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Executive Summary

· Phoenix SPI conducted a set of focus groups to evaluate the One-Tonne Challenge (OTC) guide. Two groups were conducted in each of Montreal (French) and Toronto between August 16-17. Participants were vehicle drivers and/or home owners, the prime target audience for the OTC. 
· This research was qualitative in nature, not quantitative. As such, the results provide an indication of participants’ views about the issues explored, but cannot be generalized to the full population of home owners, vehicle drivers or the adult population in Canada.

Key Findings

· Nearly all participants were aware of the One-Tonne Challenge prior to participating in the research. Most recalled hearing about it through television, radio or newspaper ads, while some heard about it through media coverage. Participants’ knowledge of the OTC tended to be quite general in nature (i.e. not an understanding of specific elements). Virtually no one took any kind of follow-up action in response to the ads.

· Participants’ overall impressions of the OTC guide were highly favourable and tended to focus on a core set of positive features, including the comprehensiveness of the guide, the usefulness/practicality of the information, and the value of having this type of information all in one place. This positive overall reaction was underscored by participants’ assessments provided prior to the group discussion. When asked to rate the guide using a 5-point scale (5 = very favourable, 1 = very unfavourable), virtually everyone provided positive scores on the scale. Moreover, more than half indicated that their overall impression was very favourable. 

· Despite the largely favourable reaction, some participants tended to be critical in terms of their overall impression of the guide. Their comments focused primarily on the length of the guide and its format; in particular, the extent to which the latter affected their ability to read and follow the guide. 

· Most participants felt that the guide clearly explains the One-Tonne Challenge. However, some specified that this is not clear from the start, but becomes clear as one reads the guide. It was noted, for example, that there is no actual description or explanation of the OTC at the beginning of the guide. Those who felt that the guide does not clearly explain the OTC tended to be confused about the scoring sheet and the instructions on adding up actions. Upon further discussion, many participants indicated that this is not clear and that something should be done to address it. 

· Participants clearly understood that the OTC asks people to reduce their annual GHG emissions and then to stay at that level from then on. Most also said that it was clear that they are being asked to do new things to reduce their greenhouse gas emissions, although a small number said that this was not clear. Numerous participants, however, did not understand that the one-tonne goal is per individual, not household. 

· The main strengths of the guide were seen to be the sheer volume of information, the usefulness/practicality of the tips, and the grouping of such information in one place. Other perceived strengths, identified by smaller numbers, included the impact statements/contextual information (these help make the information more concrete), the absence of a one-size-fits-all approach, the belief that the guide is thought-provoking and motivational, that it is inclusive (e.g. suggests measures suitable for everyone in the family, even children), that it can serve as a reference document, and that it is well organized. 

· Overall, the guide was seen to be clear and easy to understand. Relatively few things were identified as confusing and most of these involved points of clarification. The main obstacle to clarity is not difficulty understanding the content, but the format of the guide. Many participants felt that the format has a negative impact on clarity and information flow, and identified two ways in which this occurs. First, the style has the potential to make one miss or overlook certain information, including information that is important for understanding how the guide works. Second, it makes it harder to read and absorb certain things (e.g. text/background colour combination). 

· There was widespread agreement that the cover is not captivating or visually related to the subject matter of the guide. Unless it is improved, there was a sense that many who might otherwise read/review the guide would not do so because of the cover.  

· There was a virtual consensus that the guide provides enough information about how to meet the one-tonne goal. While there were suggestions for additional content, these tended to be small or involved additional emphasis as opposed to addressing gaps in the content. There was also a virtual consensus that the guide is easy to use as a source of ideas and as a planning tool, mainly because of the volume of information provided, but also because of the range of options. While there was no agreement on the amount of new information contained in the OTC guide, there was widespread agreement that most of the information was not new. Despite this, there was general acknowledgement that the information served the useful purpose as reminders.   

· There was also a consensus that the guide should not be made bigger by adding additional information or content. There was widespread agreement that this would reduce the likelihood of its use. However, some did suggest trade offs or substitutions – adding new information balanced by cutting some current information. 

· When asked what they would do with the guide if they received it in the mail, many participants said they would keep it to scan/peruse later, would put it aside for someone else (i.e. spouse, children), or would keep it as a reference tool. While many would keep it, at least over the short term, some said they would probably throw it in the recycling bin unread, as they do with most unsolicited brochures/flyers. Moreover, the likelihood of doing this with the OTC guide is significant because of perceptions that it looks like a flyer and has a cover that is not captivating. It was noted that the guide works well if people know what it contains. There was a general impression that people would use the guide (if not formally take the challenge) if they take the time to read it. 

· Participants were shown a partial prototype of a revised guide at the end of the focus groups. The prototype included changes to three aspects of the guide: the cover, the ability to select both current and new actions to be taken, and the on-page display in general. There was virtual unanimity among participants that all three changes constituted improvements to the original guide. Moreover, the changes were generally seen as addressing shortcomings that participants themselves had identified with respect to the original guide. 

Conclusions and Implications

The research findings are consistent with the results of the previous research conducted in August, 2004. There was a widespread favourable reaction to the guide, with most participants valuing the practicality and comprehensiveness of the information provided, and having it all in one place. The guide was generally effective in terms of communicating the main elements of the OTC, although some aspects are still in need of clarification (i.e. that the one-tonne goal is per individual, not household, and the way in which the tips and score card relate to one another). 

The format of the guide was viewed less positively than the content, particularly the way in which it impedes comprehension, but also the cover (not seen to be engaging). That said, the prototype pages shown to participants were successful in addressing both concerns, as well as providing a way to indicate current actions already taken – something many participants wanted to be able to do. Clearly, the prototype represents an improved approach to a guide that is already a generally-effective communications tool. 

The guide was seen to be motivational if people take the time to read it. While few participants said they would formally take up the challenge (i.e. strive to achieve the one-tonne goal), most indicated an interest in complying with the spirit of the OTC, and would try to reduce their energy consumption where possible – both to save money and to help improve the environment. 

While numerous suggestions were offered to improve the guide, these ideas would serve to make an already-effective guide more effective, rather than address significant deficiencies in the existing version. Nevertheless, such suggestions should be carefully reviewed with a view to implementing those that are feasible, including some that were widely supported (e.g. provide checklist/removable pages that would serve as reminders, for placement on the fridge). It is worth noting that the feedback received from participants was very consistent, in both locations, with respect to the main strengths and deficiencies of the guide, the prototype, and related issues. 

Sommaire

· La maison de recherche Phœnix SPI a tenu des rencontres de discussion pour évaluer le guide du Défi d’une tonne. Deux rencontres ont eu lieu à Montréal (en français) et deux autres à Toronto, les 16 et 17 août 2005. Les participants faisaient partie du principal groupe cible du Défi d’une tonne : ils conduisaient un véhicule ou étaient propriétaire de leur logement, ou les deux. 
· Cette étude est de nature qualitative et non quantitative. Par conséquent, les résultats représentent les opinions des participants sur les questions traitées et ne peuvent être généralisés à l’ensemble des propriétaires résidentiels, des conducteurs de véhicules ou à la population adulte du Canada.

Faits saillants

· Presque tous les participants étaient au courant du Défi d’une tonne avant de prendre part à cette étude. La plupart disent en avoir entendu parler grâce à des publicités à la télévision, à la radio ou dans les journaux, et certains ont vu ou entendu des reportages à ce sujet. La connaissance qu’ils ont du Défi d’une tonne est, dans l’ensemble, assez générale (ils ne connaissent pas les détails du projet). Presque personne n’a donné suite à la publicité.

· L’opinion des participants sur le guide du Défi d’une tonne, dans son ensemble, est très favorable. Certains aspects sont particulièrement prisés : la complétude du guide, l’utilité ou le côté pratique des renseignements fournis, ainsi que le fait de pouvoir trouver des renseignements de cette nature à un seul et même endroit. Cette réaction favorable fait écho à l’évaluation du guide par les participants avant la rencontre de discussion. En effet, on a demandé aux participants d’évaluer le guide à l’aide d’une échelle de 1 à 5 (5 = très favorable, 1 = très défavorable); pratiquement tous les participants ont accordé une bonne note au guide et plus de la moitié d’entre eux lui ont même accordé une note très favorable.

· Malgré une opinion largement favorable, certains participants se sont montrés critiques à l’égard du guide, en général. Ils ont déploré la longueur du guide et sa présentation et, plus particulièrement, comment cette dernière nuisait à la lecture et à la fluidité du guide. 

· La plupart des participants étaient d’avis que le guide explique clairement en quoi consiste le Défi d’une tonne. Toutefois, certains ont précisé que les explications ne sont pas claires dès le début mais que les choses deviennent plus claires au fur et à mesure qu’on avance dans le guide. On a fait remarquer, par exemple, l’absence d’une description ou d’une explication du Défi d’une tonne au début du guide. Les participants qui étaient plutôt d’avis que le guide n’explique pas clairement le projet ont généralement exprimé de la confusion à l’égard de la feuille de pointage, d’une part, et des instructions sur la façon d’additionner les mesures, d’autre part. Après en avoir discuté plus longuement, plusieurs participants se sont ralliés à cette opinion et ont souligné la nécessité de corriger la situation.

· Les participants comprenaient clairement que le Défi d’une tonne demande à la population de réduire ses émissions de gaz à effet de serre (GES) et de maintenir ce niveau par la suite. Pour la plupart des participants, à l’exception de quelques-uns, il est clair qu’on demande à la population de prendre de nouvelles mesures pour réduire ses émissions de gaz à effet de serre. Par ailleurs, bon nombre de participants n’avaient pas compris que l’objectif d’une tonne s’applique à chaque individu et non à l’ensemble du foyer.

· Les principales forces du guide sont le grand volume de renseignements qu’il contient, l’utilité ou le côté pratique des conseils fournis et le fait qu’il réunit des renseignements de cette nature en un seul et même endroit. Un nombre moins grand de participants ont souligné d’autres forces encore : les passages traitant des répercussions et offrant des renseignements contextuels (permettant de rendre le contenu plus concret), l’absence d’une approche passe-partout, le fait qu’il suscite la réflexion, qu’il soit source de motivation et qu’il soit de nature inclusive (p. ex., il propose des mesures que tous les membres de la famille peuvent appliquer, même les enfants), qu’il peut servir de document de référence et qu’il est bien organisé.

· Dans l’ensemble, les participants ont jugé le guide clair et facile à comprendre. Relativement peu d’éléments portent à confusion et la plupart des interventions à ce chapitre avaient pour but, plutôt, d’obtenir plus de détails. Le principal obstacle à la clarté du guide est non pas un contenu difficile à comprendre mais bien sa présentation. Plusieurs participants étaient d’avis que la présentation actuelle nuit à la clarté et à la fluidité du guide et ce, de deux façons. D’abord, certains renseignements peuvent échapper au lecteur en raison de la façon dont ils sont présentés, y compris des renseignements importants à la compréhension du fonctionnement du guide. Ensuite, la présentation du guide le rend difficile à lire et nuit à la rétention de certains renseignements (p. ex., les combinaisons de couleurs pour le texte et le fond).

· Les participants s’entendent pour dire que la couverture n’est pas attirante ou qu’elle ne correspond pas au sujet traité par le guide. À moins d’améliorer la couverture, on craint que plusieurs personnes qui, autrement, auraient lu ou se seraient intéressées au guide, ne le feraient pas en raison de celle-ci.  

· Presque tous les participants estiment que le guide offre suffisamment de renseignements sur la façon d’atteindre l’objectif d’une tonne. Bien que certains aient fait des suggestions de contenu additionnel, les ajouts proposés étaient minimes ou consistaient à mettre davantage d’accent sur certains points, et ne visaient pas à combler des lacunes.  Pratiquement tous les participants étaient d’avis que le guide est facile à utiliser en tant que source d’idées et outil de planification en raison, d’abord, du volume de renseignements qu’il contient mais aussi, de la variété des options proposées.  Bien qu’il y ait divergence d’opinions en ce qui concerne la quantité de nouveaux renseignements que renferme le guide du Défi d’une tonne, tous s’entendent pour dire que la majorité des renseignements ne sont pas nouveaux. Malgré ce fait, on considère quand même ces renseignements utiles, ne serait-ce qu’à titre de rappel.

· Tous les participants s’entendent sur le fait que le guide ne devrait pas être rendu plus volumineux par l’ajout de renseignements ou de contenu. On estime qu’un guide plus volumineux découragerait son utilisation. Dans l’éventualité où l’on voudrait faire des ajouts, certains ont suggéré, plutôt, de faire des substitutions : éliminer une partie du contenu actuel pour laisser la place à de nouveaux renseignements. 

· On a demandé aux participants ce qu’ils feraient du guide s’ils le recevaient par la poste. Plusieurs ont dit qu’ils le garderaient pour y jeter un coup d’œil plus tard, qu’ils le mettraient de côté pour une autre personne (un conjoint ou un enfant) ou qu’ils le garderaient comme document de référence. Alors que plusieurs participants le garderaient, au moins à court terme, certains ont avoué qu’ils le jetteraient probablement dans le bac de recyclage sans l’avoir lu, comme ils font avec la majorité des brochures ou des dépliants non sollicités qu’ils reçoivent. La probabilité que le guide aboutisse dans le bac de recyclage est d’autant plus grande que celui-ci ressemble à une publicité et que sa couverture ne retient pas l’attention. Les participants ont fait remarquer que le guide est efficace si on prend connaissance de son contenu. De façon générale, on estime que les gens utiliseraient le guide (ou même, relèveraient le défi) s’ils prenaient le temps de le lire.

