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Introduction

In March 2000, Ipsos-Reid was commissioned by Health Canada to conduct a benchmark study of key population segments (i.e., Canadians with type 2 diabetes, Canadians aged 40 or more, and Aboriginal people) as part of the development of the national awareness campaign under the Canadian Diabetes Strategy’s prevention and promotion activities. As a follow-up to the earlier benchmark study, Health Canada, through the Canadian Diabetes Strategy (CDS), undertook a strategic refocusing of its national awareness campaign in December 2001 to include diabetics and Canadians between 25 and 39 years of age. 

In 2000, Health Canada launched a diabetes awareness campaign and in March 2002 aired a televised advertisement that ran in four selected test markets across Canada, and also sent a brochure called “The Many Faces of Diabetes” to households during this same period. This report contains the findings of the quantitative post-test of this awareness campaign. This evaluation will assist Health Canada in measuring recall of the advertisement campaign. 

Methodology

Ipsos-Reid conducted a 15-minute telephone interview with 2,000 Canadian adults 25 years of age or older in four selected markets. All respondents were selected via random digit dialling (RDD) (N=500 in each of the 4 selected markets). The margin of error for a sample of this size is ±2.2 percentage points, 19 times out of 20. The test markets for this survey were: 

· St.John's, Newfoundland (N=500). 

· Trois-Rivières, Quebec (N=500).

· Thunder Bay, Ontario (N=500). 

· Regina, Saskatchewan (N=500).

The margin of error for the test markets (N=500) is ±4.5 percentage points, 19 times out of 20.

In each city, half of the respondents were between 25 and 39 years of age, and the other half were 40 years of age and older. The margin of error is greater within the various subgroupings of the survey samples.

All interviews were conducted between March 23 and March 30, 2002.

NOTE TO READER: The following findings are based on interviews conducted in the four test markets mentioned above. Findings are not representative of the Canadian population in general, but only of the test markets surveyed.

Nets were also used to group responses into similar themes.

Summary of Findings

Overall Findings

· Recall of the television advertisement about diabetes (30%) is five times greater than recall of “The Many Faces of Diabetes” brochure (6%).

· Highest recall of the advertisements is among lower social economic status (SES) groups, that is to say those with lower levels of education and lower incomes.

· Most respondents said that the main messages of all the advertisements were prevention and incidence of diabetes.

· There are no significant differences between the four test markets.

· A summary of the advertisement and brochure awareness and impact follows.

Unaided Advertisement Awareness

· When asked on an unaided basis if they recalled any advertisements about diabetes, half of the respondents in the four test markets said they did recall such advertisements (53%). 

· Most respondents from the four test markets who recalled these advertisements said they saw them on television (65%), followed by those who said they read the advertisements in a newspaper (31%) or in a magazine (19%).

· While one in three of these respondents (32%) could not describe the advertisements, one in ten mentioned that the advertisement was about the incidence of diabetes (net: 10%)
, and the prevention of diabetes (net: 7%)
, while some only mentioned the medium of the advertisement (7%).

· According to respondents who recall the advertisements, the most common message of the advertisements was about prevention (net: 27%)
. Almost one in five (net: 15%)
 said the message was about the incidence of diabetes. The same number (15%) of respondents did not know what the message of the advertisement was.

· While one in three respondents (32%) did not know who the main sponsor was, one in four (24%) said it was the Canadian Diabetes Association.

Aided Advertisement Awareness – Television 

· When read a description of a television advertisement about diabetes, one in three respondents (30%) said they recalled this specific advertisement. 

· One in three respondents said the main message was about the prevention of diabetes (net: 32%)
, or about the consequences of diabetes (net: 29%)
.

· One in five respondents believed the main sponsor of this advertisement was the Canadian Diabetes Association (21%), followed by those who thought the sponsor was the Government of Canada (15%), or Health Canada (11%).

· Only a small minority of respondents who recall the television advertisement (2%) could properly identify the 1-800 O CANADA number. When asked how effective they thought the advertisement was in terms of getting people to call the 1-800 number to get more information, a majority of these respondents (64%) said the advertisement was very effective (15%) or somewhat effective (49%) in achieving this goal.

Impact of Television Advertisement

· Four in five respondents who saw the advertisement (78%) strongly agreed (46%) or somewhat agreed (32%) that this advertisement made them recognize the importance of having a healthy diet. 

· Almost the same number (77%) strongly agreed (41%) or somewhat agreed (36%) that the advertisement made them recognize the importance of being active. 

· Similarly, 77% strongly agreed (37%) or somewhat agreed (40%) that the advertisement made them think seriously about diabetes. 

· Three in four respondents (73%) strongly agreed (40%) or somewhat agreed (33%) that the advertisement made them recognize the importance of getting tested for diabetes. 

· Overall, respondents from the four test markets who have lower levels of education, who earn a lower annual income, who recall “The Many Faces of Diabetes” brochure in particular, and who are diabetics are most likely to agree that the television advertisement had an impact on them. 

Advertisement Awareness – Brochure 

· Only a minority of respondents (6%) recalled the brochure.

· While two in five (40%) could not say what the message was, one in three (31%) said it was about the fact that anyone can get diabetes. Almost one in five (net: 15%)
 thought the main message was about the prevention of diabetes, while fewer mentioned the consequences of diabetes (net: 10%)
, and the incidence of diabetes (net: 10%)
.

· While one in three respondents (36%) did not know who the main sponsor of the brochure was, one in four Canadians (27%) said it was the Canadian Diabetes Association.

· Only a few respondents (2%) accurately identified the 1-800 O CANADA number in the brochure. While 50% of respondents said they thought the brochure was very effective (16%) or somewhat effective (34%) in getting people to call the 1-800 number, 42% said it was not very effective (31%) or not at all effective (11%). 

Impact of Brochure

· A vast majority of respondents who recall the brochure (70%) strongly agreed (45%) or somewhat agreed (25%) that this brochure made them recognize the importance of having a healthy diet. 

· A majority (68%) also strongly agreed (42%) or somewhat agreed (26%) that the brochure made them recognize the importance of being active. 

· A majority of respondents (68%) strongly agreed (28%) or somewhat agreed (40%) that the brochure made them recognize the importance of getting tested for diabetes. 

· Two in three respondents (63%) strongly agreed (36%) or somewhat agreed (27%) that the brochure made them think seriously about diabetes. 

· Generally speaking, the impacts of the brochure are greatest among women, those 40 years of age and older, those with a post-secondary education, and residents of Regina.

Detailed Findings

Advertising Awareness

Unaided Recall of Diabetes Advertising

When asked on an unaided basis if they recalled any advertisements about diabetes, half of the respondents in the four test markets said they did recall such advertisements (53%). 
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Respondents in the test markets most likely to say they recall hearing, reading or seeing advertisements about diabetes are:

· those 40 years of age and over (58%), 

· women (57%), 

· those with lower levels of education (peaking at 58% among those with less than a high school education),

· those who say they are knowledgeable about diabetes (57%),

· diabetics (74%),

· those who attended a diabetes seminar (72%), 

· those who recall the specific television advertisement about diabetes (65%), and

· those who recall “The Many Faces of Diabetes” brochure (72%).

Interestingly, residents of Trois-Rivières (48%) are least likely to recall any such advertisement.

Source of Diabetes Advertising

When asked about the source of the advertisement, most respondents from the four test markets who recalled these advertisements said they saw them on television (65%), followed by those who said they read the advertisements in a newspaper (31%) or in a magazine (19%).
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Those most likely to say they saw the advertisements on television are:

· residents of Regina (69%),

· those with lower levels of education (peaking at 73% among those with less than a high school education), 

· those earning a lower annual income (peaking at 71% among those earning less than $30K),

· those who recall the television advertisement (74%),

· those who recall “The Many Faces of Diabetes” brochure (70%), and

· diabetics (71%).

