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EXECUTIVE SUMMARY

Background

Parks Canada Agency (PCA) protects and presents nationally significant examples of
Canada’s natural and cultural heritage and fosters public understanding, appreciation and enjoyment to
ensure the ecological and commemorative integrity of these places for present and future generations.

Parks Canada’s advertising campaign has been marketed to an extensive demographic. PCA
launched a national, two-year advertising campaign in early 2018 to promote visitation, free admission for
children 17 and under, and to stimulate national pride in protection of Canada’'s heritage places and
participation in conservation. The advertising campaign attained its media peak in late Spring to early
Summer 2018.

As the Parks Canada 2018 National Tourism Campaign exceeds $1,000,000, public opinion
research is required by Treasury Board using the Advertising Campaign Evaluation Tool, with additional
validating and benchmarking questions following the ACET instrument. Data collection to evaluate the
campaign supports the Government of Canada’s goal of effectively gauging Canadians’ awareness and
knowledge of specific 2018 initiatives (e.g., free admission to specific groups in 2018, conservation related
topics), and determining the effectiveness of the campaign.

Research Purpose

Specifically, the purpose of the quantitative post-testing is to evaluate the effectiveness of
Parks Canada’s national tourism advertising campaign employing the Government of Canada ACET and to
gauge:

Performance of ads (ACET generic questions)
Unaided/aided recall of the ads;

Understanding of the key messages of the campaign;
Message recall;

Support of Parks Canada mandate;

Intention to visit Parks Canada administrated places in 2018;
Unaided/total awareness of Parks Canada;

Other Parks Canada specific metrics.

Information obtained through this public opinion research allows Parks Canada to determine
the impact of its advertising campaign and can be used to inform the Parks Canada marketing team on
areas where the campaign can be adjusted in future iterations. The findings provides useful information to
improve future campaigns which are better targeted, more informative and better geared to the target
population and Canadians at large.
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Sample design

Two bilingual, national online surveys were conducted: one as a baseline, in advance of the
campaign, and one following the height of the campaign to measure change in awareness and intent to visit
over time, to assess impact of the campaign. The baseline included of 2,011 Canadians 18 years of age or
older, while the post campaign sample included 2,039 Canadians, also 18 years of age or older. Each
survey instrument included the Advertising Campaign Evaluation Tool questions used by the Government of
Canada in all of its advertising evaluation research, along with additional questions testing impact on
perceptions and behaviour targeted though the campaign. Each sample included randomly selected
respondents from all provinces and territories. In addition to @ minimum number of cases to be completed
with residents in each region, a minimum number of completed cases was also established for each of the
three largest Census Metropolitan Areas (CMAS) in each of the two surveys: Toronto (250), Montreal (250)
and Vancouver (125-150). Beyond these three CMA's, each sample was also intended to include minimum
numbers in the following CMAs: Calgary (75-100); Edmonton (75-100); Winnipeg (50-75); Ottawa-Gatineau
(50-75); and Halifax (50).

Each survey sample relied on Ekos’ Probit panel, which is assembled using a random digit dial
process for sampling from a blended land-line cell-phone frame, and provides full coverage of Canadians
with telephone access. The distribution of the recruitment process is meant to mirror the actual population in
Canada (as defined by Statistics Canada). As such, our more than 85,000 member panel can be considered
representative of the general public in Canada (meaning that the incidence of a given target population
within our panel very closely resembles the public at large) and margins of error can be applied.

Supplier Name: EKOS Research Associates

PWGSC Contract #5P004-170451/001/CY

Contract Award Date: September 13, 2017

Contract value: $43,311.77 (incl. taxes)

To obtain more information on this study, please e-mail: mailto:information@pc.gc.ca,
or call 1-888-773-8888
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Political Neutrality Certification

I hereby certify as Senior Officer of EKOS Research Associates Inc. that the deliverables fully
comply with the Government of Canada political neutrality requirements outlined in the
Communications Policy of the Government of Canada and Procedures for Planning and
Contracting Public Opinion Research.

Specifically, the deliverables do not include information on electoral voting intentions, political
party preferences, standings with the electorate, or ratings of the performance of a political
party or its leaders.

Y A
. S

Signed by: Susan Galley (Vice President) =
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1. METHODOLOGY

Each survey instrument consisted of the Advertising Campaign Evaluation Tool questions
used by the Government of Canada in all of its advertising evaluation research. The post-campaign survey
added questions testing recall of a video and four print ads key to the campaign, along with questions
testing the impact of the video and the print ads on perceptions and behaviour. The average time it took
respondents to complete the questionnaire was nine minutes for the baseline, and 12 minutes for the post-
campaign survey. Testing was conducted on January 11, 2018 (baseline) and June 15, 2018 (post-
campaign) to ensure each questionnaire was working well. This entailed completing interviews with eight
French and 12 English (baseline) and 25 English and 25 French (post-campaign) with a suite of questions
appended to the end to establish comprehension, relevance, and technical issues, as well as reviewing the
results of the test cases for programming (i.e., skip logic) errors.

In each case, respondents to the online survey were 18 years of age and older, and were
randomly selected. The sample included all provinces and territories, and the survey was administered in
English and French, as well as with an accessible link for those using a mobile phone or screen reading
technology. The survey sample relied on EKOS' Probit panel, which is assembled using a random digit dial
process for sampling from a blended land-line cell-phone frame, and provides full coverage of Canadians
with telephone access. The distribution of the recruitment process is meant to mirror the actual population in
Canada (as defined by Statistics Canada). As such, our more than 85,000 member panel can be considered
representative of the general public in Canada (meaning that the incidence of a given target population
within our panel very closely resembles the public at large) and margins of error can be applied. All
households/individuals in the Probit panel are contacted by telephone and the nature of the panel is
explained in greater detail (as are our privacy policies) and demographic information is collected. At this
time the online/off-line as well as landline/cell phone status is ascertained in order to determine the method
of completing surveys (i.e., online, telephone, or mail). This variable of ‘type of telephone service' (cell
phone only, landline only or both) collected at the time of screening is used to determine cell phone only
sample. As with any random digit dialling sample, Probit panel cases are considered to be a probability-
based sample.

In the baseline survey, the number of total completed in the sample is 2,011, with an
associated margin of error of up to plus or minus 2.2%, at a .05 confidence interval (i.e., 19 times out of 20).
The baseline survey was collected between January 16 and January 26, 2018.

In the post-campaign survey, the number of total completed in the sample is 2,039, with an

associated margin of error of up to plus or minus 2.2%, at a .05 confidence interval (i.e., 19 times out of 20).
The post-campaign survey was collected between June 25 and July 10, 2018.
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The final baseline sample also includes minimum numbers of respondents who reside in
selected Census Metropolitan Areas, including Toronto (276 respondents), Montreal (300), Vancouver
(155), Calgary (117), Edmonton (100), Winnipeg (65), Ottawa-Gatineau (58), and Halifax (51). The post-
campaign survey includes Toronto (253 respondents), Montreal (250), Vancouver (126), Calgary (81),
Edmonton (68), Winnipeg (44), Ottawa-Gatineau (75), and Halifax (51).

The regional distribution of the sample is as follows:

Region
Baseline Baseline Post-Campaign Post-Campaign
Unweighted weighted Unweighted Weighted
British Columbia 253 275 252 279
Alberta 331 226 300 227
Manitoba & Saskatchewan 160 131 146 133
Ontario 606 770 679 782
Quebec 480 469 458 476
Atlantic 178 137 203 140
Territories 3 4 1 2
Total 2,011 2,011 2,039 2,039
CMAs
Baseline Baseline Post-Campaign Post-Campaign
UnWeighted weighted Unweighted Weighted
Toronto 276 346 253 289
Montreal 300 282 250 259
Vancouver 155 169 126 140
Calgary 117 81 81 62
Edmonton 100 66 68 51
Winnipeg 65 48 44 45
Ottawa-Gatineau 58 68 75 84
Halifax 51 29 51 29
Total 967 1,089 948 959

Each survey was registered with the National Survey Registration System. Survey data
collection adhered to Government of Canada standards for public opinion research as well as all applicable
industry standards as set out by the Market Research Intelligence Agency (MRIA), of which EKOS is a Gold
Seal member. EKOS informed respondents of their rights under the Privacy Act and the Access to
Information Act, and ensured those rights were protected throughout the research process. This included:
informing respondents of the purpose of the research; identifying both the sponsoring department and the
research supplier; informing respondents that their participation in the study is voluntary, and that the
information provided would be administered according to the requirements of the Privacy Act.
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Once the survey data was collected, each database was reviewed for data quality. Coding was
also completed. Survey results were weighted based on Statistics Canada data according to age, gender,
and region to ensure the sample was representative of the general public aged 18 years and older.

Data tables were created for each survey to isolate results for major subgroups to be used in
the analysis (e.g., results for each age segment, gender, education segment, employment, income segment,
region, CMA, as well as among households with children under 18, those born in/outside of Canada, by
mother tongue, seen Parks Canada advertisements, awareness of Parks Canada, and support).

1.1 RESPONSE RATES AND NON-RESPONSE BIAS

The response rate for the online baseline survey was 13.2%. This is calculated using the
formula developed by the Marketing Research Intelligence Agency in conjunction with the Government of
Canada. https://mria-arim.ca/standards/response-rate-calculation-formula. A total of 18,433 email invitations
were sent, of which 155 were returned as undeliverable. A total of 2,011 valid cases were completed, and
combined with another 394 respondents who were screened out of the survey due to their responses as the
numerator in the calculation of the response rate.

For the post-campaign online survey, the response rate was 21.2%, using the same formula.
This includes 11,589 email invitations sent, of which 131 were returned as undeliverable. The 2,039 valid
cases completed are combined with another 455 respondents who were screened out of the survey due to
their responses to form the numerator in the calculation.

A comparison of each unweighted sample with 2016 Census figures from Statistics Canada
suggests there are similar sources of systematic sample bias in each survey, following patterns typically
found in most general public surveys. These include over representation of older Canadians (44% over 55 in
the baseline compared to 38% in the population). There is a more educated sample in each survey than
found in the population with 41% reporting university degrees in the baseline and 45% in the post-campaign
compared with 25% in the population. Each sample under represents Canadians with a college level of
education (20% in the baseline and 21% in the post-campaign compared to 34% in the population as per
2016 Census figures). Households with children under the age of 18 are also under represented in each
sample (29% in the baseline and 28% in the post-campaign compared with 35% in the population). There is
also an under representation of Canadians born outside of Canada in each survey (14% in both the baseline
and post-campaign versus 27% in the population). As previously described, each sample was weighted by
age, gender, and region.
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APPENDIX A

PRE-AD QUESTIONNAIRE
(ENGLISH AND FRENCH)






INTRO

Thank you for taking the time to complete this survey dealing with current issues of
interest to Canadians. Si vous préférez répondre au sondage en francais, veuillez cliquer
sur francgais. The survey is being conducted by EKOS Research Associates and will take
approximately 10 minutes to complete. Your participation is voluntary and your
responses will be kept entirely confidential. This survey is registered with the
Marketing Research and Intelligence Association (MRIA). Click here if you wish to
verify the authenticity of this survey. To view our privacy policy, click here. If you
require any technical assistance, please contact online@ekos.com.

D1A [1,7]
Do you, or does anyone in your household, work for any of the following organizations?
SELECT ALL THAT APPLY

A marketing research firm.......ccoocii s 1
A MAGAZINE OF NEWSPAPET ..e.veevrereereresreateseeseereessestessessesseasessesssessessessessessessessesseessens 2
An advertising agency or graphic design firm.........cccccccvi i 3
F AN oo Lo - U 4
A radio or televiSion StAtION ..........ccoeiiiieiiie s 5
A public relations COMPANY ........cccvererirere e sr e 6
Federal or provincial OVEIMMENL...........ccoiiiiiiiiiie e 7
NONE OF the GDOVE.......ceiiiiece e e e 98 SX
PrEfer NOT L0 SAY ....evieieiieeiete ettt 99 SX
D1B

Could you please enter your gender?

VIR ...ttt 1
FEMAIE ..o e e bbb 2

Prefer 10 Self-AeSCriDe: . ..o 77

] (=T T A (ST | 99
QAGEX

In what year were you born?
R =TT TP TRV RUROPRT O OPPPRPRN 77 >
] (=T T A (T | SR 9999
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QAGEY
Hesitant, QAGEX; <18 or NR, terminate
In which of the following age categories do you belong?

