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Executive Summary
Health Canada asked Binarius to conduct research into a householder-poster designed specifically for First Nations on reserve.  The purpose of the research was to assess the recall and resonance of the poster and of the Department, gauge the poster’s usefulness and use, and determine the utility and effectiveness of direct mail as a method of communication with the target audience. 

Four focus groups were held in total.  Two focus groups were held in French in Quebec City (August 5) from the Wendake reserve and two in English in Peterborough (August 7) from the Curve Lake reserve.

The findings on this research suggest that many Aboriginals feel they have adequate information to take precautions about WNV.  While most already had a general understanding of WNV, many felt the poster was an effective reminder.

Direct mail was perceived to be an effective way to communicate.  It was more personal and allowed the recipient to read the material as and when they pleased.  However, because it was not individually addressed, it also had the look of junk mail.  This lessened its importance in the eyes of many participants.  As junk mail, it was sometimes thrown out or recycled quickly after a quick scan.  

The best alternative to direct mail was via Windspeaker, the “Native” national newspaper.  However, it was clearly seen as a secondary or perhaps, complementary strategic approach to direct mail. 

Almost all participants noted that the poster was from Health Canada.  The fact that the Department was sending out mail to First Nations peoples signalled that WNV was a serious issue irrespective of the content.

Many participants felt that the two biggest improvements in the direct mail would be individually addressed envelopes and a headline on the envelope itself that would signal the importance of the content.

The style of the poster was very well-received.  It nicely reflected an Aboriginal-outdoors lifestyle.

Overall, the information missing on the poster pertains to historic data, and information on its geographic progression - number and location of confirmed cases. There are also those that want to see more information on WNV and animal blood and if there is any danger in eating animals.

Participants felt they will take the Health Canada poster warning with an “on stand-by” approach unless the danger or risk in their local area becomes more apparent – confirmed cases in the immediate or near immediate area.
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1.  Project Description








 SEQ CHAPTER \h \r 1Health Canada’s national West Nile Virus public education/social marketing campaign has been designed to complement existing provincial activities. The goal is to reach people of all ages across who spend more than two hours a week doing outdoors activities. To reach this group, Health Canada is partnering with the retail sector, other government departments, and non-governmental organizations.

At this stage, Health Canada undertook research activities in selected on-reserve Aboriginal communities to determine the recall of the West Nile virus campaign. The target audiences for this campaign are  SEQ CHAPTER \h \r 1First Nations people on reserve that spend more than 2 hours a week outdoors at dusk or dawn.

The campaign included the distribution of a mailer to 215,000 on-reserve First Nations households.  The mailer is a bilingual (back-to-back English and French) poster and is an 8.5” x 35” folded in 3, in a white 8.5” x 12” envelope.  It provides such information as some facts about WN virus, how to protect oneself, how to reduce breeding areas, what to avoid, how to report dead birds and where to go for more information.

In this context, the Binarius Research Group was asked to test the recall of the poster developed as part of the West Nile educational efforts with this target group.  

2.  Research Purpose and Objectives
To evaluate effectiveness of WN virus campaign with the specific Aboriginal target audiences.  The research objectives include:

· Assessing recall and resonance of the 'Householder' with First Nations People living on reserve.

· Determining the utility and effectiveness with First Nations individuals of receiving information directly in the mail through a product such as the poster and the utility of other communication mediums in providing information to them.

· Assessing understanding of who was responsible for creating the poster.

· Determining the usefulness of the information contained in the poster to First Nations people living on reserve.

· Identifying whether they used the poster or discussed any of the contents within it with others (e.g. children, family members, friends, co-workers, health workers, elders, opinion leaders, etc.)

· Qualitatively assessing awareness, attitudes, and knowledge levels of West Nile Virus with First Nations people on-reserve

3.  Methodology

3.1   Target Audiences
[image: image3.png]
Four focus groups were conducted among Aboriginal Canadians on August 5 and 7, 2003.  This consisted of two French language focus groups from the Wendake reserve near Quebec City and two English language focus groups from the Curve Lake reserve near Peterborough, Ontario. 