· À la fin des rencontres de discussion, on a montré aux participants une partie d’un prototype du guide révisé. Ce prototype comportait des changements sur trois plans : la couverture, la possibilité de tenir compte à la fois des mesures actuelles et de celles qu’on entend prendre, et la mise en page en général. Pratiquement tous les participants considèrent ces trois changements comme des améliorations au guide actuel et estiment que ceux-ci viennent corriger des faiblesses qu’ils avaient eux-même déjà relevées. 

Conclusions et implications

Les résultats de cette étude concordent avec ceux de l’étude précédente, réalisée en août 2004. Le guide connaît une réception générale favorable; la majorité des participants apprécient la complétude du guide, l’utilité des renseignements fournis, ainsi que le fait de pouvoir trouver des renseignements de cette nature à un seul et même endroit. Le guide est efficace pour communiquer les principaux éléments du Défi d’une tonne, bien que certains aspects auraient avantage à être précisés (le fait que l’objectif d’une tonne s’applique à chaque individu et non à l’ensemble d’un foyer; le lien entre les conseils et la feuille de pointage). 

La présentation du guide a reçu un accueil moins chaleureux que son contenu en raison, d’abord, du fait qu’elle nuit à la compréhension et ensuite, de la couverture (qu’on considère peu attrayante). Ceci étant dit, les pages du prototype qu’on a montrées aux participants semblent corriger ces deux faiblesses, en plus de permettre aux gens d’inscrire les mesures qu’ils prennent déjà, chose importante pour les participants. Le prototype constitue clairement une amélioration au guide qui, par ailleurs, est perçu comme un outil de communication généralement efficace.

Selon les participants, le guide est source de motivation si les gens prennent le temps de le lire. Bien que certains participants aient exprimé l’intention de relever formellement le défi (c’est-à-dire essayer d’atteindre l’objectif d’une tonne), la plupart se sont montrés intéressés à se conformer à l’esprit du Défi d’une tonne et à essayer de réduire leur consommation d’énergie autant que possible, à la fois pour économiser de l’argent et pour protéger l’environnement.

Bien que les participants aient offert plusieurs suggestions pour améliorer le guide, ces idées ne serviraient qu’à rendre encore plus efficace un guide déjà efficace, plutôt qu’à corriger des faiblesses importantes. Néanmoins, on devrait quand même étudier de près ces suggestions en vue de mettre en œuvre celles qui sont réalisables, y compris les plus populaires (p. ex., inclure une liste à cocher / des feuilles détachables, qui pourraient servir d’aide-mémoire et être apposées sur le réfrigérateur). Soulignons que les commentaires reçus des participants des deux villes, concernant les principales forces et faiblesses du guide, le prototype et d’autres questions connexes, étaient très semblables. 

Introduction

Phoenix Strategic Perspectives Inc. was commissioned by Natural Resources Canada (NRCan) to undertake research related to the guide used for the One-Tonne Challenge.

Background

The One-Tonne Challenge (OTC) asks individual Canadians to reduce their annual greenhouse gas (GHG) emissions by one tonne, or about 20%. Natural Resources Canada and Environment Canada, with input from Transport Canada, developed and printed a 22-page guide, entitled Your Guide to the One-Tonne Challenge, to explain the OTC to Canadians and to provide tips for how individuals can meet the goal. The guide has been available since March 2004. The guide was launched in two formats: print and as a PDF file on the OTC website.  
The OTC guide was first tested in focus groups across the country in the summer of 2004 for usability and appeal with the main target audience (i.e. adults who are home owners and vehicle drivers, since this group produces the greatest volume of GHG emissions and has the most opportunities for reductions). While the results of the research were positive, circumstances have changed significantly since the initial research was conducted. The initial testing of the guide was conducted prior to a major promotional campaign to create awareness of the OTC among the target audience, and to encourage them to obtain a copy of the guide. This promotion began in the fall of 2004 with a number of partnership initiatives and continued with television/print ads (Dec. 2004-Feb. 2005) and radio/print ads (March 2005).  

The current context has been shaped by this advertising campaign, a much higher media profile, and the distribution of over one million OTC guides in hard copy format, which has generated more than 7,000 reply cards to date. In addition, a large number of copies of the guide have been downloaded from the website. 

Research was seen to be required by NRCan to confirm that the guide is viewed by the target group to be an appropriate and useful tool (as was the case in the August 2004 research) in light of the fact that the OTC itself is now fully active, mature and more recognized as a result of the significant public awareness campaign, growing grassroots and partnership activity, and significant media profile. Results of the research will be used to inform decisions about possible design work in advance of a new print run. 

More specifically, the research was designed to:

· Confirm whether Canadians continue to consider the guide to be an appropriate and useful tool for the OTC program;
· Confirm the opinions obtained in 2004 related to the overall appeal, usability, understanding, and likes/dislikes of the guide;

· Assess the usefulness and ease of use of the calculator at the back of the guide; 

· Explore reactions to the possibility of increasing information/content; and  
· Check general awareness of the OTC program. 

Research Activities

To address the research objectives, a set of focus groups was conducted in two cities between August 16-17. The following specifications applied to this study:
· Four focus groups were conducted, with two groups in each of Montreal (French) and Toronto (English).
· In each city, the groups were conducted with the following audiences, which are essentially the same as those included in the earlier study (i.e. summer of 2004):

· All participants were 25-64 years. Participants represented a good mix by age (within the stated parameters) and education (with a minimum high school education). There was also a mix by family size, employment status and occupation, with an approximate gender split.
· Two-thirds of the participants were both vehicle drivers and home owners, while one-third were home owners or vehicle drivers.

· All participants were moderately to very interested in environmental issues (a 7-point scale was used during recruitment to assess this).

· Twelve participants were recruited for 8-10 to show per group. Turnout was excellent, with 9-10 participants taking part in each focus group. 
· Participants were paid $75 to participate. 

· The groups lasted two hours and were conducted in regular focus group facilities. Participants arrived at the facilities ¾ of an hour prior to the start of the session in order to read the guide in advance and complete a short questionnaire about it.  
· The moderator’s guide was based on the one used for the initial testing conducted during the summer of 2004. However, it was adapted to the requirements of the present research. 
This research was qualitative in nature, not quantitative. As such, the results provide an indication of participants’ views about the issues explored, but cannot be generalized to the full population of home owners, vehicle drivers or the adult population in Canada.

Participants’ comments are provided in quotation marks or italics, and are either actual verbatim comments or have been paraphrased to reflect the intent of the remark. 

The principal investigator for this study was Stephen Kiar, who moderated the focus groups in Toronto and wrote the final report. Philippe Azzie moderated the focus groups in Montreal and contributed to the report. 

General Note on Findings: The feedback provided by participants was very consistent, regardless of location or language. Where differences did occur, this has been noted.

Appended to this report are the following (in both English/French):

· the recruitment screener

· the moderator’s guide 

· the instruction sheet for participants

· the mini questionnaire participants completed prior to the session

· a copy of the OTC guide and the prototype of a new design being considered. 

Understanding of the One-Tonne Challenge

This section reports on overall impressions of the OTC guide, as well as clarity regarding the One-Tonne Challenge itself and what it asks Canadians to do. In order to provide a context for this discussion, participants were first asked about their awareness of the One-Tonne Challenge. 
Widespread Prior Awareness of OTC, Mostly Through Ads

Nearly all participants were aware of the One-Tonne Challenge prior to participating in the research. Most recalled hearing about it through advertisements on radio, television, or newspapers. Some heard about it through these same media, but in the form of a discussion or media coverage as opposed to advertising.  

Prior Knowledge of OTC Tends to be General, Not Specific

While most participants had prior knowledge of the One-Tonne Challenge, this tended to be general knowledge about the challenge as a whole, as opposed to an understanding of any of the specific elements related to it. That is, when asked what they recalled about the challenge, participants tended to focus on general aspects of the challenge only.  The following verbatim comments are representative of the feedback that was provided:

· It asks  individuals to do their part to help the environment.

· It raises consciousness about climate change.

· It tells you how to save money and help the environment.

· It’s part of Canada’s commitments under the Kyoto Accord.

· It provides tips on reducing greenhouse gases.

· It’s a voluntary program for reducing energy use.

· It shows how energy use contributes to climatic change.

Virtually No Follow-Up Action in Response to Ads 

Although almost everyone was aware of the One-Tonne Challenge, and had seen one or more of the ads, virtually no one took any kind of follow-up action. The one exception was a participant who visited the website to read more about it. 

Various reasons were offered to explain the lack of follow-up action:

· General lack of response to ads: Some participants explained that they generally do not respond to advertising in a concrete, actionable manner, such as taking any follow-up steps. In short, this is their ‘default’ response to all ads. They may register something (i.e. a message) at a certain level, but it rarely if ever translates into action. For example, a few participants said that the ad they heard made them think about actions they have taken or could take. 

· Uncertainty about how to follow up: Some participants said they did not know how to follow up because they did not notice or pay attention to information such as a phone number or website address. A few others said that they themselves were waiting for some kind of follow-up from the OTC, such as receiving something in the mail (i.e. they expected to receive something, not to have to do something). 

· Sense of already doing one’s share: Some said they felt like they were already doing their part in terms of reducing energy consumption and were therefore not motivated to follow-up on the challenge and search for ways to do more.

· Lack of trust in government: A few participants said they do not respond to government ads or have little trust in government or government-led initiatives. Related to this, it was felt that government should be focusing on major polluters in the private sector rather than asking individuals to do more to reduce energy consumption.

· Other motivating factors: A few participants noted that there are already powerful motives inciting people to reduce their energy consumption, such as the high cost of energy. Therefore, they see no real need to call or contact government to find out how to reduce energy consumption.

Widespread Positive Impression of OTC Guide 
There was widespread positive reaction to the OTC guide in general. Participants’ overall impressions of the guide tended to focus on a core set of positive features, including the comprehensiveness of the guide, the usefulness of the information, and the practicality of having this type of information all in one place. Participants tended to express their reactions very succinctly. Representative comments included the following:

· Very useful.

· Comprehensive.

· Lots of good tips.

· Detailed, in-depth.

· Seems to cover everything.

· Makes you think of all the things you can do.

· Good reference guide.

· Succinct.

· Covers a wide range of topics.

· I learned a lot.

· Very informative.

· Great follow-up piece to the commercials.

· Tells you everything you need to know.

· Clear, easy to follow.

These positive reactions were corroborated by assessments of the guide that participants provided in the short questionnaire they were asked to complete after reading the guide (prior to the group discussion). This helped ensure that their initial impressions were not influenced by group dynamics. Asked to provide their overall impression of the guide using a 5-point scale (5 = very favourable, 1 = very unfavourable), virtually everyone provided positive scores on the scale. Moreover, positive impressions were more likely to be strong than moderate, with over half of all participants providing the highest score available (i.e. 5).

Despite the overall positive reaction, some participants tended to be critical in their overall impression of the guide. Their comments focused primarily on the length of the guide and the format to the extent that the latter affected their ability to read the guide. Comments of this nature included:

· It’s not as user-friendly as it should be.
· It’s very long. I don’t think I’d read this if it came in the mail.

· The format is confusing and makes it hard to follow.
· It’s very busy, to the point of distraction.
· It’s hard to read some parts because the font is small.
· I think they could have made it shorter.
· Too dense.
· It’s not very clear from the start what this is about.
When asked to explain their overall impression of the guide, participants who reacted positively focused most often on one or more of the following aspects of the guide:

· Amount of information: Many participants said their positive reaction was based mainly on the amount of information included in the guide. While the focus here was primarily on the tips provided, this also included information such as the website addresses and the “Did You Know” sections.

· Usefulness/practicality of the information: Many also based their positive assessments on the usefulness or practical nature of the information. This not only included the tips provided, but the fact that these tips were collected into one document.

· Clarity of information: Some based their overall reaction on the clarity and ease of understanding of the information, including perceptions that the information was precise and well organized (i.e. divided into sections for the car and home).

Participants whose overall reaction tended to be critical were most likely to focus on two issues: the length of the guide and its format. Those who reacted to the length of the document felt that it was too long and even repetitious at times. A few indicated that they would not read the guide if it came to them in the mail because it is too long. Some criticized the format of the guide, with a focus on how it affects comprehension. This included references to the on-page display, font sizes, and use of colours. This will be dealt with in detail below (see page 12). One participant’s overall critical reaction was based on the impression that the government should be targeting major industrial polluters instead of asking individuals to do more. Another explained that her reaction was based on the perception that many of these measures were either expensive or not practical.
General Understanding of OTC
Asked to explain the One-Tonne Challenge in their own words, participants tended to focus on general themes or issues, such as saving energy, changing one’s lifestyle, doing one’s part for the environment, and reducing energy consumption.  Typical descriptions included the following:

· It asks us all to do our part to save the environment.

· It asks people to reduce their energy consumption.

· To do a number of little things that will add up to a lot in terms of energy consumption.

· It asks people to change their lifestyle.

· Take individual responsibility for helping the environment.

· Save energy in a way that saves money as well.

· Contribuer à enrayer les changements climatiques.

· Réduire notre consommation d’énergie.

· Réduire notre consommation d’énergie autant que possible.

Relatively few explained the OTC by referring to specific aspects, such as reducing greenhouse gases by one tonne, targeting individuals. That said, an understanding of such particulars did tend to emerge as a result of probing (see below).

Most Aspects of OTC Clearly Understood, Greater Clarity Needed That Goal is Per Individual, Not Household
Most participants felt that the guide clearly explains the One-Tonne Challenge. However, some specified that this is not clear from the start but becomes clear as one reads the guide. It was noted, for example, that there is no actual description or explanation of the One-Tonne Challenge at the beginning of the guide. 