Less than 18 Years 0ld .........ccecveiieiiiiiici e 1 ->THNK2
R (032 SRR 2
P2 3 (0 TR T 3
1T (0 I 4
L (0 R S 5
DD H0 B4 ..ottt — e et e e ettt e e e e et e e et e e et eaa e e et e e aaeaaans 6
(130 ] g ] [0 /=] TR 7
PrEfer NOT L0 SAY ....eviiieirieiec bbb 9 ->THNK2
D1E

In which province or territory do you live?
Newfoundland and Labrador...........ccceeviviiiiicii et 1
Prince EAWArd ISIANG..........c.oviiieiee ettt et s et e s e e s sbae e 2
INOVA SCOLIA .ttt ettt ettt e s ettt e s st e e s sttt e e sbaeeesssbeeessssessessbaeessssbenesns 3
INEW BIUNSWICK ...ttt ettt ettt s sttt e e e e e s st b e e s sbba e e s bbneesssbaeesn 4
QUEDIEC. ... ettt sttt e e et te e te e nte s n e aaeeare e reerean 5
(@701 7= o 1T 6

VP T T 0] o - VR 7
Y L (o0 TV o SRR 8
P AN | o<1 s - R 9
LY g (I O0] 0] 1] o - 10
D T o 3 11
L0 LTS A T L 0T =TT 12
[ LU Y | R 13
NONE OF The ADOVE........eeeieeeeee ettt e e e s e e s erae e e s eaaeas 99 ->THNK?2
D1F

What is the postal code of your permanent residence?
0TSy r=1 1o 1o [T TR 77
DON't KNOW/NOE SUE.....eeieiitiiie ittt ettt e ettt e e et ee e e sttt e e s et e e e s sbe e e s st beeesasraesssareeas 99
PrEfer NOT L0 SAY ....eviiieiieeieie et s 98
Q1

Over the past three weeks, have you seen, read or heard any advertising from the
Government of Canada?

R =L P ORRR 1
N[ TR 2 >T1A
DON't FEMEMDEI/NOL SUIE ...ttt er et e e ert e s s e ebe s s sbe e s sbe e s sbeesbeeens 99 >T1A
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Q2[1,14]
Yes, Q1

Think about the most recent ad from the Government of Canada that comes to mind.
Where have you seen, read or heard this ad?

Select all that apply

CINBIMA ettt b e et b ettt b et s bt et s bbb ettt ne et 1
FACEDOOK ...ttt 2
INTEMNET WEDSITE ..o 3
IVTBOBZINES ...ttt bbbk bbbttt 4
NEWSPAPET (AATTY) .o e 5
Newspaper (Weekly Or COMMUNILY) ....cc.oiiiiiiiiiieee e 6
OUutdoOor DIITDOAIT .......coveieiiiiiiee e e 7
Pamphlet or brochure in the Mail ... 8
Public transit (DUS OF SUDWAY) .......cviiiieiiicie e s 9

RAGIO ©..veee bbbt 10
TRIBVISION ...ttt et ettt ettt ettt re b 11
TWWIEEEE L.ttt et b e et b e e b e bbb nnere s 12

Y OUTUDE ottt et et st eer b 13

(@] (T I 0T | YOS 77

PrEfer NOT L0 SAY ....iviiieiieeicie et 99 X
Q3
Yes, Q1

What do you remember about this ad?

PlEaSE SPECITY : woiieiciece e 77

DON'T FEMEMDET ...t bbb 97 X
Q4
Yes, Q1

How did you know that it was an ad from the Government of Canada?
PlEASE SPECITY : woiieieieeee e e 77

DON'T FEMEMDET ...t e 97 X
T1A

Over the past three weeks, have you seen, read or heard any Government of Canada
advertising about national parks and national historic sites?

R =L TSSO U PR ST UTRR PPN 1
[ USRS 2 ->T1D
DOoN't reMEMDEI/NOL SUIE .....veiivie ittt ettt et be et esbe e beeebee s 98
] (= O T A (ST Y PR 99 ->T1D
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T1B[1,19]
Yes, T1A

Where have you seen, read or heard this Government of Canada ad about national parks
and national historic sites?

Select all that apply

CINBIMA ettt b e et b ettt b et s bt et s bbb ettt ne et 1
Yo VA SRS 2
NEWSPAPET (AAITY) .vveerieiee et aeneeneens 3
Newspaper (Weekly or COMMUNILY) ......ocooveiiiriirieiseese e 4
Outdoor billDOArdS/SIGNAGE .....ccveveeerieiie et 5
Pamphlet or brochure in the Mail ... 6
Public transit (DUS OF SUDWAY) ......coeiiiiiiiiiie e e 7
1o o TP URTURURUPPRN 8
TRIBVISION ...ttt bbbttt bbb 9
FACEDOOK ..ottt e 10
B I TSSOSO PSPPSR 11
Y OUTUDE ottt et sbns 12
L] P T0 = o SRS 13
S 0 10] 1372 14
GOOGIE ...ttt bt 15
INEEINEt WEDSITES ...t ene s 16
Travel/touriSM QUILES .......cvciiiieree e 17
Events/festivals/trade SNOWS...........cooiiiiiiiiii e 18
OFher, SPECITY: .o bbbttt e 77
DON'T KNOW ...t bbbt sb et 98
] (= T A (O ST | PR 99
T1C [1,3]

Yes, T1A

What do you remember about this advertising?

PlEaSE SPECITY .. e 77
DON'T FEMEMDET ...ttt 99 X
T1D [1,3]

To the best of your knowledge, what is the name of the organization or government
department that operates officially designated national parks and national historic sites of

Canada?
PlEaSE SPECITY: .. e 77
DON't KNOW/NOE SUIE.....eeiiiiiiiie it cteee ettt e et et e e s s bt e e s s bbb e e s saba e e s s b ba e s sebraeessarenas 99 X
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T1E
Have you ever heard of Parks Canada, which is a federal government agency?

N =TT 4T To g T=T=T o [ o) TR 1
NO, had NOL AT OF .....eeeieiii e e e e s s bae e eaes 2
DON't KNOW/NOE SUE.....eeieiitiiie ittt ettt ettt e s st e e e st ae e s sabe e e s s b be e s sesrae e s sabeeas 99
T1F

Parks Canada aims to protect and present Canada's national parks, historic sites and
marine conservation areas, and also to promote public understanding, appreciation and
enjoyment of these places for present and future generations. How much do you oppose
or support this mandate, do you...

(O00] 0] o] 1 (=] AR VT o] o Lo o (SRR 1
SOMEWNAL SUPPOIT .....veieieeciece ettt sr e e e e e e sresnenrenneas 2
NEeither SUPPOIt NOT OPPOSE .....ouvieiiiiiieirieiieie ettt 3
SOMEWNAL OPPOSE ...ttt sttt sttt sb ettt sttt b ettt 4
COMPIELEIY OPPOSE ...ttt 5
DON'T KNOW/NOT SUTE. ...ttt e 99
PRETI1G

Please indicate your level of agreement with the following statements. Do you strongly
agree, somewhat agree, neither agree nor disagree, somewhat disagree or strongly
disagree that:

T1GA
National Parks are a source of pride for me as a Canadian

SEIONGIY AQIEE 5. bbb bbb 5
SOMEWNAL AOTEE 4 ...t bbb bbbt eneas 4
Neither agree NOr diSAGIEE 3.......cvciviieie i sresre e eneas 3
SOMEWNAL QISAGIEE 2....vecveeieeeieieiieee ettt sttt e e e et e e sresreene s 2
Srongly diSAGIEE L.....ccveieieieie et re e 1
DON't KNOW/ NOE SUI ...ttt 99
T1GB

Parks Canada encourages Canadians to care about the protection of national parks
SErONGIY AOTEE 5. e nre 5
SOMEWNAL AQIEE 4 ...ttt r et e besbesresreeneas 4
Neither agree NOr diSAGIEE 3.......cveveiererere e ee e sresresneeneas 3
SOMEWNAL QISAGIEE 2....veveeeeeeieie ettt e e e besresnesrenneas 2
SroNgly diSAQIEE L...ueiveeieieeee e 1
DON't KNOW/ NOT SUE....eiviiiieiie ettt ettt et e 99
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T1GC
Parks Canada inspires Canadians to participate in conservation activities in their national

parks
SEIONGIY AQIEE 5.t e 5
SOMEWNAL AQIEE 4 ... bbbttt bbb bbb ene s 4
Neither agree NOr diSAGIEE 3.......cuiiiieie ettt be bbb eneas 3
SOMEWNEL ISAGIEE 2....vevveeeiieieeie ettt sttt sttt 2
SErONGIY QISAGIEE L.....eiveieiiiieieieieee ettt sb e et sreseene s 1
DON't KNOW/ NOE SUIE.....evviiiitiieiiitiiiececsie ittt b e 99
T1GD

National parks are an important legacy established by Canadians for current and future
generations
SEIONGIY AOIEE 5.t 5
SOMEWNAL AOTEE 4 ...ttt ettt 4
Neither agree NOr diSAGIEE 3......cc.eiiiieie et s 3
SOMEWNAL QISAGIEE 2 ...ttt bbbttt e bbb b 2
SErONGIY QISAGIEE L ..o et bt 1
DON't KNOW/ NOE SUIE.....eviiiitiieiiitiiiecsicsie sttt b 99
T1GE

Visiting nature parks makes me more aware of the need to protect the environment
SEIONGIY AQTEE 5. bbb bbb 5
SOMEWNAL AQTEE 4 ... bbbttt se e b bbb eneas 4
Neither agree NOr diSAGIEE 3.......ccvciviieieiise e sresre e eneas 3
SOMEWNAL QISAGIEE 2....uecveeieeeieiecie ettt sttt sr e tesresbesreeneas 2
Srongly diSAGIEE L......cveieeeicie e s 1
DON't KNOW/ NOE SUIE.....cuviiiitiieiiiiiiiesicsie sttt 99
PRET1H

Conservation of Canada's national parks and national marine conservation areas involves
a number of activities to ensure these places remain healthy. On a 5 point scale, where 1
means very low awareness and 5 means very high awareness, how would you rate your
level of awareness of the following activities that occur in these places?
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T1IHA
Efforts to protect species at risk in national parks

VEry NG QWAIENESS 5.....ouiiiiiiiiiiiieie et et sa e 5
e e E e et et e b e e a e e e br e e tee e rrn 4
K SRR RVRPTRRN 3
PP O VP OPPVRPPRTPN 2
VEIY IOW QWAIENESS L......ocviiviieicieiiieieiieste e ste s te e et st te st st estesneeta e e entesresre e e 1
DON't KNOW/ NOE SUIE.....cuviiiitiieiisiirieiisic sttt be s 99
T1HB

Collaboration with Indigenous peoples to protect and manage national parks
VErY Nigh QWAIENESS 5.....cviiviciicieciicie ettt st st se e e re e e 5
TP PSP PP 4
K TS 3
2 LRttt E et R e AR AR Rt AR e Rt AR e R e Rt R et Eene et s re e n e 2
VEIY IOW QWAIENESS L.....eeveieieeiieiieesieieesieseste e sessesessee e sees e srestesresneeraeeenseseenreseenns 1
DON't KNOW/ NOT SUME....eiviieieiie ettt ettt sre st 99
T1HC

Long term tracking of the health of plants and animals in national parks (such as tagging
turtles, monitoring salmon, butterflies or birds)

VEry NG QWAIENESS 5.....cuiiiiiiiiiiicie ettt e 5
USSR 4
K T OSSPSR 3
2 e e L e LR LR Rt Ee R e Rt E et e Rt R R e R e Rt e Rt Ee e eRe bt e R bt et st 2
VEIY IOW QWAIENESS L......eiviiviirieieiieieieeste et sie e ste e e e st tesbesbe e sneerae e enaesresre e e 1
DON't KNOW/ NOL SUI ...ttt ettt 99
T1HD

Use of controlled fires to rejuvenate forest habitats
VErY Nigh QWAIENESS 5.....cviiveiviciiciieie ettt st re e 5
OO S PR PRPRPRPPRN 4
K SO SO SOTP TP PPRTR 3
2 e oL b LR Rt Ee R AR e R Rt R R e Rt R R e Rt bt b bt b bt be e 2
VErY IOW QWAIENESS L....oiviiiiiiieiieieite ettt sttt sttt ettt sr e 1
DON't KNOW/ NOT SUME....eiviiiieiie ittt ettt sre e 99
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T1HE
Actions to create new protected water and land areas

VEry NG QWAIENESS 5.....ouiiiiiiiiiiiieie et et sa e 5
OO T U UPTUPTURTRTRTOPRTOPPN 4
KOOSR PPTUPTUPTURTORPPRRN 3
TP UTUPTURPRPRPPRTN 2
VEIY IOW QWAIENESS L......ocviiviieicieiiieieiieste e ste s te e et st te st st estesneeta e e entesresre e e 1
DON't KNOW/ NOT SUFE.......cieiiiiiiieiieieesie e 99
T1HF

Monitoring and limiting the impacts of climate change in national parks
VErY Nigh QWAIENESS 5.....cviiviciicieciicie ettt st st se e e re e e 5
PO URTURTURRTROPPPPN 4
K F ST ST PO TP UO TR PTPTPTOTPPRPRPRTOON 3
ST ST PO PE TP TTPTPTPTOTPOPRPRPRTOON 2
VEIY IOW QWAIENESS L.....eeveieieeiieiieesieieesieseste e sessesessee e sees e srestesresneeraeeenseseenreseenns 1
DON't KNOW/ NOT SUIE.....cuviiiitiieiiitiieeeieree sttt e 99
T1HG

Scientific research on environment in national parks
VEry Nigh QWAENESS 5.....ccvviieieiciieiciesese st sttt nr e e e 5
PP UR PSPPI PR 4
K ST UPTUPTURPPPRN 3
SR UPUPURRTRN 2
VErY IOW QWAIENESS L....eviieiiiteieieite ettt bbb sb e et nr e 1
DON't KNOW/ NOT SU ...ttt 99
T1HH

Public participation in conservation activities, such as bird counts
VEry Nigh GWANENESS B......oveiiiiieciiiie et 5
TP U T UPTUPOTURTUURTOPRTOPN 4
K O TP TSRO PPTUPTUPTURTORPPRRN 3
T T TSR U PP UPTUPTURTURPPRPN 2
VEIY IOW QWAIENESS L......oviiviiticieiieieiteste et te e e st e teste st e teaneetae e enbesrenre e e 1
DON't KNOW/ NOT SUFE.......ciiiiiiiieirieieese e 99
T1I

Over the past weeks or so, have you heard that Parks Canada national parks, national
historic sites and national waterways will have free admission for youth starting in 2018?

