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1.0 INTRODUCTION

The Government of Canada climate change web site is the starting point for Canadians to find information on the science and impacts of climate change, the role of governments, businesses and industries, communities and individuals in the effort to reduce greenhouse gas emissions and how Canadians can take part by committing to the One-Tonne Challenge. 

The main purposes of the site are: public education on climate change and gateway to a variety of climate change information offered by other governmental or non-governmental web sites.

Site objectives 

· To inform the public on the issues related to climate change

· To incite the public to take action to reduce GHG emissions

· To increase awareness of all the actions being taken by governments, business, industry, communities and other individuals to address climate change 

· To improve access to research and analysis carried out by the Government of Canada.

The climate change web site has a new look and navigation capabilities as of  February 27, 2004. The collection of links to other climate change web sites has been organized into a links directory searchable database. The navigation has been greatly improved by adding a third layer that enables users to find the pertinent information from any point in the site. The content from a few major sections has been revised and updated.  The news section of the site is  up to date with events and announcements related to climate change. 

A new strategy will be put in place for the climate change web site, including a content management strategy that would bring together all the climate change content experts from the five climate change departments in a collaborative and partnership agreement.  

Research Goal 

Perform qualitative research with the target audience (see below) to determine their level of understanding of the present content, their expectations, needs and potential areas for improvement in terms of content, navigation and usability. 
Research Objectives
1. Determine if the present content is sufficient  to understand the issues of climate change and identify major gaps of information

2. Determine  if users find the information pertinent and if the content level (depth) is suitable 

3. Determine if the information structure is easy to navigate, if it has a logical flow and is easy to follow

4. Identify major gaps and areas of improvement in terms of usability 

5. Overall level of satisfaction

Approach and Methodology

6 focus groups were conducted in Ontario and Quebec – three English sessions in Ottawa and three French sessions in Montréal. Each participant had a computer connected to the Internet in order to go o, as instructed, through sections of the climate change web site. A total of 32 respondents took part in the testing.

Please note that, as with all qualitative results, these findings are not statistically representative of the population as a whole.

Target Population

· Two distinct groups: environmentally concerned and active;  not environmentally concerned

· Home/car owners / renters were recruited based on their proportions in the population in their respective cities 

· Level of education: completed college and higher

· Male/female, 25 to 65 years of age

Copies of the recruiting screener and the moderator’s guide are attached to the report.

2.0 EXECUTIVE SUMMARY – KEY FINDINGS

Overall reactions:

· Overall, the  climate change web site elicited a  very positive reaction from  most focus group participants, whether they were environmentally concerned individuals or not concerned.

· Even if slightly lower levels of interest were at times expressed by the unconcerned groups, they were still mostly complimentary about the site. In fact, the unconcerned participants gave slightly higher ratings than the concerned groups in terms of the site achieving its objectives and on most of the satisfaction usability ratings.

· It is noteworthy that all of the rating scores on satisfaction and usability factors were higher than those observed by the researcher/moderator in any previous usability testing of the web sites and software applications, etc.

Knowledge of climate change:

· Awareness and knowledge of climate change among partcipants was basic to modest at best.  Most participants had no more than a superficial knowledge of the topic. What little they did seem to know was learned from the media, particularly television (documentaries and news), and to a lesser extent from the Internet.

· No one in any one of the six sessions (a total of 32 participants) had ever visited the Government of Canada  web site on climate change.

Expectations:

· The site generally met or exceeded participants’ expectations. They remarked that there was a lot of information on the site, and for a few participants this was felt to be excessive.

Navigation:

· Navigation was, in general, felt to be very good, logical and easy to understand and use. A few participants suggested that the colour changes and identification of  sub-pages  were too subtle, and were not noticed at first or even until pointed out to them.

One Tonne Challenge:

· The One Tonne Challenge portion of the site was well liked and often preferred to the rest of the site, because of its friendlier appearance with the greater use of images and icons. Participants generally considered that they were still in the climate change site, and were not confused or concerned by the slightly different look of this section.

Resources:

· The Resources area was particularly popular across most groups, as it was seen as a lot of useful, and sometimes fun, information for interested visitors of all types. The one area in this section that was seen as in need of improvement was the Students section, which was considered to be very light on content.

Possible additions:

· The suggestion of adding more technology and business information was not seen as negative, but rather as acceptable or appropriate for those seeking such information. The notion of adding more interactive elements was well received, particularly by concerned participants, as these elements help to engage the interest of visitors to the site.

Strengths and weaknesses:

· Participants saw the major strengths of the site to be some of the images, the icons, numerous links, the information boxes, and the fact that all of the information seemed to be there.

· Perceived weaknesses, and potential areas for improvement, were mostly the need for more visual and graphic elements (such as images and icons) to perhaps replace some of the lengthy text.

· Some participants in several sessions, and more often in the concerned groups, felt that the images in particular, and the tone of the site in general, were too soft on the climate change issue, and should depict the negative impacts in such a way as to shock people into taking action.

Overall, across English and French participants, and environmentally concerned and unconcerned groups, the web site was very positively received.

Comparison to online survey results:

In comparing these findings to the results of the online quantitative study (to the limited extent that this is feasible given the different methodologies) the following conclusions can be made:

· In the online survey some said that the information on the site is biased and should be presented in an objective and balanced manner. This was the view of a few participants in the focus groups who were generally  sceptical  of the objectivity and balance of  government web sites.

· In terms of areas of improvement, in the online survey most suggestions were content related. Respondents were actual site visitors with better knowledge of what is there and not there in relation to their own specific needs. In the focus groups, suggestions were more about the look and feel of the site, and, in particular, greater use of images. In both studies the suggestion to add more resources for students and teachers was expressed.

· A recommendation from the online survey calls for content geared to the information needs of each audience. The focus groups mentioned somehow creating different experiences for the novice / general population visitor rather than the expert / scientist / researcher visitor, as their needs are so different. For example, too much content for the first type of visitor may be insufficient for the second type, so neither is really satisfied.

· Satisfaction levels with the site overall and with specific aspects of the site (such as navigation, up to date, etc.) were high in both studies, and there was an almost identical order, in terms of rating scores, for the various factors.

· Loyalty levels were also high in both pieces of research. In the online survey a large majority said they would revisit the site and recommend it. In the focus groups most participants stated that they would revisit the site and would also recommend it to their children and other family and friends, and to work colleagues.

2.0 RÉSUMÉ – PRINCIPALES CONCLUSIONS

Réactions générales

· Dans l’ensemble, les participants au groupe de discussion, qu’ils soient sensibilisés ou non à l’environnement, ont réagi très favorablement à l’égard du site Web sur les changements climatiques.

· Même si les participants non sensibilisés à l’environnement ont parfois manifesté un peu moins d’intérêt, ils ont, pour la plupart, tenu des propos élogieux sur le site. Ils ont, en réalité, attribué des notes légèrement plus élevées que les participants sensibilisés à l’environnement en ce qui a trait à l’atteinte, par le site, des objectifs fixés. Les notes qu’ils ont accordées pour la satisfaction à l’égard de la convivialité du site étaient pour la plupart légèrement plus élevées également. 

· Il convient de noter que toutes les notes relatives aux facteurs de satisfaction et de convivialité étaient plus élevées que celles observées par le chercheur ou le modérateur lors des essais de convivialité effectués précédemment, entre autres, sur les sites Web et les applications des logiciels.

Connaissance du changement climatique

· La sensibilisation au changement climatique et la connaissance de celui-ci étaient, dans l’hypothèse la plus optimiste, élémentaires à très limitées. La plupart des participants n’avaient qu’une connaissance superficielle du sujet. Ils avaient acquis le peu de connaissance qu’ils semblaient avoir par le truchement des médias, en particulier de la télévision (documentaires et nouvelles), et, à un degré moindre, d’Internet.

· Aucun des 32 participants qui ont assisté aux séances (six séances en tout) n’avait visité le site Web sur les changements climatiques du gouvernement du Canada.

