups, And Use The Label To Choose Foods Sensibly

Overall Opinion/Reaction

Overall opinion leaned slightly negative for this statement.  Participants felt the word “sensibly” was condescending.  The real issue was with the using the Food Guide.  Participants felt that the food guide was made for an “average Canadian” and that everyone is different and as such the Food Guide should not be recommended to everyone to use.

It was at this point where the key difference in the Vancouver market emerged overall.  Participants recognized that there was such a diversity in the food choices people make, and those choices may be based on religion or personal philosophy as well as dietary restrictions (lactose intolerance).  The Food Guide, and hence this statement were not seen as being applicable overall.

Some participants also indicated that the food label should discuss mental health as well as physical health.  That is, there was a sense that participants wanted to see information concerning a food’s effect on mood, concentration and energy level.

Main Message

Participants understood that the Food Guide should be used to choose foods and the label would actually provide information necessary to follow the guide.  They did, however, disagree with the message, though they understood it.

The Food Label Is A Tool That Can Help You Make Informed Food Choices As You Follow Canada’s Food Guide To Healthy Eating

Overall Opinion/Reaction
Reaction was fairly positive towards this statement.

Main Message

This statement was interpreted to mean that the food label should be emphasized over the Food Guide.  Given this group’s negative views towards the Food Guide, this was viewed as a positive.  However, participants felt there was an assumption in the phrase that people follow the food guide, and this was not viewed positively.

Suggestions For New Wording

One participant suggested that the statement read as follows: “As you follow a healthy eating plan, you can use the label to help you become informed for your decision making”.

Whether You Are Striving To Lower Your Fat Intake, Aiming For More Calcium Or Simply Wanting To See How Food Fits Into Your Healthy Eating Plan, The Food Label Can Help

Overall Reaction

There was a negative reaction to this statement, feeling that it was written by Jenny Craig and targeted towards people who are dieting.  As such, some felt it was too wordy.  The consensus about this statement was that it was attention-getting, whether the attention would be positive or negative.

Focus On The Term Healthy Eating Plan

The term “healthy eating plan” was seen as sounding promotional, as if part of an infomercial that you would avoid watching if seen on television. Another participant called the idea a “wonder product”. In the same vein, another participant said that it was repetitive, its content was “too much of what we’ve already heard”, and therefore seen as a turn off.

4.
How To Use The Label

A)
READING THE FOOD LABEL
Nutrition Facts Is There For The Reading Both Where You Buy Your Food And At Home

Overall Reaction

This statement was not viewed positively initially, but after discussion, participants began to have a positive view of the statement.

Main Message

The issue of concern is “At Home”.  Participants found that reading the food label at home means it is too late for you to make a choice about it.  That is, if it is in your home, you’re going to have to use it or throw it out.  It was indicated however that using the food label at home was a wise idea, because it meant that people could use the food label to plan their meals and how much of something to use given their overall meal.

Suggestion For New Wording

The suggestion is to reword the statement so that people “read” the food label when they buy and “use” the food label to plan your meals at home.

Check The Food Label Before You Buy

Overall Reaction

This statement was very well received overall.  Participants understood the message, believed that it was something they should do and was short and to the point.

F) SERVING SIZE
Participants were told that “Serving size is a key piece of information needed to correctly use food labels.  Which of the following statements would help you notice serving size, or see its importance?”
The Serving Size On The Label Is The First Fact.  The Number Of Calories Listed And The Nutrient Information Are Based On This Serving.

Overall Opinion/Reaction

This statement received a mixed reaction.  Participants realized that they needed to know more about the serving size, but were unsure about how to do it.  

Main Message

There is a strong debate about whether the serving size is a suggested serving size of what should be eaten or whether it is a unit of measurement.  This statement tries to clear that up, but still does not provide information about how the serving size should be used (as a measurement or as how much to eat).  The message of knowing that the amounts of nutrients are based on this serving is helpful for participants.