=T =10 T A T=To T N0 ) 1
[N o T g = To [ g To) A g =T: 1o o) S SR 2
DON't KNOW/NOE SUE.....veieeitiiie ittt ettt e ettt e s st e e s sttt e e s ettt e e s s be e e s st beeesasraesesareeas 99
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PRET1J
This year in 2018, how likely are you to...

T1JA

visit a Parks Canada national park, national historic site and/or national waterway, which
will have free admission for youth?

VEIY TIKEIY 5.ttt 5
SOMEWNAL TIKEIY 4 ... e e sre 4
Neither likely nor UnliKely 3..........oov oo 3
SOMEWHAL UNTKEIY 2 ...t nne 2
VT VY 0] 111 Y2 S 1
DON't KNOW/ NOE SUI ...ttt 99
T1JB

order your Parks Canada Discovery Pass to visit national parks, national historic sites
and/or national waterways?

VEIY TIKEIY 5.ttt 5
SOMEWNAL TIKEIY 4 ... e 4
Neither likely nor unlikely 3.........ooo e 3
SOMEWHAL UNHKEIY 2 .....eviiecicece et sre 2
VEIY UNHKEIY L.ttt sttt et s r e e e 1
DON't KNOW/ NOT SUIE.....ecvvivieiieiiiite et e ettt sttt sttt et sbe e snnera e s 99
T1JC

visit Parks Canada Website for more information?
VEIY TIKEIY 5. ettt s re s be e srens 5
SOMEWNAL TIKEIY 4 ... e e sre 4
Neither likely nor UnliKely 3.........oov oo 3
SOMEWHAL UNHKEIY 2 ....eeviciececec e e nne 2
VT VY 0] 111 Y20 S 1
DON't KNOW/ NOT SUIE.....veiviiieiie ettt sttt re e sbe e e esra e teesreas 99
DEMIN

Finally, a few questions for statistical purposes only. Please be assured that all of your
answers will remain completely confidential.
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D1
Which of the following categories best describes your current employment status? Are

you...
Working full-time (35 or more hours Per WEEK)..........cccevvvvriviveieieere e e e 1
Working part-time (less than 35 hours per Week)..........ccocvvvviviveieiecicie s 2
SEIf-EMPIOYEA ... e enes 3
Unemployed, but 100KIiNg fOr WOIK ...........cccoiiiiiiiiiieeceseee e 4

A student attending full-time SChOOI ............ccoiiiiiii 5

] LT [PPSR 6

Not in the workforce (Full-time homemaker, unemployed but not looking for

1Te] 1 TP USRS T PR PRRURUR 7

Other emploYMENT SEATUS ......c.cveriiiiie et e e 77

] (= T A (T Y PR 99 X
D2

What is the highest level of formal education that you have completed?
GrAdE 8 OF 8SS ...ttt et bbbttt b e b bbb b ene s 1

SOME high SCNOON .......oiiiicecce e e enes 2

High school diploma or equUIValeNt............cccce i 3
Registered Apprenticeship or other trades certificate or diploma...........ccccccoeveiienns 4
College, CEGEP or other non-university certificate or diploma..........cccccevveverereennn. 5
University certificate or diploma below bachelor's level...........cccooveveveiiiiinininins 6
2T 1] (o R [T (- SRR 7

Post graduate degree above bachelor's [eVEl .........cccveiiiiieiiiiieee e 8

PrEfer NOT L0 SAY ....oiviiieiieeieie et 99

D3

Are there any children under the age of 18 currently living in your household?
D TSRS UR PP PRSP 1

N[ ST ORI 2

PrEfer NOT L0 SAY ....oiviiieiieeieie et 99

D4

Which of the following categories best describes your total annual household income,
including income from all household members, before taxes are deducted?

L0102 I 0 [0 TR 1
Between $20,000 and $39,999 .......oooiiiiiiieie e 2
Between $40,000 and $59,999 .......oooi i 3
Between $60,000 and $79,999 .....cvviiiiiiii e 4
Between $80,000 and $99,999 ........oiiiiiiii e 5
Between $100,000 and $149,999 ......ccei i 6
$150,000 OF @DOVE ....viiviieiceieeeee ettt sttt ettt st e st e st e sbe e b e e e et s 7
PrEfer NOL L0 SAY ....iviiieiiieiicte e 99
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D5
Where were you born?

BOIN iN CANAUA.....c.veviciiriieirie e 1
Born outside Canada (Specify the COUNEIY) ...ccvoviveieicc e 2
] (=T T A (O T | 99
D6

Born outside Canada, D5
In what year did you first move to Canada?

Lo (0 R S 77 >
] (=T T A (O T | S 99

D7 [1,2]

What is the language you first learned at home as a child and still understand?
o] TS oSSR 1

FIENCN .o 2

Other 1anguage, SPECITY: ... 77 >
PrEfer NOT L0 SAY ....iviuiieiieeicti et 99
THNK

That concludes the survey. This survey was conducted on behalf of Parks Canada. We
thank you very much for taking the time to answer this survey, it is greatly appreciated.

THNK?2

Screened out

We regret that your responses have shown that you are ineligible to participate in this
survey. Thank you for your time.
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INTRO

Merci de remplir le présent sondage portant sur des enjeux qui intéressent actuellement
les Canadiens. If you wish to complete the survey in English, please click English. Le
sondage est mené par Les Associés de recherche EKOS et prend environ 10 minutes pour
y répondre. Votre participation est volontaire et toutes vos réponses demeureront
confidentielles. Ce sondage est enregistré auprés de I'Association de la recherche et de
I'intelligence marketing (ARIM). Cliquez ici si vous souhaitez veérifier I'authenticité du
présent sondage et ici pour lire notre politique de confidentialité. Veuillez communiquer
avec online@ekos.com pour obtenir de I'aide d'ordre technique.

D1A [1,7]
Vous-méme ou quelqu'un au sein de votre foyer travaille-t-il pour I'une ou l'autre des

organisations suivantes? )
CHOISISSEZ TOUTES LES REPONSES APPLICABLES.

Une firme de recherche en marketing..........ccoeoviiiiiiieniinees e 1

Un mMagazing ou UN QUOLIAIEN .....c.oiveieiiieieie e 2

Une agence de publicité ou de conception graphiqUe..........ccccevveerirrenireeensieeenns 3

UN PArti POIIEIQUE. .....eeeeeieieee e bbb sne s 4

Une station de radio ou de tEIEVISION..........ccvcvreiiiniiiiesese e 5

Une firme de relations pUBDIQUES...........cooiiiiiiiiiiee e e 6

Le gouvernement fédéral ou provincial...........ccccccveiiieniecieicsc e 7
Aucune de CeS 0rganiSatioNS.........cceieiieieieeieriese e sre e e sre s e e e e e s 98 SX
Préfere Ne pas rEPONAIE ........cvcveeeice et sre e e 99 sSX
D1B

Etes-vous...

UN NOMITIE ... sttt ettt esbeene e s e e teseesnesreaneas 1

UNE TEITIME ...ttt sttt e et e b sbestesnenneas 2
Préfere me dBCIIre COMIME: .....uiiiiiieietirieeete ettt et es b s s 77
Préfere Ne Pas rPONAIE ......cvcviiieiieeise ettt 99
QAGEX

Quelle est votre année de naissance?
N 0] 1= PSSRSO 77 >
Préfere Ne pas rEPONATE ........covevieiee ettt sttt 9999
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QAGEY
Hésitant, QAGEX; <18 ou NR, terminer
A quelle catégorie d'age appartenez-vous?

IMOINS 08 18 ANS....iuitiiiniieiiisieteesi ettt bbbttt eb et 1 ->THNK2
LB A 24 ottt 2
25 @ 3 bbbt 3
BB A A bbbttt ere s 4
AB A 54 ..ot bbbttt 5
55 @ B4 1.ttt b e et b e bt e eb et teabe e ereareearens 6
B5 B PIUS < 7
Préfere Ne Pas rEPONAIE .......cccviriririeeeee ettt 9 ->THNK?2
D1E
Dans quelle province ou quel territoire habitez-vous?
Terre-Neuve-et-Labrador ..o s 1
T18-AU-PriNCE-EAOUAIT ..........voeveeececeeeceeee ettt 2
NOUVEIIE-ECOSSE ..o ieeesieres st s st enass st s st s st ses s an s 3
NOUVEAU-BIUNSWICK ...ttt 4
QUEBDIBC ...ttt ettt et b e b b e et sr et e besbeereeaeertenreats 5
L0 01 L T T TP TE PSP VST PRPPTRTPTRRPPRN 6
IMNTEODA. .. 7
SASKALCNBWAN ...t 8
AIDEITA .. 9
Colombie-BritanniQUE .......cceivieiicecce e 10
YUKON o 11
Territoire du NOFU-OUESE........ccoieieiire et eneas 12
INUNBVUL ..ttt st et e ettt et e st e nbe e nbeenteanees 13
Aucune de Ces provinces OU territOINeS.........ccvveieereiiierieese et 99 ->THNK?2
D1F
Quel est le code postal de votre résidence permanente?
€O POSLAL ... 77
Ne 5aiS PaS/N'ESE PAS SUM(E) ...vveeereieirieieie et 99
Préfere Ne Pas rEPONAIE ..........oueiriiueirieiees ittt ettt 98
Q1

Au cours des trois derniéres semaines avez-vous vu, lu ou entendu des publicités du
gouvernement du Canada?

L 3| PP PPTOTRP VPRSP 1
N[0 PRSP UUTOURTPPPTPRTPRRPI 2 ->T1A
Ne me souviens pas/Ne SUIS Pas SUM(E)....c.vvivrverererereseseseseeeereee e e e sresresneens 99 ->T1A
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Q2[1,14]
Oui, Q1
Pensez a la plus récente publicité du gouvernement du Canada qui vous revient a I'esprit.

Ou avez-vous vu, lu ou entendu cette publicité?
Choisissez toutes les réponses applicables.

CHNBIMA .ttt 1
FACEDOOK ... 2

SHEE INTEINEL ... 3
IVTBOBZINES ...ttt bbbk bbbttt 4
Journal (QUOTIAIEN) ....ecueieiiceiieee bbb 5
Journal (hebdomadaire Ou COMMUNAULAITE) ......ccoooveiueiiiireiieie e 6
Panneaux d'affichage EXIEIIBUIS .........cvviiiiiiicireee e 7
Dépliant ou brochure regu(e) par 1a POSTE........ccvecviiiieiereiiciesee e 8
Transport public (AUtODUS OU MELIO) .....c.ecviieiicieicie e 9

RAAIO . 10
TEIEVISION ...ttt bbb 11
TWITEET e 12
YOUTUDE .o 13
AULFE, VEUIIIEZ PIreCISEI :uuiviiiviee ettt et 77
Préfere Ne Pas rEPONAIE ..........oueiriiueirieiee ettt 99 X
Q3

Oui, Q1

De quoi vous souvenez-vous a propos de cette publicite?
LT U T o] T 11T PR 77

NE ME SOUVIENS PAS ...vevvereeiveereeieesiesiesiestestestesseeseeseesseseessessessessesseeeessessessessessessessenns 97 X
Q4

Oui, Q1

Comment avez-vous su qu'il s'agissait d'une publicité du gouvernement du Canada?
LT U T o] T 11T PR 77

NE ME SOUVIENS PAS ...vevvereeieesresieesieseesiestestestessesseeseesseseeseessessessesseeeessessessessessessessenns 97 X
T1A

Au cours des trois derniéres semaines, avez-vous vu, lu ou entendu une publicité du
gouvernement du Canada au sujet des parcs nationaux et des lieux historiques nationaux?

(O 1 R PTUR U UTPTUPRURPRRRIN 1
NN e 2 ->T1D
Ne me Souviens Pas/Ne SUIS PAS SUM(E)....cverrerererierrierierieniesie s 98
Préfere Ne pas rEPONAIE .......cccvceieeeiiere et sre e re e 99 ->T1D
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T1B[1,19]
Oui, T1A

Ou avez-vous vu, lu ou entendu cette publicité du gouvernement du Canada au sujet des
parcs nationaux et des lieux historiques nationaux?
Choisissez toutes les réponses applicables.