Attentes 

· En règle générale, le site a répondu, voire dépassé les attentes des participants. Ceux-ci ont fait remarquer que le site renfermait de nombreux renseignements et quelques-uns ont trouvé qu’il y en avait trop. 

Navigation

· En règle générale, les participants ont trouvé la navigation agréable, logique et facile à comprendre et à utiliser. Quelques participants ont déclaré que les changements de couleur et l’identification de la sous-page dans laquelle ils se trouvaient étaient trop subtils et qu’ils ne les remarquaient pas de prime abord ou avant qu’on ne les leur ait indiqués.

Défi d’une tonne

· Ils ont vraiment aimé la section du site intitulée Défi d’une tonne et l’ont souvent préférée à toutes les autres sections parce qu’ils l’ont trouvée plus conviviale en raison du grand nombre d’images et d’icônes qu’elle contient. Ils avaient l’impression d’être toujours sur le site des changements climatiques et n’étaient pas déconcertés ou préoccupés de constater l’apparence légèrement différente de cette section. 

Ressources 

· La plupart des groupes ont particulièrement apprécié la section sur les ressources; ils l’ont perçue comme contenant une foule de renseignements utiles et parfois drôles susceptibles de convenir à tous les types de visiteurs intéressés par le sujet. La seule partie qui, selon eux, devrait être améliorée était celle des étudiants dont le contenu leur semblait trop léger.

Ajouts possibles

· La proposition d’ajouter plus de renseignements technologiques et commerciaux n’apparaît pas comme négative mais comme acceptable, voire appropriée pour les personnes qui recherchent ce type d’information. L’idée d’ajouter un plus grand nombre d’éléments interactifs a été bien accueillie, en particulier par les participants soucieux de l’environnement, puisque ces éléments contribuent à susciter l’intérêt des visiteurs pour ce site.

Points forts et points faibles

· Selon les participants, les principaux points forts du site sont la présence de certaines images et icônes, le grand nombre de liens et les cadres d’information, et le fait que l’information semble être complète sur le site.

· Les points faibles et les points à améliorer portaient essentiellement sur le besoin d’ajouter plus d’éléments visuels et graphiques (comme des images et des icônes) afin de remplacer – sans doute – certains textes trop longs.

· Dans plusieurs séances, un certain nombre de participants, et le plus souvent les groupes sensibilisés à l’environnement, estimaient que les images, en particulier, et le ton utilisé sur le site, en général, pour présenter les questions relatives au changement climatique étaient trop modérés, et que les incidences néfastes devaient être décrites de manière à perturber suffisamment les gens pour les faire agir.

En règle générale, le site Web a été favorablement accueilli à la fois par les participants francophones et anglophones, et par les groupes sensibilisés ou non à l’environnement.

Comparaison avec les résultats du sondage en ligne

En comparant ces conclusions avec les résultats de l’étude quantitative en ligne (dans la mesure où cette comparaison est faisable compte tenu des différentes méthodes utilisées), on arrive aux conclusions suivantes :

· Dans le sondage en ligne, certaines personnes ont déclaré que l’information était « biaisée » sur le site et qu’elle devait être présentée de manière objective et équilibrée. Il s’agissait de l’opinion de quelques participants aux groupes de discussion, en générale des sceptiques qui ne s’attendaient pas à ce qu’un site gouvernemental soit objectif et équilibré.

· La plupart des suggestions concernant les points à améliorer dans le sondage en ligne portaient sur le contenu. Les répondants étaient des visiteurs réels du site qui connaissaient bien ce qu’il contenait (ou ne contenait pas) par rapport à leurs propres besoins. Dans les groupes de discussion, les suggestions portaient surtout sur l’apparence et la convivialité du site et, en particulier, sur une plus grande utilisation des images. Dans les deux études, on a recommandé d’ajouter plus de ressources pour les étudiants et les enseignants. 

· Dans le sondage en ligne, un répondant recommande d’axer le contenu sur les besoins en information de chaque type de visiteurs. Les groupes de discussion ont dit qu’il serait souhaitable d’inclure des expériences différentes pour les néophytes et la population en général plutôt que pour les spécialistes, les scientifiques et les chercheurs, puisque leurs besoins sont très différents. Ainsi, un contenu trop dense pour la première catégorie de visiteurs serait sans doute insuffisant pour la seconde catégorie de visiteurs de sorte que les uns et les autres ne seraient pas réellement satisfaits.

· Dans les deux études, on a relevé des niveaux de satisfaction élevés concernant le site en général et certains aspects du site en particulier (comme la navigation, la mise à jour), et les notes attribuées aux divers facteurs étaient pour ainsi dire identiques.

· Les niveaux de fidélité étaient également élevés dans les deux études. La plupart des répondants du sondage en ligne ont dit qu’ils revisiteraient le site et qu’ils le recommanderaient. Dans les groupes de discussion, la plupart des participants ont déclaré qu’ils revisiteraient le site et qu’ils le recommanderaient également à leurs enfants et aux autres membres de la famille ainsi qu’à leurs amis et à leurs collègues de travail.

3.0 DETAILED FINDINGS

3.1 Awareness and Knowledge of Climate Change

Although most respondents claimed to be aware of climate change, knowledge of the subject is generally basic to modest among those who are ‘environmentally concerned’ and low among the ‘not concerned’. In the ‘not concerned’ sessions there were no more than one or two participants with any knowledge of the topic 

Aspects of climate change that were spontaneously mentioned included:

· Ottawa a lot less snow than previously

· Greenhouse gases

· A very serious problem that has to be tackled globally

· Two sides to the argument, those who say it is a reality and those who dispute this notion

· Warming of the earth for some years

· Increased amount of smog

· One Tonne Challenge, Rick Mercer/Pierre Lebeau urging us to cut back emissions and conserve energy

· The Kyoto accord

Not surprisingly, the ‘environmentally concerned’ respondents were much more likely to be aware of both the One Tonne Challenge and the Kyoto accord on a spontaneous basis during the preliminary discussion of the topic.

A variety of different sources of their knowledge of climate change were mentioned by respondents. These sources were:

· Television programs, particularly documentaries on the Discovery Channel, CBC, CBS, TVA, and television news

· Internet sites (often reached through searching on “environment”), including the NASA web site 

· Print media, including scientific/trade journals, Time magazine, and other magazines and newspapers

· Research papers by scientists

· Friends

No one participating in the six focus groups had ever visited the federal government website on climate change.

3.2 Expectations of the Federal Government Web Site

Several respondents’ expectations of the government’s web site were an accurate reflection of the site’s contents.

Their expectations included:

· What climate change is exactly

· How it affects us on an individual, local, national and global scale

· What is happening and why, forecasts, images of catastrophes and what has caused them

· Links to other sites and studies

· What we can do, tips/suggestions

· Satellite photos and images showing the repercussions of climate change

· Government policy

· Statistics and studies

· Information on Kyoto accord

· One Tonne Challenge

A few participants were cynical and sceptical of both government in general and of the proponents of the climate change notion.


“I wouldn’t look to the site to be the be all and end all, there would be more 

     
 objective sites.”


“I believe less in a government site”.

Some expected the site to be objective and to present both sides of the argument, although the cynics and sceptics did not expect the government site to be balanced, and a couple of respondents expected the site to be boring because it is a government site.


“Hopefully it’s objective. The science is not clear.”


“Would not expect to find anything unbiased, it will be supporting government

 policies.”

A site that these participants would consider to be objective is that of environmentalist David Suzuki.

3.3 Home Page

Those aware of the One Tonne Challenge immediately noticed the images of the presenters (Rick Mercer and Pierre Lebeau) when they first went on to the Home Page.


“It’s a comedian I like (Pierre Lebeau) and I want to read it because it is 

someone well known”.

“The star – Rick Mercer.”

In the Montréal sessions there were several mentions of the maple leaf and the Canadian flag. Other participants were first attracted by the energy guide for homes and the incentives and rebates icon, while a few mentioned the image (landscape) at the top of the page.