3.2   Process


Binarius designed a logistics sheet that detailed the target, location, date and times of the groups (Appendix A).  This was followed by a recruiting screener developed to recruit the target groups according to the specifications of the project manager (Appendix B).  A moderator’s guide was developed to probe the issues according to the aforementioned objectives (Appendix C)

Each focus group session began with an introduction that included a review of the focus group objectives, expectations, ground rules and role of the moderator.  The sessions proceeded to introduce the Householder-Poster and addressed the objectives and issues.  Health Canada was provided an opportunity at the end of the session to solicit the moderator to ask the group supplementary questions.  The sessions lasted less than two hours.

All focus groups were conducted in professional focus group facilities complete with private viewing facility, two-way mirrors, audio, and reception services.  

4.  General Findings
4.1
Overall attitude towards West Nile Virus (WNV)

In order to gauge participants need for West Nile Virus (WNV) information, participants were asked if they felt they had enough information about WNV and where they received it.  Most participants felt they had an adequate to good understanding of WNV.  The primary source of information being news and current events on the T.V., radio, and/or the newspaper. 

Some participants felt they were flooded with information about WNV.  No one is aware of anyone who has actually contracted it. Most of the participants admitted they would be much more cautious if someone they knew in their community or region contracted the virus.

Many participants felt that if one had a good immune system, and are not at either end of the age spectrum, the body could fight WNV off and/or develop an immunity to it.  Therefore, there are many who do not feel at risk of WNV.  Based on this premise, participants felt that people most at risk were the elderly, the very young and the infirm.

While generally appreciative of the initiative, some Aboriginals wondered why they were singled out in this campaign since both Aboriginal and “whites” were equally at risk.  They felt the common factor was outdoor activity in general and not race.

Other participants in the focus groups would like to have seen a title marking the poster and the envelope “For First Nations People” making the correlation between their way of life, the aboriginal hunting, trapping lifestyle, and increased risk of exposure to WNV.

4.2
Precautions
Most participants have not taken any extra precautions because of WNV.  Eliminating or ameliorating the nuisance factors of mosquitoes rather than concerns over the risk factors of the disease was the primary motivation for the precautions taken.  Only a very few participants mentioned they actively take preventative steps since being made aware of what measures to take.  Most others would agree with the statement expressed by one Aboriginal, “It takes an accident before you change your behaviour and take precautions.” 

5.  Poster Findings
5.1
Overall attitudes

Participants readily acknowledged that this was a Health Canada poster.  The Canada Word Mark and Departmental Signature stood out both on the poster and on the envelope.  For some participants, the very fact that Health Canada would send out such a poster signalled that the WNV issue was serious and warranted attention.

Participants were asked to describe their modus operandi with regard to the mail in general and the poster in particular.  Upon arrival at participant’s homes, two thoughts would cross the participant’s mind.  First, the envelope stood out as being from the Government of Canada and was obviously about West Nile Virus.  However, given that it was not individually addressed, there was also the negative impression that this was akin to junk mail.  This had the effect of lessening the urgency and the perception of the importance of the poster.  

A typical scenario had participants opening the letter, quickly scanning it and placing it in the garbage or recycled bin or left in a pile to be looked at in detail later.  A few remarked that they had put the poster on their wall at home or at work.  Some participants received the poster two and three times. 

The Peterborough groups were split age-wise.  The younger group felt omnipotent and were more likely to feel the WNV to be a non-issue.  The older group was more likely to be concerned about their and others welfare.  

The Quebec groups were split attitudinally: some wanting to learn while others believe it to be a non-issue and feel it is exaggerated.

The positive impressions came from the participants that were open to learning more about WNV and had many questions.

The negative impressions group felt the information to be irrelevant or that they already knew enough about WNV.  They felt it was great waste of trees, reflective of the Aboriginal respect for nature and proper management thereof.   They also disliked the perceived high cost of producing and sending the posters.

Participants were asked whether they had or intended to discuss WNV because of the poster being sent to them.  For the most part, the poster would not generate such activity.  However, it added greatly to the perception that First nations should treat this disease very carefully.

5.2
The Effectiveness of Direct Mail

Participants almost unanimously agreed that getting the poster via direct mail was the most effective way to reach them.  It elicited a feeling that the government actually cares and wants to communicate important information.  This effect would have been even more enhanced if the envelope was individually addressed.