Suggestions For New Wording

The phrase “first fact” is off-putting to many participants, but they could not come up with an alternate wording.  People found the use of the word calories acceptable.

Using The Serving Size As A Reference – If You Eat Twice As Much As What’s Listed Then You Will Consume Twice As Many Calories Or Other Nutrients As What’s Listed.

Overall Opinion/Reaction

Participants did not like this phrase at all.  They found it very condescending, as they felt it told them basic information in an almost juvenile way.

All Figures Are Based On A Specific Serving Size Of Food.  To Find This Amount, Look Under The Nutrition Facts Title.

Main Message

People became confused with the meaning of this statement wondering what it was trying to tell them exactly.  Is it trying to tell them about where on the label the Serving Size is or is it trying to tell them about how food listings are calculated?  Participants felt that the two ideas did not go together.

G) % DAILY VALUE

Respondents were told that “Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food -  the actual amount and the % Daily Value.  If I was explaining “daily value” which of the following messages would work best?”

%Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day.

Overall Opinion/Reaction

Participants generally liked this statement.  

Main Message

They understood the concept of daily value overall and felt that this statement described it very well.  Daily Value is how much of a component of a food you should eat over a given day.  They like knowing how to plan a daily diet and appreciate a message that tells them how to do so.

There was some concern over how daily value is calculated and whether it is based on an “average composite” Canadian, and not based on the individual eating the food.

% Daily Value Indicates How A Serving Of This Food Can Fit Into A Healthy Eating Plan

Overall Opinion/Reaction
Participants liked the concept behind the statement, but did not like the term “Healthy Eating Plan”

Focus On “Healthy Eating Plan”

While the term “Healthy Eating Plan” is viewed positively in other contexts, it is not so here.  Participants preferred an explanation of daily value that relates to how much of a food someone can eat over the course of a day, and not into a more general healthy eating plan.  That is “Daily Value” provides very specific information, and its description should relate to that.

A High % Daily Value Means The Food Contains A Lot Of A Nutrient And A Low % Daily Value Means The Food Contains Just A Little

Overall Opinion/Reaction

Participants generally did not like this phrase.  It was viewed as being slightly condescending.  It also does not describe Daily Value as it relates to a person’s overall eating or diet

The % Daily Value Tells How The Nutrient In One Serving Of A Food Compares To How Much Of That Nutrient Is Considered Appropriate For The Whole Day

Overall Opinion

Participants thought that this statement was not well worded.  It was perceived as confusing and too long.

Main Message

Participants did understand the main message that people should eat so much of a certain nutrient a day and that % Daily Value indicates how much of the component you are consuming in that food.  However, they felt the statement did not do a good job of explaining it.  Some felt that “appropriate” was too general and wanted more information about whether “appropriate” was for everyone or just for the “average Canadian”

Participants preferred  the other statement, “%Daily Value Indicates How A Serving Of This Food Can Fit In With What You Eat Over The Course Of A Day” as a phrase that explains percent daily value, this phrase was considered easier to understand.

APPENDIX

PROJECT #202014 – Screener Consumers – Nutrition Labeling


Good morning/ afternoon/ evening.  This is ________from________ , a local Market Research Company.  We are conducting a study with men and women in the area on behalf of Health Canada The research is about health and nutritional issues.  May I have a few moments of your time?   Thank you.

1)
We are interested in people’s occupations.  Do you, or does anyone living in your household work for any of the following?


Yes
No
Health Canada
(
(
Advertising agency
(
(
Newspaper


(
(
Radio or television station


(
(
Market or opinion research company


(
(

(IF 'YES' TO ANY OF THE ABOVE, TERMINATE)
2)
In which of the following age categories are you?

18-24
(   

25-34
(   

35-44
(   


45 +
( 
TERMINATE


[image: image1.png]Goldfarb Consultants





3)
Are you the person in your household who is primarily responsible for purchasing groceries?