This page was found to be well structured, and the title caught their attention. Many mentioned that they are more visual, so they naturally went to the icon on the right side of the page. 

Several also mentioned that there was not enough colour and they wanted to see more images. A few also mentioned the calculator, but in some instances this was because they did not know what it calculates. This icon exemplifies some of the criticism of the site in regard to only being suitable for knowledgeable visitors - it makes the assumption that people will know what “GHG” stands for.

Particularly in the environmentally concerned groups there was discussion on the types of images that should be shown.

“This image shows everything is okay. It should show what will happen.”

The best features of the home page were seen to be that the overall layout is good, that it is easy to find things, and the information looks to be very complete.

Most participants liked the navigation bar, although some would prefer it to be a little more obvious when one drills down one or two levels.

The major weaknesses of the home page were said to be the unused space on the right side of the screen, the large amount of information on the page, the need for the reader to scroll down in order to see everything that is on the page, and the lack of images.


“It is frustrating having to scroll down.”


“If I see a picture of the planet destroyed I will stop and look, if I see what’s 

going to happen in the future for my kids.”

Reactions to the “What’s New” section were mixed. For most of the unconcerned respondents it was not of interest as they felt it was more for someone who visits the site regularly. In the concerned groups, participants were more likely to find something of interest and a few spontaneously mentioned that this section was evidence that the site is up to date (as some items were dated March 2005). Some suggested it was too much detail and should be collapsed to just the heading.


“I would shrink that. Just put an icon at the bottom.” 

When navigation was specifically prompted, most said that it was very clear and easy to understand. Respondents were mostly unable to think of anything that was missing from the home page, as they perceived it to be very comprehensive. However, there was further discussion, particularly among concerned respondents, that the tone of the site, especially through the images used, was too soft.

“That’s nice (landscape) but is that what happens after climate change?”

“Climate change is a serious negative.”

“Show the future for our children.”

3.4 “What is Climate Change?”

Expectations of this section were simply that it would tell them what climate change is and what causes it. The Ottawa unconcerned group felt that it should show climate change over time (such as 1960, 1980, now and some point in the future). 

Most initial reactions were positive. Many respondents liked the image on this page. Other initial reactions included positive references to the boxes of facts.

“A kid shows evolution and it touches me. Kids are the future.”

“I like these little blurbs.”

Participants were encouraged to explore the sub-pages. Some did not notice these and felt that the reason was that the colour changes in the navigation bar did not stand out.

“You don’t realize that it changes when you go to a sub-page. They need to bump it out further.”

However, it is generally felt to be a well laid out section and easy to navigate.

Many participants, concerned and unconcerned, liked the ‘Did You Know’ messages as they felt these provided good information and yet were short enough to be a quick read.

Again, some respondents, particularly the environmentally concerned, were critical of the site taking too soft an approach.

“They are very gingerly saying the problem. It’s more severe. We cannot afford to raise the temperature two degrees. There’s nothing urgent.”

“It’s not obvious what problems will occur?

“It has to be more direct and more urgent. People have to understand it is really important, something has to be done, not just sometime in the future.”

Again, although the main image was liked by many respondents, there were some who felt that it was “too nice”. However, the opposing view was also expressed.

“Climate change looks rosy. I would like to see shock value so people will want to do something about it.”

“This is to educate people, not alarm them.”

3.5 “How Will Climate Change Affect Us”

Participants’ expectations were that this section would inform them of how climate change is going to affect them personally, as well as the impact locally, nationally and globally.

Initial reactions to this section were predominantly positive. Information was perceived as both plentiful and useful. 

“Pretty straightforward, got everything you want.”

“Pretty good - they’ve managed to put together a fair bit of information without being excessive.”

The impacts for each province were spontaneously mentioned in some groups.

Again, an aspect that was criticized was the positive looking images when dealing with a negative issue.

“All positive pictures on the site, yet talking about something doing harm to the planet.”

In the Montreal sessions the main image in this section (the ice road) was criticized as it was not understood or recognized and was interpreted as a road in the Prairies.
“The picture doesn’t tell me much. It doesn’t speak to me, and it’s not part of my life – maybe for someone out west or in the Prairies.”

An unconcerned group was critical of the fact that the section does not provide “the other side”, i.e. that of the scientists who do not agree with the majority opinion on climate change.

The images were criticized as not being particularly interesting, and this section was seen as having a lot of information, perhaps even too much, and it was said that it is not presented in an interesting way for the general public.

“If I’m an average Canadian I won’t stop at this site. There’s a lot of good information, but how many will get to it, get past ‘What is climate change?’.”

Again, as with other sections, the navigation was generally seen as quite easy to use.

“Fairly easy, once you catch on to the different blues it’s easy.”

The fact that that there were no ‘Did you know’ boxes in this section was criticized, as these items were well liked on the pages on which they do appear.

In Montreal a few respondents mentioned that they would like to see something about health effects on this page (as obviously they had not reached that sub-page by this point).

3.6 Resources

Overall, the reaction to the resources section was very positive. Most participants liked the video section which is found to be both interesting and pertinent to them. This section was seen as particularly useful for people doing research. 

“If you are a teacher, student, anyone doing research it’s good.”

“I like the videos – something the kids could watch.”
However, the publications section was seen to be overwhelming because of the sheer number of publications available. Although in the francophone sessions in Montreal the student and teacher sections were generally dismissed as not relevant to them, these resources were well received in the English sessions in Ottawa.

“I like the test for the Grade 5’s - it gives them an idea of what it’s about.”

“The teachers’ section is fairly strong, whereas the students’ section is fairly weak – the links are good but there isn’t much there.”


“Very good information – you get everything – it’s fantastic!”

3.7 One Tonne Challenge

This section was really well received in most groups, mainly because the graphics were seen to be better and the whole structure of the pages was more visually attractive to participants.


“Government sites all look the same, but this site has better graphics and you see 

              right away there is an interactive section.”


“A little bit better, uses icons more, you can navigate quicker, and it’s easier to

              visually look at a calculator than read.”


“More icons do catch the eye.”

Again, in the concerned groups in Ottawa, participants’ initial attention was caught by the image of Rick Mercer.

Generally, participants were not in the least concerned or confused by the slightly different looks of this section and they understood that they were still in the federal climate change site.


“Slightly different menu on right, picture on left, its nice looking.”


“You know it’s still part of the climate change website as that is at the top.”

The Montréal groups realized this section was still part of the climate change website, especially because of the flag and the maple leaf.

There was a suggestion from the Ottawa concerned group that there could be more ideas in terms of what people can do.


“It doesn’t seem like much once you are in, only four suggestions (recycle,   

             compost etc.), I expected more. Have a greater variety of things you can do.”

3.8 Site Content Additions

Participants were asked how they would feel if the site also contained more technology and business information. Generally, the environmentally concerned participants were fine with this as they felt that the site should be as complete as possible.

“Why not put all the information on this site for this issue. You should find it here, i.e. everything to do with climate change.”

The unconcerned were more likely to express no interest in business and technology additions, particularly in Montreal, although an unconcerned participant in Ottawa felt it would make the site more complete.

“A separate section – if it’s another section entirely that’s great – it would make the site more complete.”

The notion of adding more interactive elements was also probed specifically with participants and was generally well received, in particular by the concerned respondents. The example of real-time satellite images was enthusiastically received in some concerned groups.

“That would be awesome! I’ve seen that sort of thing on ‘How stuff works’ – it would be like the NASA site.”


“It would be nice to have it on there to see how things are changing.”


“A good thing - makes it more fun.”

3.9 Possible Improvements

Many participants felt that there was too much information on the site and not enough colour and images. Icons and images were considered the best way for people to see quickly what is there.

Some of the environmentally concerned respondents would like to see more tips and ideas, such as motor vehicles and engines of the future and “new technology”. It should be pointed out that, due to time limitations, most participants did not get to see everything that is on this site. Consequently, some of their requests or ideas for additional elements are, in fact, already on the site.