Description of Diabetes Advertising

Those who saw advertisements about diabetes were asked to describe them. 


[image: image3.wmf]Description of Diabetes Advertising

10%

7%

7%

6%

5%

4%

4%

32%

Incidence of Diabetes (All

Mentions)

Mention of Ad Medium

Only

Prevention (All Mentions)

Types of diabetes (All

Mentions)

Donation/Fundraising

Efforts/Give your Support

Consequences of diabetes

(All Mentions)

People walking with signs

on their backs

Don't know

Can you please describe the most recent advertisement that you read, saw, or heard about diabetes?

Base: Recall advertising(N=1,081)


While one in three of these respondents (32%) could not describe the advertisements, one in ten mentioned that the advertisement was about the incidence of diabetes (net: 10%)
, and the prevention of diabetes (net: 7%)
, while some only mentioned the medium of the advertisement (7%). Fewer described the advertisement as being about the types of diabetes (net: 6%)
, donations/fundraising efforts/give support (5%), consequences of diabetes (net: 4%)
, or showing people walking with signs on their back (4%).

Message of Diabetes Advertising

Canadians who saw advertisements about diabetes were also asked what they thought was the main message of the advertisements. 
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According to respondents, the most common message of the advertisements was about prevention (net: 27%)
. Almost one in five (net: 15%)
 said the message was about the incidence of diabetes. The same number (15%) of respondents did not know what the message of the advertisement was. All other responses were mentioned by less than 10 % of respondents. 

Sponsor of Diabetes Advertising

Finally, those who saw advertisements about diabetes were asked who they thought was the main sponsor of the advertisements. 
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While one in three respondents (32%) did not know who the main sponsor was, one in four (24%) said it was the Canadian Diabetes Association. Fewer believed the sponsor of the advertisement was the Government of Canada (8%), the government in general (7%), private-sector companies (5%), or Health Canada (4%).

Aided Awareness of Television Advertising 

Respondents were read a description of a television advertisement about diabetes and were asked if they recalled the advertisement. One in three (30%) said they recalled this specific advertisement. 
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Those most likely to say they recall the television advertisement are:

· residents of Trois-Rivières (39%),

· those with lower levels of education (peaking at 34% among those with less than a high school education),

· those earning a lower annual income (peaking at 35% among those earning less than $30K), and

· diabetics (35%).

Message of Diabetes Television Advertising

Canadians who recalled this specific television advertisement were asked what they thought its main message was. 
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One in three respondents said the main message was about the prevention of diabetes (net: 32%)
, or about the consequences of diabetes (net: 29%)
. One in five respondents (net: 19%)
 said the advertisement was about the incidence of diabetes.

Sponsor of Diabetes Television Advertising

Those who recalled the television advertisement were also asked who they thought sponsored the advertisement. 
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One in five respondents believed the main sponsor of this advertisement was the Canadian Diabetes Association (21%), followed by those who thought the sponsor was the Government of Canada (15%), or Health Canada (11%). Slightly more than one in four respondents (28%) did not know who the main sponsor was.

Unaided Recall of 1-800 Number in Diabetes Television Advertising

Respondents who recalled the television advertisement were asked if they could identify the 1-800 number shown in this advertisement. 
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Only a small minority of respondents (2%) could properly identify the 1-800 O CANADA number. The vast majority of respondents did not know what the 1-800 number was (92%).

Effectiveness of 1-800 Number in Diabetes Television Advertising

Respondents who recalled the television advertisement were asked how effective they thought it was in terms of getting people to call the 1-800 number to get more information. A majority of these respondents (64%) said the advertisement was very effective (15%) or somewhat effective (49%) in achieving this goal.
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Respondents most likely to believe the 1-800 number was effective are:

· women (70% vs. 58% of men),

· those with a high school education (73%), 

· those who recall “The Many Faces of Diabetes” brochure (77%),

· diabetics (68%), and

· those who have attended a diabetes seminar (69%).

Impact of Diabetes Television Advertising

Respondents from the four test markets who recalled the television advertisement were also asked if they agreed or disagreed with statements about the advertisement’s impacts. 
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Four in five of these respondents (78%) strongly agreed (46%) or somewhat agreed (32%) that this advertisement made them recognize the importance of having a healthy diet. Those most likely to agree with this statement are:

· those 40 years of age or older (83%), 

· those with lower levels of education (peaking at 87% among those with less than a high school education), and

· those earning a lower annual income (peaking at 84% among those earning less than $30K). 

Almost the same number (77%) also strongly agreed (41%) or somewhat agreed (36%) that the advertisement made them recognize the importance of being active. The following respondents are more likely than their counterparts to say they agree with this statement: 

· those with a high school education (85%),

· those earning a lower annual income (peaking at 82% among those earning less than $30K),

· those who recall “The Many Faces of Diabetes” brochure (87%),

· diabetics (89%), and

· those who have attended a diabetes seminar (88%).

Similarly, 77% strongly agreed (37%) or somewhat agreed (40%) that the advertisement made them think seriously about diabetes. Respondents most likely to agree with this statement are:

· those  with lower levels of education (peaking at 87% among those with less than a high school education), 

· those earning a lower annual income (peaking at 84% among those earning less than $30K), 

· those who recall “The Many Faces of Diabetes” brochure (82%), and

· diabetics (82%).

Three in four respondents (73%) strongly agreed (40%) or somewhat agreed (33%) that the advertisement made them recognize the importance of getting tested for diabetes. The following respondents are most likely to agree with this statement: 

· those 40 years of age or older (80%),

· women (77% vs. 70% of men),

· those with less than a high school education (89%), 

· those earning a lower annual income (peaking at 77% among those earning less than $30K), 

· diabetics (99%),

· those who attended a diabetes seminar (81%), and

· those who recall “The Many Faces of Diabetes” brochure (88%).

Overall, respondents from the four test markets who have lower levels of education, who earn a lower annual income, who recall “The Many Faces of Diabetes” brochure in particular, and who are diabetics are most likely to agree that the television advertisement had an impact on them.

Aided Recall of Diabetes Brochure

All respondents in the four test markets were read a description of a brochure about diabetes and were asked if they recalled receiving it. Only a minority of respondents (6%) recalled the brochure.
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 Those most likely to say they recall the brochure are: 

· residents of Regina (10%), and

· diabetics (11%).

Message of Diabetes Brochure

Those who recalled the brochure were asked what its main message was. 
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While two in five (40%) could not say what the message was, one in three (31%) said it was about the fact that anyone can get diabetes. Almost one in five (net: 15%)
 thought the main message was about the prevention of diabetes, while fewer mentioned the consequences of diabetes (net: 10%)
, and the incidence of diabetes (net: 10%)
.

Sponsor of Diabetes Brochure

Respondents who recalled the brochure were also asked whom they thought the sponsor of the brochure was. 
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While one in three respondents (36%) did not know who the main sponsor of the brochure was, one in four Canadians (27%) said it was the Canadian Diabetes Association, followed by fewer who said it was the government in general (9%) and Health Canada in particular (8%).

Unaided Recall of 1-800 Number on Diabetes Brochure

Respondents who recalled the brochure were also asked if they could identify the 1-800 number in the brochure. 
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Only a few respondents (2%) accurately identified the 1-800 O CANADA number. The vast majority of respondents (89%) said they did not know what the 1-800 number was. 

Effectiveness of 1-800 Number on Diabetes Brochure

Those who recalled the brochure were also asked how effective they thought the brochure was in terms of getting people to call the 1-800 number. Respondents were split in their response to this question. While 50% said they thought the brochure was very effective (16%) or somewhat effective (34%) in achieving this goal, 42% said it was not very effective (31%) or not at all effective (11%) in getting people to call the 1-800 number. 