Participants also noted that another advantage of direct mail was that it facilitated reading the poster on their own time as opposed to passing by a display while en route.  This is especially helpful for those who are infirm or have difficulty getting around.

5.3
Alternatives to Direct Mail

Participants mentioned a number of alternative methods of reaching Aboriginals.  Suggestions included posting the information at public areas such as community health care, friendship centres, and areas of community gatherings as a complementary approach.  Radio, TV, newspapers and community displays were also mentioned as ways of reaching the target group, but almost all participants felt that the most effective way of ensuring reach is direct mail.

Others suggested outdoor gathering areas, camp grounds, ZEC entrances/barriers, outdoor / sports stores, and with the wildlife and environmental protection agencies.

One alternative mentioned in the Peterborough groups was the use of the national Aboriginal newspaper (Windspeaker).  While noting that direct mail was the better alternative, this newspaper could be an ideal secondary approach.

5.4
Poster – Content and Style

Overall …

With the exception of some participants who had concerns over the relevance of the information, the perception for a majority of participants was that the poster is eye catching, colourful and invites readership.  The general “look” was reflective of nature, akin to Aboriginal values.  The tone and style of language is appropriate.

One Peterborough group member brought a Provincial Government booklet to the focus group.  Most participants had also received it.  The booklet was perceived to be too much reading and not appealing to read.  When asked whether they preferred the poster style and content, it was unanimously agreed that the poster was better because it was more attractive and seemed easier to read.

Getting attention …

The majority of participants gave the poster a very good response in getting their attention.  It was big and bright.  Most effective were the pictures and colours.  The colours were very reminiscent of outdoors and Aboriginal lifestyle.

The picture of the mosquito stood out and commanded attention.  Slightly menacing, it clearly focused the intent of the poster as being West Nile Virus.

Headline …

Participants felt the subject matter of the poster was very clear.  Some participants questioned the use of three different colours in the heading and three different fonts but this was more a matter of taste in style and not substance. 

The majority of participants agreed that the picture of the mosquito effectively connected picture information to the written content. It was an “attention-getter.”

Copy Block under the headline …

In general, participants were somewhat satisfied with the information provided under the headline of the poster stating that it is good to know in general how to lessen one’s exposure to WNV.  However, some participants noted the poster did not tell them anything new.

Many participants wanted more specific statistics on number of confirmed cases, and geographic location of WNV’s confirmed “hot spots” as well as its progression (how and where it seems to be moving) to gauge the level of risk in the immediate vicinity.

A few participants would still like more information regarding the specific type of mosquito that carries WNV, who specifically to call for dead birds (a special listing of numbers), and when exactly to wear gloves in dealing with dead or sick animals – the whole time you touch a dead animal?  Only when you risk touching its blood etc?

Protect …

Some participants do not see First Nations People as being at any higher a risk, and feel singled out, i.e. “why is there a native women pictured on the poster?”  Other participants felt the warning to limit outdoor time in the wilderness infringed on their culture and Aboriginal way of life and freedom. 

A few participants felt that the information and warnings to the Aboriginal people were grossly exaggerated and overly dramatic.  Repositioned as a conclusion at the end of a series of recommendations, the warning to limit outdoor activity would not be offensive.

Participants wanted more answers to questions regarding animals and hunting. The current content did not provide enough detail to address specifically native issues. 

A few participants wanted to see a section dedicated to children and how they are affected by WNV in particular.

Reduce …

In general, participants were in agreement that this section contained useful information and was a good reminder to exercise caution.  Participants wanted to see pro-active information that is easy to implement.

All participants wanted more information on DEET, what products were the best available sources of DEET, and name brands of products available.

Many participants, mostly women, refused to wear DEET products because of how it felt on the skin.  Some participants wanted to know the downside to this product – is it carcinogenic?

Avoid …

Hunters and those who know hunting said the whole arm often touches the carcass of a dead animal and potentially other part of their bodies too – how do gloves address this?

Participants failed to understand how Health Canada had no scientific data, or statistics on how blood / animal/ human contact are implicated with the WNV - “why is there no proof?”

Report …

This section was generally well-received and thought to be useful and informative.  Having specific telephone numbers to call in the case of reporting dead birds would be a suggested improvement.

