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Background

Since the SARS outbreak reached Canada in mid-March 2003, Health Canada’s Communications, Marketing and Consultation Branch has undertaken extensive communications activities to keep the public informed and support the provinces and health workers.  These activities included regular web updates for the media, health workers and the public at large, daily media briefings, news releases, Qs and As and facts sheets as required, 1-800 number response team, coordinated F/P/T communications briefings and stakeholder briefings.  Workplace health communications products were also developed and distributed. 

Health Canada has developed a Severe Acute Respiratory Syndrome (SARS) marketing plan to support the communications strategy. The goal is to respond quickly to increased public anxiety and perceived increased threat around SARS.


To ensure the optimal success of this campaign, Health Canada collaborated with the Ontario province in delivering the key messages through a condensed print advertising campaign that ran May 2 to May 15, 2003.

Research Objectives

Among others, some of the research goals for this project include:

· To determine recall and resonance of  the SARS print ad with the target audiences;

· To assess the main point of the SARS print ad; and,

· To assess awareness of who was responsible for creating the ads and whether the ads were considered acceptable activity by the Government of Canada.

Methodology

Ipsos-Reid conducted a telephone survey among 1000 Canadians between May 17th and 19th, 2003. A sample this size will provide an overall margin of error of ± 3.1 percentage points, nineteen times out of twenty. The regional sample distribution is as follows:

	British Columbia

	135

	Alberta

	100

	Man./Sask.
	100

	Ontario

	335

	Quebec

	231

	Atlantic Provinces
	100

	Total
	1001


Key Findings

Exposure to and Recall of SARS Advertisements

· Four in five Canadians (79%) say they recall seeing, hearing or reading advertising about SARS in the past few weeks – one in five (20%) say they do not recall such advertising. 

· Those who recall SARS advertising most often mention medical imagery (42%), followed by Toronto (20%), when asked on an unaided basis what they recall from the advertising  - Safe to travel to Toronto (11%), SARS is in Toronto (6%) and WHO travel advisory for Toronto (3%). 

· Those who mention Toronto recall from the advertising that it is safe to travel to Toronto (11%), that Toronto has SARS/ SARS is in Toronto (6%) and, that the WHO issued a health advisory on Toronto (3%).

· Seven in ten respondents who recall SARS advertising say they recall the advertising from television (71%), followed by over half mentioning newspapers (55%) as the source. 

 Exposure to Print Advertisements 

· Canadians are evenly split between those who say they do recall seeing SARS advertising in a newspaper (48%) and those who say they do not recall this advertising (49%). 

· Respondents who recall print advertising about SARS most often mention provincial government (21%) as the sponsor of the print advertising, followed by the Government of Canada (18%) -- fewer than one in ten (9%) say both the Government of Ontario and the Government of Canada sponsored the ads. 

· Respondents who recalled the print advertising most often mention SARS prevention or symptoms (25%) as the main point of the advertising, followed by mention of the safety of Toronto (16%).

· Respondents who recalled the print advertising are more likely to say they recall the Government of Canada 1-800 phone number (39% yes; 58% no) than to say they could recall a SARS Web address (25% yes; 71% no). 

· Among respondents who recalled the print advertising, 15% say they did something as a result of the advertising while 83% say they did not do anything. 

· Respondents who say they did something as a result of the advertising were most likely to say they were more careful and took precautions against SARS (26%). Similarly, 23% say they washed their hands more often.

Performance of the Government in Dealing with the SARS Outbreak 

· Nearly half of respondents (48%) say the government performed well in dealing with the SARS outbreak, compared to one in five (21%) rating the government’s performance negatively.

· Exposure to the print advertising has a positive impact on ratings of the Government’s performance – whereas 53% of those who recall a print ad positively rate the Government’s performance in dealing with SARS, 44% of those who do not recall the print advertisement positively rate the Government’s performance.

Detailed Findings

Exposure to and Recall of SARS Advertisements

Exposure to Advertisements

Canadians were asked whether they had seen, heard or read any advertising in the past few weeks about SARS. Fully four in five (79%) say they recall advertising about SARS in the past few weeks. One in five (20%) say they do not recall such advertising. 
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Those more likely to say they recall SARS advertising in the past few weeks include:

· Residents of Ontario (85%) and the Atlantic Provinces (85%);

· Middle-aged respondents (35-54 years of age: 84%);

· Higher income earners ($60,000 or more: 85%; compared to 70% among those earning less than $30,000); and,

· Those with a university education (83%), a high school education (82%) or some post-secondary education (78%; compared to 67% among those with less than a high school education). 