Respondents who recall the television advertisement in particular are most likely to believe the brochure was effective (62%).
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Impact of Diabetes Brochure

Respondents who recalled the brochure were also asked if they agreed or disagreed with statements about the brochure’s impacts on them. 
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A vast majority (70%) strongly agreed (45%) or somewhat agreed (25%) that this brochure made them recognize the importance of having a healthy diet. Respondents most likely to agree with this statement are: 

· residents of Regina (75%),

· those 40 years of age and over (79%), 

· women (77% vs. 63% of men), and

· those with a post-secondary education (81%).

A majority (68%) also strongly agreed (42%) or somewhat agreed (26%) that the brochure made them recognize the importance of being active. The following respondents are more likely than their counterparts to agree with this statement: 

· those 40 years of age and over (75%), 

· women (72% vs. 64% of men), and 

· those with a post-secondary education (79%).

A majority of respondents (68%) strongly agreed (28%) or somewhat agreed (40%) that the brochure made them recognize the importance of getting tested for diabetes. Respondents most likely to agree with this statement are:

· residents of Regina (73%),

· women (72% vs. 65% of men),

· those 40 years of age and over (79%), and

· those with a post-secondary education (74%). 

Two in three respondents (63%) strongly agreed (36%) or somewhat agreed (27%) that the brochure made them think seriously about diabetes. The following respondents are most likely to agree with this statement:

· residents of Regina (68%),

· those 40 years of age and over (67%), 

· women (70% vs. 56% of men), and

· those who recall the television advertisement in particular (72%).

Generally speaking, the impacts of the brochure are greatest among women, those 40 years of age and older, those with a post-secondary education, and residents of Regina.

Support for Government Role Regarding Diabetes Issues

All respondents in all four test markets were asked if they agreed or disagreed with attitudinal questions about government’s role regarding diabetes issues. 
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A vast majority of respondents (86%) strongly agreed (51%) or somewhat agreed (35%) that the Government of Canada should raise awareness of diabetes and provide Canadians with more information about the disease. Respondents most likely to agree with this idea are:

· residents of St. John’s (92%),

· women (90% vs. 83% of men),

· those with less than a high school education (93%), 

· those earning a lower annual income (peaking at 90% among those earning less than $30K), and

· diabetics (90%).

Three in four respondents (77%) strongly agreed (41%) or somewhat agreed (36%) that if people knew more about diabetes, they would change their eating and exercise habits to prevent getting the disease. The following are most likely to agree with this statement: 

· residents of Trois-Rivières (85%),

· those with lower levels of education (peaking at 86% among those with less than a high school education),

· those earning a lower annual income (peaking at 84% among those earning less than $30K), 

· those who recall “The Many Faces of Diabetes” brochure (81%), and
· those who are not knowledgeable about diabetes (82%).

Three in four respondents (73%) also strongly agreed (30%) or somewhat agreed (43%) that when it comes to health care information, they trust what they see or hear from the Government of Canada. Respondents most likely to agree with this idea are:

· those with higher educational attainment (peaking at 78% among those with a university education), 

· those earning a higher annual income (peaking at 79% among those earning $60K or over), and

· those who recall “The Many Faces of Diabetes” brochure (78%).

Knowledge of Diabetes

Claimed Knowledge of Diabetes

All respondents from the four test markets were asked how knowledgeable they were about diabetes. A majority of these respondents (79%) said they were very knowledgeable (21%) or somewhat knowledgeable (58%) about diabetes. 
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Respondents most likely to say they are knowledgeable about diabetes are: 

· residents of Thunder Bay (85%) and St. John’s (85%), 

· women (83% vs. 75% of men), 

· diabetics (97%),

· those who know someone with diabetes (84%), 

· those who have attended diabetes seminars (98%),

· those who recall the diabetes advertisements in general (84%), and
· those who recall “The Many Faces of Diabetes” brochure (92%).

Interestingly, residents of Trois-Rivières (65%) and those with lower levels of education (peaking at 68% among those with less than a high school education) are most likely to say they are not knowledgeable about diabetes.

Diabetes’ Impact on the Human Body

Respondents from the test markets who said they were very knowledgeable, somewhat knowledgeable and not very knowledgeable about diabetes were asked to describe how diabetes affects the human body. 
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One in four respondents believed the main effects of diabetes are interference with the body’s ability to produce or properly use insulin (27%), excess type of sugar called glucose in blood and urine (23%), and problems with eyesight/blindness (23%). One in ten respondents mentioned that diabetes affects sugar levels (10%), and can lead to amputation of limbs (9%) and kidney problems (8%).

Major Symptoms of Diabetes

These respondents were also asked to name the major symptoms of diabetes. 
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One in three respondents mentioned that thirst and hunger were symptoms of diabetes (36%), as well as extreme fatigue (36%). One in five (21%) believed that frequent urination was also a symptom of this disease, as well as blurred eyesight (16%) and unusual weight loss (10%). All other responses were mentioned by less than 10% of respondents.

Seriousness of Diabetes Problem

When asked if they agreed or disagreed that diabetes was not a serious problem in Canada today, a minority of respondents (14%) strongly agreed (7%) or somewhat agreed (7%) with the idea. Conversely, a vast majority of respondents (85%) somewhat disagreed (20%) or strongly disagreed (65%) with this idea, particularly respondents who have attended a diabetes seminar (89%). 
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Those most likely to agree (14%) with this idea are:

· residents of Trois-Rivières (19%), 

· those with a high school education (23%), 

· those who are not knowledgeable about diabetes (19%), and 

· those who do not know someone with diabetes (22%).

Information About Diabetes

Sources for Health-related Information About Diabetes

All respondents from the four test markets were asked where they would look for health-related information about diabetes. While two in five said they would turn to the Internet (44%) or their personal physician (44%), one in four (24%) said they would turn to diabetes associations. Fewer said they would look for information on diabetes at the library (13%) or turn to CLSC-Info Santé (11%). 
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Respondents most likely to turn to the Internet are:

· residents of St. John’s (53%), Regina (52%), and Thunder Bay (52%) vs. residents of Trois-Rivières (19%),

· those with higher educational attainment (peaking at 62% among those with a university education), and

· those earning a higher annual income (peaking at 63% among those earning $60K and over).

Those most likely to turn to their personal physician for health-related information on diabetes are:

· residents of Trois-Rivières (56%),

· women (48% vs. 39% of men), 

· those with less than a high school education (52%), and

· those who recall the diabetes television advertisement (48%).

Sources for Diabetes Information

All respondents from the four test markets were also asked who they thought should be providing health information about diabetes. One in three respondents believed that information on diabetes should come from their personal physician (31%). One in four thought the Government of Canada (28%) or diabetes associations (25%) should provide this type of information, while fewer mentioned the provincial government (20%), and Health Canada specifically (14%). 
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The following respondents are most likely to say their personal physician should provide information about diabetes:

· residents of Thunder Bay (37%),

· women (39% vs. 23% of men),

· diabetics (35%),

· those who have attended a diabetes seminar (38%), and

· those who recall “The Many Faces of Diabetes” brochure (36%).

Interestingly, while previous findings reveal that residents of Trois-Rivières were most likely to say they would turn to their physician for diabetes information, they are least likely to say the physician should be providing this information. Residents of Trois-Rivières are more likely than their counterparts in the other test markets to say that the provincial government (25%), television/radio (21%), pharmacies (14%), hospitals (12%), and newspapers (11%) should be providing diabetes information. 

Usefulness of Diabetes Information

All respondents from the four test markets were asked to think about diabetes and rate how useful different types of information on the disease would be for them.
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Two in three respondents (64%) believed that information on the health consequences of diabetes is useful. Those most likely to express this opinion are:

· residents of Trois-Rivières (70%), 

· women (70% vs. 59% of men),

· diabetics (77%),

· those who recall the diabetes advertisements in general (68%), and

· those who attended a diabetes seminar (75%).