Another suggested improvement, and one that came up earlier, was to spread out the information to fill the screen.

3.10 Likelihood to revisit and recommend site

The majority of participants in all groups, concerned and unconcerned, said that they would return to this site in the future.

As one unconcerned respondent said:


“It didn’t interest me before, but now that I see what it is all about, I will look at 

             it all.”

Many respondents felt that the most important thing that they learned was the existence of this website. It was felt that this topic was important, and if the government has such a large site, then they are taking it seriously.


“I didn’t know the government was doing so much, or was so involved. It’s

             surprising.”

Some participants mentioned specifically that they were interested in learning more about home energy and hybrid cars and would definitely explore the site further.

Most participants also said that they would recommend this site to others, particularly children, grandchildren, and other family members, and also work colleagues and friends.  The site would be mentioned to friends should a discussion on this topic come up.


“I would recommend it to someone who is interested.”


“I’d like to see a link to the School Board’s home page.”


“My youngest son would have fun.”

Those who were unlikely to recommend it to others were mostly those who had self-identified as sceptics on the climate change topic.


“There’s another side to it that is not represented.”


“I don’t believe in what they say is going on.”

3.11 Ratings of Web Site Objectives

In the first of two individual exercises, participants were asked to evaluate the website in terms of each of the four objectives for the site, using a 7 point scale, where 1 is extremely poor and 7 is excellent.

Overall, the ratings were strong (equivalent to good to very good) with average scores across all participants ranging from 5.1 to 5.7 on the four objectives.

Interestingly, the unconcerned groups consistently provided slightly higher ratings than the concerned participants, and Francophones tended to give slightly higher scores than their Anglophone counterparts. It should be noted, however, that ratings are consistently on the high end of the scale, regardless of the sub-group.

The objective on which the site is deemed to perform the weakest is “to incite the public to take action to reduce green house gas emissions”, with an average rating of 5.3 out of 7.

The objectives of “to improve access to research and analysis carried out by the government of Canada” and “to increase awareness of all actions being taken by governments, business, industry, communities and other individuals to address climate change” both received average rating scores of 5.5 out of 7.

The objective which was deemed to be the one that was accomplished best was “to inform the public on the issues related to climate change”, which received an average rating score of 5.7 out of 7.

Again, as earlier in the discussions, there were several comments about the need for more urgency in the tone of the site and more images to help encourage or incite people to take action.


“Overall it needs to show more photos of the negative impacts, right from the

              home page”.


“The information seems extensive and the format is easy to navigate. However, 

              the average consumer could use more visual cues to sustain interest in looking 

              further”.


“Not enough ‘in your face’ information to entice me to take action”.
3.12 Overall Web Site Ratings (Usability)

In the second individual exercise, participants were asked to use the same 7 point scale to indicate how they rated the site on a number of usability factors.

Overall, the results were extremely positive, as participants consistently gave ratings close to 6 out of 7 on all seven aspects that were measured.

On all but two of the seven factors (‘Information on site is up to date’ and ‘Site has information I expected it to have’) the unconcerned participants gave the site higher ratings than the concerned respondents.

Average ratings by all participants were:

6.1
Information on the site up to date

6.0
Ease of navigation

5.9
Site has information I expected it to have

5.8
Usefulness of interactive tools

5.7
Overall satisfaction with site

5.6
Site has information I need

Written comments on the overall ratings sheets included the following:


“Children and student sections need visual and interactive things to attract

             attention and keep them searching”.


“Very easy to navigate”.


“Could use more real time material”.


“Need more on what happens”.


“The boxes are great”


“I guess I found it all very easy to understand”.

APPENDIX 

NRCan Climate Change Focus Groups  

MODERATOR'S GUIDE: draft2 (Mar 14)

Introduction
(5 Minutes 0:00)

Hello, my name is _______________. I work for the Environics Research Group Ltd, a national public opinion research firm.

· We do telephone surveys - and from time to time we do focus groups. Focus groups allow us to get more detail on topics and issues (thoughts, feelings and opinions) we are investigating and to show materials to get feedback.

· We are not here to reach a consensus. Everyone will have the opportunity to participate. There are no right or wrong answers - you help me by giving me your opinions, thoughts and ideas. It is also important to respect the views of others in the room. 

· This meeting will be audio and video taped in order to help us capture all of the ideas that will be discussed this evening to help us prepare a report of the sessions’ findings. Indicate (or refer to) observers – they are here to observe the session. 

· Everything discussed here will be kept in complete confidentiality - no names will be attached to the results in any way. Feel free to use your first name only.

· Today, we are going to talk about and look at some specific web site materials and get your views on them. Please do not look at any of the materials on the computer or in front of you until I ask you to.

· Let’s get started as we have a lot to cover.

· Let’s first go around the table quickly so you can introduce yourselves. Just give me your first name and something interesting about yourself, work or hobby or other interest etc.

. 

Climate change (5 minutes 0:05):

· To what extent have you heard about climate change?

· What do you know about it?

· Where does this awareness and knowledge come from? What are the main sources of any information and understanding of climate change that you may have?
Federal Web site Awareness / Use (5 minutes 0:10):

· Have you visited the Canadian federal government’s web site on climate change?

· If yes, to what extent? Any one made multiple visits to the site?

· What for? Prompt, if necessary, personal or work related?

· Type of information sought? (General climate change info, One Tonne Challenge, incentives and rebates, tips and ideas).

· To what extent did you find what you were looking for?

Federal Web site Expectations (5 minutes 0:15):

· If not visited site: what would you expect to find on such a site?

· Prompts: General climate change info, One Tonne Challenge, incentives and rebates, tips and ideas

Web site initial reaction (10 minutes 0:20):

· Participants will be asked to turn on their monitors and access the home page of the climate change web site.
· What are your initial reactions to the home page?
· What did you notice first?

· What are the best features of the Home Page? Why do you say that?
· What are the weakest features of the Home Page? Why do you say that?
Specific prompts:

· What do you think of the icon links on the right hand side?
· Is the navigation menu on the left side easy to understand and easy t o follow?
· Are the “What’s New” items a point of interest? Why / why not?
· What if anything is missing from the Home Page? What else would you expect to find on the climate change home page?
Climate Change section:

· What would you expect the “climate change” section to be? (1st link on left nav bar)
· Is there sufficient information on the science of climate change and green house gas emission for you to understand and grasp the issue?
Each sub page (15 minutes 0:30):

· Expectations

· Reactions to the page

· Reactions to navigation

· Is there sufficient information in this section? If no, what additional information would you expect to see here or like to see here?

Site Content Additions (5 minutes 0:45):

· How would you react if the site were to have more technology and business information?

· To what extent would this be more interesting? Or more confusing?

· To what extent would you like more interactive elements on the climate change web site?  If so, what?

· Prompt: what about for example, data and statistics about climate change in an interesting, fun, cool way such as real-time satellite information on greenhouse gas emissions in the atmosphere or water?

Navigation (5 minutes 0:50):

· What do you think or feel about the navigation changing when you go into specific sections? E.g. Technology Early Action Measures (visually identical with nav links customized for the section, compared to One Tonne Challenge (with different look and feel and different navigation)

· Which is better and why?

· Is navigation a logical flow and easy to follow?

Resources Area (5 minutes 0:55):

· How satisfactory / fulfilling is this area?

· Would you expect or like to see more here? If so, what?

Discussion on Possible Improvements (5 minutes 1:00):

· What improvements, if any, would you like to see?

· Prompts if necessary:

· More tips and ideas

· More on incentives and rebates

· Alternative energy options

· Impacts on human health

· Impacts on our environment

· General information on climate change

· More contact info

· More links

· More regional / local info

· Improve calculator

· Improve navigation

Individual Exercise: Site Objectives (5 minutes 1:05):

(This obtains individual responses before group discussion).

Use scale of 1 to 7

To what extent do you feel the site achieves each of its objectives?