Yes

(





No

( ASK TO SPEAK TO PRINCIPAL GROCERY SHOPPER.  RE-INTRODUCE YOURSELF, AND GO THROUGH SCREENER Q.2 AGAIN.  IF RESPONDENT NOT AVAILABLE, ARRANGE CALLBACK.
4)  How interested are you in general nutritional issues?  Are you…



Very interested

(


Somewhat interested

(


Not very interested

(  TERMINATE



Not interested at all

(  TERMINATE

5)
Gender:
                      Male        (                              Female
(

IF RESPONDENT QUALIFIES FOR PRINCIPAL GROCERY SHOPPER GROUP, READ INVITATION:

We are interested in gaining people’s opinions on nutrition and health issues.  In order to do this, we are conducting focus group discussions and we would like to invite you to participate.  Would you be interested in participating in a focus group discussion?



Yes

(


No

(  TERMINATE

Thank you very much.  Would you be available from _______ to __________ (insert time here) on _________ (insert date here) to participate?



Yes

(


No

(  TERMINATE

Can I have your name, address and phone number so someone can contact you to confirm your participation in our focus group discussion?

NAME:  _________________________________________

ADDRESS:  ______________________________________

POSTAL CODE:  __________________

CITY/PROVINCE:  ______________________________________

PHONE NUMBER: __________________

THERE MAY BE READING OR WRITING REQUIRED.  PLEASE BRING ANY READING AIDS NECESSARY.

THANK YOU VERY MUCH

PROJECT #202014 – Screener  Diabetics – Nutrition Labeling
Good morning/ afternoon/ evening.  This  is ________from________ , a local Market Research Company.  We are conducting a study with men and women in the area on behalf of Health Canada.  We are interested in recruiting people with a general knowledge of health and nutritional issues.  May I have a few moments of your time?  It will NOT take more than 5 minutes. Thank you.

1)
We are interested in people’s occupations.  Do you, or does anyone living in your household work for any of the following?


Yes
No
Health Canada
(
(
Advertising agency
(
(
Service station/garage/auto repair outlet
(
(
Newspaper


(
(
Radio or television station


(
(
Market or opinion research company


(
(

(IF 'YES' TO ANY OF THE ABOVE, TERMINATE)
2a)
For this project, I need to speak with someone who is diabetic.  Are you, or is anyone else in your household diabetic, or has anyone in your household been told by their doctor that they are at risk of becoming diabetic?



Yes, respondent is diabetic


(  GO TO Q.3


Yes, another adult in household is diabetic
(
ASK TO SPEAK TO ADULT DIABETIC.  REINTRODUCE YOURSELF, AND GO TO Q.3









IF ARNA, GO TO Q.2b



Yes, a child is diabetic
          


(  GO TO Q.2b


Yes, someone has been told they are at risk
(
ASK TO SPEAK TO PERSON AT RISK.  REINTRODUCE YOURSELF, AND GO TO Q.3



No one in household is diabetic


(  GO TO Q.2b
2b)
IF THE ONLY DIABETIC IN HOUSEHOLD IS A CHILD, OR IF ADULT DIABETIC IS NOT AVAILABLE, ASK…  I would also be interested in talking to a person who shops for groceries for a diabetic or someone at risk of contracting diabetes.  Are you that person?



Yes




(  GO TO Q.3


No



(  TERMINATE
3)
How interested are you in nutritional issues in general?  Are you…



Very interested

(


Somewhat interested

(


Not very interested

(  TERMINATE



Not interested at all

(  TERMINATE

4)
In which of the following age categories are you?

18-24
(   

25-30
(   

31-35 (   


31-36 ( 

45 +
( 
TERMINATE



5)
Record Gender:
                      Male        (                              Female
(

6a)
To ensure that we have a diversity of opinions, we want to speak to people from a wide variety of backgrounds.  As such, can you please tell me what you consider to be your main ancestry or ethnic background?