Information on the symptoms of diabetes is also considered useful to two in three respondents (64%) from the test markets. This opinion is most likely expressed by:

· residents of Thunder Bay (68%), 

· women (73% vs. 56% of men),

· diabetics (72%),

· those who recalled the diabetes advertisements in general (68%),

· those who attended a diabetes seminar (70%), and

· those who recalled “The Many Faces of Diabetes” brochure (70%).

Two in three respondents (62%) also believed that information on the control and prevention of diabetes is useful. The following respondents are most likely to express this belief:

· residents of Trois-Rivières (67%), 

· women (67% vs. 57% of men),

· diabetics (71%), and

· those who attended a diabetes seminar (72%).

More than half of the respondents in the four test markets (59%) thought that information on the risk factors for diabetes would be useful. Those most likely to express this belief are:

· residents of Trois-Rivières (67%), 

· women (65% vs. 53% of men),

· those who recall the television advertisement in particular (63%),

· diabetics (65%), and

· those who attended a diabetes seminar (66%).

More than half of these respondents (57%) also believed that information on how to get tested for diabetes is useful. Respondents most likely to express this opinion are:

· residents of Thunder Bay (62%),

· women (64% vs. 51% of men), 

· those with less than a high school education (63%),

· diabetics (73%), and

· those who attended a diabetes seminar (69%).

Two in five respondents from these test markets (42%) believed that information on the incidence of diabetes is useful. This opinion is most often expressed by:

· residents of Trois-Rivières (58%),

· women (49% vs. 36% of men),

· those with lower levels of education (peaking at 48% among those with less than a high school education), 

· those earning a lower annual income (peaking at 49% among those earning less than $30K),

· diabetics (48%),

· those who have attended a diabetes seminar (49%), and

· those who recall the television advertisement in particular (48%).

Overall, respondents from the four test markets who believe any type of information about diabetes is useful are residents of Trois-Rivières and Thunder Bay, women, diabetics, those who have attended a diabetes seminar, and those who have seen the advertisements in general.

Preferred Method of Getting Diabetes Information

All respondents from the four test markets were read a list of methods one could use to get information about diabetes and were asked to rate their preference for each of these methods.
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A vast majority of these respondents (79%) prefer to get information about diabetes from their personal physician. Findings are consistent across demographic subgroups.

Half the respondents (50%) said they preferred getting this type of information from health Web sites. The following are most likely to prefer this method:

· residents of Thunder Bay (60%),

· those between 25 and 39 years of age (55% vs. 44% among those 40 years of age or over),

· women (55% vs. 46% of men),

· those with a university education (55%), and

· those earning a higher annual income (peaking at 55% among those earning $60K or over).

Almost half (47%) preferred Health Canada’s Web site as a source of diabetes information, especially:

· residents of Thunder Bay (53%),

· those between 25 and 39 years of age (54% vs. 40% among those 40 years of age or over), and

· women (52% vs. 43% of men).

Almost half of respondents (47%) said they preferred getting this type of information from television or radio. The following respondents are most likely to say they prefer this method:

· residents of Trois-Rivières (57%),

· women (51% vs. 43% of men),

· those with lower levels of education (peaking at 62% among those with less than a high school education), 

· those earning a lower annual income (peaking at 55% among those earning less than $30K),

· diabetics (56%),

· those who recall the specific television advertisement (53%), and

· those who recall “The Many Faces of Diabetes” brochure (53%).

Two in five respondents from the four test markets (42%) said they would prefer getting the information via brochures or pamphlets. Those most likely to express this opinion are:

· residents of Trois-Rivières (49%),

· women (49% vs. 34% of men),

· those with lower levels of education (peaking at 56% among those with less than a high school education), 

· those earning a lower annual income (peaking at 54% among those earning less than $30K),

· diabetics (59%), and

· those who attended a diabetes seminar (51%).

One in four respondents (29%) preferred newspapers as a source of information on diabetes, particularly:

· residents of Trois-Rivières (39%),

· women (34% vs. 25% of men),

· those with lower levels of education (peaking at 41% among those with less than a high school education), 

· those earning between $30K and $59K (33%), 

· those who attended a diabetes seminar (35%), and

· those who are not knowledgeable about diabetes (33%).

One in four (25%) said they would prefer receiving the information via magazines. The following are most likely to express this opinion:

· residents of Trois-Rivières (32%),

· women (32% vs.18% of men),

· those with lower levels of education (peaking at 34% among those with less than a high school education), 

· those earning a lower annual income (peaking at 30% among those earning less than $30K),

· diabetics (30%), and

· those who attended a diabetes seminar (31%).

Overall findings indicate that traditional media such as television, radio, and print media, are the preferred method of obtaining information among residents of Trois-Rivières, those with lower levels of education and those earning a lower annual income, while residents of Thunder Bay and those between 25 and 39 years of age are more likely than their counterparts to prefer getting their information via the Internet. Overall, women are more likely than men to prefer any method of obtaining information about diabetes.

Current Information About Diabetes

Respondents from the four test markets were asked if they agreed or disagree with statements about the availability of information on diabetes.
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Almost four in five respondents (80%) also strongly agreed (32%) or somewhat agreed (48%) that there are a lot of existing sources of information about diabetes. Respondents most likely to agree with this statement are:

· those who recall the diabetes advertisements in general (85%),

· those who recall the television advertisement in particular (84%),

· diabetics (85%), and

· those who have attended a diabetes seminar (88%).

Four in five respondents (80%) also strongly agreed (37%) or somewhat agreed (43%) that there is a lot of good information about diabetes. The following are most likely to agree with this notion:

· those who are knowledgeable about diabetes (84%),

· those who recall the diabetes advertisements in general (86%),

· those who recall the television advertisement in particular (86%), 

· those who recall “The Many Faces of Diabetes” brochure (84%), and
· those who have attended a diabetes seminar (89%).

Experience with Diabetes

Personal Experience with Diabetes

A minority of respondents from the four test markets (5%) said they had diabetes. 
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Type of Diabetes 

When asked what type of diabetes they had, two in three respondents with diabetes (66%) said they had type 2 diabetes, while a minority (21%) said they had type 1 diabetes. One in ten (13%) did not know which type of diabetes they had.
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Knowing Someone with Diabetes

A vast majority of respondents in all four test markets (84%) said they knew someone with diabetes. 
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The following respondents are most likely to know someone with diabetes:

· residents of St. John’s (90%),

· those who say they are knowledgeable about diabetes (89%),

· diabetics (96%),

· those who have attended a diabetes seminar (92%),

· those who recall the diabetes advertisements in general (89%), and

· those who recall “The Many Faces of Diabetes” brochure (94%).

Attending Diabetes Course or Seminar

A minority of respondents from all four test markets (12%) said they have attended a course or seminar on diabetes. 
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Those most likely to have attended such a seminar or course are:

· residents of Thunder Bay (13%),

· women (16% vs. 9% of men),

· those who recall the diabetes advertisements in general (17%),

· those who recall “The Many Faces of Diabetes” brochure (22%), and
· diabetics (51%).