CINBIMA ..t e bbbt bbbt sttt st bbb n et 1
Yo VA SRS 2
JOUINAUX QUOLIAIENS. ....c.veie ettt neennenrs 3
Journaux hebdomadaires ou COMMUNAULAITES ..........coeriierieirerieiiece e 4
Panneaux d'affichage eXTErIEUS .........cccieiriiriiree e 5
Dépliant ou brochure regu(e) par 1a POSTE........ccvecvvirieiereiieesee e 6
Transport public (UtODUS OU MELIO) ......covveiiirieiie e 7
RAIO ..ttt bbbttt ne bbbttt e e nne 8
TEIBVISION ...ttt bbbttt bbb 9
FACEDOOK ...ttt 10
B I OSSOSO PRSPPI 11
YOUTUDE ottt ettt et sbns 12
L] P T0 = o SRS 13
S 010} 372 14
GOOGIE ...ttt ettt 15
SIES WD ... et 16
Guides de VOYage/toUNISTIQUES .........uevieriiirieieisiesiecs e 17
Evénements/festivals/foires COMMErCIaleS...........c..oceveveeeeeereeuereeeceeseeeeeseeeseenens 18
AULTE, VEUIIEZ PIrECISEI ... iviiiiiieiiiie ettt 77
N SIS PAS -+ teveteeteeteeti ettt sttt ettt b e bbbt bbb e bbbt bbb e e e 98
Préfere Ne Pas rEPONAIE ........ccvciviieiiee ettt e sresreane e 99
T1C [1,3]

Oui, T1A

De quoi vous souvenez-vous a propos de cette publicité?

VEUIIEZ PrECISET :..viviiiiitiieiiste ittt sa e b na e enen 77
NE ME SOUVIENS PAS ...veuveieriereeieerieiiestestestestesseeseeeessestessestestessessaeseesseseessessesssssessenns 99 X
T1D [1,3]

A votre connaissance, quel est le nom de I'organisme ou du ministére gouvernemental
qui gére officiellement les parcs nationaux et les lieux historiques nationaux du Canada
désignés ?

VEUIIEZ PrECISET :..vvuiiiiitiieiiite ittt et sa e b e enen 77
Ne 5aiS PAS/NE SUIS PAS SUIE) ..ververueereerieie ettt sttt 99 X
T1E

Avez-vous déja entendu parler de Parcs Canada, qui est une agence du gouvernement
fédéral ?
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Oui, €N @ ENEENAU PAFIET.....c.e it nre 1

NoN, en N'a Pas eNteNdU PATEL ..ot 2
Ne 5aiS PAS/NE SUIS PAS SUIE) +.vvererueeierierte st stere ettt 99
T1F

Le mandat de Parcs Canada est de protéger et de présenter les parcs nationaux, les lieux
historiques et les aires marines de conservation, ainsi que de favoriser la connaissance,
I'appréciation et l'utilisation de ces lieux par le public, qu'il s'agisse des génerations
actuelles ou des générations futures. Dans quelle mesure vous vous opposez ou vous
appuyez ce mandat? Vous diriez que...

V/OUS aPPUYEZ tOLAIEMENT ....cveviiiiiieiicieste e 1
VOUS QPPUYEZ UM PEBUL...eutiieeetiesteesteesteeeesieesteesbeasbeessessbesasesbeesbeesbeaseessessbeeseeesneansesnns 2
VOUS BLES NI POUF NI CONEIE ...ttt sttt sttt sttt sn bbb 3
V/OUS VOUS OPPOSEZ UN PBU ..euvinririeesieesieestessesieesieesseeseassesssesseasseassesssessesssesssesssesnnes 4
VOUS VOUS OPPOSEZ tOLAIEMENT .....c.ociiieii e e 5
Ne $ais Pas/NE SUIS PAS SUI(E) .vevveeererieriisieieste e e ree e s st ste e st e e e e e sr e 99
PRETI1G

Veuillez indiquer dans quelle mesure vous étes en accord avec les énoncés suivants.
Etes-vous fortement d'accord, plutdt d'accord, ni en accord ou en désaccord, plutdt en
désaccord, fortement en désaccord que...

T1GA
Les parcs nationaux sont une source de fierté pour moi, en tant que Canadien(ne)
FOrtement d'aCCOIA 5 ....oviviiiiiieiiiiece et 5
PIULOE A'ACCOTA 4 ...ttt ettt 4
Ni en accord Ni €N dBSACCONT 3........cviiriiiirieirere e 3
PIUtOL €N AESACCONT 2.....vieieiiiieiiciees e 2
Fortement N déSaCCONd L........ccccvvuiiiiiiiiiiieise et 1
NE SIS PAS/ INCEILAIN ....e.vevviieieieeiist e 99
T1GB
Parcs Canada encourage les Canadiens(nes) a avoir a coeur la protection des parcs
nationaux
FOrtement d'aCCOMT 5 .....c.uiiiiiie e sa 5
PIULOE A'ACCOTA 4 ...ttt bbbt 4
Ni en accord Ni €N ABSACCONT 3........cviirieiiiieire e 3
PIULOL €N AESACCONT 2....eviieieiiiiieiisiesics ettt e 2
Fortement N dESACCONA L........coviiriiiiiriiiiirie e 1
N LR IS o Y AT 1ol T - U] S 99
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T1GC

Parcs Canada inspire les Canadiens(nes ) a participer aux activités de conservation dans
leurs parcs nationaux

FOrtemMENt d'aCCOIA 5 ...ttt e e e s sab e e e s ae e s sbaeeeeae 5
[ 101 (0] A0 =TT o7 (0 I SRR 4
Ni en accord Ni 8N dESACCOIT 3........ooviiiiiiiiie ettt e et s e rs 3
PIULOt €N ABSACCOIT 2.ttt ettt s s s b e s s be s saae s 2
Fortement €N dBSACCOIT L........cevieuiiiiiieiiii ettt e b s 1
NE SIS PAS/ INCEITAIN .....eveiviiicicicics e e b e sresreare e 99
T1GD

Les parcs nationaux sont un héritage important légué par les Canadiens(nes ) pour les
génerations actuelles et futures

FOrtemMENt d'aCCOIA 5 ..ottt e e s et e e s et e e e s s aeessebaeeesae 5
4 111 (0] A0 IF=To o1 (o 1 ST 4
Ni en accord Ni 8N dESACCOINT 3........oivieiiieiiie ettt e et s rs 3
PIULOt €N AESACCONT 2.ttt ee et e e s te st e e s be s s abe e saae e e 2
Fortement €N dBSACCOIT L........c.eeicuiiiiiecee ettt e st e e e e sra e eaae e 1
NE SIS PAS/ INCEITAIN .....eviiviiice e st sresresre e 99
T1GE

Visiter les parcs naturels me rend plus conscient de I'importance de protéger
I'environnement

FOrtement d'aCCOIA 5 .....veiiiiiiiee et sr e b s 5
g LU (1 A0 = Tod o0 (o I 4
Ni en accord Ni €N AESACCOIT 3.......eiieeeieee ettt ee e e e e e e e eeeeenes 3
PIULOE €N AESACCONT 2.t ettt ettt e e et e e e et e et e s ere e saeesae e s 2
Fortement €N dBSACCOIT L........c.eeicuiiiiie ettt st e st e e e s sr e e e saee e 1
NE SAIS PAS/ TNCEITAIN ..ottt et s 99
PRET1H

La conservation des parcs nationaux et des aires marines nationales de conservation
requiert de nombreuses activités de conservation pour faire en sorte de préserver la santé
de ces endroits. Sur une échelle de 5 points, ou 1 signifie « connaissance tres faible » et 5
signifie « connaissance tres élevee », veuillez indiquer votre niveau de connaissance des
activités suivantes qui ont lieu dans ces endroits.

T1HA
Efforts pour protéger les especes en péril dans les parcs nationaux
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A bbbt bbbttt s bt e bt e b ettt ns bt s bers 4
K J TSRS 3
e e — e ettt L b LR e L b et b oA et b e et oA et et e s e e et en e et et e re st 2
Connaissance tres faible L ........ccooiiiiiiiie e 1
NE SaIS PAS/ INCEITAIN .....eveiviiececiecc et sresreare e 99
T1HB

Collaboration avec les peuples autochtones pour protéger et gérer les parcs nationaux
COoNNAISSANCE TTES BIEVEE 5 .. ..ottt

TP 4
1SR OROR TR 3
ORI 2
ConNaiSSANCE treS TAIDIE L .....vviieee it sree e sbee s 1
N LR IS o= Y AT 1ol T - U] S 99
T1HC

Suivi a long terme de la santé des plantes et des animaux dans les parcs nationaux
(comme le marquage de tortues, la surveillance des saumons, des papillons ou des

oiseaux)

CoNNAISSANCE trES BIEVER 5 ... 5
PP UR PSPPI PR 4
K F ST TSP T PP UOTT PP PTPTOTPRPRPRPRTOON 3
O TTTOTTTP TP PO TP TP TR TPTPTOTPOPRPRPRTION 2
Connaissance trés faible L ... 1
NE S8IS PAS/ INCEILAIN ....eveveeiiieieeiiste bbb 99
T1HD

Recours a des feux contrblés pour régénérer les habitats forestiers
COoNNAISSANCE TrES BIBVEE 5 ...ttt 5
TP TURURTRPPPRN 4
K RS U TP UPURRTR 3
T TP U T UPTUPTURTORPPRRN 2
Connaissance trés faible L ... 1
NE SAIS PAS/ TNCEITAIN ..ottt e e 99
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T1HE
Mesures pour créer de nouvelles aires terrestres et marines protégées

COoNNAISSANCE TIBS BIEBVEE 5 ....viiviiii ettt srae 5
Qoo e e e e e et e et e e e b e e e et et st eares 4
SRR 3
e e e et — et et et e et et eb e eb e e bt ebt et et e te et e abeebeebeeteeae et et e besteetesreereas 2
ConNaissanCe treS fADIE 1 ........cviiieiiiii i 1
NE SIS PAS/ INCEITAIN .....eveiviiicicicccs e et sr e reere e 99
T1HF

Surveillance et limitation des impacts du changement climatique dans les parcs
nationaux

CoNNAISSANCE TrES BIEVEE 5 ......vveieie ettt 5
e e e a et e e e ettt e e ae e teeeateeenrreenree e ren 4
K SRV ROURVSPTRRN 3
PSPPSRSO 2
Connaissance tres fAIDIE L ........ccooviiiieieie e 1
NE SIS PAS/ INCEITAIN .....eviiviiieie e et sre s reare e 99
TIHG
Recherche scientifique sur I'environnement dans les parcs nationaux

COoNNAISSANCE TrBS BIEVEE 5 ..ottt 5
e e E e et et e b e e a e e e br e e tee e rrn 4
K PP OV P OPRTSVRPTRTPN 3
PPV R PRSPPSO 2
Connaissance tres fAIDIE L ........ccooeiiiieice e 1
N LR IS o Y AT 1ol T - U] S 99
T1HH

Participation du public dans des activités de conservation, comme le dénombrement des
oiseaux

CONNAISSANCE trES BIEVEER 5 ...ttt ettt e e e s e et e eeeeeeneeeesenen e 5
e e a et e et et et e rte i e e e e et e rte e e e et et et e aeenires 4
S e et e e e e e et e —e e —e e eeetee e e e e —e i —e i ee e e —e e —e i te et e et eattaete e e e te st eareesreeraenianas 3
2 ettt —— e e ee et et e e e —e e e i ee e e —e e —e e te it e et eat e et e e e e te et eareeereeraeniaeas 2
ConNaiSSANCE treS TAIDIE L .....veiieii it e e sbee e 1
NE SIS PAS/ INCEITAIN .....cviiviiieiicie et sresreene e 99
T1I1

Au cours des dernieres semaines, avez-vous entendu parler qu'a partir de 2018, I'entrée
sera gratuite pour les jeunes dans les parcs nationaux, les lieux historiques nationaux et
les voies navigables nationales de Parcs Canada ?
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Oui, €N @ ENEENAU PAFIET.....c.e it nre 1

NoN, en N'a Pas eNteNdU PATEL ..ot 2
Ne 5aiS PAS/NE SUIS PAS SUIE) +.vvererueeierierte st stere ettt 99
PRET1J

En 2018, cette année, dans quelle mesure est-il probable que...

T1JA

vous visitiez un parc national, un lieu historique national ou une voie navigable nationale
de Parcs Canada, dont I'entrée sera gratuite pour les jeunes?

TrES ProbabIe 5. 5
PIUtdt Probable 4 ..o 4
Ni probable ni improbable ... 3
PIUtOL IMProbabIe 2 .........oiiii e 2
TresS IMProbable L........ccooviiiiiieee et 1
NE SAIS PAS/ TNCEITAIN ..ottt e s 99
T1JB

vous commandiez votre carte d'entrée Découverte de Parcs Canada pour visiter les parcs
nationaux, les lieux historiques nationaux et/ou les voies navigables nationales?