Unaided Recall From Advertisements

Those who say they recall reading, seeing or hearing SARS advertising in the past few weeks were asked, on an unaided basis, to describe all the pictures and images they could recall from this advertising. Most often, these respondents recall medical imagery (42%), including images of people wearing face masks, gowns and rubber gloves (35%) and hospital scenes in general (7%). 
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Toronto is mentioned by one in five respondents (20%), including: those who recall from the advertising that it is safe to travel to Toronto (11%); that Toronto has SARS/ SARS is in Toronto (6%); and, that the WHO issued a health advisory on Toronto (3%). 

Just under one in five (17%) recall information about precautions against SARS (7%), SARS symptoms (7%), and that washing hands may prevent SARS (3%). A similar proportion (16%) mentions that SARS is dangerous and that people have died (10%) or that there are many people getting sick (6%). 

Fourteen percent of respondents exposed to SARS advertising (14%) recall simply that the advertising talked about the disease. Just under one in ten respondents exposed to the advertising mention China or the Asian community (9%). Seven percent (7%) recall that SARS is under control (4%) and that the number of SARS cases is declining (3%). Other responses are mentioned by 3% of respondents or fewer. 

Among the regional and demographic subgroups it is worth noting:

· Alberta respondents are most likely to mention hospital imagery, while Quebec respondents are more likely to mention the danger SARS presents.

· Higher income respondents and those with higher levels of educational attainment are more likely to mention that it is safe to travel to Toronto.

Source of Advertisements 

Those who recall reading, seeing or hearing SARS advertising in the past few weeks were asked where they noticed this advertising. Seven in ten respondents who recall SARS advertising (71%) say they recall the advertising from television. Over half (55%) also mention newspapers as the source. Other media mentioned by significantly fewer respondents recalling SARS advertising include radio (13%), Internet (5%) and magazines (5%). 
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Those more likely to mention television as the source of exposure to SARS advertising include:

· Residents of the Atlantic Provinces (81%) 

· Older respondents (55 years of age or older: 80%; compared to 65% among those 18-34 years of age)

· Women (74%; compared to 69% among men)

· Rural respondents (81%; compared to 69% among urban respondents)

· Those with lower levels of educational attainment (high school: 78%; compared to 62% among those with a university education)

· Lower income earners ($30,000 or less: 78%; compared to 67% among those earning $60,000 or more annually)

Those more likely to mention newspaper as the source of exposure to SARS advertising include:

· Residents of Ontario (64%; compared to 41% among B.C. residents and 42% among Atlantic Province residents)

· Men (57%; compared to 52% among women)

· Higher income earners ($60,000 or more: 62%; compared to 38% among those earning less than $30,000)

· Older respondents (55 years of age or older: 59%; compared to 48% among those 18-34 years of age)

· Rural respondents (56%; compared to 47% among urban respondents)

Exposure to Print Advertisements 

All respondents were asked whether they recalled seeing a print ad in a newspaper in the last few weeks talking about SARS. Canadians are evenly split between those who say they do recall seeing SARS advertising in a newspaper (48%) and those who say they do not recall this advertising (49%). An additional 2% say they may recall SARS advertising in the newspaper in the past two weeks. 


[image: image4.wmf]Exposure to Print Advertisements

Maybe

2%

No

49%

Yes 48%

Do you remember seeing a print ad in a newspaper 

over the past few weeks talking about Severe Acute 

Respiratory Syndrome, or SARS? 

Base: All respondents N=1001

21%

18%

13%

9%

3%

3%

17%

5%

Provincial government

Government of Canada

Government - General

Government of Ontario and

Government of Canada

Newspapers (all mentions)

Ministry of Health

Health Canada

Don't know/Refused

Thinking about the ad that you saw in the 

newspaper, who do you think produced it, that is, 

who paid for it? 

Base: Recall Print ad N=505


Those more likely to say they recall seeing newspaper advertising about SARS in the past week include: 

· Residents of Ontario (61%; compared to 37% among Alberta and B.C. residents)

· Those with higher levels of educational attainment (university educated: 52%; compared to 38% among those with less than a high school education)

· Higher income earners ($60,000 or more: 52%; compared to 41% among those earning less than $30,000)

Those respondents who recall seeing a print ad about SARS in the newspaper were asked whom they thought paid for the ad that they saw. These respondents most often mention provincial government (21%) as the sponsor of the print advertising.  Just under one in five (18%) mention the Government of Canada. Over one in ten (13%) mention government in general. Just fewer than one in ten (9%) say both the Government of Ontario and the Government of Canada sponsored the ads. Other responses were mentioned by 5% of respondents or fewer, while 17% of respondents were unable to say who sponsored the newspaper ad they saw. 