Those who felt that the guide does not clearly explain the One-Tonne Challenge tended to be confused about specific aspects as opposed to lacking clarity about the challenge in general. This lack of clarity related primarily to the scoring sheet and the instructions on adding up actions. It was noted that before it becomes entirely clear what the OTC is about, there are references to adding up and keeping score. Once again, most noted that these elements become clear as you keep reading the guide, but not when they are first encountered.

Participants were then asked more specifically if the following aspects of the OTC were clear to them:

· They are being asked to do new things to reduce their GHG emissions by one tonne compared to what they are doing now. 

· They are being asked to reduce their annual GHG emissions and then stay at that level from then on.

· The one-tonne goal is for every individual in Canada so that, for example, a family of four is being asked to aim to reduce its emissions by four tonnes.

There was a consensus among participants that it is clear that the challenge asks people to reduce their annual GHG emissions and then stay at that level from then on. Some noted that this is clear by implication or something they simply took for granted.

Most participants  also said that it was clear to them that they are being asked to do new things to reduce their greenhouse gas emissions, although a small number said that this was not clear. When queried, these participants said that they had not noticed the references to taking new actions (i.e. pages 3, 4, 24, as well as upper left-hand corner of Tips pages). There was general agreement that the references to new actions could be clarified/emphasized.

A number of participants did not understand that the one-tonne goal is for every individual. While most said that this was clear to them, some thought that the goal was by household. Moreover, some participants to whom this was clear indicated that they simply took this for granted. When asked if they had noticed the reference on page 23 to the one-tonne goal being for individuals, many said they had not. A few participants felt that the cover page contributes to the confusion by showing the picture of a family, thereby giving the impression that the emphasis is on households, not individuals. As well, many of the tips in the guide focus on household measures, not individually-taken measures, which might inadvertently imply to readers that the one-tonne goal is for each household, not each individual. 

Assessment of the OTC Guide

This section reports on the perceived clarity of the guide as a whole and its various sections, the aspects of the guide that participants liked most/least, and their impressions of the guide’s format. As part of the exercise participants completed prior to the focus group, they were asked to circle or note anything in the guide that was unclear or potentially confusing.
Widespread Sense That Guide is Clear & Easy to Understand

There was widespread agreement among participants that the guide is clear and easy to understand. Relatively few things were identified as unclear or confusing and many of these involved points of clarification (these are all identified below by section and page). The main obstacle to clarity is not difficulty understanding the content, but the format of the guide. Many participants noted that the current format has a negative impact on clarity and information flow. This issue will be discussed separately below.  Apart from this issue, parts of the introductory text, and the instructions for adding up/counting actions (page 3 of the guide), nothing else was identified by more than a few participants (usually two or three at most). 

Introduction (pages 1-4)
The introduction to the OTC guide was the section in which participants were most likely to be confused or identify problems with clarity. That said, many explained that aspects that were not immediately clear in the introduction became clear as they read the guide. The following specific things were identified:

Page 2: 

· It was noted that there is no definition or description of the One-Tonne Challenge at the beginning of the guide. While this becomes clear to many as they read the guide, the document actually begins by telling people why they should take the challenge (i.e. “Why Take the Challenge?”) as opposed to telling them what it is.

· It was noted that in the English version of the guide, the second paragraph under the heading “Why Take the Challenge?” contains incomplete sentences. Specifically, all the sentences with the exception of the first (i.e. “In Canada we may already …”) express incomplete thoughts. By comparison, the French version of this section is grammatically correct, using colons and commas where the English version uses periods.

· A few participants in the Francophone groups were not familiar with the expression ‘pergélisol (permafrost).

Page 3: 

· A number of participants felt that the bottom half of this page (i.e. “How to add up your tonne”) is not very clear. Specifically, it was noted that it is not clear how the examples, letters (A,B,C), and the amount of GHGs all relate to one another. There appear to be two main reasons for this lack of clarity: first, it is not clear that the examples are actually tips/actions and how the latter relate to the letters; second, there is no clear link between the amount of GHGs or the adding process and the score card. As with other things, it was noted that some of this becomes clear as one proceeds through the guide and the links become evident (i.e. when one encounters the tips pages and/or the score card).

On The Road (pages 5-9)

Participants did not identify anything in this section that was unclear or caused them confusion, other than formatting issues (discussed below).

At Home (pages 10-21)

Three things were identified as unclear or potentially confusing in this section.

Page 11:

· Some participants in the Francophone groups noted that they did not know that the expression ‘générateur d’air chaud’ referred to a furnace. Many agreed that this is an uncommon expression that might not be understood. It was also noted that the expression ‘étanchéisez’ (‘seal’ in English) is not a commonly-used  French expression.

Page 12:

· Some participants were confused by the suggestion that they ask their local energy supplier about switching to or buying green power. They desired additional information on how exactly they should do this.

Page 18:

· A few participants were confused by the recommendation to capture rainwater since it seems to conflict with the recommendation that the collection of still water be avoided. Even with the recommendation that a tight fitting lid be used to cover the barrel to keep disease-carrying mosquitoes from breeding there, there was a sense that this still conflicted with the recommendation that accumulation of still water be avoided.

Check your Score! 

In and of itself, this page tends to be understood by participants. The method of calculation and the purpose of the score card tend to be clear to participants by the time they reach it. To the extent that there is lack of clarity about the score card, it tends to relate to two things. First, there is some confusion over it when participants first encounter references to it in the guide (i.e. on pages 3 and 4) because its purpose is not yet clear. However, as mentioned, by the time they reach the end of the guide participants tend to understand its purpose and how it works (some even specified that this page helped them clearly understand the bottom half of page 3). Second, it is not clear to some that the one-tonne goal is for individuals not households. 


Many Desire Way to Record Actions Already Taken

In the course of discussing the score sheet at the end of the guide and whether it was clear that they should only count new actions, a number of participants, often a few in each group, raised the issue of recognizing actions already taken. 

While it was clear to most that they were only to count new actions in their tally sheet, some also included actions they had already taken (or wanted to do so). Most of them said that they had done this simply out of curiosity or interest in order to measure what they had already done. Others said they had done this in order to produce a benchmark to distinguish what they had already done from what they could still do. Regardless of the motivation, the discussion gave rise to general agreement that the guide should provide some way of recording actions already taken. That said, some participants felt that the guide should continue to focus on new actions. Their rationale was that people might be less inclined to undertake new actions if they felt that they had already done enough.

Main Strengths – Usefulness of Information, Comprehensiveness
While participants identified a number of things they liked most about the guide, they pointed most often to the usefulness/practicality of the information and the sheer amount of information provided. While they tended to focus primarily on the practical tips, this also included information related to grants/savings available,  the website addresses, and the Did You Know sections.  Many participants said they particularly liked the clarity and ease of comprehension of the guide, including the fact that it is to-the-point and uses non-technical language (i.e. layperson’s terms).

Other perceived strengths that were identified by smaller numbers included:

· Impact statements/contextual information: Some participants identified the various impact statements or information to provide context as what they liked most about the guide because it helped make the information more palpable and concrete. This included statements on the effect of climate change (i.e. melting permafrost, declining water levels …), the amount of vehicles one full city bus could take off the road, the savings that could be made if every household in Canada changed just one traditional light bulb, and the amount of garbage produced by Canadians in one year. Not only does the guide include impact statements, it allows people calculate the effect or impact they can have or make.

· Absence of one-size-fits-all approach: Some participants like the versatility of the guide and the leeway it provides people in the measures they might take. It recognizes that not everyone may be able to take the same measures.

· Thought provoking: Some felt that the guide is thought-provoking and motivates people to think about these issues both in general and in terms of what they can do.

· Motivational: In addition to being thought-provoking, the guide was described as motivational because it is goal-oriented and suggests numerous measures that are reasonable and easily achievable. While there are actions that may be beyond the capability of many people, there are many other actions that are within the capacity of most.

· Inclusive: The guide is inclusive in the sense that it suggests measures that everyone in the family can take, even children. As such, it spreads the responsibility to everyone.

· Reference document: The guide was described by some as a good reference document that can be kept and consulted in future.

· Organization: A few particularly liked the way in which the guide organized the material by dividing it between the car and home. It was also noted that the tabs included in the home section are useful.

· Colors: A few participants liked the colors used in the guide, and described them as vibrant and attractive.

· Images/pictures: A couple of participants liked the images and pictures used in the guide because they help break up the text (e.g. photos used on page 15). This make the guide look less dense or heavy and encourages people to read on.

Perceived Weaknesses – Busy-ness, Length, Cover
Relatively few things were identified by participants as weaknesses or things they liked least about the guide. However, those that were identified tended to draw the attention of many participants. Three things in particular were identified by numerous participants in each group: the format of the guide, its length, and the cover (see next section).

Many participants reacted critically to the format of the guide, including the colors, font size, and on-page display. It is noteworthy that their criticism was not primarily that the format is unattractive or unappealing, but rather that it inhibits comprehension or understanding, including the ability to read and to follow the guide. From a purely aesthetic perspective, many liked the use of colour, some describing the effect as “vibrant” or “enhancing”. However, many also felt that the format inhibits clarity and the ability to follow at times. The expression they used most often to describe the format was “busy”, though some also used the expressions “distracting”, “cluttered” and “confusing”.

Participants specifically identified two ways in which the format inhibits comprehension and understanding. First, the style has the potential to make one miss or overlook certain information, including information that is important for understanding how the guide works; second,  it makes it harder to read or understand certain things:

· Potential to miss information: Participants most often criticized the use of differently-coloured sections and the lack of logic or uniformity in the colour coding, which made it difficult to follow the flow of the text or know what to read next, and also led to readers overlooking certain information. Page 7 was most often singled out as an example of this, although pages 2 and 3 were also mentioned in this regard. A number of participants said that they had difficultly following any sequence or logic when reading page 7 in particular. Some said their eyes tended to wander over the page and they were not sure that they read everything. By contrast, pages 9 and 10, as well as tips pages in general, were identified as examples of well laid-out/formatted pages. Specific examples of information that some participants said they missed or overlooked because of the ‘busy” format included:

· Blue box with text stating: “A goal of one tonne per person means reducing your GHGs by about 20%” (page 2)

· Yellow box identifying the three main greenhouse gases (page 2)

· Reference to on-line GHG calculator (page 4)

· Yellow box identifying emissions produced by different vehicles (page 7).

· Difficulty reading information: In addition to difficulties following the text, a number of participants said that the use of certain colours and fonts made it difficult to actually read some of the text. Specific examples of information described as difficult to read, and the reason why, included the following:

· ‘Circle the new actions you want to take’ due to the small font size (top of each tips page).

· Yellow box identifying emissions produced by different vehicles due to small fonts (page 7).

· Yellow website addresses against a green background (page 7 and elsewhere).

While these items were identified specifically, it appeared that there were numerous other examples of the same type (fonts too small, combination of background and text visually problematic) elsewhere in the guide. 

The lower half of page 3 tends to bring together both difficulties. Not only did some participants find it difficult to read because of differences in font size and color schemes, but a few participants who said they missed or overlooked some of the information on this page pointed to the on-page presentation to explain why.
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In addition to the format of the guide, a few participants reacted critically to its length, describing it as too long, time consuming, repetitive, and cumbersome. As noted, some participants said that they would not read this document if they received it in the mail because it involves too much reading.

The remaining weaknesses were identified by small numbers (two or three participants at most) and focused on issues related to the audiences targeted for the OTC:
· Not inclusive enough: It was felt that there are not enough tips for certain types of people, such as renters, condo owners, and children, and that more tips for these groups should be included in the guide.

· Unrealistic expectations: A few participants were of the opinion that certain suggestions, such as getting rid of a second car, were unrealistic. It was felt that people who have two cars do not tend to have them because they are wealthy, but because two cars are necessary. It was noted that this is especially the case for  families living in suburbs who are more likely to need more than one car, especially if they have children living with them.

· Targets wrong people: A few participants felt that, as the guide itself says, most Canadians are already taking steps to conserve energy. They felt that the government should go after the ‘big polluters’ in industry through legislation or otherwise. It was also felt by a few that only people who are already doing things will act on the guide, not people who have yet to take action to reduce energy use. As such, there were questions about whether the guide would be effective at all with those not yet taking action. 

Widespread Perception That Guide Cover Does Not Captivate, Engage
Although few participants identified the guide’s cover among weaknesses or things they liked least about the guide, once their attention was drawn to it, it generated considerable feedback, almost all of which was negative. There was general agreement that the cover was not very captivating or visually related to the subject matter of the guide. Related to the latter point, it was suggested that the picture brings to mind physical fitness. There was a strong sense that the cover affects the likelihood of the guide being read because it does not capture one’s attention or draw people in. Unless it is improved, there was a sense that many who might otherwise read/review the guide would not do so because of the cover.  

In light of such considerations, changes were suggested to the guide cover. Some of these focused on the sentence “Use less energy, save money, improve air quality, and protect our environment”
· Emphasize the sentence: A number of participants were of the opinion that this sentence, currently located at the bottom of the cover page, would resonate well with people but that it should be made more prominent/visible. This could include moving it up to a more central position on the cover, increasing the font size, or using a more vibrant/noticeable color than the current yellow.
· Emphasize main consequences of taking action: With a focus on the same sentence, some suggested adding emphasis to the main consequences. For example, Use less energy, save money, improve air quality, and protect our environment.

· Emphasize savings: Some suggested placing more emphasis on saving money, either by making it the first element in the sentence, underlining it, or placing it in bold font.
Figure 5
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Numerous suggestions focused on the picture appearing on the guide cover. While some liked it, many did not and suggested changing it because it does not convey what the One-Tonne Challenge is about. Some suggested that a picture of a family gives the impression that the guide has something to do with health or fitness and suggested an image more evocative of concern for the environment. It was also noted that it gives the impression that the focus of the challenge is on the household as opposed to individuals. It was also suggested that there be a more multi-cultural flavour to the picture instead of focusing on what appears to be a white Anglo-Saxon family. 