TrES ProbabIE 5. e 5
PIUtdt probable 4 ........cvoiee e 4
Ni probable ni IMProbable 3..........cooiiic e 3
Plutdt improbable 2 ..o 2
TresS IMProbable L........cocviiiecec e 1
NE SaIS PAS/ INCEILAIN ....cvieciiieieeiiee bbb s 99
T1JC

vous visitiez le site Web de Parcs Canada pour obtenir plus d'information?
TrES Probable 5. 5
PIULOL Probable 4 ........o.oiiiiie e 4
Ni probable ni improbable ... 3
PIUtOL IMProbabIe 2 .........oiiiic e 2
TresS IMProbabI L........cviiiieiie et st sr e ebe e 1
NE SAIS PAS/ TNCEITAIN ..ottt e e s 99
DEMIN

Finalement, nous aimerions vous poser quelques questions a des fins statistiques
exclusivement. Soyez assuré(e) que toutes vos réponses demeureront entierement
confidentielles.
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D1

Laquelle des catégories suivantes correspond le mieux a votre situation d'emploi
actuelle? Etes-vous...

Travailleur/travailleuse a temps complet (au moins 35 heures par semaine) ............ 1
Travailleur/travailleuse a temps partiel (moins de 35 heures par semaine)............... 2
Travailleur/travailleuse aUtONOME ........ccoiiiiiiiieree e s 3
Sans emploi, mais a la recherche d'un emMploi .........cccccoeviiiiieciciecc e 4
Etudiant(e) & temPs PIBIN..........cvieeeeeeesee ettt 5
LV L (=T () TSSOSO 6
A I'extérieur du marché du travail (personne au foyer & temps plein ou sans

emploi et non a la recherche d'emploi) ......cccccoviieiiicic e 7
Autre Situation d'eMPlOi ........cooveiiiiiiie e 77
Préfere Ne Pas rEPONAIE ..........cceiiuieririeeeriee ettt 99 X
D2

Quel est le plus haut niveau de scolarité que vous avez atteint?
Secondaire 2 ou MOINS/8 iBMe aNNEE OU MOINS......ccervrereirenieise e 1
Quelques années d'étude au SECONUAITE ..........cuevrvereirerieereeiee et seeees 2
Diplome d'études secondaires ou I'€qUIVAIENT ...........ccccvirirninnnncccee 3
Apprentissage enregistré ou autre certificat ou dipléme d'une école de métiers ........ 4
College, cégep ou autre certificat ou dipldme d'une institution non universitaire....... 5
Certificat ou dipldme inférieur au baccalauréat..............ccoervieveiinieneiesenee e 6
BACCAIAUIEAL .......cviviiieiicieieti ettt sttt re e 7
Dipléme d'études universitaires supérieur au baccalauréat ..............ccccceveveveniniennnns 8
Préfere Ne Pas rEPONAIE ........ccvcveieiee ettt st sr e e re e 99
D3

Des enfants de 18 ans et moins habitent-ils actuellement dans votre foyer?
@ 11 OSSOSO USSR 1
N[0 TP R TR PSPPI 2
Préfere Ne Pas rEPONAIE ........ccvcveiie ittt b et sresreene e 99
D4

Laquelle des catégories suivantes décrit le mieux la somme des revenus de votre foyer,
incluant les revenus de toutes les personnes de votre foyer, avant impots?

MOoiNS de 20 000 $.....coouviieiicicteeece et 1
Entre 20 000 $ 639,999 $....oovriiiiiiiiiice e 2
Entre 40 000 $ 659,999 $.....oviriiiiiiiicee e 3
Entre 60 000 $ €t 79,999 $....ooviviiiiiceee e 4
Entre 80 000 $ 699,999 $.....oviviiiiiiice e 5
Entre 100 000 $ €t 149,999 $.....oovviiriiieccessee e e 6
150 000 B B PIUS .vvevvreveiieieesieie sttt 7
Préfere Ne Pas rEPONAIE ........ccvcvviie ettt ettt e sresreene e 99
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D5
Ou étes-vous né(e)?

AU CANAGA - 1
A l'extérieur du Canada (Veuillez spécifier 1e pays) : .....ccccvevivveieiercresenie e 2
Préfere Ne Pas rEPONAIE ........cviveieeese s sr e 99
D6

Né a I’extérieur du Canada, D5
En quelle année étes-vous arrivé(e) au Canada?

Veuillez iNdiqUEr F'aNNEE: .......cveieee e 77 >
Préfere Ne Pas rEPONAIE ........cvcveierere sttt sneereane e 99
D7 [1,2]

Quelle est la premiére langue que vous avez apprise lorsque vous étiez enfant et que
VOUuS comprenez toujours?

ANGIAIS .ttt bbb bttt e e 1
FFANGAIS ...ttt b et s e bbb bt en b bbb eneas 2

Autre, veuillez spécifier [a langUE: ..........ccoovviiiiiiiiicic e 77 >
Préfere Ne Pas rEPONAIE ........ccvcviie et sttt sresreene e 99
THNK

Voila qui met fin au sondage que nous avons effectué pour le compte de Parcs Canada.
Nous vous remercions beaucoup d'avoir pris le temps d'y participer, nous vous en
sommes reconnaissants.

THNK2
Arrét de I’entrevue

Nous regrettons, mais vos réponses nous indiquent que vous n'étes pas admissible a
participer a ce sondage. Merci de votre temps.

22 + EKOS RESEARCH ASSOCIATES, 2018



APPENDIX B

POST-AD QUESTIONNAIRE
(ENGLISH AND FRENCH)
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INTRO

Thank you for taking the time to complete this survey dealing with current issues of
interest to Canadians. Si vous préférez répondre au sondage en francais, veuillez cliquer
sur francgais. The survey is being conducted by EKOS Research Associates and will take
approximately 11 minutes to complete. Your participation is voluntary and your
responses will be kept entirely confidential. This survey is registered with the
Marketing Research and Intelligence Association (MRIA). Click here if you wish to
verify the authenticity of this survey. To view our privacy policy, click here. If you
require any technical assistance, please contact online@ekos.com.

D1A [1,7]
Do you, or does anyone in your household, work for any of the following organizations?
SELECT ALL THAT APPLY

A marketing reSearch firM.......c.cooiii s 1
A MAGAZINE OF NEWSPAPET ..e.veevrereeretesreereseeseeeessestessessesseasessesssessessessessessessessesseessens 2
An advertising agency or graphic design firm..........ccccciiiiiiiicicicc e 3
F AN oo [ o I o= U 4
A radio or teleViSion StAtION ..........ccoeiiiieiiie s 5
A public relations COMPANY ........ccciireiire e 6
Federal or provincial OVEIMMENL...........ccouiiiiiiiiiiii e 7

NONE OF the GDOVE.......c.ieiiice e e e 98 SX
PrEfer NOL L0 SAY ....eviiieiieiicie et 99 SX
D1B

Could you please enter your gender?

VL. .. bbbttt 1
FEMAIE .. e ettt 2
Prefer 10 Self-AeSCriDe ..o 77
] (=T T A (O ST | 99
QAGEX

In what year were you born?
R =T TP P TRV RR PR OPRT TR OPPPRPRN 77 >
] (=T T A (T | SR 9999
QAGEY

Hesitant, QAGEX; <18 or NR, terminate
In which of the following age categories do you belong?
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Less than 18 YEars 01U ..o e 1 ->THNK?2

ST (0T TR 2
ST (0 RS 7 SO 3
BE O A4 ... 4
R (o 1Y TR 5
YT (oI 7 SOOI 6
(1S3 0] 0] [0 [=] R 7
] (= O T (OIS | RSSO 9
D1E

In which province or territory do you live?
Newfoundland and Labrador...........coceoiiiiiiiiiiicce e 1
Prince EAWard ISIANd...........c.ooovuiiiiii it 2
(L0 Az 1oL - 3
NEW BIUNSWICK ...ttt sttt s e sate s srb e e srte s sraeesreeesres 4
QUEDIEC. ...ttt b e et e et e et e et e et e e be e be e be s ae e e abe e reebe e 5
(©]1) 14 Lo TR 6
Y =T gL (o] o VTR 7
SASKALCNEBWAN ...ttt et e e s ettt e s st e e s sttt e e st eeessabanes 8
PN Lo 1<] o = SRR 9
BritiSh COIUMDIA ... e s eb s e eara e e 10
(o] o TR 11
NOFTNWESE TOITIIOTIES. ... veiieviiictee ettt s e s st s be s sab e s s bassabe s 12
[ U Y | TP 13
NONE OF the ADOVE.......eiiieiecei e bbb s 99 |
D1F

What is the postal code of your permanent residence?

00Ty 2 I ol 1o [ 77
DON't KNOW/NOT SUIE.....cevieievii ettt ettt sttt te s st ba s sabe s s bessabe s 99
] (=T T A (ST | 98
Q1

Over the past three weeks, have you seen, read or heard any advertising from the
Government of Canada?

D (=T TSR 1
N (o TR 2 ->T1A
DoN't rEMEMDEITNOT SUIE ...ttt ettt e s st e s s aba e e saaaee s 99 ->T1A
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Q2 [1,14]
Yes, Q1

Think about the most recent ad from the Government of Canada that comes to mind.
Where have you seen, read or heard this ad?

Select all that apply

CINBIMA Lttt bbbt e bbbt e bt bt e bt et e b e nbesbesbesbeebeeneeneas 1
FACEDOOK ...t b 2
INEEINET WEDSITE ...t sre e s 3
T VA | SRS 4
NEWSPAPET (AAITY) ..ecvvirieiiicce s st e e seenrens 5
Newspaper (Weekly Or COMMUNILY) ....ccovviiieiieicee e enea 6
OULdOOT DIHTDOAIT ... e 7
Pamphlet or brochure in the Mail ..o 8
Public transit (DUS OF SUDWAY) ......coveviiiriiiriiiiieieese e 9

= 1o [ T TSRS 10
TRIBVISION ...ttt sttt s b et r et nre e 11
BN USRS STOPUSPR 12

Y OUTUDE ..ttt bbbttt b e bbbt bt e e st e e et e b saesbesaeeneas 13
INSTAGIAIM ...ttt e e b e et e e be b e s aresbeesbeenneans 14
10T o OSSPSR 15

OthEr, SPECITY: i re 77

N TBSPONSE L.ttt ettt e bt e e b be e eb e nbe e ree s 99 X
Q3

Yes, Q1

What do you remember about this ad?

PlEASE SPECITY: ..o e 77

DON'T FEMEMDET ...ttt 97 X
Q4

Yes, Q1

How did you know that it was an ad from the Government of Canada?
PlEASE SPECITY: ..o e 77

DON'T FEMEMDET ...ttt 97 X
T1A

Over the past three months, have you seen, read or heard any Government of Canada
advertising about national parks and national historic sites?

R =L PO POPPPPP 1

N (o TR 2 ->T1D
DoN't rEMEMDBDEITNOT SUIE ...ttt ettt e e st e e e et e e s eaaaa e s sareee s 98 ->T1D
PrEfer NOT L0 SAY ....eiviiitiieeicte et 99 ->T1D
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T1B[1,19]
Yes, T1A

Where have you seen, read or heard this Government of Canada ad about national parks
and national historic sites?

Select all that apply

CINBIMA ettt b e et b ettt b et s bt et s bbb ettt ne et 1
Yo VA SRS 2
NEWSPAPET (AAITY) .vveerieiee et aeneeneens 3
Newspaper (Weekly or COMMUNILY) ......ocooveiiiriirieiseese e 4
Outdoor billDOArdS/SIGNAGE .....ccveveeerieiie et 5
Pamphlet or brochure in the Mail ... 6
Public transit (DUS OF SUDWAY) ......coeiiiiiiiiiie e e 7
1o o TP URTURURUPPRN 8
TRIBVISION ...ttt bbbttt bbb 9
FACEDOOK ..ottt e 10
B I TSSOSO PSPPSR 11
Y OUTUDE ottt et sbns 12
L] P T0 = o SRS 13
S 0 10] 1372 14
GOOGIE ...ttt bt 15
T 0] =0 11 PSSR 19
INEEINEt WEDSITES ...t s ene s 16
Travel/tOUFISIM QUIAES .....cveiuiiiiiieiieeeee ettt e 17
Events/festivals/trade SNOWS...........ccoiiioiiiiiii e 18
OLher, SPECITY: .o bbbt 77
DON'TKNOW .ttt b e e 98
] (= T A (O ST Y PR 99 X
T1C [1,3]

Yes, T1A

What do you remember about this advertising?

PlEASE SPECITY: .o 77
DON'T FEMEMDET ...ttt e 99 X
T1D [1,3]

To the best of your knowledge, what is the name of the organization or government
department that operates officially designated national parks and national historic sites of

Canada?
PlEASE SPECITY: ..t e 77
DON't KNOW/NOT SUIE.....uvieieiii sttt sttt st be s st e s s b s sabe s s baesabe s 99 X
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T1E
Have you ever heard of Parks Canada, which is a federal government agency?

N =TT 4T To g T=T=T o [ o) TR 1
NO, had NOL AT OF .....eeeieiii e e e e s s bae e eaes 2
DON't KNOW/NOE SUE.....eeieiitiiie ittt ettt ettt e s st e e e st ae e s sabe e e s s b be e s sesrae e s sabeeas 99
T1F

Parks Canada aims to protect and present Canada's national parks, historic sites and
marine conservation areas, and also to promote public understanding, appreciation and
enjoyment of these places for present and future generations. How much do you oppose
or support this mandate, do you...