Appendix I – Topline Results

1. Do you recall seeing, hearing, or reading any advertisements about diabetes over the last few weeks?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Yes
	53%

	No
	47%

	Don't know
	1%

	 


2. And was this on television, radio, a newspaper, magazine, or some other source?  

	TOTAL MENTIONS
	TOTAL

	Base: Recall advertising

	
	

	Unweighted Base
	1081

	Weighted Base
	1057

	
	

	Television
	65%

	Newspaper
	31%

	Magazine
	19%

	Some other source
	15%

	Radio
	11%

	Don't know
	1%

	 


3. Can you please describe the most recent advertisement that you read, saw, or heard about diabetes?   

	Base: Recall advertising
	TOTAL

	
	

	Unweighted Base
	1081

	Weighted Base
	1057

	
	

	Mention of ad medium only (e.g. flyer, TV ad - unspecified info.)
	7%

	Donations/ fund raising efforts/ give your support
	5%

	People walking with signs on their backs
	4%

	The incidence of Diabetes (general)
	3%

	Many people have Diabetes and are not aware of it (other mentions)
	3%

	Watch your diet/ sugar intake/ have healthy eating habits
	3%

	It was about Juvenile Diabetes
	3%

	Discussing type 1/ type 2 Diabetes
	3%

	Other
	8%

	Don't know
	32%

	 


4. What was the advertisement trying to tell you? That is, what was its main message.   

	Base: Recall advertising
	TOTAL

	
	

	Unweighted Base
	1081

	Weighted Base
	1057

	
	

	The incidence of Diabetes (general)
	10%

	Diabetes can be treated
	7%

	Diabetes can be prevented
	6%

	Get tested/ get tested early/ early diagnosis
	6%

	Diabetes awareness/ education (in general)
	6%

	Donations/ fund raising efforts/ give your support
	6%

	Anyone can get /have diabetes
	5%

	The health consequences of Diabetes
	5%

	Watch your diet/ sugar intake/ have healthy eating habits
	4%

	Advertising for diabetic drugs/ supplies
	4%

	The risk factors for Diabetes (general)
	3%

	Symptoms of Diabetes (unspecified)
	3%

	Other
	5%

	Don't know
	15%

	 


5. Thinking about the ad that you saw, who do you think was the main sponsor, that is, who paid for it?   

	Base: Recall advertising
	TOTAL

	
	

	Unweighted Base
	1081

	Weighted Base
	1057

	
	

	Canadian Diabetes Association
	24%

	Government of Canada/Federal Government
	8%

	Government (general)
	7%

	Private sector companies
	5%

	Health Canada
	4%

	Provincial Government
	3%

	Association Diabète du Québec
	3%

	Pharmaceutical (drug) company
	3%

	Other
	3%

	Don't know
	32%

	 


6. Now I'd like to ask you about a specific television advertisement. Have you seen an advertisement on television which features individuals with paper signs on their backs walking through a crowd. The paper signs show words like 'blindness', 'heart disease', 'kidney disease', 'amputation' and 'diabetes' while an announcer talks about diabetes statistics and says: Don't turn your back on diabetes?  

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Yes
	30%

	No
	69%

	Don't know
	1%

	 


7. What was the advertisement trying to tell you? That is, what was its main message.  

	TOTAL MENTIONS
	TOTAL

	Base: Aware of Television advertisement

	
	

	Unweighted Base
	583

	Weighted Base
	601

	
	

	Anyone can get /have diabetes
	12%

	The health consequences of Diabetes
	12%

	The incidence of Diabetes (general)
	11%

	The risk factors for Diabetes (general)
	9%

	Diabetes awareness/ education (in general)
	8%

	Diabetes can be prevented
	8%

	Don't turn your back on Diabetes/ it's a serious disease
	8%

	Get tested/ get tested early/ early diagnosis
	7%

	Donations/ fund raising efforts/ give your support
	5%

	Pay attention to your health/ take care of yourself
	5%

	Diabetes can be treated
	4%

	Symptoms of Diabetes (unspecified)
	4%

	1 in 3 adults with diabetes doesn't know it
	3%

	Diabetes can lead to blindness
	3%

	Many people have Diabetes and are not aware of it (other mentions)
	3%

	Watch your diet/ sugar intake/ have healthy eating habits
	3%

	Other
	4%

	Don't know
	14%

	 


8. Thinking about the television ad that you saw, who do you think was the main sponsor (that is, who paid for it)?   

	Base: Aware of Television advertisement
	TOTAL

	
	

	Unweighted Base
	583

	Weighted Base
	601

	
	

	Canadian Diabetes Association
	21%

	Government of Canada/Federal Government
	15%

	Health Canada
	11%

	Government (general)
	9%

	Provincial Government
	3%

	Quebec Diabetes Association
	2%

	Other
	2%

	Don't know
	28%

	 


9. Can you tell me what the 1-800 number for more information was in this television ad?   

	Base: Aware of Television advertisement
	TOTAL

	
	

	Unweighted Base
	583

	Weighted Base
	601

	
	

	1-800 OCANADA
	2%

	1-800-DIABETE/ 1-800-DIABETES
	4%

	Other
	1%

	Don't know
	92%

	 


10. How effective would you say the television ad was in terms of getting people to call the 1-800 number to get more information? Would you say that it was very effective, somewhat effective, not very effective or not at all effective?   

	Base: Aware of Television advertisement
	TOTAL

	
	

	Unweighted Base
	583

	Weighted Base
	601

	
	

	Very effective
	15%

	Somewhat effective
	49%

	Not very effective
	24%

	Not at all effective
	10%

	Don't know
	2%

	TOPBOX & LOWBOX SUMMARY

	Effective     (Top2Box)
	64%

	Not effective (Low2Box)
	34%

	 


11. Thinking about the television ad, I would like you to tell me if you agree or disagree with the following statements: Would that be strongly agree, somewhat agree, neither agree nor disagree, somewhat disagree, or strongly disagree?   

	Base: Aware of Television advertisement
	TOTAL
	TOTAL

	
	
	

	Unweighted Base
	583
	583

	Weighted Base
	601
	601

	
	Strongly/

somewhat agree
	Strongly/

somewhat disagree

	The advertisement made me recognize the importance of having a healthy diet
	78%
	14%

	The advertisement made me recognize the importance of being active
	77%
	15%

	The advertisement made me think seriously about diabetes
	76%
	16%

	The advertisement made me recognize the importance of getting tested for diabetes
	73%
	18%


12. Over the last few weeks, do you recall receiving a  in the mail called 'The Many Faces of Diabetes' with pictures of a senior woman, a child and a girl and her father on the cover?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Yes
	6%

	No
	94%

	Don't know
	1%

	 


13. What was the brochure trying to tell you? That is, what was its main message.  

	TOTAL MENTIONS
	TOTAL

	Base: Aware of 

	
	

	Unweighted Base
	120

	Weighted Base
	116

	
	

	Anyone can get /have diabetes
	31%

	The incidence of Diabetes (general)
	6%

	Diabetes awareness/ education (in general)
	6%

	The health consequences of Diabetes
	4%

	1 in 13 Canadians has diabetes
	3%

	Diabetes can be prevented
	3%

	The risk factors for Diabetes (general)
	3%

	Get tested/ get tested early/ early diagnosis
	3%

	Other
	3%

	Don't know
	40%

	 


14. Thinking about the brochure that you read, who do you think was the main sponsor (that is, who paid for it)?   

	Base: Aware of 
	TOTAL

	
	

	Unweighted Base
	120

	Weighted Base
	116

	
	

	Canadian Diabetes Association
	27%

	Government (general)
	9%

	Health Canada
	8%

	Government of Canada/Federal Government
	7%

	Juvenile Diabetes Foundation Canada
	3%

	The public/ taxpayers
	3%

	Don't know
	36%

	 


15. Can you tell me what was the 1-800 number for more information in this brochure?   

	Base: Aware of 
	TOTAL

	
	

	Unweighted Base
	120

	Weighted Base
	116

	
	

	1-800 OCANADA
	2%

	1-800-DIABETE/ 1-800-DIABETES
	6%

	Other
	3%

	Don't know
	89%

	 


16. How effective would you say the brochure was in terms of getting people to call the 1-800 number to get more information? Would you say that it was very effective, somewhat effective, not very effective or not at all effective?   