Usefulness of Information

This section reports on issues related to the perceived usefulness of the information provided in the OTC guide.
Little Seen as Missing From Guide

There was a virtual consensus among participants that the guide provides enough information about how to meet the one-tonne goal. Recall that the perception that the information is comprehensive underlay many participants’ positive overall reaction to the guide, as well as something they liked most about it. While there were suggestions for additional content, these tended to be small or involved additional emphasis as opposed to addressing significant gaps in terms of content. Suggestions for additional content are identified below, along with other suggestions for improving the guide.

Guide Viewed as Good Source of Ideas, Planning Tool 

There was also a virtual consensus that the guide is easy to use as a source of ideas and a planning tool. The most frequently-given reason in support of this was the sheer amount of information provided. The number of tips provide the means that make the guide a good source of ideas. Moreover, the greater the amount of information and the range of options, the easier it is to actually develop a plan of action. On this dimension, the guide was assessed positively. 

Other reasons why the guide was described as easy to use as a source of ideas and as a planning tool included the following:

· Simple suggestions: Many of the suggestions or practical tips in the guide are very simple or easy to implement, which facilitates use of the guide.

· Organization: The guide is well organized, which makes it easy to use. It is divided into two clear sections (i.e. car and home), the tips are clearly identified and well laid out, and each tip is rated in terms of the effect or impact it will have on energy consumption (i.e. A, B, C). All this facilitates ease of use. 

· Allows for discrete actions: Each tip represents a distinct and discrete action that can be taken independently of any other. In other words, the tips are not linked to one another in such a way that one tip cannot be implemented without implementing another.  This makes the guide easy to use because it leaves things completely open in terms of what to do and when to do it.

· Identification of savings/impact: Some of the suggested tips identify the savings or impact associated with implementing them (e.g. lowering the thermostat). This facilitates planning because it provides advance knowledge of consequences.

· Clarity: The guide is very clear and easy to follow. There is no ambiguity or confusion about how to implement certain tips and in some instances specific information on what to do is provided (e.g. tip to increase the efficiency of refrigerator and freezer).

In the course of this discussion on the user-friendliness of the guide, the topic of the score card was raised – specifically, the extent to which it is useful. Participants tended to be divided on this issue. Some consider it useful, at least to a certain extent, because it allows one to establish a benchmark from which to start (i.e. by recording actions already taken) or by calculating the impact of new measures. Others, however, felt that while the guide itself is useful, the score card is not. While they would use the guide as a source for tips they could implement to reduce energy consumption, they would not use the score card to calculate the actual impact of these measures and the extent to which they were actually meeting a goal of a one-tonne reduction. That is, they would implement the spirit of the OTC without actually taking the challenge or even focusing on the numerical summing of the actions they might take. 

Most Focus on Practicality & Convenience When Developing Plan 
Asked more specifically how they would develop a plan to meet the one-tonne goal, many said they would review the guide to see what they could do to reduce their GHG emissions. Some would discuss the guide with other members of their household, including kids, when developing a household plan. Some would begin by dismembering the guide, divide it into sections, and place tips sheets on their fridge as a reminder or a checklist. 

In terms of the substantive focus of their plan, most participants said they would focus on criteria of practicality and convenience. This took a variety of forms. 

· Ease vs. difficulty: Some said they would begin by distinguishing between measures that were easy or relatively easy to implement and those that were not and try to implement the former. This included measures that were financially realistic or feasible. 

· Lifestyle considerations: Some would begin by taking stock of their lifestyle, identify actions that did not significantly alter or disrupt their lifestyles, and try to implement these.

· Actions taken vs. those not taken: According to some, the first thing would be to take stock of actions taken vs. those not yet taken and then proceed to identify which of the latter could most feasibly be implemented.

· Home vs. car: A few said they would begin by trying to focus on things they could do in their homes because there were more tips provided in that section of the guide and they seemed to be less costly.

Some indicated that they would be guided by long term-savings (i.e. they would be prepared to incur some immediate expenses if this involved long-term savings). Finally, some said they would simply circle actions that could be potentially taken, even if these were not necessarily practical or feasible. They would then use the score card to calculate the results and revisit the tips sheets on the basis of their score. 

Widespread Desire for Detachable Pages to Serve as Reminders/Checklist

As noted above, a number of participants said that as part of their plan, they would dismember the guide, divide it into sections, and place tips sheets on their fridge. The issue of detachable parts was one that came up in all groups and received widespread support. Many participants were in favour of including detachable pages that could be removed from the guide and placed on their fridge to serve as reminders or checklists. Some suggested separate sheets for the car and home. There was general agreement that this would increase the usefulness of the guide.

Most Information & Ideas Not New But Useful as Reminders

While there was no agreement on the amount of new information contained in the OTC guide (i.e. things they would not have thought of doing), there was widespread agreement that most of the information was not new. While estimates varied (and were obviously approximations), many participants speculated that perhaps 20% of the information was new, with some estimates ranging as high as 35% and a few reaching 50%. Some participants felt that less than 20% of the ideas were new to them. 

Despite the general view that most of the information is not new, there was a general consensus among participants that even tips that people were familiar with served as useful reminders. Moreover, some participants who had implemented various measures said that it was nice to get confirmation that what they had done was effective (and in some instances, to what extent). It was also valued having these types of tips all pulled together into one document.  

Perhaps not surprisingly, the information most likely to be described as new was the information contained in the Did you know sections, including the various impact statements or contextual information. Many also specified that home-related information on page 12 (i.e. the information regarding EnerGuide for Houses, the R-2000 standard, and information about green power) was new to them.

When it came to actual tips, participants were more likely to identify those related to the home as new, than those related to the car. Tips most often identified as new included:

Home-related tips:

· Using a fan in winter to push warm air down

· Upgrading insulation

· Power saving features on computers

· Removing air conditioners for the winter

· Washing clothes in warm water and rinsing them in cool water

· Using a front-loading washing machine

· Shutting off pilot lights

· Selecting  the no-heat or air-drying cycle on the dishwasher

· Grass recycling

· Planting trees

· Capturing rain water.

Car-related tips:

· Using ethanol-blended gasoline

· Removing roof racks

· Using a block heater.

Using the OTC Guide

This section reports on findings related to actually using the guide, including developing an action plan for meeting the one-tonne goal, ease of use, and likelihood of taking various actions. Participants were asked to take a few minutes during the focus group to actually use the guide and develop a plan. 

Guide Described as Easy to Use

There was a consensus among participants that the guide is easy to use. As already noted, while some were confused at the start because they did not fully comprehend the examples on the lower half of page 3, or were still not sure what they were being asked to do on page 4 (Are you ready?), they said that this became clear as they continued to read the guide. Some noted that when they reached the “check your score” section at the back this helped clarify the process. 

All of the participants were aware of the Check your Score! page at the back of the guide and virtually everyone used it. There was general agreement that the score card is easy to use. While most understood that they should only include new actions, it was not clear to some that the focus should be on individuals, not households. Even those that knew the one-tonne goal was for individuals tended to put in items for the whole family. It was noted that it would be hard to separate this out. 

Figure 6
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While there is general clarity as to how the score card works, most participants were not focused on achieving a goal of one-tonne per person in their total. Most circled actions based on what they could or would do and calculated their score on this basis regardless of whether or not the result translated into an average of one-tonne per person in their household. This included people who understood that the one-tonne goal is for individuals not households. 

Clarity Needed About Link Between Counting Instructions & Score Card

Although the score card and the way it works are clear to participants, the link between the score card and the counting instructions at the beginning of the guide (i.e. bottom half of page 3) is not clear. As noted already, some were confused by the examples on the lower half of page 3 because it was not clear what they were referring to. This gave rise to a more general discussion about the clarity of the link between the counting instructions on page 3 and the score card. Many participants indicated that this link is not clearly drawn and that something should be done to address it. 

Most Would Not Have Used Score Card at Home
Despite widespread agreement that the score card is clear and relatively easy to use, most participants said they would not have used it at home. Moreover, many of those who said they would use it would not focus on reaching a goal of one-tonne per individual. They would either use it simply to calculate what their anticipated actions would amount to, regardless of whether or not this amounted to the one-tonne goal, or would use it to calculate the impact of the actions they have already taken.

Variety of New Actions Likely to be Taken
Asked what new actions they would be most likely to take, participants identified a variety of measures, none of which predominated. However, there was widespread agreement that these actions would be taken because they tend to be practical or convenient.  As the variety of actions identified suggests, this type of exercise tends to be idiosyncratic (i.e. different mix of actions for different individuals). The only common element is a greater emphasis on home-related as opposed to vehicle-related actions (i.e. participants are more likely identify new actions relating to the former). This emphasis on actions in the home may also be related to the emphasis on practicality to the extent that actions in the home, or at least a greater number of them, tend to be more practical or convenient.

‘At Home’ activities included:

· Lowering thermostat

· Using caulking and weather stripping

· Cleaning refrigerator coils

· Using the dryer less

· Avoiding running the tap

· Regulating the air conditioner

· Using fans instead of air conditioners

· Washing clothes in warm water/rinsing them in cold

· Shutting off pilot lights

· Getting energy-efficient light bulbs

· Unplugging second freezer

· Looking for energy star appliances

· Limiting use of gas lawn mower.

‘On the Road’ activities included:

· Driving less

· Driving at speed limit

· Looking for ethanol-blended gasoline

· Idling less (but not in winter)

· Checking tire pressure

· Removing the car roof rack

· Getting a block heater.

Actions Less Likely to be Taken
Participants provided a less extensive list of actions they would be less likely to take, although some activities were mentioned frequently. The activity mentioned most often was getting rid of a second car. Participants identified convenience or need as the main reasons to explain why they would not get rid of a second car or drive less. Some pointed to personal circumstances to explain why (e.g. live in suburbs where a second car is a virtual necessity, drive children to their activities). Also mentioned relatively often were driving less, capturing rain water, installing a low flow shower-head, unplugging a second refrigerator or freezer, and paying attention to packaging (people felt there was little option in this area). 

Other measures identified as least likely to be taken were cited much less often (by one participant or a few at most) and included the following:

· Hanging clothes outdoors to dry

· Purchasing a front-loading washing machine

· Upgrading insulation

· Checking tire pressure

· Buying energy-efficient light bulb

· Not using the heat cycle on the dishwasher

· Planting trees

· Using a manual push mower

Two main reasons were offered to explain why these various activities were less likely to be taken:

· Time considerations/convenience: This was the reason given by participants to explain why they would be less likely to hang clothes outdoors to dry, plant trees, pay attention to packaging, not use the heat cycle on the dishwasher, and capture rainwater.

· Cost: This explained why participants would be less likely to upgrade insulation, purchase a front-loading washing machine, buy a push mower or energy-efficient light bulbs. It particularly applied to higher-expense items. 

It was also noted that hanging clothes outdoors to dry and planting trees were prohibited in certain neighbourhoods, and that most of the outdoor home-related activities were not possible if someone lives in an apartment or condo (e.g. capturing rain water, grass recycling, planting trees). 

Most Did Not Notice Online GHG Calculator, Few Would Use It

Few participants said they knew how to calculate the amount of GHG emissions generated by themselves or their family. In addition, most did not notice the reference to the on-line calculator on page 4 of the guide (or had forgotten it). Some participants who did not notice it explained that they overlooked it because of the ‘busy’ or ‘fragmented’ format of the page. Asked how likely they would be to use the on-line calculator, most said this was unlikely, adding that they had no time to do this. A few said they might try using the calculator.

Figure 7
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Consensus That Making Guide Longer Would Reduce Likelihood of Use
There was a consensus among participants that the guide should not be made bigger by adding additional information or content. There was widespread agreement that this would reduce the likelihood of its use. However, some did suggest trade offs or substitutions – adding new information balanced by cutting some current information. It was suggested, for example, that if some of the wordiness in the guide were removed, this would create room for more tips. It was also suggested that certain tips or ideas (i.e. getting rid of a second car or fridge) might be replaced with more practical tips.

Figure 8
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Suggestions for Improving Guide 
Participants offered numerous suggestions to improve the guide to make it more useful to them and others. While some of these have been identified in discussions about the particular features they involve, other suggestions are presented and grouped below.

Content Issues:
The following content-related suggestions were made with considerable frequency:

· Provide removable pages that can be placed on the fridge as a reminder/checklist. This might take the form of one sheet for the car and one for the home.

· Provide users with the ability to identify/record actions already taken.

· Inform users if there are more tips available and where to go for them. Some participants would have liked more, but many assumed the tips provided were all that is available. If available online, provide quick, easy access to the additional tips, not more background information that intervenes between users and the tips. 

· Provide more of a focus on money savings where possible, especially in relation to expensive items. This would take the form of additional impact statements, such as “this investment would reduce the amount of energy used by 20% and pay for itself in 5 years”.

· Provide more impact statements in general, whether or not linked to money savings (i.e. “if you do this, the effect will be…”). This type of information was valued by participants. 

· Add emphasis that the one-tonne goal is per individual not household, perhaps on score card itself, where the calculations are done.

The following suggestions were made with less frequency:

· Provide a clear description of what the OTC is at the beginning of the guide. 

· Review the language used to make sure that all expressions are clear and understandable. This suggestion was made by Francophones.

· Add personal testimonials from people, such as what they have done and how they have reduced their energy consumption and saved money and by how much.