· To inform the public on the issues related to climate change

· To incite the public to take action to reduce greenhouse gas emissions

· To increase awareness of all actions being taken by governments, business, industry, communities ands other individuals to address climate change

· To improve access to research and analysis carried out by the government of Canada

Discussion of responses and reasons for ratings (particularly low ratings).

Individual Exercise: Overall Ratings (10 minutes 1:10):

(This obtains individual responses before group discussion).

Use scale of 1 to 7

· Overall satisfaction with site

· Ease of navigation

· Information on site up to date

· Site has information I expect it to have

· Usefulness of interactive tools

· Site has information I need

· Ease of finding information

Discussion of responses and reasons for ratings (particularly low ratings).

Moderator goes to back room to check on any additional questions or clarifications.

Wrap up: (10 minutes 1:20): 

· Additional questions or clarifications

· To what extent would you return to this site in future? Why / why not?

· To what extent would you recommend this site to others? Why / why not?

One final question and I’d like to go around the table and hear from you one by one. 

· What is the most interesting thing that you learned here today and why do you say that?

(1:30) Many thanks for your time and participation. 

Groupes de discussion NRCan sur le changement climatique

GUIDE DE L’ANIMATRICE : 2e ébauche (14 mars)

Introduction
(5 minutes 0:00)

Bonsoir, mon nom est _______________. Je travaille pour Environics Research Group Ltd, une maison nationale de recherche sur l’opinion publique.

· Nous menons des sondages par téléphone – et de temps à autre nous animons des groupes de discussion. Ces derniers nous permettent d’obtenir de plus amples renseignements sur des sujets (idées, impressions et opinions) que nous examinons, et de présenter de la documentation afin de recueillir des commentaires.

· Nous ne sommes pas ici pour établir un consensus. Tout le monde aura l’occasion de participer. Il n’y a pas de bonnes ou de mauvaises réponses – vous m’aidez en exprimant vos opinions, vos impressions et vos idées. Il est également important de respecter les points de vue des autres personnes dans la pièce. 

· Nous ferons un enregistrement audio et vidéo de cette réunion pour nous aider à recueillir toutes les idées dont nous discuterons ce soir, et à rédiger un compte rendu des résultats de la séance. Il faut mentionner la présence des observateurs qui assistent à la séance. 

· Toutes nos discussions seront préservées sous le sceau de la confidentialité – aucun nom ne sera associé aux résultats. N’hésitez pas à utiliser votre prénom seulement.

· Aujourd’hui, nous allons nous pencher sur du matériel d’un site Web précis et recueillir vos opinions à son égard. Abstenez-vous de regarder le matériel sur l’écran d’ordinateur ou devant vous, jusqu’à ce que je vous le demande.

· Commençons, puisque nous avons beaucoup à faire.

· Faisons le tour de la table rapidement pour que vous puissiez vous présenter. Mentionnez uniquement votre prénom et un fait intéressant  vous concernant personnellement, ou concernant votre travail, vos passe-temps ou autres intérêts.

. 

Changement climatique (5 minutes 0:05):

· À quel point avez-vous entendu parler du changement climatique?

· Qu’en savez-vous?

· D’où provient ce savoir et ces connaissances? Quelles sont les principales sources de l’information et du savoir que vous avez acquis au sujet du changement climatique?
Connaissance / utilisation du site Web fédéral (5 minutes 0:10):

· Avez-vous visité le site Web du Gouvernement du Canada sur le changement climatique?

· Si oui, dans quelle mesure? Y en a-t-il qui ont consulté le site à plusieurs reprises?

· Pour quelle raison? Sondez, s’il y a lieu, à des fins personnelles ou professionnelles?

· Le genre d’information recherchée? (Renseignements généraux sur le changement climatique, défi d’une tonne, incitatifs et rabais, conseils et idées).

· Dans quelle mesure avez-vous trouvé ce que vous cherchiez?

Attentes par rapport au site Web fédéral (5 minutes 0:15):

· Si aucune visite du site : Que vous attendriez-vous à trouver sur un site de ce genre?

· Questions incitatives : Renseignements généraux sur le changement climatique, défi d’une tonne, incitatifs et rabais, conseils et idées

Réaction initiale au site Web (10 minutes 0:20):

· Les participants seront invités à allumer leur écran et à accéder à la page d’accueil du site Web sur le changement climatique.
· Quelles sont vos réactions initiales à la page d’accueil?
· Qu’avez-vous d’abord remarqué?

· Quelles sont les meilleures caractéristiques de la page d’accueil? Pourquoi dites-vous cela?
· Quels sont les points les plus faibles de la page d’accueil? Pourquoi dites-vous cela?
Questions incitatives précises :

· Que pensez-vous des liens-icône sur le côté droit?
· Le menu de navigation situé à gauche est-il facile à comprendre et à suivre?
· Les articles « Quoi de neuf » sont-ils intéressants? Pourquoi / pourquoi pas?
· Manque-t-il quelque chose sur la page d’accueil? Quelle autre information ou caractéristique vous attendriez-vous à trouver sur la page d’accueil du changement climatique?
Section sur le changement climatique :

· À quoi la section sur le changement climatique devrait-elle ressembler? (1er lien dans la barre de navigation de gauche)
· Y a-t-il suffisamment d’information sur la science du changement climatique et des émissions de gaz à effet de serre pour que vous puissiez bien cerner et comprendre le problème?
Each sub page (15 minutes 0:30):

· Attentes

· Réactions à la page

· Réactions à la navigation

· Y a-t-il suffisamment d’information dans cette section? Si non, quelle information complémentaire souhaiteriez-vous y trouver?

Ajouts au contenu du site (5 minutes 0:45):

· Comment réagiriez-vous si le site présentait plus d’information technologique et commerciale?

· À quel point cela serait-il plus intéressant? Ou plus mêlant?

· À quel point souhaiteriez-vous trouver plus d’éléments interactifs dans le site Web sur le changement climatique? Dans l’affirmative, quoi?

· Sondez : Aimeriez-vous qu’on ajoute des données et des statistiques sur le changement climatique d’une façon qui soit intéressante et amusante comme, par exemple, de l’information satellitaire en temps réel sur les émissions de gaz à effet de serre dans l’atmosphère ou dans l’eau?

Navigation (5 minutes 0:50):

· Que pensez-vous du fait que la navigation change lorsque vous pénétrez dans des sections particulières? P.ex. Les mesures d'action précoce en matière de technologie (visuellement identique aux liens de navigation adaptés pour la section), comparativement au Défi d’une tonne (dont l’aspect et la navigation sont différents)

· Lequel est préférable, et pourquoi?

· La navigation est-elle logique et facile à maîtriser?

Section des ressources (5 minutes 0:55):

· À quel point cette section est-elle satisfaisante?

· Vous attendriez-vous à trouver plus d’information? Si oui, quoi?

Discussion sur les améliorations potentielles (5 minutes 1:00):

· S’il y a lieu, quelles sont les améliorations que vous aimeriez voir?

· Questions incitatives, au besoin :

· Plus de conseils et d’idées

· Plus d’incitatifs et de rabais

· Sources d’énergie de remplacement

· Impacts sur la santé humaine

· Impacts sur notre environnement

· Information générale sur le changement climatique

· Plus d’information personnes-ressource

· Plus de liens

· Plus d’information régionale / locale

· Améliorer la calculatrice

· Améliorer la navigation

Exercice individuel : Objectifs du site (5 minutes 1:05):

(This obtains individual responses before group discussion).

Utilisez une échelle de 1 à 7

Dans quelle mesure estimez-vous que le site atteint chacun de ses objectifs?

· Renseigner le public quant aux problèmes liés au changement climatique

· Encourager le public à agir pour réduire les émissions de gaz à effet de serre

· Sensibiliser le public à toutes les actions prises par les gouvernements, les entreprises, l’industrie, les communautés et les individus pour s’attaquer au problème du changement climatique

· Favoriser l’accès à la recherche et à l’analyse effectuées par le gouvernement du Canada

Discussion des réponses et justification des scores (surtout les plus faibles).