Those more likely to mention provincial governments as the sponsors of the print ad they saw include:

· Residents of Ontario (35%)

· Those with higher levels of educational attainment (university educated: 29%; compared to 15% among those with less than a high school education)

· Higher income earners ($60,000 or more: 30%; compared to 11% among those earning less than $30,000)

· Men (25%; compared to 17% among women)

Those more likely to mention the Government of Canada as the sponsor of the print ad they saw include:

· Residents of the Atlantic Provinces (29%)

· Older respondents (55 years of age or older: 21%)

· Women (21%; compared to 14% among men)

Main Point of Print Advertisements 

Those who say they recall print advertising in a newspaper in the past few weeks were asked what they thought the main point of the advertising was. These respondents most often mention SARS prevention or symptoms (25%), including 15% who say the main point was about precautions to avoid contracting SARS, 6% who say the point was information about SARS symptoms, and 4% who say the main point was to wash your hands to avoid SARS. 
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Toronto is mentioned second-most often by 16% of those who recall a print advertisement, including those who say the main point was that it is safe to travel to Toronto (9%) and that Toronto is a safe place to work and visit (7%). 

Other respondents say the main point of the print advertisements was to increase public awareness about SARS (11%), while 9% say it was to reassure the public and avoid panic. Five percent (5%) say the point was that SARS is under control, while the same proportion (5%) say the message was to stay away from certain areas. Four percent (4%) say the point was that Canada has turned the corner on SARS. Seven percent (7%) were unable to say what the point of the print advertising was. 

Among the regional and demographic subgroups, it is worth noting:

· Alberta residents are more likely to say the point of the advertising was that it is safe to travel to Toronto, while Quebec residents were more likely to say it was about precautions to avoid contracting SARS.

· Higher income respondents and those with higher levels of educational attainment are more likely to mention safety in Toronto as the main point of the advertising.

Recall of Government of Canada Contact Information from Print Advertising

Respondents who recall the print advertising were asked whether they recalled seeing either the Government of Canada 1-800 phone number or a SARS Web site address. Between the two tested ways of contacting the Government for information, these respondents are more likely to say they recall the Government of Canada 1-800 phone number (39% yes; 58% no) than to say they could recall a SARS Web address (25% yes; 71% no). 


[image: image6.wmf]Recall of Government of Canada Contact 

Information from Print Advertising

39%

25%

58%

71%

Gov't of Canada Phone

Number

SARS Web Address

Yes

No

Do you remember seeing any of the following in this ad:  

1) A Government of Canada 1

-

800 phone number? 2) A SARS  Website address?

Base: Recall Print ad N=505


Those more likely to say they recall the Government of Canada phone number include:

· Ontario residents (48%)

· Older respondents (55 years of age or older: 45%; compared to 33% among those 18-34 years of age)

· Women (42%; compared to 35% among men)

Those more likely to say they recall the SARS Web address include:

· Residents of Ontario (32%)

· Men (30% compare to 21% among women)

Behaviour Following Exposure to Print Advertising 

Those who recalled the print advertising were asked whether they had done anything as a result of what the advertising. Among these respondents, 15% (n=75) say they did something as a result of the advertising while 83% say they did not do anything. An additional 2% (N=12) say they may have done something as a result of the advertising. 
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Those who said they did something were asked what they did. These respondents were most likely to say they were more careful and took precautions against SARS (26%). Similarly, 23% say they washed their hands more often. Fewer respondents say they spoke to family and friends (11%).

Respondents were less likely to mention significant changes in their behaviour, such as avoiding crowded areas and people (7%), changing travel plans (5%) or staying home more often (5%). Others say they provided themselves a cleaner environment (5%) or conducted their own research into SARS (5%). Additional responses were mentioned by 3% of respondents or fewer. 

Talking about SARS Advertising

Those who said they did something as a result of the print advertising were asked whether they had talked to family, friends or co-workers about the advertisement they saw. These respondents were slightly more likely to say they had not talked about the ad (50%) than to say they had talked about the ad (47%). 
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Performance of the Government in Dealing with the SARS Outbreak 

All respondents were told about a newspaper advertisement providing information about SARS that was produced by the Government of Canada and the Government of Ontario. Then respondents were asked how they would rate the performance of the Government of Canada in dealing the SARS outbreak on a scale of one to ten, where one is terrible and ten is excellent. 