· Reduce some of the language used in the “Did You Know” sections. While this type of information is valued by participants, there was a feeling that some of the language could be reduced with no loss in terms of the information conveyed (e.g. the text on page 7 regarding the Commuter Challenge). 

· Add a section with tips targeted to kids. Also suggested were sections with tips targeting apartment renters and condo owners.

· Eliminate page 12 and put this information on the website.

· Add information on consequences of doing nothing. That is, the impact of climate change if the situation is not addressed. 

The following suggestions were made by a small number of participants, often one or two individuals:

· Have baby/kid tips for new mothers.

· Include coupons/rebates (for energy-efficient light bulbs, for example).

· Put something on the back outer page of the guide (unused space right now).

· Add information on energy-efficient toilets.

· Identify whether ethanol gas is good for all types of vehicles/engines. 

· Add more tips for actions that are free (e.g. putting a brick in the toilet).

· Include more tips for actions that can be taken in the home.

· Provide more phone numbers to complement the website addresses.

· Add tips on waste reduction (e.g. what not to put in garbage, use of garage sales, etc.). 

· On the score card, identify the amount of money to be saved that correspond to the GHG emission-reduction numbers on the ruler (i.e. bottom of the page)

· Challenge the reader of the guide to take charge of the OTC for his/her entire family, and recruit others to help. 

Format and Design Issues:

The following format and design-related suggestions were offered with considerable frequency:

· Reduce the busy-ness or cluttered appearance of many of the pages in the guide (pages 2, 3, and 7 offered as examples of busy pages) .

· Improve the cover to make it more consistent with the content of the guide, and more engaging to try to ensure that people open and read/scan the guide. This includes replacing the picture and drawing attention to the language at the bottom, including changing the font colour so that it stands out more from the background. 

· Place the information/instructions on the bottom of page 3 closer to the actual tips pages to enhance clarity. Right now, there are intervening pages. It was felt that as soon as the instructions have been provided, the pages where they need to be used should follow immediately to reinforce understanding of the instructions. 

· Use bigger fonts (e.g. last sentence on page 3, top left-hand corners of tips pages). 

· Make the guide less wordy or text-heavy, where possible.

· Reduce/eliminate the use of yellow fonts for text on green backgrounds, such as where used for website addresses. This was hard to read for many. 

The following suggestions were made by small numbers, often one or two individuals:

· Place the home section before the car section (this was seen to apply to more people).

· Group all of the suggestions of the same type together (i.e. all As, Bs, and Cs).

· Allow for tallies at the bottom of each page.

· Separate the “Did You Know” sections from the tips pages, and group all of the former.

· Add a heading to draw attention to the three main types of greenhouse gases (bottom of page 2).

Additional Suggestions:

A number of other suggestions were offered by small numbers of participants:

· Have a separate guide for kids.

· Make sure OTC ads are visible (e.g. in bus stands of the TTC).

· Provide periodic updates to Canadians on the progress of the OTC.

· Include a fridge magnet to serve as a reminder of the OTC. 

· Make sure the OTC ads coincide with mail-outs of the guide. 

Likelihood of Taking OTC Challenge

This section presents participant feedback related to the likelihood of actually taking the One-Tonne Challenge and explores a number of related issues.

Many Would Scan Guide if Received in Mail, Some Would Not 

Participants were asked what they would do with this guide if they received it in the mail. Many said they would keep it in order to scan/peruse it later or would put it aside for someone else (i.e. spouse, children) that they thought might be interested in it. Some indicated that they would keep it as a reference tool (i.e. over the long term). 

While many said they would keep it, at least over the short term, many others said they would probably throw it in the recycling bin unread, as they do with most unsolicited brochures/flyers. Moreover, the likelihood of doing this with the OTC guide is significant because of perceptions that it looks like a flyer and the cover is not captivating and therefore unlikely to generate interest in the content. It was noted that while the guide works well if people know what it contains, it is not good as a marketing piece because of its look.

Many Would Follow Tips Without Explicitly Taking Challenge

Many participants said they would keep the guide and use it as a reference document, but would not explicitly or formally take the One-Tonne Challenge. Note that this view was expressed despite at least some awareness of the challenge through ads designed to motivate participation. Participants who said they would not explicitly or formally take the challenge offered a variety of reasons to explain why:

· Guide seen primarily as reference document: Some view the guide primarily as a reference document providing practical information that can help them reduce their consumption of energy, as well as websites where they can go for additional information. They will refer to the guide and even implement tips where possible, but not with an eye to actually meeting the one-tonne goal. 

· Action already being taken: Related to this, some explained that they are already taking action to reduce energy consumption and will continue to do so. Therefore, they do not need the motivation of a challenge. 

· Not motivated by government challenge: A few participants explained that they are not motivated by the idea of a challenge issued to them by government. It was noted that the people who should be targeted are private sector industries as well as government itself.

Despite the fact that most said they would not formally take up the challenge, a few participants said that they would or might. In explaining why, they pointed mainly to an interest in helping the environment as well as saving money. Some of those who focused on helping the environment noted that there is now more palpable evidence of climate change (i.e. they see it in their own lives) and therefore more need to address it. 

Both $ Savings & Protecting Environment Are Motivations for Taking Challenge

When participants were asked to identify their main motivation for taking action to reduce GHG emissions – protecting the environment or saving money – many, perhaps most, identified saving money as their main motivation. Many others, however, identified protecting the environment, in part because of the greater evidence of climate change. Some participants ascribed importance to both factors, while a few noted that if the two are compatible (i.e. saving money and helping the environment), so much the better. 

Guide Seen to be Motivational if Read

There was a general impression that people would use the guide (even if not formally take the challenge) if they take the time to read it. However, the guide in its present form does not work well as a marketing piece because many would likely throw it out without reading it (as noted). Moreover, it was noted that a coordinated approach is necessary in order to motivate people to do their part. Neither the guide on its own or publicity on its own were seen to be effective. It was felt that these need to be coordinated so that people can put the two together (i.e. when they receive the guide they would read it because they remember hearing or reading about it).

Achievability of One-Tonne Goal Depends on Lifestyle & Circumstances

Most participants tend to think that while the guide contains numerous tips and something for everyone, the likelihood of achieving the one-tonne goal depends on one’s lifestyle and specific circumstances. As was the case with the actions that participants were the most likely and least likely to take, there was seen to be a strong idiosyncratic element regarding the likelihood of achieving the goal. One of the main factors identified was one’s financial situation. Those with more money were seen to be better able to achieve the goal than others (e.g. could buy energy-efficient appliances, do household upgrades). Other factors to consider include family size (harder for larger families), type of residence (i.e. house, condominium, apartment), and location (i.e. suburbs, down town). 

Most Will Take Guide Home to Show Others or Consult 

Almost everyone said they would take the guide home with them following the focus groups. Many said they would keep it for future reference or pass it on to spouses and/or children or discuss it with them. A few said they would go to websites they were interested in or curious about, while some said they would re-read the guide or certain sections of it. 

Few Likely to Seek Out Additional Information

Despite the fact that most participants said they would keep the guide, few said they would look for additional information through the websites provided. Most seemed to consider the guide itself to be sufficient for their needs (i.e. providing enough practical tips). Additional information that people were interested in getting included information on ethanol blended gas, such as where it is available, more tips that could be followed, information on R 2000 homes, EnerGuide for Houses, and green power, and using the on-line calculator.

Limited Interest in OTC Newsletter

Very few participants expressed interest in providing their email address to receive a monthly OTC newsletter electronically. Most simply did not value or need to receive more information about this. 

Information that participants would expect to find in such a newsletter included additional tips (including new ones that may emerge), updates on the environment (e.g. are things getting better/worse and in what areas), and updates on things like the Commuter Challenge (described on page 7 of the guide) and other aspects of the OTC (e.g. number of Canadians taking the challenge, amount of GHGs reduced). 

Review of Potential Changes to Guide

This section presents participant reaction to potential design-related changes to the OTC guide. Participants were shown a partial prototype of a revised guide at the end of the focus groups. The prototype was shown in two ways – the moderator held up a mock-up version of the draft guide in a more finished form (i.e. actual page sizes, layout, etc.), while colour photocopies of sample pages were distributed to participants. 

Virtual Consensus that New Design Features Constitute Improvements

The prototype shown to participants included changes to three aspects of the current guide: the guide’s cover, the ability for the user to select both current and new actions to be taken, and the on-page display in general. There was virtual unanimity among participants that all three changes constituted improvements to the original guide. Moreover, the changes were generally seen as addressing shortcomings that participants themselves had identified with respect to the original guide.

New Cover Seen as More Appropriate & Engaging

Participants were presented with the following design for a new cover to the OTC guide.

Figure 9
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There was widespread agreement that this cover is more captivating and engaging than the current one. This perception applied both to the picture and the text.

Picture:

The reason identified most often to explain why this cover is superior to the current one is that the picture is more evocative of the content and purpose of the OTC guide. The bus, for example, evokes the image of public transportation, while the image of the recycling bin is clearly related to taking action on the environment. In other words, there is no ambiguity about what this picture is meant to evoke or bring to mind.

Numerous participants also preferred this picture because of the type of people included. While the current picture focuses on a family, the new picture is more communitarian and inclusive in scope. The older man and young girl evoke inter-generational cooperation, while the two individuals in the forefront bring to mind the heterogeneity characteristic of Canada’s multicultural composition. Recall that one of the criticisms of the current cover was that it isn’t multicultural in appeal.

Text:

While the text in the lower half of the guide cover is identical to the text on the current guide, the way it is displayed in the new version is preferred by most participants. There was general agreement that the text stands out more and is more likely to attract attention. Moreover, many liked the emphasis given to the words ‘less’, ‘save’, ‘improve’, and ‘protect’ in the sentence “Use less energy, save money, improve air quality and protect our environment”.  Recall that adding more emphasis to these words had also been suggested by some participants.

Other strong points or things liked about this cover included:

· More vibrant colors in general, especially the shade of green used.

· Clearer/sharper contrasts between the colors used for the text and background, making it easier to read. 

· Use of the color red in the flag in the lower right-hand corner of the guide (as opposed to white).

Despite their preference for this version, there were a few suggestions for improving it. The only one made with any frequency was adding even more emphasis to saving money in the sentence: “Use less energy, save money, improve air quality and protect our environment”. A few suggested making the text in the sentence bigger, adding the score card that appears on the current version, and having a color scheme for the bus that is more recognizable. 

New Format Addresses Concerns About Presentation & Comprehension

The new format also elicited widespread positive feedback and was generally seen as addressing the problems of presentation and comprehension raised in relation to the format of the current guide.  Recall that the format or on-page display of the current guide was described by many as “busy” and had the effect of rendering some information difficult to notice. 

The following is an example of a page with a new/different format.

Figure 10
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Participants tended to describe this format as cleaner, less dense, lighter, and easier on the eyes. It was felt that this format makes it much easier to get an overview of the information on the page, and therefore information is much less likely to be overlooked or missed. The only suggestion made was to be careful about using too small a font.
In terms of content, there was widespread positive reaction to the inclusion of a description of the One-Tonne Challenge. This addressed one of the perceived shortcomings of the current guide, which begins with an explanation of why people should take the challenge without describing what it is.

Widespread Support for Ability to Check Off/Tally Current Actions if Kept Simple
As noted earlier, numerous participants were in favour of including some way of recording actions already taken to reduce energy consumption as opposed to only being able to identify new actions. The prototype presented to participants enables them to record both current actions as well as new actions (see picture above). 

There was widespread support for this option, with the caveat that it not make the guide more complicated to use. While the different ‘score cards’ were clear to participants, many expressed concern about potentially complicating the calculation procedure by introducing two score cards or systems. Many participants felt that there was no need to provide a score card for tallying up actions already taken. It was sufficient to be able to record actions already taken, while reserving the score card for the tallying up of new actions. That said, a number of participants did like the ability not only to record actions taken, but the means to calculate or total them as well. 

Figure 11
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As was the case with the new design for the cover page, there were suggestions regarding the new design for recording current actions as well as new ones. A number of participants emphasized that the font should be kept as big as it is in the prototype. As well, the following suggestions were offered: 

· Retain different geometrical shapes: As can be seen in the new design for recording actions, the different geometrical shapes used in the current design to designate types of actions (i.e. triangles for As, squares for Bs, circles for Cs) have been replaced by the use of a square in each case. The types of actions in the new design are distinguished only by colors (red for As, orange for Bs, purple for Cs). Many participants prefer the current way of designating actions. It was noted that shapes are easier to distinguish than colors. Moreover, it was noted that color blind people will not be able to distinguish these colors. In short, the current approach uses both colors and shapes to distinguish the categories of activities and this was generally preferred. 

· Eliminate lines separating actions: A few participants felt that the lines in the new design, which seem to serve to distinguish actions from one another, are superfluous or even distracting and can be removed.

· Make tip titles all same color: It was suggested that all the tip titles be highlighted in blue, as is the case with the current guide.

While participants reacted positively to the new design of the score table for recording new actions, it was not considered a big improvement over the current score card. Some noted that the identification of page numbers, with the corresponding ability to tally the number of actions of each sort on each page, was not necessary

Appendix

One-Tonne Challenge Guide Focus Group Study

Recruitment Screener

Profile Characteristics:

· 4 focus groups in two locations (2 per city): Montreal (French) and Toronto (English).

· In each city, the groups will be conducted with the following audiences:

· All participants to be 25-64 years with an approximate gender split. 

· Participants in each group to represent a good mix by age (within the stated parameters), education (with a minimum high school education), family size, employment status, and occupation.  

· Two-thirds to be both vehicle drivers and home owners, while one-third to be just home owners or vehicle drivers.

· All participants to be moderately-to-very interested in environmental issues (using a 7-point scale).