Native Canadian/Indian
(


All others

(  GO TO INVITATION

6b)
Would you say you live in a rural area, a small town, a suburb or a major city centre?



Rural Area


( TERMINATE



Small Town 


( TERMINATE



Suburb 



(


Major City Centre

(

We are interested in gaining people’s opinions on nutrition and health issues.  In order to do this, we are conducting focus group discussions and we would like to invite you to participate.  Would you be interested in participating in a focus group discussion?



Yes

(


No

(  TERMINATE

Thank you very much.  Would you be available from _______ to __________ (insert time here) on _________ (insert date here) to participate?



Yes

(


No

(  TERMINATE

Can I have your name, address and phone number so someone can contact you to confirm your participation in our focus group discussion?

NAME:  _________________________________________

ADDRESS:  ______________________________________

POSTAL CODE:  __________________

CITY/PROVINCE:  ______________________________________

PHONE NUMBER: __________________

THERE MAY BE READING OR WRITING REQUIRED.  PLEASE BRING ANY READING AIDS NECESSARY.

THANK YOU VERY MUCH

202014

FINAL DISCUSSION GUIDE

NUTRITION LABELLING

Introduction (5 Minutes)

· Thank for attending/Goldfarb Consultants, independent market research firm

· Appreciate the time taken to attend

· Discuss purpose of a focus group:

· Discuss in-depth about products/services/communications issues

· Allows a moderator to probe respondents and a group to interact to discuss issues

· No right or wrong answers

· Tonight we are going to discuss some communications from Health Canada that are designed to provide you with information on the foods you purchase for yourself and for your household

· Some procedures to be aware of:

· We audio-tape and video-tape discussions

· Reason for this is because we are conducting many groups throughout the country and the tapes serve as a record of what was said, particularly keeping straight what was said in a specific city.

· It is difficult for me to take neat notes, listen to your answers, observe the group and formulate my next question.  As such the tapes help me to pay more attention to your responses.

· When I report responses, I report in aggregate.  That is I say a group of people in this city feel this way or that… I never identify an individual respondent at all.

· Also, there are some colleagues behind the mirror from Health Canada.  They are there taking their own notes so that they can take your comments and directly apply them to how they structure the communications we will be discussing this evening.  

· Having said all of this about the tapes and observers, I want to assure you that all answers are treated in confidence.  Only your first names are used in this room, and no one will ever release the tapes beyond myself and the observers in the back room.  With this guarantee of confidentiality, I encourage you to speak as openly and honestly as possible.  As I’m sure you can gather, a focus group works best when there is a live and participatory discussion of the issues presented.

· Introduce around the table stating first name, your occupation and what you did to relax during the summer now that summer is over.

Warm-Up (25 Minutes)

· We’re going to be talking about food and nutrition, specifically focusing on how you go about choosing various foods you shop for when you go grocery shopping, whether it is for yourself or for family members that you may do shopping for.

· When you choose foods, whether for you or your family, how do you go about choosing them?  That is, what are the specific nutrition or food content criteria that you look for in the food shopping you do?  (Example fat, sodium, vitamins, minerals, sugar, protein, carbohydrates, etc…)  Anything else?

Probe:
-    Why are these important to you or members of your family?

· Where do you get information about the food that you purchase?

Probe:
-    What sources are useful to you?  (Package information, independent 

      sources like books, nutrition guides, diet/meal plans, friends, media, 

      health professionals)Why?

· I would like to focus on the specific information provided on food or food packages.  

Probe:
-   What type information is useful on the food that you buy to tell you 

     what is in it and whether or not it meets your criteria?

What is unclear on the foods that you buy?

· Who has noticed information about the amount of calories, fat or other nutrients on the label of foods that you buy?

Probe:
-   What have you noticed about it?

· How useful is this to you in making a decision about which foods to 

buy?  Why is it useful/not useful?