Exercice individuel : appréciation globale (10 minutes 1:10):

(This obtains individual responses before group discussion).

Utilisez une échelle de 1 à 7

· Satisfaction générale par rapport au site

· Facilité de la navigation

· Actualité de l’information sur le site

· Le site contient l’information qui devrait s’y trouver

· Utilité des outils interactifs

· Le site contient l’information dont j’ai besoin

· Facilité de trouver l’information

Discussion des réponses et justification des scores (surtout les plus faibles).

L’animateur retourne à la salle pour répondre aux questions additionnelles s’il y a lieu, ou pour fournir des clarifications.

Récapitulation : (10 minutes 1:20): 

· Questions ou clarifications additionnelles

· À quel point serait-il probable que vous retourniez à ce site éventuellement? Pourquoi / pourquoi pas?

· À quel point recommanderiez-vous ce site à d’autres personnes? Pourquoi / pourquoi pas?

Une dernière question et ensuite j’aimerais faire un tour de table pour savoir ce que chacun de vous a à dire. 

· Quelle est la chose la plus importante que vous avez apprise ici aujourd’hui?

Justifiez votre réponse.

(1:30) Merci infiniment pour votre temps et votre participation. 
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Respondent Name:
_________________________________________________________





Home Phone #: _________________________________________________________________





Business Phone #: ______________________________________________________________





Group #:_______________________ Recruiter:_______________________________________

Recruit 7 per group 

GROUP 1 


GROUP 2


GROUP 3

TUESDAY


TUESDAY


TUESDAY

MARCH 15TH, 


MARCH 15TH 


MARCH 15TH, 
   

5:00 PM



6:30 PM



8:00 PM

ENVIRO CONCERNED 

ENVIRO CONCERED 

LESS CONCERED

OTTAWA 


OTTAWA 


OTTAWA 

GROUP 4 


GROUP 5


GROUP 6

WEDNESDAY


WEDNESDAY


WEDNESDAY

MARCH 16TH, 


MARCH 16TH 


MARCH 16TH, 
   

5:00 PM



6:30 PM



8:00 PM

LESS CONCERNED 

ENVIRO CONCERED 

LESS CONCERED

MONTREAL 


MONTREAL 


MONTREAL

Hello, my name is _________ from Research House Inc., we are calling today to invite you to a focus group discussion scheduled for (SEE ABOVE).  Your participation in the research is completely voluntary and your decision to participate or not will not affect any dealings you may have with Research House Inc.  All information collected, used and/or disclosed will be used for research purposes only and administered as per the requirements of the Privacy Act.  You will also be asked to sign a waiver to acknowledge that you may be audio and/or video taped during the session and will also participate in Qualitative Central.   The session will last a maximum of 

1 1/2 hours and you will receive a cash honorarium as a thank you for attending the session.  May we have your permission to ask you some further question to see if you fit in our study?




Yes…………………………………..1




No……………………………………2 – THANK AND TERMINATE 


You will be using a computer and reading different materials in the focus group discussion. Is there any reason that you could not participate?

Yes..........1 – TERMINATE


No...........2

INDICATE: 

Male………………………………..1 – MIN. 3 PER GROUP



Female…………………………….2 – MIN. 3 PER GROUP

1.
Are you or is any member of your household or immediate family employed in, or ever been employed in:







1



Ever 






No 

Yes 

No 

Yes 

Market Research


(   )

(   )

(   )

(   )


Marketing


(   )

(   )

(   )

(   )


Public Relations


(   )

(   )

(   )

(   )


Any media (Print, Radio, TV)
(   )

(   )

(   )

(   )



A member of ACTRA

(   )

(   )

(   )

(   )


Advertising


(   )

(   )

(   )

(   )


Municipal Government 

(   )

(   )

(   )

(   )


Provincial Government 

(   )

(   )

(   )

(   )


Federal Government 

(   )

(   )

(   )

(   )


Public Service / Elected Official 
(   )

(   )

(   )

(   )

IF YES TO ANY OF THE ABOVE – THANK AND TERMINATE

2.
May I have your age, please?


_________________________ SPECIFY


Under 25 years…………………………..1 – THANK AND TERMINATE 


25 – 29 years…………………………….2 – MIN (1) PER GROUP 

30 – 34 years…………………………….3 – MIN (1) PER GROUP

35 – 44 years…………………………….4 – MIN (1) PER GROUP

45 – 54 years…………………………….5 – MIN (1) PER GROUP

55 – 65 years…………………………….6 – MIN (1) PER GROUP

Over 65 years…………………………….7– THANK AND TERMINATE              
3a.
What is your current employment status?


Full Time Employed

(      )


Part Time Employed 

(      )


Homemaker 


(      )


Student 



(      )


Retired



(      )


Unemployed 


(      ) – MAX. 2 PER GROUP 

3b.
What is your occupation?


____________________________________________
________________________________________________



 
JOB TITLE 





TYPE / NAME OF COMPANY 


IF MARRIED / COMMON – LAW ASK – WHAT IS YOUR SPOUSE’S OCCUPATION?


____________________________________________
________________________________________________



 
JOB TITLE 





TYPE / NAME OF COMPANY

IF ANY CONNECTION TO STANDARD OR PROJECT RELATED OCCUPATION – THANK AND TERMINATE

4. 
As we need to speak with people from all walks of life, could you please tell me into which category I may place your total annual household income?  Would that be…


Under $40,000………………………………1


$40,000 - $60,000…………………………..2


$60,000 - $80,000…………………………..3 – ENSURE GOOD MIX 

Over $80,000………………………………...4

5.
Could you please tell me, what is the last level of education that you have completed?


Some High School………………………….1 – THANK AND TERMINATE 

High School…………………………………2– THANK AND TERMINATE 

Some College / University…………………3 – ENSURE GOOD MIX 

Completed College / University…………...4


6. 
Do you currently rent or own your home?


Own…………………………1 – 4 PER GROUP


Rent…………………………2 – 3 PER GROUP

7a.
Do you own or lease a motor vehicle,  that is a car, van or truck?  

Yes, own/lease

1
[image: image2.png]“l research house



No, do not own or lease             2 
If not homeowner, thank and terminate
7b.
Do you have a valid driver’s license?  

Yes
1
[image: image3.wmf]No
2
If not homeowner, thank and terminate
8.
On a scale from 1 to 10, where 1 is “not concerned at all” and 10 is “very concerned”, how concerned would you say you are about the environment?


| 1           2           3            4     |   |        5              6             7             8              9             10 |
             1 – 4 LESS CONCERED                          5 – 10  ENVIRONMENTALLY CONCERED 

              GROUPS 3, 4 & 6                                           GROUPS 1, 2 & 5

The next couple of questions deal with your imagination.  Have a little fun with these questions and feel free to answer in any way, as there are no incorrect answers.

9. 
What would be the first thing you would do, if you had just won one million dollars?

10.
If you were a book in a library, what book would you be and WHY?


____________ ANSWERS SPONTANEOUSLY 


____________ VERY ENTHUSIASTIC 


____________ VERY SURE OF HIMSELF / HERSELF


____________ CARRIES ON A GOOD CONVERSATION 

___________________________________________________________________________________________________________

NOTE:  PAY EXTRA ATTENTION TO RESPONDENT ANSWERS – LOOK FOR COMPLEX, CREATIVE ANSWERS AND NOT JUST MEANINGLESS ANSWERS.  LOOK FOR IMAGINATION AND A SENSE OF CREATIVITY / PARTICIPATION.

11.
Participants in group discussions are asked to voice their opinions and thoughts, how comfortable are you, in voicing your opinions in front of others?
 Are you….


Very Comfortable……………………………1 – MIN 50% PER GROUP

Fairly Comfortable…………………………..2


Comfortable………………………………….3


Not Very Comfortable……………………….4 – THANK AND TERMINATE 


Very Uncomfortable…………………………5 – THANK AND TERMINATE 

12a.
Have you ever attended a focus group or one to one discussion for which you have received a sum of money, here or elsewhere?