· Efforts would be made to recruit people who are aware of the One-Tonne Challenge, although no quotas would be set.

· 12 participants to be recruited for 8-10 to show per group. 

· Participants to be paid $75.

· Participants to be asked to arrive at the focus groups facilities ¾ of an hour prior to the start of the session in order to read the OTC Guide in advance. They would then be asked to complete a short questionnaire about the guide.  

· Groups to last two hours in length.
· Sponsorship of study to be revealed (i.e. Government of Canada).

· The groups to be held in regular focus group facilities, and refreshments to be served. 

· If respondent does not qualify, discontinue screener after completing 2-3 more questions. All respondents should be able to clearly articulate themselves (screen out when this is not the case).  

· The distribution of the groups to be as follows: 

	Toronto
	Montreal

	August 16
	August 17

	English
	French

	6:00 pm
	6:00 pm

	8:00 pm
	8:00 pm


OTC Guide Focus Group Study

Recruitment Screener

Hello, my name is ____________.  I’m calling on behalf of Phoenix, a public opinion research firm. We’ve been commissioned by the Government of Canada to conduct a series of discussion groups with Canadians to explore issues related to the environment.  

The discussion group will last approximately two hours. People who take part will be paid $75 in cash for their time, and refreshments will be served. Your participation in the research is completely voluntary and your decision on whether or not to participate will not affect any dealings you may have with the Government of Canada. All information collected will be used for research purposes only in accordance with laws designed to protect your privacy.

May I ask you a few questions to see whether you qualify for the discussion group?  
Yes


1  
(Continue)
No   


2
(thank and discontinue)
if respondent questions validity of the research, invite him/her to call James Montgomery of Natural Resources canada (NRCan) or have James call the respondent. James can be reached at 613-992-4453. 

1. Could you please tell me which of the following age groups you fall into…? (READ LIST; WANT GOOD MIX)

Less than 25

1
(THANK AND DISCONTINUE)

25-34


2

35-44


3

45-54


4

55-64


5

65+


6 
(THANK AND DISCONTINUE)

2. What is the highest level of education you have completed? (READ LIST IF NECESSARY; WANT GOOD MIX)


Less than high school



1
(THANK AND DISCONTINUE)

High school 




2


Some college/technical school/CEGEP
3

Graduated college/technical school/CEGEP
4

Some university



5

Graduated university



6

3. Do you own your own…? (READ LIST; TWO-THIRDS TO BE BOTH VEHICLE DRIVERS AND HOME OWNERS AND ONE-THIRD TO BE HOME OWNERS OR VEHICLE DRIVERS)

Home, townhouse or condo




1

Motor vehicle (i.e. car, SUV, truck, motorcycle, etc.)
2

4. How interested are you in environmental issues? Please use a seven-point scale, where 1 means not at all, and 7 means very interested. (IF RESPONDENT IS UNSURE OF WHAT IS MEANT, GIVE EXAMPLES SUCH AS CLIMATE CHANGE, AIR/WATER QUALITY, OZONE LAYER, SMOG, DEFORESTATION, ETC.) (EXCLUDE THOSE WHO GAVE A 4 OR LESS AND ANYONE WHO IS ‘DON’T KNOW’; GET MOSTLY SCORES OF 6-7)
5. Have you heard of the One-Tonne Challenge? This is an initiative by the Government of Canada to try to encourage Canadians to reduce the amount of energy they use by one tonne per year or about 20%. (TRY TO RECRUIT THOSE AWARE OF OTC; OTC WAS LAUNCHED ABOUT ONE YEAR AGO, AND WAS PROMOTED BY ADVERTISING CAMPAIGN)

Yes





1


No





2

6. What is your marital status? (WANT MIX)

Married/common law



1


Single/divorced/widowed/separated

2

7. Do you have any children under 18 years of age living with you in your home? This includes children living there full-time or part-time as part of a shared custody arrangement. (WANT MIX)

Yes



1


No



2

IF YES: 

8. Please tell me the ages of the children living in your household, and whether they are living with you full-time or part-time. (WANT MIX OF AGES)
	Age
	Full-time/Part-time

	
	

	
	

	
	

	
	


9. What is your current employment status? (READ LIST IF NECESSARY. GET GOOD MIX)

Employed full-time (30 hrs.+/week)

1


Employed part-time (Under 30 hrs./week)
2


Self-employed




3

Unemployed




4


Homemaker




5


Student




6


Retired





7

ASK THOSE WHO ARE EMPLOYED:

10. What is your current occupation? (GET MIX. IF ANY CONNECTION TO PROJECT SUBJECT, DISCONTINUE.)

Type of job/occupation: 







11. Have you ever attended a discussion group or interview which was arranged in advance and for which you received a small sum of money? 

Yes



1 

No



2
(GO TO Q14)

12. When did you last attend one of these discussion groups or interviews?

Less than 12 months ago
1 
(THANK AND DISCONTINUE)

Over 12 months ago

2   

13. Have you attended more than five discussion groups or paid interviews in your lifetime? 

Yes 



1  
(THANK AND DISCONTINUE)

No  



2  

14. Do you, or does any member of your household or immediate family, work in any of the following fields?  (READ LIST) 

Advertising, 

Market research, 

The media (radio, television, newspapers, magazines etc.)

Government: federal, provincial or municipal

Environmental NGO/group

Yes 



1
 (thank and discontinue)
No



2

RECORD GENDER BY OBSERVATION (ENSURE APPROXIMATE SPLIT)

Female



1


Male



2

The discussion group will take place (day of week), August (date), at (time). It will last approximately two hours. We will need people to arrive 45 minutes early in order to read some material and answer a short questionnaire before the group begins. As mentioned, people who attend will receive a cash payment of $75 for their time, and light refreshments will be served. Would you be willing to attend?

Yes 



1

No



2
(THANK AND DISCONTINUE)

Do you have a pen handy so that I can give you the address where the discussion group will be held? It will be held at ___________.  Please tell people you are there for a focus group. I would like to remind you that the group is at (TIME) on (DATE). We need you to arrive 45 minutes early to read some material and answer a short questionnaire before the group. If you use glasses to read, please remember to bring them with you. 

The group will be taped for research purposes and members of the research team will be observing the discussion from an adjoining room. You will be asked to sign a waiver to acknowledge that you will be audio and/or video-taped during the session. All information collected will be used for research purposes only and administered in accordance with laws designed to protect your privacy.  

As we are only inviting a small number of people to attend, your participation is very important to us. If for some reason you are unable to attend, please call so that we can get someone to replace you. You can reach us at ____ at our office. Please ask for ____. Someone will call you the day before to remind you about the discussion group. 

Could I please confirm your name and phone number?

	RESPONDENT'S NAME:  


              
	





	HOME PHONE #:  
	

	FOCUS GROUP TIME/LOCATION:
	


Thank you.

OTC Guide Focus Group Study

Questionnaire de recrutement

Bonjour, je m’appelle ________________. Je vous appelle de la part de Phoenix, une firme de recherche en opinion publique. Nous avons été mandatés par le gouvernement du Canada afin d’organiser une série de groupes de discussion sur des sujets liés à l’environnement. 

La session durera environ 2 heures et les participants se verront remettre la somme de 75$ en guise de remerciement. Votre participation à la recherche est complètement volontaire et votre décision d’y participer ou pas n’affectera pas les relations que vous pourriez avoir avec le gouvernement du Canada. Toute information recueillie, utilisée et/ou dévoilée ne sera utilisée qu’à des fins de recherches seulement et sera administrée sous la loi de la protection de la vie privée.
Puis-je vous poser quelques questions afin de vérifier si vous êtes éligible à notre étude??  

Oui


1  
(CONTINUER)
Non   


2
(REMERCIEZ ET TERMINEZ)
si le répondant doute de la  validité de l’étude, invitez-le à appeler James Montgomery de Ressources naturelles Canada (NRCan) ou James pourra appeler le répondant. James peut être  rejoint au  613-992-4453. 

1. On nous a demandé de parler à des participants de différents groupes d’âges. Pour que nous puissions le faire d’une façon précise, puis-je avoir votre âge exact s’il vous plaît. _________. (ÉCRIRE ÂGE EXACT – LIRE LISTE SI NÉCESSAIRE)
Moins de 25

1
(REMERCIEZ ET TERMINEZ)
25-34


2
|-bon partage dans tous les groupes

35-44


3
|-bon partage dans tous les groupes

45-54


4
|-bon partage dans tous les groupes

55-64


5
|-bon partage dans tous les groupes

65+


6 
(REMERCIEZ ET TERMINEZ)
2. Quel est le plus haut niveau de scolarité que vous avez complété? (LIRE LISTE SI NÉCESSAIRE – ASSURER UN BON MÉLANGE)

Moins que le secondaire terminé


1      (REMERCIEZ ET TERMINEZ)

Secondaire terminé




2


College/École technique/CEGEP en partie

3

College/École technique/CEGEP terminé

4

Université en partie




5

Université terminé




6

3. Possédez-vous votre propre…? (LIRE LA LISTE - DEUX TIERS DES PARTICIPANTS DOIVENT POSSÉDER UN VÉHICULE ET UNE MAISON; UN TIERS DES PARTICIPANTS DOIVENT POSSÉDER UN VÉHICULE OU UNE MAISON)
Maison ou condo





1

Véhicule  motorisé (i.e. voiture, VUS, camion, moto, etc.)
2

4. À quell point êtes-vous intéressé par les questions environnementales? Veuillez utiliser une échelle de 1 à 7, où 1 signifie PAS DU TOUT INTÉRESSÉ et 7, TRÈS INTÉRESSÉ. (SI LE RÉPONDANT EST INCERTAIN DONNEZ DES EXEMPLES COMME LE CHANGEMENT CLIMATIQUE, LA QUALITÉ DE L’AIR/EAU, LA COUCHE D’OZONE, LE SMOG, LA DÉFORESTATION, ETC.) (EXCLURE LES RÉPONDANTS QUI DONNENE UNE NOTE DE 4 ET MOINS OU QUI “NE SAVENT PAS” ; RECRUTER MAJORITAIREMENT DES NOTES DE 6-7)                                                          
NOTE: ___________
5. Avez-vous entendu parler du “Défi une tonne”? C’est une initiative du gouvernement du Canada pour encourager les canadiens à essayer de réduire la quantité d’énergie qu’ils consomment d’une tonne par personne par année, soit environ 20%.  (ESSAYER DE RECRUTER DES PARTICIPANTS AU COURANT DU DÉFI; LE DÉFI A ÉTÉ LANCÉ L’AN DERNIER ET PROMU PAR UNE CAMPAGNE DE PUBLICITÉ) 

Oui





1


Non





2

6. Quel est votre état civil? (BON MÉLANGE)

Marié/conjoint de fait

1


Seul/divorcé./veuf/séparé
2

7. Avez-vous des enfants de moins de 18 ans vivants à la maison? Ceci inclut des enfants habitants chez vous à temps partiel ou en garde partagée. (BON MÉLANGE)

Oui



1


Non



2

SI OUI: 

8. Veuillez me dire l’âge des enfants habitants chez vous et s’ils le sont à temps plein ou à temps partiel. (BON MÉLANGE DES ÂGES)
	Age
	Temps PLEIN/PARTIEL

	
	

	
	

	
	

	
	


9. Actuellement, est-ce que vous…? (LIRE LA LISTE; BON MÉLANGE)

Travaillez à temps plein  (30 hrs.+/semaine)


1


Travaillez à temps partiel (moins de 30 hrs./semaine)
2


Travailleur autonome





3

Sans emploi






4


Femme au foyer





5


Étudiant(e)






6


Retraité(e)






7

DEMANDER AUX RÉPONDANTS AYANT UN EMPLOI (CODE 1, 2 ET 3)

10. Quel est votre occupation actuelle? (SI QUELCONQUE CONNECTION AVEC LE SUJET REMERCIER ET TERMINER – OBTENIR MÉLANGE) 

Type de travail/occupation: 







Type de compagnie: 







11. Avez-vous déjà participé à un groupe de discussion ou une entrevue individuelle pour laquelle vous avez reçu une somme d’argent? 

Oui



1 

Non



2
(ALLER À Q14)
12. Quand a été la dernière fois où vous avez participé à un groupe de discussion ou une entrevue individuelle rémunérée? ÉCRIRE CHIFFRE EXACT:______________

Moins de 12 mois

1 
(REMERCIEZ ET TERMINEZ)
Plus de 12 mois

2   

13. À combien de groupes de discussion ou d’entrevues individuelle rémunérées avez-vous participé dans votre vie? ÉCRIRE CHIFFRE EXACT:______________

Plus de CINQ



1  
(REMERCIEZ ET TERMINEZ)
QUATRE ou moins


2  

14. Est-ce que vous, un membre de votre foyer ou de votre famille immédiate, travaillez dans l’un des domains suivants?  (LIRE LA LISTE) 

Publicié, 

Recherche en marketing, 

Les médias (radio, television, journaux, magazines etc.)

Gouvernement: fédéral, provincial ou municipal

Goupe ou ONG environnemental

Oui 



1
 (REMERCIEZ ET TERMINEZ)
Non



2

INSCRIRE LE SEXE SELON VOTRE OBSERVATION (BON MÉLANGE)
Femme



1


Homme


2

Le groupe de discussion se déroulera le: (DATE)___________________ à (HEURE)______________ et durera environ 2 heures. Nous demandons aux participants d’arriver environ 45 minutes à l’avance afin de lire quelques documents et remplir une court questionnaire avant la discussion. Tel que mentionné les participants recevront la somme de 75$ en remerciement pour leur temps et un léger goûter sera servi. Seriez-vous intéressé à participer?

