Title/Date - 3SC Social Values Smoking Analysis (POR-04-97), March 2005

Research Objectives - To investigate the social values of Canadian smokers and non-smokers to establish value differences, and possible causal factors related to smoking on-set and cessation. To segment youth and adult samples, analyze values of smokers and ex-smokers, and analyze values associated with Canadians’ attitudes towards second-hand smoke. 

Methodology - A combination of nationally representative 3SC Canada studies for 2001, 2002, 2003 and 2004 was used for this research. This resulted in a total sample of 10,865 Canadians which was divided into adult (20+), youth (15-24), smoker, and heavy smoker subgroups. Secondary analysis was conducted using Environics’ proprietary Canada 3SC Social Values database.  
Key Findings 

Few surveys have sought to relate exhaustive motivational and social values assessments of smoking behaviour. Fewer still have attempted to segment smokers on this kind of motivational and values basis.  Secondary analyses along these lines were conducted using four years of Environics’ proprietary, annual, general population survey of Canadians’ social values. In order to isolate a set of motivational and social values variables to serve as the basis for segmentation, stepwise discriminant and regression analyses were conducted to distinguish several outcome groups by their values (e.g., daily vs. occasional smokers, light vs. heavy smokers, smokers vs. ex-smokers, etc.). A consensualization of these empirical results and further variable reduction via PCA revealed 14 key values (from among the over 100 assessed) and five primary factors underlying the values and motivations linked to smoking.  These factors were: Anxiety, Impulse Control, Self-Expansion, Autonomy and Immediate Engagement.  Anxiety and Impulse Control are, in particular, potent antagonistic drivers of smoking.  Using the 14 key values, four youth segments and four adult segments were then derived via classical Euclidean distance-based clustering (agglomerative and non-hierarchical under K-means).
Youth Segments 

· One in five Canadian youth (21%) in the sample can be classified as Rational Rebels, meaning they demonstrate low vitality and effort for health, fearless youthful rebellion from family and society, questioning of authority and order, extremely underdeveloped spiritualism and meaning, empathy and openness to others, are hyper-rational and Darwinistic. Over one-quarter of this segment (27%) are smokers and 15 percent are ex-smokers. 
· Two in ten youth (20%) in the sample can be described as Restrained Traditionalists, meaning they have a high need for vitality and health, extremely high religiosity and strong ethics, and are extremely rational. Fifteen percent of this group smoke and another nine percent are ex-smokers. 
· Over one-quarter of Canadian youth (27%) can be classified as Autonomous Progressives. This group is non materialistic and secure, achievement oriented and entreprenurial, demonstrates low levels of anxiety, is flexible and tolerant, and values environmental protection and ethics. They score high on self-expansion and autonomy values and are experientially oriented. Twenty-seven percent are smokers and 11 percent are ex-smokers. 

· A third of Canadian youth (32%) can be described as Anxious Connecteds, meaning they are extremely anxious about personal security, technology, and finances, they are fatalistic, highly family oriented, and demonstrate high personal achievement and consumer/materialistic tendencies. Four in ten (41%) are smokers and 12 percent report being ex-smokers. 

Adult Segments
The adult segments demonstrate similar characteristics as their corresponding youth groups.
· Over one in five adults (22%) can be classified as Rational Rebels. Close to two in five in this segment (38%) are smokers. An additional 29 percent report being ex-smokers. A majority of those who smoke (77%) smoke heavily (ie more than 11 cigarettes per day). 
· One-quarter of Canadian adults (24%) can be categorized as Restrained Traditionalists. One in five (19%) are smokers and another 30 percent are ex-smokers. Three in five of those who smoke (60%) smoke heavily. 
· Close to three in ten Canadian adults (28%) can be described as Autonomous Progressives.  One-third of this group (33%) are smokers. An additional 27 percent report being ex-smokers. 
· Over a quarter of Canadian adults (27%) can be classified as Anxious Connecteds. Thirty-seven percent of this group are smokers and 28 percent are ex-smokers. Seven in ten of those who smoke (72%) are heavy smokers. 

Attitudes and Values Regarding Second-Hand Smoking
· When respondents to the 2004 survey were asked to describe their attitudes towards the second-hand smoke of others, two in five said they avoid second-hand smoke but don’t ask the smoker to stop (40%), over a third either don’t avoid it or ‘don’t really care’ (36%), and a quarter avoid it and ask the smoker to stop (24%). 