Yes…………………………………………….1 – MAX (50%) PER GROUP

No……………………………………………...2 – SKIP TO Q. 13a
12b.
When did you last attend one of these discussions?


___________________________________________________________


TERMINATE IF IN THE PAST 6 MONTHS 

12c.
How many focus group or one –to-one discussions have you attended in the past 5 years?



__________________________________


(SPECIFY) IF MORE THAN 5 – THANK AND TERMINATE 

12d.
Would you please tell me the topics discussed?


_____________________________________________________________________________________________


IF ENVIRONMENT ISSUES - THANK AND TERMINATE 

13a.
What country were you born in?


Canada………………………………….1 – MIN 50% PER GROUP 



Other_________________________.2 – SPECIFY 

13b.
What language do you speak most often at home?


English…………………………………..1 – GROUPS 1,2 & 3 


French …………………………………..2 – GROUPS 4,5 & 6 


Other…………………………………….3 – THANK AND TERMINATE 

15.
Have you been invited to another of these focus groups or interviews in the near future?


Yes……………………………………..1 – THANK AND TERMINATE 


No……………………………………....2

16.
Sometimes participants are asked to write out their answers on a questionnaire or watch a TV commercial during the discussion.  Is there any reason why you could not participate?


Yes……………………………………..1 – THANK AND TERMINATE 


No……………………………………....2

NOTE: IF RESPONDENT OFFERS ANY REASON SUCH AS SIGHT OR HEARING PROBLEM, A WRITTEN OR VERBAL LANGUAGE PROBLEM, A CONCERN WITH NOT BEING ABLE TO COMMUNICATE EFFECTIVELY – THANK AND TERMINATE 

IMPORTANT:
The session is 90 minutes in length, but we are asking that all participants arrive 10 minutes prior to the start time of the session. Are you able to be at the research facility 10 minutes prior to the session time?  

 Yes.......1              

               No........2 – TERMINATE
All participants in this study are asked to bring to the group PICTURE IDENTIFICATION.  If you do not bring your personal identification then you will not be able to participate in the session and you will not receive the incentive fee.  Are you going to bring along your ID?

Yes                  1

No                    2-TERMINATE
I would like to invite you to a group discussion on:

GROUP 1 


GROUP 2


GROUP 3

TUESDAY


TUESDAY


TUESDAY

MARCH 15TH, 


MARCH 15TH 


MARCH 15TH, 
   

5:00 PM



6:30 PM



8:00 PM

ENVIRO CONCERNED 

ENVIRO CONCERED 

LESS CONCERED

OTTAWA 


OTTAWA 


OTTAWA 

GROUP 4 


GROUP 5


GROUP 6

WEDNESDAY


WEDNESDAY


WEDNESDAY

MARCH 16TH, 


MARCH 16TH 


MARCH 16TH, 
   

5:00 PM



6:30 PM



8:00 PM

LESS CONCERNED 

ENVIRO CONCERED 

LESS CONCERED

MONTREAL 


MONTREAL 


MONTREAL

The group discussion will last approximately 1 1/2 hours and we offer each participant a $60.00 cash gift as a token of our appreciation. I should also tell you that the groups will be audio - taped for research purposes and members of the research team will be observing the discussion from an adjoining room. Everything you say will be kept confidential. 

[   ] CHECK TO INDICATE YOU HAVE READ THE STATEMENT TO THE RESPONDENT.

INCENTIVE: $60

LENGTH OF GROUP: 1 1/2 HOURS 

LOCATION:

Ottawa – March 15th 

Opinion Search

160 Elgin Street,

Suite 1800,

613.230.9109

MONTREAL – MARCH 16TH 

HEAD QUARTERS

1610 Ste. Catherines W.,

Suite 410,

Montreal

1.514.938.4323
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Nom du répondant:           _____________________________________________________




# résidence :

 ____________________________________________________




# au bureau :

 ____________________________________________________




Groupe # :

____________________________________________________




Recruteur :
           _____________________________________________________

Recrutez 7 par groupe_____________________________________________________________________    

GROUPE 4 


GROUPE 5


GROUPE 6

MERCREDI


MERCREDI


MERCREDI

16 MARS 


16 MARS 


16 MARS 
   

17 H 00



18 H 30



20 H 00

MOINS INQUIET
 

INQUIET DE L’ENVIRO 

MOINS INQUIET

MONTRÉAL 


MONTRÉAL 


MONTRÉAL

Bonjour/Bonsoir, mon nom est _________ de Québec Recherches, nous vous appellons aujourd’hui afin de vous inviter à participer à un groupe de discussion qui aura lieu le 16 mars prochain.   Votre participation à cette recherche est entièrement volontaire et votre décision de participer ou non n’affectera pas quelconque accord que vous puissiez avoir avec Québec Recherches.  Tous les renseignements recueillis serviront à des fins de recherche uniquement et seront traités conformément aux exigences de la Loi sur la protection des renseignements personnels.   Nous vous demanderons également de signer un abandon de recours par lequel vous reconnaîtrez être au courant qu’il se peut que l’on vous enregistre sur bande audio et/ou vidéo pendant la séance et que votre participation au Registre central de recherche qualitative est requise.  La session durera un maximum de 1½  heures et nous vous remettrons une somme d’argent en guise de remerciement.  Puis-je avoir votre permission afin de vous demander des questions d’éligibilité?  

Oui.…………………………………..1




Non….………………………………2 – REMERCIEZ ET TERMINEZ

Pendant le groupe de discussion, vous utiliserez un ordinateur et lirez différents matériaux.  Y-a-t-il une raison pour laquelle vous ne pourriez y participer?

Oui.…………………………………..1 - TERMINEZ




Non….…………………………….…2 
INDIQUEZ



Homme

 1 –  MIN. 3 PAR GROUPE






Femme

 2 –  MIN. 3 PAR GROUPE
1a.
Est-ce que vous-même ou un membre de votre foyer ou de votre famille immédiate êtes présentement employé ou avez déjà travaillé dans l’un des domaines suivants :

   




       
 1



(Déjà) 






Non 

Oui 

Non 

Oui

Recherche en marketing
(   )

(   )

(   )

(   )


Marketing


(   )

(   )

(   )

(   )


Relations publiques

(   )

(   )

(   )

(   )


Médias (Presse, Radio, TV)
(   )

(   )

(   )

(   )



Membre de l’ACTRA/l’UDA
(   )

(   )

(   )

(   )


Publicité



(   )

(   )

(   )

(   )

              Gouvernement municipal                  (   )                       (   )                        (   )                       (   )

   

              Gouvernement provincial     (   )                  (   )
     (   )  
      (   )

              Gouvernement fédéral         (   )                  (   )  
     (   )
      (   )   

              Service public / Officiel élu   (   )                  (   ) 
     (   )
      (   )       

            SI OUI À L’UN DES DOMAINES SUIVANTS – TERMINEZ

2.
Puis-je avoir votre âge exact ? 





  INSCRIVEZ

Moins de 25 ans.…..1 – REMERCIEZ ET TERMINEZ





25 à 29 ans...…..…..2 – MIN (1) PAR GROUPE                                      

30 à 34 ans.....……..3 – MIN (1) PAR GROUPE
35 à 44 ans………...4 – MIN (1) PAR GROUPE


45 à 54 ans………...5 – MIN (1) PAR GROUPE
55 à 65 ans………...6 – MIN (1) PAR GROUPE
65 ans et plus……...7 – REMERCIEZ ET TERMINEZ

3a.
Quel est votre statut d’emploi présent?  


Employé à temps plein             (  )                    

Employé à temps partiel 
(  )                               

Femme au foyer
(  )



Étudiant
                     
(  )             


Retraité                      
(  )

Sans emploi
                       
(  ) - MAX. 2 PAR GROUPE    



3b.
Quelle est votre occupation ?

__________________________________
_________________________________

         TYPE D’EMPLOI
          TYPE / NOM DE LA COMPAGNIE


SI MARIÉ(E)/CONJOINT(E) DE FAIT : DEMANDEZ L’OCCUPATION DU CONJOINT(E) ?