Unanswered Questions …

Most questions and comments from the focus group directly related to the pivot point between knowledge and preventative action.  These included:

· Where did it come from?  Why is it called “West Nile?”

· How is it progressing geographically? (Is it close to us?)

· Are there cases of Aboriginals infected? (Do we run a higher risk than “whites”?)

· How does it compare to SARS?

· What to do/not to do about dead animals, i.e. the use of gloves if touching them, specifically what number to call in order to report them.

· Some participants felt children should have a special section of useful information. As to how WNV affects them specifically.

· More information on avoidance issues (DEET, type of clothes, consumer name brand products available)

5.5
Web, Toll-free numbers
The general feeling regarding the web site and toll free number being listed on the poster was that it is tertiary information.  Some participants did not notice the number or website, while others thought it was useless, stating that if there was more critical information, that it should be printed on the poster instead.  Many participants relayed anecdotes as to their poor experience with toll-free government numbers.

If there was a more personal concern (or if the participant did not have access to the web) a few would use the toll free number as they can ask more specific (web is more generic) questions, on a more personal basis.

If they felt they might have the virus, they would bypass both the web and toll free number and go directly to a medical facility or hospital.

6.  Envelope
Many participants thought the envelope attractive and synchronized well with the graphic style of the poster.  It featured the topic clearly.

An improvement to the envelope to encourage greater readership of the poster was to type a headline drawing attention to First Nations People.  This could include “A Message for First Nations people.” or “Important – Please Read about West Nile Virus.”

7.  Conclusion & Recommendations
The findings suggest that many Aboriginals feel they have adequate information to take precautions about WNV.  While most already had a general understanding of WNV, many felt the poster was an effective reminder.

Direct mail was perceived to be an effective communication tactic.  It was more personal and allowed the recipient to read the material as and when they pleased.  However, it also had the look of junk mail, which lessened its importance in the eyes of many participants.  As junk mail, it was treated as such and thrown out or recycled quickly.  

Almost all participants noted that the poster was from Health Canada.  

Many participants felt that the two biggest improvements in the direct mail would be individually addressed envelopes and a headline on the envelope itself.

Overall, the information missing on the poster pertains to historic data, and information on its geographic progression - number and location of confirmed cases. There are also those that want to see more information on WNV and animal blood and if there is any danger in eating animals.

In conclusion, participants felt they will take the Health Canada poster warning with an “on stand-by” approach unless the danger or risk in their local area becomes more apparent – confirmed cases in the immediate or near immediate area.
The best alternative to direct mail was via Windspeaker, the “Native” national newspaper.  However, it was clearly seen as a secondary or perhaps, complementary strategic approach to direct mail. 

Appendices

Binarius Logistics

Health Canada Householder

Focus Groups

July 28, 2003

	Reserve Location:
	Wendake Reserve near

Quebec City, Quebec
	Curve Lake Reserve near

Peterborough, Ontario

	Facility Location:
	SOM

2136 Chemin Ste-Foy

Ste Foy
	Research House

Portage Place Mall

1154 Chemong Road

Unit 50B

Peterborough

	Date:
	August 5
	August 7

	Time:
	6:00 and 8:00
	5:30 and 7:30

	Target #1:
	Adults 18+
	Youth (16-19)

	Target #2:
	Adults 18+
	Adults 18+

	Moderator:
	Nadia Papineau-Couture

1-514-278-5699
	Larry Johnson

613-222-7220

	Facility Contact:
	418-687-8025
	1-800-701-3137


Binarius Research Group

Recruiting Screener – Householder - West Nile Virus

July 23, 2003 – Draft

First Nation

Quebec City: Tuesday, August 5, 2003 - group # 1 @ 5:30 PM and group #2 @ 7:30 PM

Peterborough: Thursday, August 7, 2003 - group # 1 @ 5:30 PM and group #2 @ 7:30 PM

 SEQ CHAPTER \h \r 1First Nations people on-reserve who spend more than 2 hours a week outdoors at dusk or dawn, and who received the ‘Householder’ sent out by Health Canada.