Oui 



1

Non



2
(REMERCIEZ ET TERMINEZ)
Avez-vous un crayon à proximité de façon à ce que je puisse vous donner l’adresse où à lieu le groupe de discussion? Il sera tenu à (ADRESSE/SALLE). À votre arrivée, vous n’aurez qu’à vous présenter et dire aux personnes sur place que vous êtes là pour un groupe de discussion. Nous demandons aux répondants d’arriver 45 minutes à l’avance afin de lire quelques documents et remplir un court questionnaire avant la discussion et pouvoir débuter à l’heure prévue. Si vous avez des lunettes, s’il vous plaît ne pas oublier de les apporter. 

Le groupe sera enregistré à des fins de recherche uniquement et les membres de l’équipe de recherche observeront la discussion d’une pièce adjointe. Nous vous demanderons de signer un abandon de recours dans lequel vous reconnaîtrez être enregistré sur bande audio et/ou vidéo durant la session. Toute information recueillie ou dévoilée ne servira qu’à des fins de recherches seulement et sera gérée par la loi de la protection de la vie privée. 

Comme nous n’invitons qu’un nombre restreint de personnes à participer, votre participation est très importante pour nous. Si pour une quelconque raison il vous serait impossible de participer, veuillez nous appeler afin que nous puissions vous trouver un remplaçant. Vous pouvez nous rejoindre au 514-725-0306 en mentionnant que vous appelez à propos de l’étude # 14162. Nous vous rappellerons une journée avant le groupe afin de confirmer votre présence à la discussion. 

Puis-je confirmer votre nom, numéro de téléphone ? 

	NOM DU RÉPONDANT:  

              
	





	TÉLÉPHONE:  
	

	HEURE/ENDROIT DU GROUPE:
	


MERCI.

One-Tonne Challenge Guide

Focus Groups 2005

Moderator's Guide

Introduction (5 minutes)
· Introduce moderator/Phoenix 
· Thanks for attending/value your being here

· Explain general purpose of focus group discussions:

- Gauge opinions about issues/ideas/products 

- Not a knowledge test; no right or wrong answers (interested in opinions)

- Okay to disagree; want people to speak up if hold different view

· Tonight, we’re conducting research on behalf of the Government of Canada. The focus of our discussion will be the guide that you were asked to read before the group and a number of related issues. 
· Looking for candour and honesty; comments treated in confidence; reporting in aggregate form only; audio-recording for note-taking purposes only; observers behind one-way glass. 

· Cell phones – please turn off

· Any questions?

· Roundtable introduction: please tell us your first name and one of your favourite interests or hobbies.

*asterisks identify most important questions.

Warm-up/Contextual Information (10 minutes)

1. *Before tonight, had you heard of the One-Tonne Challenge? (HAND COUNT) If so, where did you hear or read about this? Anywhere else? Do you recall seeing any TV ads or other ads about the One-Tonne Challenge? (HAND COUNT) What do you recall? 
IF RECALL ADS, ASK:

2. *Did you take any follow-up action after you saw the ad, such as calling the 1-800 number or visiting the website? If so, what did you do, and why? If not, why not? 


Probe:

-if used website/1-800 #, ask if ordered guide or viewed or  

downloaded from website

ASK EVERYONE:

3. *What did you know about the One-Tonne Challenge before tonight? Anything else? 

4. Do you think that you, as an individual, can make a meaningful contribution to the reduction of greenhouse gas emissions in Canada? Why/why not?
Understanding of One-Tonne Challenge (10 mins.)

Let’s turn to the guide itself, and talk about it first in general terms. Did everyone read it and fill in the short questionnaire? 

ENSURE THAT EVERYONE HAS THE GUIDE IN FRONT OF THEM. CONFIRM THAT ALL HAVE READ THE GUIDE. 
5. *Overall, what’s your impression of the guide? Why do you say that? How did you rate the guide in the short questionnaire you completed before the group? (GET HAND COUNT OF SCORES)
6. *In your own words, what is the One-Tonne Challenge? What does it ask you to do?

7. *Does the guide clearly explain the One-Tonne Challenge? If not, what is unclear? 

8. *Is it clear that…? (ROTATE & DISCUSS; GET HAND COUNTS FOR EACH)

· you are being asked to do new things to reduce your greenhouse gas (GHG) emissions by one tonne compared to what you are doing now? 

· you are being asked to reduce your annual GHG emissions and then stay at that level from then on?

· the one tonne goal is for every individual in Canada so that, for example, a family of 4 is being asked to aim to reduce their emissions by 4 tonnes?

Review of OTC Guide (20 mins.)

9. *Overall, is the content of the guide clear and easy to understand? Were there any sections or parts that were confusing or difficult to understand? If so, which parts?

10. *What did you like most about the guide? What sections were particularly useful or interesting? (Q2 IN MINI-QUESTIONNAIRE)
11. *What did you like least about the guide? (Q3 IN MINI-QUESTIONNAIRE) 

12. What do think of the format or appearance of the guide? Is it appealing? Is it well organized, and easy to read and follow?

Using the Guide (50 mins.)

13. *Does the guide provide enough information about how to meet the one-tonne goal? If not, what is missing?

14. *Do you think the guide is easy to use? That is, for you to actually use it as a source of ideas and a planning tool? Why/why not? 

15. If you had to develop a plan, having read the guide, how would you and your family meet the one-tonne goal?

I’d now like to ask you to use the guide. Please take a few minutes to review the guide and pick actions that you would try, new things you aren’t doing now, that total one tonne for each individual in your household. Feel free to write in the guide.

GIVE PARTICIPANTS 5-7 MINUTES TO COMPLETE TASK, THEN CONTINUE:

16. *Was the process of using the guide easy to do? If not, why not? 

17. *How many used the “Check Your Score” section at the back? (HANDCOUNT) Was it easy to use? If not, why not? Was it clear that this section lets you calculate how many and what types of actions you need to take to reach a one-tonne reduction?  When using the “Check Your Score” section, did any of you include things that you are already doing? 


Probe:

-were they aware of the “check your score” section?




-is it clear how it works? clear to include only new actions?




-participants think mathematically? 

18. *Which new actions would you be most likely to try? Why?

19. *What are you least likely to try or are already doing?

20. How much of this is new information or new ideas that you had not thought of doing? What types of things are new? Please go through the guide and quickly identify information or ideas that were new to you.

21. Do you know how to go about calculating the amount of GHG emissions that you or your family generate? How would you do this? (SEE IF PARTICIPANTS NOTICED ON-LINE CALCULATOR [PG. 4]; POINT THIS OUT AND CONTINUE). How likely are you to try the on-line GHG calculator?
22. *What do you think about increasing the amount of information or content in the guide by adding new ideas or actions that can be taken? Would this be a good thing, or would it make the guide too long so that people would be less likely to read it? 

Probe:

-explore trade-off of increased length vs. likelihood to use/read it

23. *How could the guide be improved to make it more useful or helpful to enable you to reduce your GHG emissions? (Q4 IN MINI-QUESTIONNAIRE)
Appeal/Motivation to Take Challenge (25 mins.)

24. *Please assume for a moment that you received this guide in the mail. What would you do with it? 

25. *How likely would you be to take the One-Tonne Challenge? Why/why not? What would the benefits be? Any others? 
26. *What would your main motivation be for taking the challenge - to protect the environment or to save money?  Are there things that you're reading or hearing about today, such as the cost of energy, the environmental impact of the energy we use, and new technologies like hybrids and Smart cars becoming more mainstream, that have had an impact on your thinking or motivation in this area?  If so, in what way(s)?  

27. Do you think other people will want to take the challenge? Why/why not?
28. *Does the challenge sound achievable? If not, why not?
29. *Each of you can take your copy of the guide home tonight. What will you do with it? How likely are you to seek out additional information? The guide points you to other places for additional information. Which of these would you be mostly likely to seek out?
30. The Government of Canada is thinking about adding a line to the mailing card that would allow people to provide their email address to receive a monthly newsletter electronically. How likely would you be to sign up for this, either by completing the mail-card or by registering online using the website address provided? (HANDCOUNT) What would you expect to see in such a newsletter? 

Rewards & Recognition (Time Permitting)

31. If you were to take the One-Tonne Challenge and meet the one-tonne goal, would you want or expect to receive some form of acknowledgement or recognition of this? 
IF YES, ASK:

32. What kind of acknowledgement or recognition would be appropriate? Anything else? 

Conclusion

33. Do you have any final comments or suggestions about anything we have discussed tonight?

THANK PARTICIPANTS. COLLECT QUESTIONNAIRES. 

Guide pratique du Défi d’une tonne

Groupes de discussion 2005

Guide de modération

Introduction (5 minutes)
· Présenter le modérateur et Phoenix
· Remercier les participants de leur présence et souligner l’importance de celle-ci.

· Expliquer le but général des groupes de discussion :

- Recueillir vos opinions sur les questions, les idées ou les produits présentés

- Il ne s’agit pas d’évaluer vos connaissances; il n’y a pas de bonnes ou de mauvaises réponses (nous voulons connaître vos opinions).

- Vous avez le droit d’être en désaccord; n’hésitez pas à exprimer un point de vue différent.

· Ce soir, nous réalisons une étude pour le gouvernement du Canada. La discussion portera principalement sur le guide que nous vous avons demandé de lire et sur d’autres questions connexes.

· Nous vous demandons d’être francs et honnêtes. Les commentaires seront traités de manière confidentielle. Les résultats seront présentés sous forme regroupée. L’enregistrement sur audiocassette servira uniquement à la prise de notes. Présence d’observateurs derrière le miroir sans tain.

· Téléphones cellulaires – Veuillez les éteindre

· Avez-vous des questions?

· Présentation par tour de table : veuillez vous nommer et partager avec nous un de vos passe-temps favoris ou un de vos intérêts.

*Les questions les plus importantes sont précédées d’un astérisque.

Réchauffement/Renseignements contextuels (10 minutes)

1. *Aviez-vous déjà entendu parler du Défi d’une tonne avant aujourd’hui? (À MAIN LEVÉE) Si oui, où en avez-vous entendu parler? Où avez-vous lu quelque chose à ce sujet? Y a-t-il d’autres endroits? Vous rappelez-vous avoir vu des publicités télévisées ou toute autre forme de publicité sur le Défi d’une tonne? (À MAIN LEVÉE) De quoi vous souvenez-vous?
SI SE SOUVIENT DES PUBLICITÉS, DEMANDEZ :

2. *Avez-vous effectué un suivi après avoir vu les publicités, c’est-à-dire téléphoner au numéro sans frais ou visiter le site Web? Si oui, qu’avez-vous fait et pourquoi? Si non, pourquoi n’avez-vous pas donné suite?

Sondez :
-Si ont visité le site Web ou téléphoné au numéro sans frais, demandez s’ils ont commandé le guide, s’ils l’ont consulté en ligne ou s’ils l’ont téléchargé.

DEMANDEZ À TOUS :

3. * Que saviez-vous sur le Défi d’une tonne avant aujourd’hui? Autre chose?

4. Pensez-vous que vous pouvez, de façon individuelle, contribuer de manière significative à la réduction des émissions de gaz à effet de serre au Canada? Pourquoi/Pourquoi pas?

Compréhension du Défi d’une tonne (10 minutes)

Passons au guide et parlons-en d’abord de manière générale. Avez-vous tous lu le guide et rempli le court questionnaire?

S’ASSURER QUE TOUS LES PARTICIPANTS ONT UN EXEMPLAIRE DU GUIDE DEVANT EUX. CONFIRMER QUE CHACUN L’A LU.
5. * Dans l’ensemble, que pensez-vous du guide? Pourquoi dites-vous cela? Quelle note avez-vous donnée au guide dans le court questionnaire que vous avez rempli avant la discussion? (À MAIN LEVÉE, COMPTER COMBIEN DE PARTICIPANTS ONT ACCORDÉ CHAQUE NOTE)
6. * En vos propres mots, expliquez ce qu’est le Défi d’une tonne? Que vous demande-t-on de faire?

7. * Le guide explique-t-il clairement en quoi consiste le Défi d’une tonne? Si non, qu’est-ce qui n’est pas clair?

8. * Est-il clair…? (ALTERNEZ ET DISCUTEZ; SI UTILE, RELEVEZ LE NOMBRE DE PARTICIPANTS OFFRANT UNE RÉPONSE DONNÉE)

· qu’on vous demande de prendre de nouvelles mesures pour réduire d’une tonne vos émissions de gaz à effet de serre (GES) par rapport à vos émissions actuelles?

· qu’on vous demande de réduire vos émissions de GES et de maintenir ce niveau par la suite?

· que l’objectif d’une tonne s’applique à tous les Canadiens et les Canadiennes et qu’ainsi, par exemple, on demande à une famille de quatre personnes de réduire ses émissions de quatre tonnes?

Examen du Guide pratique du Défi d’une tonne (20 minutes)

9. *Dans l’ensemble, le guide est-il clair et facile à comprendre? Est-ce que certaines sections ou parties portent à confusion ou sont difficiles à comprendre? Si oui, lesquelles?

10. * Qu’avez-vous le plus aimé du guide? Quelles sections avez-vous trouvées particulièrement utiles ou intéressantes? (Q2 DANS LE MINI-QUESTIONNAIRE)
11. * Qu’avez-vous le moins aimé du guide? (Q3 DANS LE MINI-QUESTIONNAIRE)
12. Que pensez-vous du format ou de la présentation du guide? Trouvez-vous le guide attrayant? Est-il bien organisé? Est-il facile à lire et à suivre?

Utiliser le guide (50 minutes)

13. *Le guide offre-t-il suffisamment de renseignements sur la façon d’atteindre l’objectif d’une tonne? Si non, quels renseignements pourrait-on y ajouter?