	Base: Aware of 
	TOTAL

	
	

	Unweighted Base
	120

	Weighted Base
	116

	
	

	Very effective
	16%

	Somewhat effective
	34%

	Not very effective
	31%

	Not at all effective
	11%

	Don't know
	8%

	TOPBOX & LOWBOX SUMMARY

	Effective     (Top2Box)
	49%

	Not effective (Low2Box)
	42%

	 


17.Thinking about the brochure, I would like you to tell me if you agree or disagree with the following statements. Would that be strongly agree, somewhat agree, neither agree nor disagree, somewhat disagree, or strongly disagree?   

	Base: Aware of 
	TOTAL
	TOTAL

	
	
	

	Unweighted Base
	120
	120

	Weighted Base
	116
	116

	
	Strongly/

Somewhat agree
	Strongly/

somewhat disagree

	The brochure made me recognize the importance of having a healthy diet
	70%
	15%

	The brochure made me recognize the importance of being active
	68%
	16%

	The brochure made me recognize the importance of getting tested for diabetes
	68%
	16%

	The brochure made me think seriously about diabetes
	63%
	17%


18. Are you very knowledgeable, somewhat knowledgeable, not very knowledgeable or not at all knowledgeable about Diabetes?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Very knowledgeable
	21%

	Somewhat knowledgeable
	58%

	Not very knowledgeable
	16%

	Not at all knowledgeable
	5%

	Don't know
	0

	TOPBOX & LOWBOX SUMMARY

	Knowledgeable     (Top2Box)
	79%

	Not knowledgeable (Low2Box)
	21%

	 


19. How does diabetes affect the human body?

	TOTAL MENTIONS
	TOTAL

	Base: Knowledgeable about Diabetes

	
	

	Unweighted Base
	1906

	Weighted Base
	1901

	
	

	Diabetes interferes with the body's ability to produce or properly use insulin
	27%

	Diabetes leads to an excess of a type of sugar called glucose in blood and urine
	23%

	Problems with eyesight/ blindness
	23%

	Effects sugar levels
	10%

	Amputation of limbs
	9%

	Problems with kidneys
	8%

	Causes poor circulation/ vascular problems
	5%

	Heart problems/ cardiovascular
	5%

	Causes weakness/ dizziness/ fatigue
	5%

	Effects diet (mentions of diet problems as a result of)
	4%

	Problems with pancreas
	3%

	Causes blackouts/ coma
	3%

	Effects a variety of body organs
	3%

	Requires medications (include insulin mentions)
	3%

	May cause death
	3%

	Body deteriorates/ degenerates
	3%

	Other
	5%

	Don't know
	11%

	 


20. What are the major symptoms of someone who has diabetes?

	TOTAL MENTIONS
	TOTAL

	Base: Knowledgeable about Diabetes

	
	

	Unweighted Base
	1906

	Weighted Base
	1901

	
	

	Increased thirst and hunger
	36%

	Extreme fatigue
	36%

	Frequent urination
	21%

	Blurred eyesight
	16%

	Unusual weight loss
	10%

	Dizziness/ balance problems
	9%

	Coma/ blackouts
	9%

	Sugar levels (high and low, hypoglycemia, hyperglycemia)
	9%

	Slow healing of cuts or sores
	4%

	Blindness
	3%

	Obesity/ weight gain
	3%

	Fever/ sweaty/ feeling hot/ cold
	3%

	Other
	6%

	Don't know
	13%

	 


21. Thinking about  can you tell me where you would look if you wanted to know more about diabetes?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Personal Physician
	44%

	Internet
	44%

	Diabetes Associations
	24%

	Library
	13%

	CLSC/Info-Santé
	11%

	Books/reference books/brochures
	10%

	Pharmacy
	9%

	Hospitals
	9%

	Medical Clinic
	8%

	Family/friends/someone who has diabetes/word of mouth
	7%

	Health Canada
	3%

	 


22. Who do you think SHOULD be providing health information about diabetes?  

	TOTAL MENTIONS
	TOTAL

	Base: All respondents

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Personal physician
	31%

	Government of Canada/Government (federal)
	28%

	Diabetes Associations
	25%

	Government (provincial)
	20%

	Health Canada
	14%

	Medical clinic
	8%

	Television/Radio
	8%

	Hospitals
	8%

	Pharmacy
	6%

	CLSC/Info-Santé
	5%

	Newspapers
	4%

	School/ college/ university
	4%

	Family/ friends/ someone who has diabetes/ word of mouth
	3%

	Other healthcare professionals
	3%

	Public health districts/ officials
	3%

	Other
	8%

	Don't know
	4%

	 


23. Please tell me whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement?   

	Base: All respondents
	TOTAL
	TOTAL

	
	
	

	Unweighted Base
	2000
	2000

	Weighted Base
	2000
	2000

	
	Strongly/

Somewhat agree
	Strongly/

somewhat agree

	The Government of Canada should raise awareness of diabetes and provide Canadians with more information about the disease
	86%
	13%

	There are a lot of existing sources of information about diabetes
	80%
	17%

	There is a lot of good information about diabetes
	80%
	17%

	If people knew more about diabetes they would change their eating and exercise habits to prevent getting the disease
	77%
	22%

	When it comes to health care information I trust what I see or hear from the Government of Canada
	72%
	27%

	I don't think that diabetes is a serious problem in Canada today
	14%
	85%


24 When thinking about diabetes please tell us how useful each of the following types of information would be for you?   

	Base: All respondents
	TOTAL
	TOTAL

	
	
	

	Unweighted Base
	2000
	2000

	Weighted Base
	2000
	2000

	
	Useful 

(8,9,10)
	Not Useful

(0,1,2)

	Information on the incidence of Diabetes.
	42%
	5%

	Information on the risk factors for Diabetes.
	59%
	4%

	Information on the symptoms of Diabetes.
	64%
	3%

	Information on the control and prevention of Diabetes.
	62%
	3%

	Information on how to get tested for Diabetes.
	57%
	5%

	Information on the health consequences of Diabetes.
	64%
	3%


25. Which of the following methods would you prefer to use to get information about diabetes?   

	Base: All respondents
	TOTAL
	TOTAL

	
	
	

	Unweighted Base
	2000
	2000

	Weighted Base
	2000
	2000

	
	Useful 

(8,9,10)
	Not Useful

(0,1,2)

	Health Canada's Web site.
	47%
	16%

	Your personal physician.
	79%
	3%

	Newspapers.
	29%
	15%

	Magazines.
	25%
	16%

	Television or Radio.
	47%
	8%

	Health Web sites.
	50%
	14%

	Brochures/pamphlets.
	42%
	10%


26.  Do you have diabetes?    

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Yes
	5%

	No
	95%

	Don't know
	0

	 


27.  Do you have Type One or Type Two Diabetes?   

	Base: Diabetic respondents
	TOTAL

	
	

	Unweighted Base
	96

	Weighted Base
	95

	
	

	Type One
	21%

	Type Two
	66%

	Don't know
	13%

	 


28.  Do you know anyone with Diabetes?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Yes
	84%

	No
	16%

	Don't know
	0

	 


29. What is your age group?   

	Base: All Respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	25 to 39
	53%

	40+
	47%

	 


30. Which of the following best describes your current employment status?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Working full-time
	51%

	Working part-time
	9%

	Self-employed
	9%

	Unemployed but looking for work
	3%

	Retired
	14%

	Full time student
	3%

	Full time homemaker
	5%

	Not working
	3%

	Other (no specify)
	3%

	Refused
	0

	 


31. What is the highest level of formal education you have completed?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Grade school or some high school
	11%

	Complete high school
	19%

	Complete technical or trade school/Community college
	26%

	Some community college or university, but did not finish
	12%

	Complete university degree (Bachelor's)
	23%

	Post-graduate degree (Master's, Ph.D.)
	8%

	Don't know
	0

	 


32. Which of the following categories best describes your annual household income?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Less than $10 000
	4%

	$10 000 to less than $20 000
	9%

	$20 000 to less than $30 000
	12%

	$30 000 to less than $40 000
	12%

	$40 000 to less than $50 000
	12%

	$50 000 to less than $60 000
	10%

	$60 000 to less than $70 000
	8%

	$70 000 to less than $80 000
	7%

	$80 000 to less than $90 000
	4%

	$90 000 to less than $100 000
	3%

	More than $100 000
	9%

	Refused
	11%

	 


33.  Have you ever attended a course or seminar on diabetes?   

	Base: All respondents
	TOTAL

	
	

	Unweighted Base
	2000

	Weighted Base
	2000

	
	

	Yes
	12%

	No
	88%

	Don't know
	0

	 


� All responses including mentions of incidence. See detailed tables for full list.