	Location:
	Wendake Reserve near

Quebec City, Quebec
	Curve Lake Reserve near

Peterborough, Ontario

	Date:
	August 5
	August 7

	Target #1:
	Adults 18+
	Youth (16-19)

	Target #2:
	Adults 18+
	Adults 18+

	Moderator:
	Nadia Papineau-Couture
	Larry Johnson


	Date & Time:
	Recruit 10 for 8 to show

	Respondent’s name:  








Respondent’s phone #:  work _______   home ______________
	$75 incentive per person for each group


Hello, my name is                      . I'm calling from __________, a national marketing research firm.  We’re organizing a discussion group to explore current issues that affect communities.  The purpose is to gather the opinions of the participants on a particular subject.  Participation is voluntary and comments made during the discussion will remain confidential.

No attempt will be made to sell you anything – we are simply interested in hearing your opinions.  The format is a “round table” discussion lead by a research professional.  An audio tape of the group session will be produced for research purposes.  The tapes will be used only by the researcher to assist in preparing a report.  But before we invite you to attend, we need to ask you a few questions to ensure that we get a good mix/variety of people.  May I ask you a few questions?
Yes 

1
CONTINUE

No

2
THANK & DISCONTINUE

1. Would you be available to attend a discussion group, Date + Time?  It will last two hours and you will receive $75.00 for your time.

Yes

1
CONTINUE

No

2
THANK & TERMINATE

2. Are you or any members of your household, employed in or retired from…(READ LIST)







Yes

No
a. Market research



1

2
b. Advertising, marketing, public relations
1

2
c. Media (e.g., print/radio/TV) 


1

2
d. Medical field (e.g., doctor, nurse)

1

2
e. Government




1

2 

(if yes, terminate only if involved at the political level, e.g., asst to an MP)
IF YES TO ANY, THANK & TERMINATE

3. Have you ever attended a consumer group discussion, an interview or survey which was arranged in advance and for which you received a sum of money?

Yes

1
CONTINUE


No

2
GO TO Q5

4. When the last time you attended a group and what was the subject? 



(THANK & TERMINATE IF IN THE PAST 6 MONTHS; IF NOT, CONTINUE)

(THANK & TERMINATE IF SUBJECT MATTER WAS IN CONFLICT; IF NOT, CONTINUE)

5.  Are you First Nations?
Yes

1
CONTINUE

No

2
THANK & TERMINATE

6. Do you live within a First Nations community on the Reserve?
Yes

1
CONTINUE

No

2
THANK & TERMINATE
7. Did you or a member of your household receive a Health Canada pamphlet about the West Nile Virus recently?

Yes

1
CONTINUE

No

2
THANK & TERMINATE

Unsure
9
THANK & TERMINATE

8. How many hours per week would you say you spend outside during the early evening or early morning?
2 Hrs. +
1
CONTINUE

< 2 Hrs.
2
THANK & TERMINATE
9. Would you be comfortable writing out answers to a questionnaire or reading a brochure or magazine? 
Yes

1
CONTINUE 



No

2
THANK & TERMINATE

(MUST BE ARTICULATE AND RESPONSIVE)

10. What age category do you fall in?  (READ LIST and RECRUIT A GOOD MIX)  
Under 16


1
THANK & TERMINATE



16 to 19


2
CONTINUE, RECRUIT for Group #1


20 and above


3
CONTINUE, RECRUIT for Group #2


Refuse



9
THANK & TERMINATE

Overflow from Group #1 may be used to supplement Group #2 if the recruit is 18 or 19 and Group # 2 needs to be balanced demographically.
11. Gender (DO NOT ASK – BY OBSERVATION ONLY)  
Male 

1


Female

2

As I mentioned earlier, the group discussion will take place on ______________ for two hours.  Would you be available to attend?

Yes

1


No

2
THANK AND DISCONTINUE

We ask that you arrive fifteen minutes early to be sure you find parking and have time to check-in with the hosts.  The hosts will be checking respondent’s identification prior to the group.  Please be sure to bring some personal identification that includes a photograph.  Only ID with photographs will be accepted (i.e. driver’s license).  Also, if you require glasses for reading, please bring them with you.

Peterborough only: explain transportation pick-up and drop-off.

As we are only inviting a small number of people, your participation is very important to us.  If for some reason, you are unable to attend, please call so that we may get someone to replace you.  You can reach us at                              our office.   