14. *Le guide est-il facile à utiliser? Autrement dit, est-il suffisamment facile à utiliser pour que vous puissiez vous en servir comme source d’idées et comme outil de planification? Pourquoi/pourquoi pas?

15. Après avoir lu le guide, si vous deviez élaborer un plan pour vous et votre famille, quelles mesures prendriez-vous pour atteindre l’objectif d’une tonne?

Je vous demanderais maintenant d’utiliser le guide. Prenez quelques minutes pour l’examiner et choisir les mesures que vous adopteriez, c’est-à-dire de nouvelles choses que vous ne faites pas encore, pour que la réduction atteigne une tonne pour chaque membre de votre foyer. N’ayez pas peur d’écrire dans le guide.

ACCORDEZ DE 5 À 7 MINUTES AUX PARTICIPANTS POUR FAIRE L’ACTIVITÉ, PUIS CONTINUEZ :

16. * Avez-vous trouvé le guide facile à utiliser? Si non, pourquoi?

17. *Combien d’entre vous ont utilisé la section Évaluez votre pointage à la fin? (À MAIN LEVÉE) Est-elle facile à utiliser? Si non, pourquoi? Était-il évident que cette section vous permet de calculer le nombre d’actions à prendre et de choisir celles qui vous permettront d’atteindre l’objectif d’une tonne? Lorsque vous avez utilisé la section Évaluez votre pointage, avez-vous tenu compte des mesures que vous aviez déjà adoptées?


Sondez :
-avaient-ils remarqué la section Évaluez votre pointage?

-le fonctionnement est-il clair? Suffisamment pour n’inclure que les nouvelles mesures?




-les participants ont-ils pensé de façon mathématique?

18. * Quelles nouvelles mesures seriez-vous le plus susceptible d’adopter? Pourquoi?

19. * Quelles nouvelles mesures seriez-vous le moins susceptible d’adopter ou avez-vous déjà adoptées?
20. Le guide présente de nouveaux renseignements et de nouvelles idées. Combien de ces renseignements et idées n’aviez-vous jamais pensé adopter? Quelles mesures sont nouvelles pour vous? Veuillez parcourir le guide et relever rapidement les renseignements et les idées qui constituent des nouveautés pour vous.

21. Sauriez-vous comment calculer la quantité d’émissions de GES que vous et votre famille produisez? Comment le feriez-vous? (VÉRIFIEZ SI LES PARTICIPANTS ONT REMARQUÉ LE CALCULATEUR EN LIGNE, P. 4; FAITES-EN MENTION ET CONTINUEZ). Quelle est la probabilité que vous utilisez le calculateur de GES en ligne?
22. *Que pensez-vous d’augmenter la quantité de renseignements contenus dans le guide pour y ajouter de nouvelles idées et mesures que les gens pourraient adopter? Croyez-vous que ce serait-ce une bonne idée ou qu’au contraire cela rendrait le guide trop volumineux et que les gens seraient donc moins susceptibles de le lire?

Sondez :

-explorez le compromis entre un guide plus volumineux et la probabilité de l’utiliser ou de le lire.

23. *Comment pourrait-on améliorer le guide pour le rendre plus utile et vous aider à réduire vos émissions de GES? (Q4 DANS LE MINI-QUESTIONNAIRE)

Intérêt et motivation à relever le Défi (25 minutes)

24. * Supposons que vous receviez ce guide par la poste. Qu’en feriez-vous?

25. * Quelle est la probabilité que vous décidiez de relever le Défi d’une tonne? Pourquoi le feriez-vous/pourquoi pas? Quels en seraient les avantages? Y en a-t-il d’autres?
26. * Quelle serait la principale raison qui vous pousserait à relever le Défi d'une tonne - protéger l'environnement ou économiser de l'argent? Avez-vous lu ou entendu des choses récemment qui ont influencé votre façon de penser ou votre motivation, par exemple le coût de l'électricité, l'impact environnemental de votre consommation énergétique et l'émergence de nouvelles technologies comme les voitures hybrides et la Smart? Si oui, de quelle façon?

27. Croyez-vous que d’autres personnes voudront relever le Défi? Pourquoi/pourquoi pas?
28. *Le Défi semble-t-il réaliste? Si non, pourquoi?
29. * Vous pourrez apporter votre exemplaire du guide chez vous ce soir. Qu’en ferez-vous? Quelle est la probabilité que vous tentiez d’obtenir des renseignements supplémentaires? Le guide vous dirige vers d’autres sources de renseignements. Lesquelles seriez-vous le plus susceptible de consulter?
30. Le gouvernement du Canada pense ajouter une ligne à la carte-réponse permettant aux gens de fournir leur adresse de courriel pour recevoir un bulletin d’information mensuel. Quelle est la probabilité que vous vous inscriviez à ce bulletin, soit en remplissant la carte-réponse, soit sur le site Web indiqué sur la carte? (À MAIN LEVÉE) Quelles seraient vos attentes quant au contenu d’un tel bulletin? Que vous attendez-vous de trouver dans un tel bulletin d’information?

Reconnaissance et récompense (Si le temps le permet)

31. Si vous acceptiez de relever le Défi d’une tonne et que vous atteigniez l’objectif d’une tonne, aimeriez-vous ou espéreriez-vous recevoir une forme de reconnaissance pour vos efforts?

SI OUI, DEMANDEZ :

32. Quel type de reconnaissance serait le plus approprié? Autre chose?

Conclusion

33. Avez-vous d’autres commentaires ou suggestions concernant notre discussion de ce soir?

REMERCIEZ LES PARTICIPANTS. RÉCUPÉREZ LES QUESTIONNAIRES.

Participant Instructions
Thank you for agreeing to participate in tonight’s focus group. We asked you to come early so that you can read some material and answer a short questionnaire before the group begins. The material is a booklet entitled Your Guide to the One-Tonne Challenge. We will be discussing this tonight. In order to facilitate the discussion, we ask you to do the following before the group begins:

· Please read the guide in its entirety. This should take approximately 30 minutes. Read it as if it were something you received through the mail at your home. Since it is quite long, you should read it relatively quickly. If you find that you are running out of time, please review all sections, but focus on the parts that identify ways to conserve energy.

· Using the pencil/pen provided, please circle or note anything that is unclear or about which you would like to ask a question or make a comment. You can do this right in the guide itself, and it will help you find the section(s) later. 

· Please complete these activities on your own (i.e. do not consult others). If you encounter passages or sections that are causing you difficulty, note them as something to bring up during the discussion and then continue reading.

· Once you have finished reading the guide, please complete the brief questionnaire.

When the group begins, please bring the guide and completed questionnaire with you. 

If you have any questions, please ask the host/hostess. 

Directives à l’intention des participants
Nous vous remercions d’avoir accepté de participer à la discussion de ce soir. Nous vous avons demandé d’arriver un peu plus tôt pour vous permettre de lire un document et de répondre à un bref questionnaire avant le début de la discussion. Le document est un livret intitulé Votre guide pour relever le Défi d’une tonne. La discussion portera sur ce livret. Afin de faciliter la discussion, nous vous demandons de faire ce qui suit :

· Veuillez lire le guide en entier avant la discussion. Il vous faudra environ 30 minutes. Lisez-le comme si vous l’aviez reçu par la poste à la maison. Puisqu’il est plutôt long, vous devrez le lire assez rapidement. Si vous manquez de temps, jetez un coup d’œil à toutes les sections mais portez une attention particulière aux parties qui traitent des façons de conserver l’énergie.

· À l’aide du crayon ou du stylo fourni, veuillez encercler ou noter les passages ambigus ou au sujet desquels vous aimeriez poser une question ou faire un commentaire. Vous pouvez écrire dans le guide pour vous permettre de retrouver les passages plus rapidement. 

· Veuillez faire cette activité seul(e) (c’est-à-dire, ne consultez pas les autres). Si certains passages ou certaines sections vous posent problème, notez-les en vue d’en discuter, puis poursuivez votre lecture.

· Une fois que vous aurez fini de lire le guide, veuillez remplir le questionnaire.

Veuillez apporter le guide et le questionnaire rempli à la rencontre de discussion. 

Si vous avez des questions, veuillez vous adresser à l’hôte/hôtesse. 

Summary Evaluation of One-Tonne Challenge Guide
Please answer the following questions about the One-Tonne Challenge guide:

1. Using the following 5-point scale, please provide your overall impression of the guide.

1(     
  2(   
    3(      
 4(        
5( 
  

Very unfavourable


    Neutral
   
      Very favourable

2. Please identify the main strengths or what you like most about this guide.

__________________________




















































3. Please identify the main weaknesses or what you like least about this guide.

___________________________________



















































4. What suggestions, if any, do you have for improving this guide? 

Thank you for completing this short questionnaire.

Évaluation sommaire du guide sur le Défi d’une tonne
Veuillez répondre aux questions suivantes au sujet du guide sur le Défi d’une tonne :

5. À l’aide de l’échelle de cinq points ci-dessous, veuillez qualifier votre opinion générale du guide.

1(     
  2(   
    3(      
 4(        
5( 
  

     Très défavorable


    Neutre
   
      Très favorable

6. Veuillez décrire les principales forces du guide ou les aspects de celui-ci que vous aimez le plus.

__________________________




















































7. Veuillez décrire les principales faiblesses du guide ou les aspects de celui-ci que vous aimez le moins.

___________________________________



















































8. Si vous avez des suggestions pour améliorer ce guide, quelles sont-elles ? 

Merci d’avoir répondu à ce bref questionnaire.
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www Je.ge.co/ programs/ Environment/climatechange

W ¢ ge.ca/air
www b scqe.ca/aie

wrww.ec.gx.co/climate /overview_science- html

i e¢.gc.ca/<ppic/community/en/athorme.clm

e ec gc.co/waler
v he-sc ge.ca/waterquality

"

To obtain additional copies of this guide, call

1800 0-Canada (1 800 622-6232) TTY 1 800 465-7735.
The One-Tonne Challenge will vork with partners such as refailers,

employers, indusiry and communities fo spread the word.
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(O i iliiing pogos s e ool lps oo o
follow I redce o i oo

s you go through this guide, check the “corrent”
boves besidethe ations you are aleady taking
and the et action” bases besile those you are
veudy lo ke

Fold out the inside of the back cover and youll find
@ sommary rekafing fo your cument actions and o
taly sheot. Use the faly sheet fo koep track o the
i, B-and Clevel aciions you plan fo fake, and see
how muny new actions you need fo reduce your
GHG emissions by one fonne

Hoe: The couatons o his Quide ave etivetes based o
potional averages and con very dependiog AN,
They are meat 1o illstrate the posertil impedt you con
beve by tking acion.

O chuaie & chinging: 1 he comeaivaion ol
queshorse g (GHGe) nromes i owr crosphor,
it s cousing average lemperatures lo is.

In Canad, we may alvoudy bo seving signs of
climale change. Heking pernuftost in the North.
Decining water levek in ovr lokes and rivers. And
more exirene weather events, such as droughts,
ke storms and floods.

Three GHGs — carbon dioxide, methane and nifrovs.
oxide — are of parfivlar importance fo chimate
change bocawso they are closely assciatod with
human activties. By reducing our personal GHG
emissions, we help fo reduce the rate al which

o dimate changes.

Yo/
iovre

Alns
RIONE

What's init
for You?

And there’s more. Many of the things we

do that create GHGs also contribute fo air
polltion and simog. Smog-cavsing polltants
ground-level ozone and particolcte matier
or soof are increasing our health cas
affecting productivity and contributing fo crop
damage. Your efforts to reduce emissions wil
give us deaner air and healihier communities.

Ready
Begin?
T guide fosturesfps o ol you develop
« pacical plon o rodceyou G, The o
cuslomize your approach so that it sits
you. Pick the combination of actions that you
il smint o e e on ek e

The one fonne goul s for individuaks, St
some of the actions you can fake — such
us lowering your thermestat — will affect
everyone in your household. If you prefer fo
cakvldle o household score, you can easily
use it o see i you have reached a personal
oneonne reduction. Simply divide the fotal
by the number of individuak.

Within reason, a househokd goal should reflect
the number of menbers. For examyl, a family
of four could work to reduce its emissions by
four fonnes, but a couple vith five children
mightfind  sevenfonme rodscton o diffica
The key i fo set a fargef that makes sense
for you and involve everyone in reaching it

ONE-TONNE CHALLENGE
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RELEVER LE DEFI

une tonne

Agissons contre
les changements climatiques
Consommer moins d'énergle, ¢'est aussi
deonomiser de Uargent, améliorer la qualité de l'air
et protéger notre environnement.
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Some missed this text box entirely.





Example of a page that was seen to be too busy.





People thought the language could be reduced. 





Example of a page that was seen to be too busy.








Yellow text hard to see on green background.





Participants liked the use of images or graphics like these to break up the text. They were seen to add colour and visual appeal.





Many felt that this was hard to see.





This page was viewed as nice and clean in terms of format and layout.





The image made many think this was a fitness guide. It also does not reflect Canada’s multicultural society. 





Yellow text does not stand out well on green background.





Generally not seen as necessary. It has the potential to cause confusion.





Less busy pages like these are easier to follow.





Some people missed this text box entirely.





Participants felt that this page was too busy.





This image is inclusive, by age and ethnicity.





Participants liked this cover much better. 





The colour combination – white on green – is easier  to read.





Many liked the emphasis on key verbs.





Some felt that this page and information could be cut from the guide.





Many people missed this text box.





Scale emphasizes individuals’ target, not household goal. Leads to some confusion.





Many  thought the system was quite clear and easy to use.
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