__________________________________
_________________________________

         TYPE D’EMPLOI
          TYPE / NOM DE LA COMPAGNIE


S’IL Y A UN LIEN AVEC LE SUJET DU PROJET OU AUX Q.1  - REMERCIEZ ET TERMINEZ

4.
Puisque nous devons parler à des personnes de toute provenance, laquelle des catégories suivantes représenterait le mieux le revenu annuel total du foyer? Serait-ce…

Moins de 40 000 $...............…..1 
40 000 $ à 60 000 $....….....…..2 

60 000 $ à 80 000 $.............…..3– ASSUREZ UN BON PARTAGE 

80 000 et plus $.......……......….4 

5.
Pourriez-vous me dire quel serait le dernier niveau de scolarité que vous avez complété? 

      
Secondaire en partie seulement .............….1 – REMERCIEZ ET TERMINEZ 
               Secondaire complété ..................................2 – REMERCIEZ ET TERMINEZ

Collégial / Université en partie .....................3 – ASSUREZ UN BON PARTAGE


Collégial / Université complété……………...4

6.
Présentement, louez-vous ou possédez-vous votre maison?


Possède……………………….1 – 4 PAR GROUPE


Loue……………………………2 – 3 PAR GROUPE

7a.
Possédez-vous ou louez-vous un véhicule motorisé, c’est-à-dire une voiture, fourgonette ou camion?


Oui, possède/loue

     
 1

[image: image4.wmf]
Non, ne possède pas ou ne loue pas  2  
     Si n’est pas propriétaire d’une maison, remerciez et terminez
7b.
Possédez-vous un permis de conduire valide?

Oui


1



Non     


2 
         Si n’est pas propriétaire d’une maison, remerciez et terminez

8.
Sur une échèlle de 1 à 10, ou 1 veut dire ‘n’est pas du tout inquiet’ et 10 veut dire ‘très inquiet’, à quel point diriez-vous être  inquiet de l’environnement ?

| 1           2           3            4     |   |        5              6             7             8              9             10 |
 1 à 4 MOINS INQUIET                                5 à 10  INQUIET DE L’ENVIRONNEMENT 

                GROUPES 4 & 6                                           GROUPES 5

Les prochaines questions porteront sur votre imagination. Sentez-vous libre de répondre de la façon que vous voulez. Il n’y a pas de bonnes ou de mauvaises réponses.

9.
Que feriez-vous si vous gagniez un million de dollars à la loterie?

10.
Si vous étiez un livre dans une bibliothèque, lequel seriez-vous et pourquoi?

RÉPOND DE FAÇON SPONTANÉE

         TRÈS SÛRE DE LUI OU D’ELLE-MÊME

         ENTHOUSIASTE

         ENTREPREND UNE BONNE CONVERSATION

NOTE:   PORTEZ UNE ATTENTION SPÉCIALE AUX RÉPONSES DES RÉPONDANTS -  RECHERCHEZ UNE RÉPONSE COMPLEXE.  LES RÉPONSES DOIVENT ÊTRE CRÉATIVES ET NON PAS DES RÉPONSES JUSTE POUR RÉPONDRE SEULEMENT.  CHERCHEZ POUR DE L’IMAGINATION ET LEUR SENS DE CRÉATIVITÉ OU PARTICIPATION.

11.
Dans un groupe de discussion, les participants sont demandés d’émettre leurs opinions et idées.  À quel point êtes-vous confortable d’émettre vos opinions devant d’autres personnes?  Êtes-vous……


Très confortable……………………………1 – MIN 50% PAR GROUPE


Assez confortable………………………….2


Confortable…………………………………3


Pas très confortable……………………….4 – REMERCIEZ ET TERMINEZ


Très inconfortable………………………….5 – REMERCIEZ ET TERMINEZ

12a.  
Avez-vous déjà participé à un groupe de discussion ou une entrevue face-à-face pour lequel vous avez reçu une somme  

        
d’argent, ici ou tout autre endroit?

Oui
1 – MAX (50%) PAR GROUPE

Non
2 – PASSEZ À LA Q.13a

12b.
À quand remonte votre dernière participation?  

____________________________________________________

TERMINEZ SI AU COURS DES 6 DERNIÈRES MOIS 

12c.
À combien de groupe de discussions ou d’entrevue face-à-face avez-vous participé au cours des 5 dernières années?  

_____________

(PRÉCISEZ) SI PLUS DE 5 – REMERCIEZ ET TERMINEZ

12d.
Pouvez-vous me dire le(s) sujet(s) discuté(s)? 

 ________________________________________________________________                    

                SI QUESTIONS SUR L’ENVIRONNEMENT – REMERCIEZ ET TERMINEZ

13a.
Dans quel pays êtes-vous né?


Canada…………………………….1 – MIN 50% PAR GROUPE


Autre______________________2 – PRÉCISEZ


13b.
Quelle langue parlez-vous le plus souvent à la maison?


Anglais………………………1 – TERMINEZ


Français……………………..2 – GROUPES 4, 5 & 6


Autre…………………………3 – REMERCIEZ ET TERMINEZ

14.        Êtes-vous invité à participé à un autre de ces groupes de discussion ou entrevue prochainement ?

              Oui........................1 – REMERCIEZ ET TERMINEZ
              Non.......................2

15 .         Parfois, nous demandons aux participants de répondre à un questionnaire par écrit ou de regarder une publicité à la télévision pendant la discussion. Y a-t-il une raison pour laquelle vous ne pourriez pas y participer?


Oui......................1 – REMERCIEZ ET TERMINEZ
               
Non....................2 

NOTE :  SI LE RÉPONDANT OFFRE UNE RAISON TEL QU’UN PROBLÈME VISUEL OU AUDITIF, UN PROBLÈME DE  LANGUE PARLÉE OU ÉCRITE, UNE PRÉOCCUPATION QUANT À SA CAPACITÉ DE COMMUNIQUER ÉFFICACEMENT – REMERCIEZ ET TERMINEZ

IMPORTANT:

La session dure 90 minutes, mais nous demandons aux participants d’arriver 10 minutes à l’avance. Êtes-vous en mesure de vous présenter 10 minutes à l’avance?  


 Oui.........1              

               
 Non........2 - TERMINEZ
Nous demandons à tous les participants de cette étude d’apporter une PIÈCE D’IDENTITÉ AVEC PHOTO.   Si vous n’apporter pas votre carte d’identité vous ne pourrez pas participer à la session et nous ne pourrons pas vous remettre la somme d’argent.  Seriez-vous en mesure d’apporter votre pièce d’identité avec photo ? 

Oui.........1              

               
Non........2 – TERMINEZ
J’aimerais vous inviter à un groupe de discussion le : 

GROUPE 4 


GROUPE 5


GROUPE 6

MERCREDI


MERCREDI


MERCREDI

16 MARS 


16 MARS 


16 MARS 
   

17 H 00



18 H 30



20 H 00

MOINS INQUIET


INQUIET DE L’ENVIRO 

MOINS INQUIET

MONTRÉAL 


MONTRÉAL 


MONTRÉAL







Le groupe de discussion va durer approximativement 1.5 heures et on offre à chaque participant  60.00$ en guise de remerciement pour leur participation.  Je dois aussi mentionner que les groupes seront enregistrés sur bande sonore pour des fins de recherche et les membres de l’équipe de recherche feront une observation de la discussion d’une salle voisine. Tout ce que vous allez dire restera confidentiel. 

[   ]COCHEZ POUR INDIQUER QUE VOUS AVEZ LU CET ÉNONCÉ AU RÉPONDANT

INCITATIF :
60.00 $

DURÉE DU GROUPE:    1.5  HEURES

LIEU :


MONTRÉAL – 16 MARS

HEAD QUARTERS

1610, rue Ste-Catherine Ouest

Bureau 410

Montréal

514.938.4323
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�Enter the times and dates here.
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