Evaluating Specific Nutrition Label Messages (90 Minutes)
Health Canada, the government Ministry responsible for promoting health among Canadians, is thinking of introducing A Nutrition Facts Panel on packaged food products in Canada.  The label would look something like this… [Show Mock-up].  We are not going to discuss the Nutrition Facts Panel directly this evening.  Rather, we are going to discuss ideas on how to promote the new Nutrition Facts Panel to Canadians.  That is, Health Canada wants to know what messages will get Canadians take notice of the label, learn about it and ultimately use it.

We are going to show you a list of messages about the Nutrition Facts Panel and would like to get your opinions on them.  It is important to note that these messages could appear in many different locations, and are not necessarily advertisements for the food label.  Rather, they are messages that Health Canada wants to provide to you through various media and people (for example nutritionists and nurses).  

Now, you will notice that I’m showing you a “Mock-Up” of a nutrition label.  The purpose of it is to give you a sense of what it looks like and the type of information it contains.  We are not going to discuss or evaluate it directly.  [NOTE TO HEALTH CANADA.  PLEASE PROVIDE A DESCRIPTION OF THE LABEL TO BE READ TO PARTICIPANTS].
In some cases, I will be showing you only one message to illustrate a particular point about Nutrition Labels.  In other cases, I will be showing you a group of messages together that illustrate a point, but say it in different ways.  When I show you a group of messages, we will attempt to determine which message best communicates the idea or theme being discussed.

[Messages will be mounted on boards and displayed to the group.  Rotate order of messages from group to group.]
For a single message.

I am only showing one message for this theme.  Let’s concentrate on it…

· What does this message mean to you?  

Probe:
-   What does it say?  

-   How do you get that impression from the message?  

· Does this message make sense or is it confusing to you?  What is confusing about it? 

Probe:
-   Can you think of an alternate wording for this?



-   What, if anything would you consider changing about this message?

· Is this a credible message?  Why/why not?

· Does the message speak to you personally?  

Probe:
-    Does it speak to people who you may buy food for?

· How relevant is this message to you?

· Does it imply that the new Food Label will be of benefit to you?  Why/why not?

· [For just the benefits statements…] Does it inspire or excite you to look for the new food label or find out more about it?  Why/why not?  Is this information you can act on?

For A Group Of Messages

[Show all the messages in a group]

Here is a group of messages that express a common theme about Nutrition Labels.  First of all…

· What is the common idea or theme across all the messages?  That is what are they trying to say to you?  Which one best communicates this idea?  Why… what words or phrases are there in it that make it a good communication?  [Attempt to reach a group consensus on one message they like by seeing if participants are willing to compromise.  If a consensus cannot be reached, identify which participants like each phrase and ask each group of respondents the questions below about the phrase they prefer.]
· Just focusing on the message you prefer from the group, what does this message mean to you?  

Probe:
-   What does it say?  

-   How do you get that impression from the message?  

· Does this message make sense or is it confusing to you?  What is confusing about it? 

Probe:
-   Can you think of an alternate wording for this?



-   What, if anything would you consider changing about this message?

· Is this a credible message?  Why/why not?

· Does the message speak to you personally?  

Probe:
-    Does it speak to people who you may buy food for?

· How relevant is this message to you?

· Does it imply that the new Food Label will be of benefit to you?  Why/why not?

· Does it inspire or excite you to look for the new food label or find out more about it?  Why/why not?

· Given what we have talked about, is there anything missing from your preferred message that you would like to see added?

Conclusion
Do you have any other suggestions on how Health Canada can communicate changes to Nutrition Labelling?  Do you have any further comments or suggestions about how Health Canada can put more or better information on food?  