May I please get your name:
ON FRONT PAGE

DIRECTIONS

Thank you very much for your help!
Moderator’s Guide
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Binarius Research Group

300 Earl Grey Drive, Suite 431, Kanata, ON  K2T 1C1

Tel.: 836-6666, Fax: 836-3648
Email: Binarius @rogers.com 

A.  Introduction (10 minutes)

1.
Welcome participants.

2.
The objective of this discussion is to get your thoughts and impressions of the West Nile Virus Poster you received.

3.
Inform participants of: 

· Two-way mirror

· Session is being audio taped

· Focus groups are confidential 

4.
There are observers (my clients).  They appreciate your help; your opinions represent an important contribution. 

5.
Review basic rules of the discussion (open discussion, can have different opinions, no good or bad answers, importance of personal opinions)

6.
Specify that moderator is objective, not involved in the results of the discussion, must ensure that mandate is fulfilled, must respect time restrictions so may have to intervene.  Duration: maximum 2 hours.

8.
Before we begin, please turn off your cell phones or pagers.

9.
“Let’s get started.” 

B.  Warm-up (10 minutes)

1. I want to talk a little bit about West Nile Virus in general first.  Which of the following describes your attitude towards WNV:

a. I have a good understanding of the risks for me of WNV.

b. I know a few things about WNV, but I want to know more.

c. For me, WNV is irrelevant.

2. Beyond this Poster, where had you heard about WNV (probe radio, TV or print)?  Based on the information you have heard, is there anything you want clarified?

3. Are there any activities specific to First Nations people that might put you at added risk for getting WNV?  Have you altered your everyday life due to these concerns?  How?  Specify?

4. Before we get started on questions about the poster, who can tell me who sent it to you?

C.  Poster evaluation (45 minutes)

5. Put your imagination hats on.  You or your family just received one of these in the mail.  Hand out the samples of the envelope and the Poster and tell everyone to mark them up as much as they would like. Instruct participants to circle areas of the mail-out they want to talk about. (e.g., strengths, weaknesses, questions, other issues, etc.)
6. Let’s get started: Give me a quick phrase that best expresses your first impressions of the Poster?

7. Run through your actions upon receipt of this Poster in the mail?  What did you do?

8. Did you like the idea of getting the poster through direct mail?  Why, why not?   Does it make a difference in your attitude towards the poster that you received this in the mail as opposed to other means?

9. Is this the best way of reaching you?  Are there other ways that are better? (e.g., ad in your newspaper, poster at the community centre, friendship centres, etc.).

10. Did you call the toll-free number on the poster to get more information?  Would you call a toll-free number?

11. Did you visit the Web site listed on the poster?   Would you visit a Web site?

12. Did you and/or your family discuss the poster?  Did you discuss it with friends, co-workers, elders, etc.)

13. If you had to describe the Poster to others, what would you say?
14. On a scale of 1 to 10 with 1 being poor and 10 being excellent, in term of attention getting, what would you rate this Poster?  Why?  What is it that caught your attention?

15. On a scale of 1 to 10 with 1 being poor and 10 being excellent, how useful is this information to you?  Why?

16. Let’s go through the sections one by one.  Probe for comments as marked in the sections.

17. Did you find anything new about WNV that you did not know before?

18. Is there information missing about WNV that you would like to know more about?

19. As you are aware this Poster is aimed at First Nations, does it appear that way or not?  If not, why not?
20. Why do you think Health Canada wants to give you this information?
21. Is this something that is of benefit to First Nations people?  Or is it something that is unnecessary?
22. Give me a suggestion as to how to improve the Poster for First Nations people.
23. Here is the envelope that it came in, what do you think about it?  (Probe: attention getting, prominence, graphics, etc.)
D.  Wrap-up (10 minutes)

24. Take a few minutes to talk about this amongst yourselves and tell me what are the main conclusions that you have drawn, or anything that you have discovered during the discussion. I will be back in a few minutes.  Moderator assigns someone to takes notes while gone. 
25. Determine if client wants to ask any additional questions
26. Ask participants what are the main things that they learned or discovered during the focus group.
27. Ask additional questions supplied by client.
28. Terminate, thank respondents and collect material 
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