(O00] 0] o] 1 (=] AR VT o] o Lo o (SRR 1
SOMEWNAL SUPPOIT .....veieieeciece ettt sr e e e e e e sresnenrenneas 2
NEeither SUPPOIt NOT OPPOSE .....ouvieiiiiiieirieiieie ettt 3
SOMEWNAL OPPOSE ...ttt sttt sttt sb ettt sttt b ettt 4
COMPIELEIY OPPOSE ...ttt 5
DON'T KNOW/NOT SUTE. ...ttt e 99
PRETI1G

Please indicate your level of agreement with the following statements.

T1GA

National Parks are a source of pride for me as a Canadian

SErONGIY AQIEE 5. e e nne s 5
SOMEWNAL AQIEE 4 ...ttt se e e sresrenreeneas 4
Neither agree NOr diSAGIEE 3.......cvevirererirese e se et sresresneeneas 3
SOMEWNAL QISAGIEE 2.ttt ettt 2
SErONGIY dISAGIEE L.....oiiiiieiieiicte ettt 1
DON'T KNOW/ NOT SUIE.....coiiiitiiciisiert st 99
T1GB

Parks Canada encourages Canadians to care about the protection of national parks
SETONGIY AOEE 5. e 5
SOMEWNAL AGTEE 4 ...ttt ettt 4
Neither agree NOr diSAGIEE 3.......ceiiireie ettt be bbb sneas 3
SOMEWNAL QISAGIEE 2 ...ttt bbbt se e bbb nne s 2
SErONGIY QISAGIEE L ... .ot et 1
DON't KNOW/ NOT SUFE.......ciiiiiiiieirieieess et 99
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T1GC
Parks Canada inspires Canadians to participate in conservation activities in their national

parks
SErONGIY AQIEE 5. e nne s 5
SOMEWNAL AQIEE 4 ...ttt e se e e srenaenreeneas 4
Neither agree NOr diSAGIEE 3.......cveverererirese e e e sresre e enens 3
SOMEWNAL QISAGIEE 2.ttt sttt se et seestesrenne s 2
SErONGIY AISAGIEE L ....eeivieeieieece ettt et 1
DON't KNOW/ NOT SUE....eiviiieiie ettt ettt st 99
T1GD

National parks are an important legacy established by Canadians for current and future
generations
SErONGIY AOTEE 5.ttt nre 5
SOMEWNAL AQIEE 4 ...ttt et e besresresreeneas 4
Neither agree NOr diSAGIEE 3.......cveviiererirese e sresre e eneas 3
SOMEWNAL QISAGIEE 2....veveeieeeieiesie ettt sttt e e e e besresnesreaneas 2
SroNgly diSAQIEE L .....eiveeieeeee e e 1
DON't KNOW/ NOT SUE....eeviiiieiie ettt ettt et 99
T1GE

Visiting nature parks makes me more aware of the need to protect the environment
SErONGIY AQIEE 5. e nne s 5
SOMEWNAL AQIEE 4 ...ttt sttt sr e b sresaenneeneas 4
Neither agree NOr diSAgIEE 3.......cviiiiiiiieriee e 3
SOMEWNAL QISAGIEE 2.ttt ettt 2
SErONGIY dISAGIEE L.....oieiiciiieieete ettt 1
DON't KNOW/ MO SUPE......eeviiie ettt ettt et st e sbe e na e ra e taenreas 99
PRET1H

Conservation of Canada's national parks and national marine conservation areas involves
a number of activities to ensure these places remain healthy. How would you rate your
level of awareness of the following activities that occur in these places?

T1HA
Efforts to protect species at risk in national parks

VErY Nigh QWAIENESS 5.....ccveiveieeiieeicieresie sttt nre e e 5
PP UR PSPPI PR 4
K ST UPTUPTURPPPRN 3
SR UPUPURRTRN 2
VErY IOW QWAIENESS L....oiviiiiiiteieiiete ettt ettt sttt sr e 1
DON't KNOW/ NOT SUIE.....c.eiiiitiiiiesiisteesri ettt 99
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T1HB
Collaboration with Indigenous peoples to protect and manage national parks

VErY Nigh QWAIENESS 5.....cvviveieeeiecieiesese sttt nre e e 5
B R R R e E e eh Rt bt e enes 4
TSP PSPPSR PPRPRPRPPTPN 3
SRS 2
VErY IOW QWAIENESS L....oviiciiiteieieite ettt sttt sb e et sb e et nre e 1
DON't KNOW/ NOT SUE....eieviieieiie ittt ettt ettt 99
T1HC

Long term tracking of the health of plants and animals in national parks (such as tagging
turtles, monitoring salmon, butterflies or birds)

VErY Nigh QWAIENESS 5.....cviiviiiiciiciicie ettt sttt e e 5
PP TR PP URRTROPPPPN 4
K F OO TSP T TP U TP TPTOTOTPRPRTRPRTOON 3
O TTTOTTTP TP PO TP TP TR TPTPTOTPOPRPRPRTION 2
VEIY IOW QWAIENESS L.....eiveieieeiieiieesieieesiesiestestesesreseesse e see e sresresreaneesaeneeneeseenseneenns 1
DON't KNOW/ NOT SUME....eiviivieiie ittt ettt st st 99
T1HD
Use of controlled fires to rejuvenate forest habitats

VErY Nigh QWAIENESS 5.....ccvviviieeiiecicierese sttt nre e 5
PP UR PSPPI PR 4
K RS U TP UPURRTR 3
SRS UPUPURRRRRN 2
VErY IOW QWAIENESS Lottt sttt b e et sb e et sb e et sre e 1
DON't KNOW/ NOT SUE.....tiiiiiie ettt et 99
T1HE

Actions to create new protected water and land areas
VEry Nigh GWANENESS B......oveiiiiiecieiieee et 5
TSRO U U PTUPTURTRURTOPRTOPPN 4
K T TSRO UTUPUPTURTORPPRRN 3
T TP U T UPTUPTURTORPPRRN 2
VEIY IOW QWATENESS L......ccviiviiticieieeieieeste e ste e te e et e testesbesteaneeta e e et e sresre e e 1
DON't KNOW/ NOE SUIE.....cuviiiitiieiisiisieiisie sttt be e 99
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T1HF
Monitoring and limiting the impacts of climate change in national parks

VEry NG QWAIENESS 5.....ouiiiiiiiiiiiieie et et sa e 5
OO T U UPTUPTURTRTRTOPRTOPPN 4
KOOSR PPTUPTUPTURTORPPRRN 3
TP UTUPTURPRPRPPRTN 2
VEIY IOW QWAIENESS L......ocviiviieicieiiieieiieste e ste s te e et st te st st estesneeta e e entesresre e e 1
DON't KNOW/ NOE SUIE.....cuviiiitiieiisiirieiisic sttt be s 99
T1HG

Scientific research on environment in national parks

VErY high QWAIENESS 5.....c.viiveiieciecicie ettt sttt re st e e 5
PO URTURTURRTROPPPPN 4
K F ST ST PO TP UO TR PTPTPTOTPPRPRPRTOON 3
ST ST PO PE TP TTPTPTPTOTPOPRPRPRTOON 2
VEIY IOW QWAIENESS L.....eeveieieeiieiieesieieesieseste e sessesessee e sees e srestesresneeraeeenseseenreseenns 1
DON't KNOW/ NOT SUME....eiviieieiie ettt ettt sre st 99
T1HH

Public participation in conservation activities, such as bird counts

VErY Nigh QWAIENESS 5.....ccveiveieeiieeicieresie sttt nre e e 5
PP UR PSPPI PR 4
K ST UPTUPTURPPPRN 3
SR UPUPURRTRN 2
VErY IOW QWAIENESS L....eviieiiiteieieite ettt bbb sb e et nr e 1
DON't KNOW/ NOT SUE.....ieiieiie ettt et 99
T1I

Have you heard that Parks Canada national parks, national historic sites and national
waterways have free admission for youth starting in 2018?

YES, N0 NEAIT OF .....viiieeii e s 1
[N o T g o To l g To) A =T U 1Ko} 2
DON't KNOW/NOT SUIE......ivieieiei ittt ettt st b s sabe s st ssabe s s bessnbe s 99
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PRET1J
This year in 2018, how likely are you to...

T1JA

visit a Parks Canada national park, national historic site and/or national waterway, which
have free admission for youth?

LTV 11T R PRSRS 5
SOMEWNAL TIKEIY 4 ... 4
Neither likely nor Unlikely 3.........cooiiii e 3
SOMEWNAL UNTTKETY 2 ... e 2
VEIY UNTKEIY L. ettt b 1
ATFEAAY U ... bbb 98
DON't KNOW/ NOE SUIE.....cuviiiitiieiisiisiecsicsie sttt 99
T1JB

visit Parks Canada Website for more information?
VEIY TIKEIY 5. bbbt 5
SOMEWNAL TIKEIY 4 ... e 4
Neither likely nor UnliKely 3..........oviioiii e 3
SOMEWHAL UNHKEIY 2 ... et 2
VEIY UNHKEIY L.ttt sttt et s r e e e 1
A =T U0 | o T S 98
DON't KNOW/ NOL SUI ...ttt b 99
T1KINTRO

Here are some ads that have recently been broadcast on various media with a range of
themes and shorter versions.

T1K

Over the past three months, have you seen, read or heard any ads similar to these?

R = TSP PP TP PRPRPRT 1

N[ SRS 2 ->T1IM
DoN't reMEMDEITNOL SUE ... 99 ->T1M
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T1L [1,19]

Yes, T1IK

Where have you seen, read or heard these ads?

Select all that apply

CHNBIMA .ttt 1
Yo VA OSSR 2
NEWSPAPET (AAITY) .vveevieieece st e e e e e 3
Newspaper (Weekly or COMMUNILY) ......ocooveiiiriiiiccseese e 4
Outdoor billDOArdS/SIGNAGE .....ccveveverieieie et 5
Pamphlet or brochure in the Mail ... 6
Public transit (DUS OF SUDWAY) ......coveiiiiiiiiie e e 7
RAGIO ... e 8
TIBVISION ...ttt 9
FACEDOOK ...t e 10
TWWITEET ettt 11
YOUTUDE .ot 12
L] P T0 | = o S SSSRRR 13
S 0 10] 372 14
GOOGIE ...ttt bttt 15
T 0] =0 1 PSSR 19
INEEINEt WEDSITES ...t ene s 16
Travel/tOUFISIM QUIAES ......veiviiiiiieiieeeie sttt e sne s 17
Events/festivals/trade SNOWS...........couiiieiiiniieese e 18
OLher, SPECITY: .o bbb e 77
DON'T KNOW ..ttt 98
] (= O T A (O ST Y RSP 99
TiM

What do you think is the main point these ads are trying to get across?
PlEASE SPECITY: ..o e 77
DON't FEMEMDET ... e 99 X
PRETIN

Please indicate your level of agreement with the following statements about these ads.
Please refer to ads below if needed.
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TINA
These ads catch my attention

SErONGIY QISAGIEE L ..ot e bbb 1
PSPPSRI 2
K PSPPSRI 3
PP OPR PR 4
SErONGIY AOTEE 5.t et nre 5
N TBSPONSE L.ttt ettt et e bt e e b e et e s b e be e ree s 99
TINB

These ads are relevant to me

Srongly diSAGIEE L.....ccveieieieie et s 1
PPV P OPRVRPPRPRN 2
K TS 3
OO PO PP PPP PR 4
SErONGIY AQIEE 5.t e e nne s 5
NO FESPONSE ...ttt 99
TINC

These ads are difficult to follow

Strongly diSAGIEE L .....eiveeieieiee e e 1
2 ettt Rt R AR R ARt AR Rt e R AR e Rt et E R et Ee Rt et R n e e n e 2
L PSPPSR 3
PR 4
SETONGIY BOIEE 5.t 5
N TESPONSE ...ttt b et b et be e bt e bt e bt et e esnenbeeneeas 99
TIND

These ads do not favour one political party over another

SErONGIY dISAGIEE Lo 1
PSSP OURVSPPRIN 2
K ST SSVR PSSRSO 3
PSPPI 4
SErONGIY AOTEE 5.t are 5
N TBSPONSE L.ttt bbb e bt e b et e e ab e be e re s 99
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TINE
These ads talk about an important topic

SErONGIY QISAGIEE L ..ot e bbb 1
2 e e e L e oL e Ee Lot Ee e h et Ee b e Rt Ee b e Rt e Ee R e Rt Re et e R e e Re et e Reebetere bt et et 2
K OSSPSR 3
OSSPSR PRPSURPRN 4
SErONGIY AOTEE 5.t et nre 5
N TBSPONSE L.ttt ettt et e bt e e b e et e s b e be e ree s 99
TINF

These ads provide new information

Srongly diSAGIEE L.....ccveieieieie et s 1
2 e e L e R bR LR Rt Ee b e AR e b e Rt Ee R e R e Rt e R e Ee et e R e bet e R be e et st 2
K SO OO 3
OSSR P SR URTPPOPRPPRPRPRN 4
SErONGIY AQIEE 5.t e e nne s 5
NO FESPONSE ...ttt 99
TING