Nearly half of respondents (48%) say the government performed well in dealing with the SARS outbreak (rating as 5-7 on the scale). Over one in four (28%) rate the government’s performance as neither good nor bad (4 on the scale), while one in five (21%) rate the government’s performance negatively (1-3 on the scale). 
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Those more likely to positively rate the Government of Canada’s performance include:

· Residents of Ontario (55%)

· Those with higher levels of educational attainment (post-secodary educated 54%; compared to 38% among those with less than a high school education)

· Younger respondents (Peaking at 60% for those 18-34 years of age; compared to 36% among those 55 years of age and older)

It is also worth noting the positive impact that exposure to the print advertising has on ratings of the Government’s performance. Whereas 53% of those who recall a print ad positively rate the Government’s performance in dealing with SARS, 44% of those who do not recall the print advertisement positively rate the Government’s performance.
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Appendix I – Top Line Questionnaire

1. Over the past few weeks or so, have you seen, heard or read any advertising on Severe Acute Respiratory Syndrome, or SARS?   

	Base: All Respondents
	TOTAL

	Unweighted Base
	1001

	Weighted Base
	1001

	
	

	Yes
	79%

	No
	20%

	 


2. Please tell me everything you can remember about these ads.  What pictures or images come to mind?  

	TOTAL MENTIONS
	TOTAL

	Base: Aware of advertising on SARS
	

	Unweighted Base
	805

	Weighted Base
	799

	
	

	People wearing face masks/ gowns/ rubber gloves
	35%

	Talked about SARS
	14%

	Talked about it is safe to travel to Toronto
	11%

	Dangerous disease/ people have died
	10%

	China/ Asian community
	9%

	What precautions to take
	7%

	SARS symptoms
	7%

	Hospitals scenes
	7%

	Many people getting sick
	6%

	Healthcare workers/ thanking healthcare workers for their help
	6%

	Toronto has SARS/ it's in Toronto
	6%

	Talked about how SARS is under control
	4%

	Washing hands important for prevention
	3%

	People being quarantined/ isolated
	3%

	Talked about number of SARS cases is going down
	3%

	WHO health advisory/ travel ban on Toronto
	3%

	Other
	13%

	Don't know/Refused
	6%

	 


3. Where did you notice these advertisements?  

	TOTAL MENTIONS
	TOTAL

	Base: Aware of advertising on SARS
	

	Unweighted Base
	805

	Weighted Base
	799

	
	

	Television
	71%

	Newspapers
	55%

	Radio
	13%

	Internet/Web site banner
	5%

	Magazines
	5%

	Hospitals/ clinics
	3%

	Word of mouth
	3%

	Pamphlets/brochure in mail
	3%

	Other
	5%

	 


4. Do you remember seeing a print ad in a newspaper over the past few weeks talking about Severe Acute Respiratory Syndrome, or SARS?   

	Base: All Respondents
	TOTAL

	Unweighted Base
	1001

	Weighted Base
	1001

	
	

	Yes
	48%

	No
	49%

	


5. Thinking about the ad that you saw in the newspaper, who do you think produced it, that is, who paid for it?   

	Base: Remember seeing a print ad in a newspaper
	TOTAL

	Unweighted Base
	495

	Weighted Base
	505

	Provincial government
	21%

	Government of Canada
	18%

	Government - General
	13%

	Government of Ontario and Government of Canada
	9%

	Newspapers (all mentions)
	5%

	Ministry of Health
	3%

	Health Canada
	3%

	Other
	11%

	Don't know/Refused
	17%

	


6. Thinking about the ad that you saw in the newspaper what do you think was the MAIN point that the advertisement was trying to get across?   

	Base: Remember seeing a print ad in a newspaper
	TOTAL

	Unweighted Base
	495

	Weighted Base
	505

	
	

	Precautions to avoid contracting SARS
	15%

	Increase public awareness/ educate people about SARS
	11%

	Reassure the public/ avoid panic
	9%

	It is safe to travel to Toronto
	9%

	All the facts indicate that Toronto is a safe place to work and visit
	7%

	Awareness of symptoms
	6%

	SARS is under control
	5%

	Places people should stay away from
	5%

	Wash your hands
	4%

	Canada has turned the corner on SARS
	4%

	Other
	13%

	Don't know/Refused
	7%

	 


7. Do you remember seeing any of the following in this ad:  1) A Government of Canada 1-800 phone number?   

	Base: Remember seeing a print ad in a newspaper
	TOTAL

	Unweighted Base
	495

	Weighted Base
	505

	
	

	Yes
	39%

	No
	58%

	Don't know/Refused
	3%

	 


7. Do you remember seeing any of the following in this ad:  2) A SARS website address?   

	Base: Remember seeing a print ad in a newspaper
	TOTAL

	Unweighted Base
	495

	Weighted Base
	505

	
	

	Yes
	25%

	No
	71%

	Don't know/Refused
	3%

	 


8. Did you do anything as a result of seeing/hearing this (these) ad(s)?   

	Base: Remember seeing a print ad in a newspaper
	TOTAL

	Unweighted Base
	495

	Weighted Base
	505

	
	

	Yes
	15%

	No
	83%

	 


What did you do?  