� All responses including mentions of prevention. See detailed tables for full list.


� All responses including mentions of prevention. See detailed tables for full list.


� All responses including mentions of incidence. See detailed tables for full list.


� All responses including mentions of prevention of diabetes. See detailed tables for full list.


� All responses including mentions of consequences of diabetes. See detailed tables for full list.


� All responses including mentions of prevention of diabetes. See detailed tables for full list.


� All responses including mentions of consequences of diabetes. See detailed tables for full list.


� All responses including mentions of incidence of diabetes. See detailed tables for full list.


� All responses including mentions of incidence were grouped into this category. See detailed tables for full list.


� All responses including mentions of prevention were grouped into this category. See detailed tables.


� All responses including mentions of type of diabetes were grouped into this category. See detailed tables.


� All responses including mentions of the consequences of diabetes were grouped into this category. 


� All responses including mentions of prevention were grouped into this category. See detailed tables for full list.


� All responses including mentions of incidence were grouped into this category. See detailed tables for full list.


� All responses including mentions of prevention of diabetes were grouped into this category. See detailed tables for full list.


� All responses including mentions of consequences of diabetes were grouped into this category. See detailed tables for full list.


� All responses including mentions of incidence of diabetes were grouped into this category. See detailed tables for full list.





� All responses including mentions of prevention of diabetes were grouped into this category. See detailed tables for full list.


� All responses including mentions of consequences of diabetes were grouped into this category. See detailed tables for full list.


� All responses including mentions of incidence of diabetes were grouped into this category. See detailed tables for full list.
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Sponsor of Diabetes Television Advertising

Thinking about the television ad that you saw, who do you think was the main sponsor (that is, who paid for it)?

Base: Aware of Television advertisement (N=583)







21%


15%


11%


9%


3%


28%


Canadian Diabetes Association


Government of Canada/Federal Government


Health Canada


Government (general)


Provincial Government


Don't know
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Effectiveness of 1-800 number on Diabetes Brochure

How effective would you say the brochure was in terms of getting people to call the 1-800 number to get more information?  Would you say that it was very effective, somewhat effective, not very effective or not at all effective?

Base: Aware of green brochure (N=120)







16%


34%


31%


11%


8%


Very effective


Somewhat effective


Not very effective


Not at all effective


Don't know
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To Know More About Diabetes

Thinking about  can you tell me where you would look if you wanted to know more about diabetes? 

Base: All respondents from four test markets  (N=2,000)







44%


44%


24%


13%


11%


10%


9%


9%


8%


7%


3%


Personal Physician


Internet


Diabetes Associations


Library


CLSC/Info-Santé


Books/reference books/brochures


Pharmacy


Hospitals


Medical Clinic


Family/friends/someone who has diabetes/word of mouth


Health Canada
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Living with Diabetes

Do you have diabetes?

Base: All respondents from four test markets  (N=2,000)







Yes


5%


No


95%
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Diabetes' Impact on the Human Body

How does diabetes affect the human body? 



Base: Knowledgeable about Diabetes (N=1,906)







27%


23%


23%


10%


9%


8%


5%


5%


5%


4%


5%


11%


Diabetes interferes with the body's ability to produce or properly


use insulin


Diabetes leads to an excess of a type of sugar called glucose in


blood and urine


Problems with eyesight/ blindness


Effects sugar levels


Amputation of limbs


Problems with kidneys


Causes poor circulation/ vascular problems


Heart problems/ cardiovascular


Causes weakness/ dizziness/ fatigue


Effects diet (mentions of diet problems as a result of)


Other


Don't know
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Seriousness of Diabetes Problem

Please tell me whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement? 

Base: All respondents from four test markets  (N=2,000)







14%


85%


I don't think that diabetes is a


serious problem in Canada today


Strongly/somewhat agree Strongly/somewhat agree
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Current Information about Diabetes

Please tell me whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement? 

Base: All respondents from four test markets  (N=2,000)







80%


80%


17%


16%


There are a lot of existing


sources of information about


diabetes


There is a lot of good


information about diabetes


Strongly/somewhat agree Strongly/somewhat agree
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Support for Government Role Regarding Diabetes Issues

Please tell me whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement? 

Base: All respondents from four test markets  (N=2,000)







86%


77%


73%


12%


22%


27%


The Government of Canada


should raise awareness of


diabetes and provide Canadians


with more information about the


disease


If people knew more about


diabetes they would change their


eating and exercise habits to


prevent getting the disease


When it comes to health care


information I trust what I see or


hear from the Government of


Canada


Strongly/somewhat agree Strongly/somewhat agree
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Knowing Others with Diabetes

Do you know anyone with Diabetes?

Base: All respondents from four test markets  (N=2,000)







Yes


84%


No


16%
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Attending Diabetes Course/Seminar

Have you ever attended a course or seminar on diabetes?

Base: All respondents from four test markets  (N=2,000)







Yes


12%


No


88%





_1080376167.ppt


Type of Diabetes

Do you have Type One or Type Two Diabetes?

Base:Diabetic Respondent (N=96)







21%


66%


13%


Type One


Type Two


Don't know
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Usefulness of Information on Diabetes

When thinking about diabetes please tell us how useful each of the following types of information would be for you? 

Base: All respondents from four test markets  (N=2,000)







64%


64%


62%


59%


57%


42%


3%


3%


3%


4%


5%


5%


Information on the health


consequences of Diabetes.


Information on the symptoms


of Diabetes.


Information on the control


and prevention of Diabetes.


Information on the risk


factors for Diabetes.


Information on how to get


tested for Diabetes.


Information on the incidence


of Diabetes.


Useful (8,9,10)  Not Useful (0,1,2)





_1080376081.ppt


Preferred Means of Receiving Information About Diabetes

Which of the following methods would you prefer to use to get information about diabetes? 

Base: All respondents from four test markets  (N=2,000)







79%


50%


47%


47%


42%


29%


25%


3%


14%


16%


8%


10%


15%


16%


Your personal physician.


Health Web sites.


Health Canada's Web site.


Television or Radio.


Brochures/pamphlets.


Newspapers.


Magazines.


Useful 8,9,10) Not Useful (0,1,2)
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Should Provide Information on Diabetes

Who do you think SHOULD be providing health information about diabetes? 

Base: All respondents from four test markets  (N=2,000)







31%


28%


25%


20%


14%


8%


8%


8%


6%


5%


4%


4%


3%


3%


3%


8%


4%


Personal physician


Government of Canada/Government (federal)


Diabetes Associations


Government (provincial)


Health Canada


Medical clinic


Television/Radio


Hospitals


Pharmacy


CLSC/Info-Santé


Newspapers


School/ college/ university


Family/ friends/ someone who has diabetes/ word of mouth


Other healthcare professionals


Public health districts/ officials


Other


Don't know
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Claimed Knowledge of Diabetes

Are you very knowledgeable, not very knowledgeable, not very knowledgeable or not at all knowledgeable about diabetes?