I am just going to check to see if my colleagues have any questions they would like me to ask of you. [GO TO VIEWING ROOM.  CHECK FOR QUESTIONS FROM OBSERVERS]
Thank you very much for attending this evening.  You have provided very valuable insights to Health Canada.
MESSAGE GROUPINGS FOR

NUTRITION LABELLING
Each item below represents one message or group of messages to be tested.  Where a group of messages is to be tested, respondents will be asked to come to a consensus about which message they think best communicates the overall idea, and then evaluate that message in further detail.  If a consensus cannot be reached, group those who like different phrases together and then ask each question of both groups.

There are three groups of phrases below:

· What The Nutrition Label Is 

· How It Benefits You

· How You Use It

Each group will be asked in the same order for each session.  However, statement order within the groups should be rotated from session to session.

Also note, each group has an introduction to it.  This introduction should be read to participants.

What The Nutrition Label Is
The first few messages I am going to show provide general information on what Nutrition Labels are.
1) The new policy on nutrition labelling will provide Canadians with information that is:

· More complete and useful

· Easier to find

· On more foods

2) The Nutrition Facts Panel is a standardized presentation of the nutrient content of food.

3) These are some slogans or taglines that could be used when introducing the new Nutrition Label…
Nutrition Facts:  Signals new nutrition information

Nutrition Facts:  Is an entry point for new nutrition information

Benefits Of The New Label
The following are some statements on how the new nutrition labels will be of benefit to Canadians.  
1)
These statements indicate that Nutrition Labels can be used with other food information/sources to help you make informed choices.  Some of the other information could be “claims” about a particular aspect of the food, or the ingredients that go into making the food.  [MODERATOR- SHOW MOCK-UP]
Together claims, the list of ingredients and Nutrition Facts help you choose foods for a healthful diet

Together claims, the list of ingredients and Nutrition Facts help you choose foods make informed food choices.


Claims highlight a feature of the food, the Nutrition Facts provide more complete information.

2) The food label is your tool to make informed food choices

Nutrition Facts:  Helping you make healthy food choices

The Nutrition Facts panel can help you make your “personal best” food choices


Nutrition label information needs to be used in the context of what you eat throughout the day.  Health Canada wants to encourage Canadians to use label information in conjunction with Canada’s Food Guide to Healthy Eating (show food guide).  The Food Guide tells you the kinds of foods, and amounts, to choose for healthy eating, and the Nutrition Facts gives specific information on a particular food that can help you make your choice.  Which of the following statements best convey this message?

3) Use the Food Guide to select foods from the four food groups, and use the label to choose foods sensibly

The food label is a tool that can help you make informed food choices as you follow Canada’s Food Guide to Healthy Eating

5)
Whether you are striving to lower your fat intake, aiming for more calcium or simply wanting to see how food fits into your healthy eating plan, the food label can help.

How You Use The Label
The following statements tell you how to actually use, read and understand the food label.
1) Nutrition Facts is there for the reading, both where you buy your food, and at home.

Check the food label before you buy

2) Serving size is a key piece of information needed to correctly use food labels.  Which of the following messages would help you notice the serving size, or see its importance?
The serving size on the label is the first fact on the label.  The number of calories listed and the nutrient information are based on this serving.

Using the serving size as a reference – if you eat twice as much as what’s listed then you will consume twice as many calories or other nutrients as what’s listed

All figures are based on a specific serving size of food.  To find this amount, look under the Nutrition Facts title

3) Two sets of numbers are listed on Nutrition Facts to describe the nutrient content of the food – the actual amount and the % Daily Value.  If I was explaining “daily value” which of the following messages would work best?
Daily value indicates how a serving of this food can fit in with what you eat over the course of a day

Daily value indicates how a serving of this food can fit into a health eating plan

A high percent daily value means the food contains a lot of a nutrient and a low percent daily value means the food contains just a little

The percent daily value tells how the nutrient in one serving of a food compares to how much of that nutrient is considered appropriate for the whole day.

CHECK QUOTAS – TRY FOR A GOOD MIX OF AGES
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RECRUIT 4 SUBURBAN/URBAN ABORIGINALS
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