	TOTAL MENTIONS
	TOTAL

	Base: Did something as a result of seeing/hearing ad(s)
	

	Unweighted Base
	81

	Weighted Base
	87

	
	

	Be careful/ take precautions
	26%

	Wash my hands more often
	23%

	Talked to family/ friends
	11%

	Avoid crowded areas/ people
	7%

	Changed travel plans/ did not travel
	5%

	Provided a cleaner environment
	5%

	Stay home more
	5%

	Conducted my own research
	5%

	Stop going to hospitals/ visiting people
	3%

	Started wearing a mask
	3%

	Visited a web site
	3%

	Other
	8%

	Nothing
	11%

	Don't know/Refused
	5%

	 


10. Did you talk to your family, friends, or someone at work about the print ad on SARS that you saw in the newspaper?   

	Base: Did something as a result of seeing/hearing ad(s)
	TOTAL

	Unweighted Base
	81

	Weighted Base
	87

	
	

	Yes
	47%

	No
	50%

	 


11. A newspaper ad providing information on SARS was in fact produced by the Government of Canada and the Government of Ontario. How would you rate the performance of the Government of Canada on dealing with the SARS outbreak? Please use a 7 point scale, where 1 means Terrible, 7 means Excellent and the mid-point, 4, means Neither good nor bad.   

	
	TOTAL

	
	

	Base: All Respondents

	Unweighted Base
	1001

	Weighted Base
	1001

	
	

	(7) Excellent
	11%

	(6)
	17%

	(5)
	20%

	(4) Neither good nor bad
	28%

	(3)
	8%

	(2)
	6%

	(1) Terrible
	7%

	TOPBOX & LOWBOX SUMMARY

	
	

	Familiar     (Top3Box)
	48%

	Neutral      (MidBox)
	28%

	Not familiar (Low3Box)
	21%
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Did not See a SARS Ad Saw a SARS Ad National
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Talking about SARS Advertising

Did you talk to your family, friends, or someone at work about the print ad on SARS that you saw in the newspaper? 

Base: Did something as results of seeing ad N=87







Maybe


2%


No


50%


Yes 47%
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Main Point of Print Advertisements

Thinking about the ad that you saw in the newspaper what do you think was the MAIN point that the advertisement was trying to get across?  

Base: Recall Print ad N=505

Precautions to avoid contracting SARS

Awareness of symptoms

Wash your hands

It is safe to travel to Toronto

Toronto is a safe place to work and visit

Increase public awareness about SARS

Reassure the public/ avoid panic

SARS is under control

Stay away from certain areas

Canada has turned the corner on SARS

Don't know/Refused

Toronto 16%

Symptoms/ Prevention 25%







15%


6%


4%


9%


7%


11%


9%


5%


5%


4%


7%
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Recall of Advertisements

Please tell me everything you can remember about these ads. What pictures or images come to mind?

Base: Aware of government advertising N=799

People wearing face masks/ gowns/ rubber gloves

Talked about SARS

It is safe to travel to Toronto

Dangerous disease/ people have died

China/ Asian community

What precautions to take

SARS symptoms

Hospital scenes

Many people getting sick

Healthcare workers/ thanking healthcare workers 

Toronto has SARS/ it's in Toronto

SARS is under control

Washing hands important for prevention

People being quarantined/ isolated

Number of SARS cases is going down

WHO health advisory/ travel ban on Toronto







35%


14%


11%


10%


9%


7%


7%


7%


6%


6%


6%


4%


3%


3%


3%


3%
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Source of Advertisements

 Where did you notice these advertisements? 

Base: Aware of government advertising N=799







71%


55%


13%


5%


5%


3%


3%


3%


Television


Newspapers


Radio


Internet/Web site banner


Magazines


Hospitals/ clinics


Word of mouth


Pamphlets/brochure in mail
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Exposure to Advertisements

Over the past few weeks or so, have you seen, heard or read any advertising on Severe Acute Respiratory Syndrome, or SARS?  

Base: All respondents N=1001







No


20%


Maybe


1%


Yes


79%