Base: All respondents from four test markets  (N=2,000)

Base: All respondents from four test markets  (N=2,000)

% Very/Somewhat Knowledgeable









5%


16%


21%


58%


Very


knowledgeable


Somewhat


knowledgeable


Not very


knowledgeable


Not at all


knowledgeable


83%


85%


65%


85%


77%


81%


REGION


Regina


Thunder Bay


Trois-Rivières


St-John's


AGE


25-39Yrs


40Yrs+
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Major Symptoms of Diabetes

What are the major symptoms of someone who has diabetes? 

Base: Knowledgeable about Diabetes (N=1,906)







36%


36%


21%


16%


10%


9%


9%


9%


4%


3%


3%


3%


6%


13%


Increased thirst and hunger


Extreme fatigue


Frequent urination


Blurred eyesight


Unusual weight loss


Dizziness/ balance problems


Coma/ blackouts


Sugar levels (high and low, hypoglycemia, hyperglycemia)


Slow healing of cuts or sores


Blindness


Obesity/ weight gain


Fever/ sweaty/ feeling hot/ cold


Other


Don't know
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Impacts of Diabetes Brochure

Thinking about the brochure, I would like you to tell me if you agree or disagree with the following statements.  Would that be strongly agree, somewhat agree, neither agree nor disagree, somewhat disagree, or strongly disagree. 

Base: Aware of green brochure (N=120)







70%


68%


68%


63%


16%


16%


16%


17%


The brochure made me recognize the


importance of having a healthy diet


The brochure made me recognize the


importance of being active


The brochure made me recognize the


importance of getting tested for diabetes


The brochure made me think seriously


about diabetes


Strongly/Somewhat agree Strongly/Somewhat disagree
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Aided Recall of Diabetes Brochure

Over the last few weeks, do you recall receiving a green brochure in the mail called "The Many Faces of Diabetes" with pictures of a senior woman, a child and a girl and her father on the cover?

Base: All respondents from four test markets  (N=2,000)

Base: N=2000

Yes%









Yes


6%


No


94%


10%


7%


4%


3%


5%


6%


REGION


Regina


Thunder Bay


Trois-Rivières


St-John's


AGE


25-39Yrs


40Yrs+
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Sponsor of Diabetes Brochure

Thinking about the brochure that you read, who do you think was the main sponsor (that is, who paid for it)?

Base: Aware of green brochure (N=120)







27%


9%


8%


7%


3%


3%


36%


Canadian Diabetes Association


Government (general)


Health Canada


Government of Canada/Federal Government


Juvenile Diabetes Foundation Canada


The public/ taxpayers


Don't know
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Unaided Recall of 1-800 number on Diabetes Brochure

Can you tell me what was the 1-800 number for more information in this brochure?

Base: Aware of green brochure (N=120)







6%


2%


3%


89%


1-800-DIABETE/ 1-800-


DIABETES


1-800 OCANADA


Other


Don't know
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Message of Diabetes Brochure

What was the brochure trying to tell you?  That is, what was its main message?

Base: Aware of green brochure (N=120)







31%


15%


10%


10%


40%


Anyone Can get/ have


diabetes


Prevention of diabetes


(all mentions)


Consequences of


Diabetes


Incidence of diabetes


(All mentions)


Don't know
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Effectiveness of 1-800 number in Diabetes Television Advertising

How effective would you say the television ad was in terms of getting people to call the 1-800 number to get more information?  Would you say that it was very effective, somewhat effective, not very effective or not at all effective?

Base: Aware of Television advertisement (N=583)







15%


49%


24%


10%


2%


Very effective


Somewhat


effective


Not very effective


Not at all effective


Don't know
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Impact of Diabetes Television Advertising

Thinking about the television ad, I would like you to tell me if you agree or disagree with the following statements.  Would that be strongly agree, somewhat agree, neither agree nor disagree, somewhat disagree, or strongly disagree.

Base: Aware of Television advertisement (N=583)







78%


77%


77%


73%


14%


14%


17%


18%


The advertisement made me recognize the


importance of having a healthy diet


The advertisement made me recognize the


importance of being active


The advertisement made me think seriously about


diabetes


The advertisement made me recognize the


importance of getting tested for diabetes


Strongly/Somewhat Agree Strongly/Somewhat disagree
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Unaided Recall of 1-800 number in Diabetes Television Advertising

Can you tell me what the 1-800 number for more information was in this television ad?

Base: Aware of Television advertisement (N=583)







4%


2%


92%


1-800-DIABETE/


1-800-DIABETES


1-800 OCANADA


Don't know
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Message of Diabetes Advertising

What was the advertisement trying to tell you?  That is, what was its main message?

Base: Recall advertising(N=1,081)







27%


15%


9%


7%


6%


5%


4%


3%


15%


Prevention of Diabetes (All Mentions)


Incidence of Diabetes (All Mentions)


Consequences of Diabetes (All Mentions)


Diabetes Can be Treated


Donations/ Fundraising effort/ Give your Support


Anyone can get/have Diabetes


Advertising for Diabetes (Drugs/ Supplies)


Symptoms of Diabetes (Unspecified)


Don't Know





_1080375673.ppt


Aided Awareness of Television Advertising 

 Now I'd like to ask you about a specific television advertisement.  Have you seen an advertisement on television which features individuals with paper signs on their backs walking through a crowd. The paper signs show words like "blindness", "heart disease", "kidney disease", "amputation" and "diabetes" while an announcer talks about diabetes statistics and says "Don't turn your back on diabetes"?

Base: All respondents from four test markets  (N=2,000)

Base: N=2000

Yes%









Yes


30%


No


69%


Don't 


know


1%


27%


21%


39%


30%


32%


27%


REGION


Regina


Thunder Bay


Trois-Rivières


St-John's


AGE


25-39Yrs


40Yrs+
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Message of Diabetes Television Advertising

What was the advertisement trying to tell you?  That is, what was its main message?

Base: Aware of television Advertisement  (N=583)







32%


29%


19%


12%


8%


5%


4%


4%


14%


Prevention of Diabetes (All


Mention)


Consequences of Diabetes (All


Mentions)


Incidence of Diabetes (All


Mentions)


Anyone can get/have diabetes


"Don't turn your back on


diabetes"/ It’s a serious disease


Donations/ fundraising efforts/


give your support


Symptoms of diabetes


(Unspecified)


Diabetes can be Treated 


Don't know
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Sponsor of Diabetes Advertising

Thinking about the ad that you saw, who do you think was the main sponsor, that is, who paid for it?

Base: Recall advertising(N=1,081)







24%


8%


7%


5%


4%


3%


3%


3%


3%


32%


Canadian Diabetes Association


Government of Canada/Federal Government


Government (general)


Private sector companies


Health Canada


Provincial Government


Pharmaceutical (drug) company


Association Diabète du Québec


Other


Don't know
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Source of Diabetes Advertising 

And was this on television, radio, a newspaper, magazine, or some other source? 

Base: Recall advertising(N=1,081)







65%


31%


19%


15%


11%


1%


Television


Newspaper


Magazine


Some other


source


Radio


Don't know
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Description of Diabetes Advertising

Can you please describe the most recent advertisement that you read, saw, or heard about diabetes?

Base: Recall advertising(N=1,081)







10%


7%


7%


6%


5%


4%


4%


32%


Incidence of Diabetes (All


Mentions)


Mention of Ad Medium


Only


Prevention (All Mentions)


Types of diabetes (All


Mentions)


Donation/Fundraising


Efforts/Give your Support


Consequences of diabetes


(All Mentions)


People walking with signs


on their backs


Don't know
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Unaided recall of Diabetes Advertising

Do you recall seeing, hearing, or reading any advertisements about diabetes over the last few weeks?

Base: All respondents from four test markets  (N=2,000)

Base: N=2000

Yes%









No


47%


Yes


53%


53%


56%


48%


54%


49%


58%


REGION


Regina


Thunder Bay


Trois-Rivières


St-John's


AGE


25-39Yrs


40Yrs+