These ads clearly convey that the Government of Canada is inviting Canadians to visit
national parks and national historic sites, and is presenting the importance of their

protection

SroNgly diSAGIEE L...ueivveeieieece e e 1
TSP TE PSPPI 2
SOOI 3
OSSPSR 4
SETONGIY BOIEE 5.t 5
N TESPONSE ...ttt b et e b et ae e ebe e bt et e st sanesbeeneeas 99
DEMIN

Finally, a few questions for statistical purposes only. Please be assured that all of your
answers will remain completely confidential.
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D1
Which of the following categories best describes your current employment status? Are

you...
Working full-time (35 or more hours Per WEEK)..........cccevvvvriviveieieere e e e 1
Working part-time (less than 35 hours per Week)..........ccocvvvviviveieiecicie s 2
SEIf-EMPIOYEA ... e enes 3
Unemployed, but 100KIiNg fOr WOIK ...........cccoiiiiiiiiiieeceseee e 4

A student attending full-time SChOOI ............ccoiiiiiii 5

] LT [PPSR 6

Not in the workforce (Full-time homemaker, unemployed but not looking for

1Te] 1 TP USRS T PR PRRURUR 7

Other emploYMENT SEATUS ......c.cveriiiiie et e e 77

] (= T A (T Y PR 99 X
D2

What is the highest level of formal education that you have completed?
GrAdE 8 OF 8SS ...ttt et bbbttt b e b bbb b ene s 1

SOME high SCNOON .......oiiiicecce e e enes 2

High school diploma or equUIValeNt............cccce i 3
Registered Apprenticeship or other trades certificate or diploma...........ccccccoeveiienns 4
College, CEGEP or other non-university certificate or diploma..........cccccevveverereennn. 5
University certificate or diploma below bachelor's level...........cccooveveveiiiiinininins 6
2T 1] (o R [T (- SRR 7

Post graduate degree above bachelor's [eVEl .........cccveiiiiieiiiiieee e 8

PrEfer NOT L0 SAY ....oiviiieiieeieie et 99

D3

Are there any children under the age of 18 currently living in your household?
D TSRS UR PP PRSP 1

N[ ST ORI 2

PrEfer NOT L0 SAY ....oiviiieiieeieie et 99

D4

Which of the following categories best describes your total annual household income,
including income from all household members, before taxes are deducted?

L0102 I 0 [0 TR 1
Between $20,000 and $39,999 .......oooiiiiiiieie e 2
Between $40,000 and $59,999 .......oooi i 3
Between $60,000 and $79,999 .....cvviiiiiiii e 4
Between $80,000 and $99,999 ........oiiiiiiii e 5
Between $100,000 and $149,999 ......ccei i 6
$150,000 OF @DOVE ....viiviieiceieeeee ettt sttt ettt st e st e st e sbe e b e e e et s 7
PrEfer NOL L0 SAY ....iviiieiiieiicte e 99
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D5
Where were you born?

BOIN iN CANAUA.....c.veviciiriieirie e 1
Born outside Canada (Specify the COUNtIY):.....cooereie i 2
] (=T T A (O T | 99
D6

Born outside Canada, D5
In what year did you first move to Canada?

Lo (0 R S 77 >
] (=T T A (O T | S 99

D7 [1,2]

What is the language you first learned at home as a child and still understand?
ENGIISN ... bbb 1

FIENCK ... 2

Other language, SPECITY: ..o e 77 >
] (= O T A (O ST Y PR 99
THNK

That concludes the survey. This survey was conducted on behalf of Parks Canada. We
thank you very much for taking the time to answer this survey, it is greatly appreciated.

THNK?2
Screened out

We regret that your responses have shown that you are ineligible to participate in this
survey. Thank you for your time.
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INTRO

Merci de remplir le présent sondage portant sur des enjeux qui intéressent actuellement
les Canadiens. If you wish to complete the survey in English, please click English. Le
sondage est mené par Les Associés de recherche EKOS et prend environ 11 minutes pour
y répondre. Votre participation est volontaire et toutes vos réponses demeureront
confidentielles. Ce sondage est enregistré auprés de I'Association de la recherche et de
I'intelligence marketing (ARIM). Cliquez ici si vous souhaitez verifier I'authenticité du
présent sondage et ici pour lire notre politique de confidentialité. Veuillez communiquer
avec online@ekos.com pour obtenir de I'aide d'ordre technique.

D1A[1,7]
Vous-méme ou quelqu'un au sein de votre foyer travaille-t-il pour lI'une ou l'autre des

organisations suivantes?
CHOISISSEZ TOUTES LES REPONSES APPLICABLES.

Une firme de recherche en marketing..........ccocoooiiiiiiiinii e 1
Un magazing ou UN qUOTTAIEN ........c.eiiiiiie e e 2
Une agence de publicité ou de conception graphiqUe...........ccecvevvevveveienesesesnsnennns 3
UN Parti POIIEIGUE.......eiieieiecie ettt sr e tesrenne 4

Une station de radio ou de tEIEVISION..........cccerieiiinciienee e 5

Une firme de relations pUBIQUES.........cccoviiiieeieieee e 6

Le gouvernement fédéral ou provincial............cccocvvivieiieiiecieicse s 7
Aucune de CeS OrganiSatiONS.........cvvreieeeieeiereresesre e e e e e e e sre e ree e eee s 98 SX
Préfere Ne pas rEPONAIE ..........cviivrieririeeeriee ettt 99 SX
D1B

Etes-vous...

UN NOIMIME L.ttt bbbt e 1

UNE TEIMIME ..ottt st sttt et seestesneeneas 2
Préfere me d&Crire COMIME:......oiviiiiiietiieeete ettt re s 77
Préfere Ne pas rEPONAIE ..........cvriiurieririeeeriee ettt 99
QAGEX

Quelle est votre année de naissance?
N 0] 1= PSSRSO 77 >
Préfere Ne pas rEPONAIE .......ccooieiririreseee ettt 9999
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QAGEY
Hésitant, QAGEX; <18 ou NR, terminer
A quelle catégorie d'age appartenez-vous?

IMOINS 08 18 ANS....iuitiiiniieiiisieteesi ettt bbbttt eb et 1 ->THNK2
LB A 24 ottt 2
25 @ 3 bbbt 3
BB A A bbbttt ere s 4
AB A 54 ..ot bbbttt 5
55 @ B4 1.ttt b e et b e bt e eb et teabe e ereareearens 6
B5 B PIUS < 7
Préfere Ne Pas rPONAIE ......ccoovieirireeeeee ettt 9
D1E

Dans quelle province ou quel territoire habitez-vous?
Terre-Neuve-et-Labrador ..o s 1
T18-AU-PriNCE-EAOUAIT ..........voeveeececeeeceeee ettt 2
NOUVEIIE-ECOSSE ..o ieeesieres st s st enass st s st s st ses s an s 3
NOUVEAU-BIUNSWICK ...ttt 4
QUEBDIBC ...ttt ettt et b e b b e et sr et e besbeereeaeertenreats 5
L0 01 L T T TP TE PSP VST PRPPTRTPTRRPPRN 6
IMNTEODA. .. 7
SASKALCNBWAN ...t 8
AIDEITA .. 9
Colombie-BritanniQUE .......cceivieiicecce e 10
YUKON o 11
Territoire du NOFU-OUESE........ccoieieiire et eneas 12
INUNBVUL ..ttt st et e ettt et e st e nbe e nbeenteanees 13
Aucune de Ces provinces OU territOireS........ccuveivereieierieese et 99 |
D1F

Quel est le code postal de votre résidence permanente?

O POSLAL ... 77
Ne 5aiS PAS/N'ESE PAS SUM(E) ...vuveeeeiieirieieieriest e e 99
Préfere Ne Pas rEPONAIE ..........cuiiriiueirieieer ettt 98
Q1

Au cours des trois derniéres semaines avez-vous vu, lu ou entendu des publicités du
gouvernement du Canada?

L 3| PP PPTOTRP VPRSP 1
N[0 PRSP UUTOURTPPPTPRTPRRPI 2 ->T1A
Ne me souviens pas/Ne SUIS Pas SUM(E)....c.vvivrverererereseseseseeeereee e e e sresresneens 99 ->T1A
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Q2[1,14]
Oui, Q1
Pensez a la plus récente publicité du gouvernement du Canada qui vous revient a I'esprit.

Ou avez-vous vu, lu ou entendu cette publicité?
Choisissez toutes les réponses applicables.

CHNBIMA .ttt 1
FACEDOOK ... 2

SHEE INTEINEL ... 3
IVTBOBZINES ...ttt bbbk bbbttt 4
Journal (QUOTIAIEN) ....ecueieiiceiieee bbb 5
Journal (hebdomadaire Ou COMMUNAULAITE) ......ccoooveiueiiiireiieie e 6
Panneaux d'affichage EXIEIIBUIS .........cvviiiiiiicireee e 7
Dépliant ou brochure regu(e) par 1a POSTE........ccvecviiiieiereiiciesee e 8
Transport public (AUtODUS OU MELIO) .....c.ecviieiicieicie e 9

RAAIO . 10
TEIEVISION ...ttt bbb 11
TWITEET e 12
YOUTUDE .o 13
INSEAGIAIM ...ttt e bt e et e et e et e et e e snbe e sneennees 14
LINKEAIN 1ttt bbb 15
AULTE, VEUIIIEZ PIECISET ©...vivviviiciiciiieecti ettt 77

PAS 8 FEPONSE ...ttt ettt ettt b et a ettt enee 99 X
Q3

Oui, Q1

De quoi vous souvenez-vous a propos de cette publicite?
VRUITEZ PrECISEI: ...ttt ettt sttt 77

NE IME SOUVIENS PAS ...ttt ettt sttt ettt bbbt 97 X
Q4

Oui, Q1

Comment avez-vous su qu'il s'agissait d'une publicité du gouvernement du Canada?
VRUITEZ PrECISEI: ..ttt ettt 77

NE IME SOUVIENS PAS ...vvevieeieiterieteste ettt ettt se ettt bbbt 97 X
T1A

Au cours des trois derniers mois, avez-vous vu, lu ou entendu une publicité du
gouvernement du Canada au sujet des parcs nationaux et des lieux historiques nationaux?

L SRR SUOSPSRPRR 1

N[0 PP R TR PSPPI 2 ->T1D
Ne me souviens pas/Ne SUIS Pas SUI(E)....ccvivieerreiereiesesesese e ere e sre e re e 98 ->T1D
Préfere Ne pas rEPONAIE .......cccvceieeeiicre e st sre e 99 ->T1D
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T1B[1,19]
Oui, T1A

Ou avez-vous vu, lu ou entendu cette publicité du gouvernement du Canada au sujet des
parcs nationaux et des lieux historiques nationaux?
Choisissez toutes les réponses applicables.

CINBIMA ..t e bbbt bbbt sttt st bbb n et 1
Yo VA SRS 2
JOUINAUX QUOLIAIENS. ....c.veie ettt neennenrs 3
Journaux hebdomadaires ou COMMUNAULAITES .........ccceveririenieiiieie e 4
Panneaux d'affichage eXTErIEUS .........cccieiriiriiree e 5
Dépliant ou brochure regu(e) par 1a POSTE........ccvecvvirieiereiieesee e 6
Transport public (UtODUS OU MELIO) ......covveiiirieiie e 7
RAIO ..ttt bbbttt ne bbbttt e e nne 8
TEIBVISION ...ttt bbbttt bbb 9
FACEDOOK ...ttt 10
B I OSSOSO PRSPPI 11
YOUTUDE ottt ettt et sbns 12
L] P T0 = o SRS 13
S 010} 372 14
GOOGIE ...ttt ettt 15
T 0] =0 11 PSSR 19
SIES WD . ... et 16
Guides de VOYage/tOUNISTIQUES .......coueiueiuereeieiesie ettt s 17
Evénements/festivals/foires COMMErCIaleS...........c..oceveeveeevevieeeeeeeceeseeeesee s 18
AULTE, VEUITIEZ PIrECISEI ... iviiviiieiicieieese ettt 77
N L= TS - USSR 98
Préfere Ne Pas rEPONAIE ........ccvcvviie ettt sresre e ens 99 X
T1C [1,3]

Oui, T1A

De quoi vous souvenez-vous a propos de cette publicité?

B 0T o] (1o 11T OSSR 77
NE ME SOUVIENS PAS ...veuveieirieieiieerieieestestestestesteesaeaessestessestestessessaeseessessessessessessessenns 99 X
T1D [1,3]

A votre connaissance, quel est le nom de I'organisme ou du ministére gouvernemental
qui gére officiellement les parcs nationaux et les lieux historiques nationaux du Canada
désignés ?
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T1E

Avez-vous déja entendu parler de Parcs Canada, qui est une agence du gouvernement
fédéral ?

Oui, €N @ ENtENAU PAFIET.....c.e e e nne s 1
Non, en n'a pas entendu PArIEr..........cveeiiiie i 2
Ne $ais Pas/Ne SUIS PAS SUIE) «vvvereevereerierierirsieseeeeeesee e seese et e e e e sre e 99
T1F

Le mandat de Parcs Canada est de protéger et de présenter les parcs nationaux, les lieux
historiques et les aires marines de conservation, ainsi que de favoriser la connaissance,
I'appréciation et l'utilisation de ces lieux par le public, qu'il s'agisse des générations
actuelles ou des générations futures. Dans quelle mesure vous vous opposez ou Vous
appuyez ce mandat? Vous diriez que...

VOUS apPUYEZ tOLAIEMENT ......ccveiieeeecece e e 1
VOUS PPUYEZ UN PBU.....eeveeierieeeesresresesse s srese e sre e sre e e 2
V/OUS LES Ni POUN NI CONIIE ...ttt ebe e 3
VOUS VOUS OPPOSEZ UN PEU .eeeeeerereirestesresie sttt se st sresre s sne st snesn e snennes 4
\/0US VOUS OPPOSEZ TOLAIEMENT ......oviiciiitiieiecte e 5
Ne SIS PAS/NE SUIS PAS SUIE) ..vvereeueeierierie st stesie ettt 99
PRETI1G

Veuillez indiquer dans quelle mesure vous étes en accord avec les énoncés suivants.

T1GA

Les parcs nationaux sont une source de fierté pour moi, en tant que Canadien(ne)
FOrtement d'aCCord 5 ......coviiieii e e e 5
o [0y ol I T oo (o I SRS 4
Ni en accord Ni €N d8SACCOI 3........ocveieiiiieieie e sre 3
o [0 o = g o (1T Voot (o ISR 2
Fortement €N d8SACCOIA L........ccviiieeieieieise e nre s 1
NE SIS PAS/ INCEITAIN .....eiviiviiieieeiec e sre e e 99

42 « EKOS RESEARCH ASSOCIATES, 2018



T1GB

Parcs Canada encourage les Canadiens(nes) a avoir a coeur la protection des parcs
nationaux

FOrtement d'aCCOIA 5 ......veiiiiiiie et sb s b rs 5
g LU (1 A0 o Tod o0 (o 1 R 4
Ni en accord Ni €N AESACCOIT 3.......oiieeeiiee ettt e et e e e e e e e eree e enes 3
PIULOE €N AESACCONT 2.ttt et ettt e et e et e et e et e s ere e seaeesae e e 2
Fortement €N ABSACCOIT L.......ocveeeeeeeeeeeeeeee ettt ee e st s e e s e e e e e st e e eee e e 1
NE SAIS PAS/ TNCEITAIN ..ottt et 99
T1GC

Parcs Canada inspire les Canadiens(nes) a participer aux activités de conservation dans
leurs parcs nationaux

FOrtement d'aCCOIA 5 ......vviiiiiiiie et sr s b rs 5
g LU (1 A0 =T o0 (o 1 4
Ni en accord Ni 8N dESACCOIT 3.......oiivviiiiiiiiieee e sre e b rs 3
PIULOE €N AESACCONT 2.ttt ettt e e et e e e st e et e s e e st e seae e s 2
Fortement €N ABSACCOIT L.......ocveeieeee ettt e e st e s e e st e e e st e e eeneeees 1
NE SIS PAS/ INCEILAIN ...t 99
T1GD

Les parcs nationaux sont un héritage important légué par les Canadiens(nes) pour les
générations actuelles et futures

FOrtement d'aCCOIA 5 ......veiieiiieie e sre s b s 5
g LU (1 A0 =T o0 (o 1 4
Ni en accord Ni €N dESACCOIT 3.......oiivuiiiiiiiiiecie e ree s 3
PIULOL €N ABSACCOIT 2......eeeeieieiceeee ettt ettt sree st be s s be s s b s srbe s saae e saee s sres 2
Fortement €N ABSACCOIT L.......ocveeeeeeieeeeeeeee ettt e et e s e e s e e e e e st e een e e 1
NE SIS PAS/ INCEILAIN ....e.vevviieieieeiist e 99
T1GE

Visiter les parcs naturels me rend plus conscient(e) de I'importance de protéger
I'environnement

FOrtement d'aCCOMA 5 ......covviiiiiiie ettt ere b ens 5
[0 (0] o = Yo oo o I TSP 4
Ni en accord Ni €N dESACCOIT 3.......cceeiviiiriiiieiie ettt 3
PIUtOt €N ABSACCOIT 2....vviiveiiieicreccie ettt ettt ettt ebe e beenresnresbe e 2
Fortement 8N dESACCONT L.......ccviiviiiiiiiicre ettt sre b s 1
NE SIS PAS/ INCEITAIN .....eviieiieieeec et sre e 99
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PRET1H

La conservation des parcs nationaux et des aires marines nationales de conservation
requiert de nombreuses activités de conservation pour faire en sorte de préserver la santé
de ces endroits. Comment évaluez-vous votre niveau de connaissance des activités
suivantes qui ont lieu dans ces endroits?

T1HA

Efforts pour proteger les especes en péril dans les parcs nationaux
CoNNAISSANCE TrBS BlEVEE 5 ...t 5
oot 4
OSSOSO 3
TP T ST PR PRSPPIV PRTPRPPTON 2
Connaissance tres faible L ... 1
N LR IS o Y AT 1ol T - U] 99
T1HB

Collaboration avec les peuples autochtones pour protéger et gérer les parcs nationaux
CoNNAISSANCE trBS BIEVEE 5 .. ..ot 5
Do 4
B et 3
2 RSt 2
Connaissance trés faible L .........ccccoviiiiieii e 1
NE SAIS PAS/ TNCEITAIN ..ottt e e 99
T1HC

Suivi a long terme de la santé des plantes et des animaux dans les parcs nationaux
(comme le marquage de tortues, la surveillance des saumons, des papillons ou des
oiseaux)

COoNNAISSANCE TIBS BIEBVEE 5 ...ttt e et raesrae 5
Qoo e e e e et e et e s e b e e e et et st ears 4
SRR 3
e e e et — et e et e et e abe b e ab e e bt eba et et e te et e eteebeebeebeeRe et et e besteeteareareas 2
ConNaissanCe treS AIDIE 1 ........cviiiiiiiii i 1
NE SIS PAS/ INCEITAIN .....ecviiiiiecicie et sresreane e 99
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T1HD
Recours a des feux contr6lés pour régénérer les habitats forestiers

COoNNAISSANCE TrES BIEVEE 5 ..ottt 5
e e E e et et e b e e a e e e br e e tee e rrn 4
PP OVROPRVRPTRPRN 3
PP O VP OPPVRPPRTPN 2
Connaissance tres fAIDIE L ........ccooviiiieice e 1
N LR IS o= Y AT 1ol T - U] S 99
T1HE
Mesures pour créer de nouvelles aires terrestres et marines protégées

CoNNAISSANCE trBS BIEVEE 5. ..ot 5
T PSPPSR P ST OP PP P PPPTOP 4
K ST 3
SRS UR SRR 2
Connaissance tres faible L .........cccccviiieiice e 1
NE SAIS PAS/ INCEILAIN ....evevvcieieiieiiet bbb 99
T1HF

Surveillance et limitation des impacts du changement climatique dans les parcs
nationaux

CoNNAISSANCE trES BIEVEE 5 ... 5
PO P TSR URTURRTROPRPRP 4
K F ST U STPT PP T TP TT PP PTOTOTPPRPRPRTOON 3
ST ST PO PE TP TTPTPTPTOTPOPRPRPRTOON 2
Connaissance tres faible 1 ... 1
NE S8IS PAS/ INCEILAIN .....veveeiiieieeiit bbb s 99
T1HG

Recherche scientifique sur I'environnement dans les parcs nationaux
COoNNAISSANCE TrES BIBVEE 5 ...t 5
TR TURURRTRPPPR 4
L USSP P URRTTRN 3
OSSP PP U P UPTURTURPPRRN 2
Connaissance tres faible 1 ... 1
NE SAIS PAS/ TNCEITAIN ..ottt e bbb 99
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T1HH

Participation du public dans des activités de conservation, comme le dénombrement des
oiseaux

CONNAISSANCE TrES BIEVEE 5 ...ttt ebaeebe e 5
Qe e e et e e e ih et e e e e e b et e abee e bt s e abeeeabesenbe e e bes 4
B et e e e e e —ee— e e et ee e —e e t—e e te i —tear—e i —eearte i —te e eeateesraeeaereaaeearaens 3
2 e e e e e e e e e e e e te et e i —te e —ea—te et e i —te s ee it eareeatreaaeearaans 2
ConNAISSANCE trES TAIDIE L ..ottt e e et ee e et s e eee e seeeanen e 1
NE SIS PAS/ TNCEITAIN ..ottt et s 99
T1I

Avez-vous entendu parler qu'a partir de 2018, I'entrée est gratuite pour les jeunes dans
les parcs nationaux, les lieux historiques nationaux et les voies navigables nationales de
Parcs Canada ?

Oui, €N @ ENEENAU PAFIET.....c.eieieiieeee e nne 1
Non, en n'a pas entendu PArIEr..........ccooiiiiiii e 2
Ne 5aiS PAS/NE SUIS PAS SUIE) +.veererueeierierie st sterie ettt e 99
PRET1J

En 2018, cette année, dans quelle mesure est-il probable que...

T1JA

vous visitiez un parc national, un lieu historique national ou une voie navigable nationale
de Parcs Canada, dont I'entrée est gratuite pour les jeunes?

TrES ProDADIE 5.t 5
PIULOL Proballe 4 ........c.oiiiiic 4
Ni probable ni improbable ... 3
Plutdt improbable 2 ... e 2
TresS IMProbabIe L........cviiiieiie ettt nes 1
DEJA FAIL. .ot 98
NE SIS PAS/ INCEITAIN .....eveiviieciciecs ettt sresreane e 99
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T1JB
vous visitiez le site Web de Parcs Canada pour obtenir plus d'information?

TrES PrODADIE 5...oveveice st 5
PIUtBt Probable 4 ... 4
Ni probable ni iIMprobable 3..........cooiiii e 3
Plutdt improbable 2 ..........coveoiie e e 2
TresS imMProbable L........coo i e 1
DEJATAIL. .o 98
NE SIS PAS/ INCEITAIN .....eveieiieie e sreere e 99
T1KINTRO

Voici quelques publicités qui ont recemment été diffusées sur différents médias dans une
variété de themes et de versions plus courtes.

T1K

Au cours des trois derniers mois, avez-vous vu, lu ou entendu des publicités semblables
a celles-ci?

OUI et 1

N[0 SRS OUPTUPTURPR 2 ->TIM
Ne me me souviens Pas/Ne SUIS PAs SUF(E) ....vcvvrverrerererirereieeneese e 99 ->T1M
T1L [1,19]

Oui, Q1K

Ou avez-vous vu, lu ou entendu ces publicités?
Choisissez toutes les réponses applicables.
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IVIBOBZINES ... vtttk bbbt bttt 2
JOUINAUX QUOTIAIENS. ...ttt ettt e 3
Journaux hebdomadaires ou COMMUNAULAITES ...........ccoeiireniniiiee e 4
Panneaux d'affichage EXIEIIBUIS .........cvvviiiiiiccies e 5
Dépliant ou brochure regu(e) par 1a POSTE. .......covevreririeneiiee e 6
Transport public (AUtODUS OU MELIO) .......ccvvieiieieicie e e 7
RAGIO ..ottt 8
TEIBVISION ...ttt bbbt b bbbt 9
FACEDOOK ...ttt e 10
TWWIEEEE L.ttt bt b e et b e e b st be e b b e ere s 11
Y OUTUDE .ttt ettt et reere et e et seesbesrenteere e 12
INSEAGIAM ... 13
SPOTITY vttt b e 14
GOOGIE .. bbb b bbbt e 15
LINKEAIN L. bbb bbbt n e e 19
SHEES WD ...ttt 16
Guides de VOYage/tOUNISTIQUES .......c.ueiveeeeeeieriesiesiesie e siesre s e e ae e stesresbe e sresreeneens 17
Evénements/festivals/foires COMMErCIalEs.............o..ovveveeveeeereereeseeseseeeeeseese e 18
AULFE, VEUIIIEZ PreCISEI .. cviiieiee ettt e 77
N Lo TS - SRS 98
Préfere Ne Pas rEPONAIE ........cvcveierere ettt sne e ne e 99
TiM

Quel est, selon vous, le message principal que ces publicités tentent de véhiculer?
B LU T o] T 11T S 77
NE ME SOUVIENS PAS ...vevvereeieesreeieeriesiesiestestestesseeseeseesseeessessessessesseeeessessessessessessessenns 99 X
PRETIN

Dans quelle mesure étes-vous d'accord ou non avec les énoncés suivants au sujet de ces
publicités. S'il vous plait vous référer aux publicités ci-dessous si nécessaire.

TINA

Ces publicités attirent mon attention

Fortement 8N d8SACCOINA L.........cecvieiieieiiiie et sre 1
PPV P OPRVRPPRPPN 2
PSSRV POPRVRPTRPPN 3
OO PP OPPTPROP 4
FOrtement d'aCCOIT 5 .....cuviiiii e nre 5
T (I =T o0 -SSR 99
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TINB
Ces publicités me concernent

Fortement 8N d8SACCOIA L........cceciiuiiieieiiicie ettt sr et reere 1
PRV SURVSPTRRRN 2
PPV P PRSPPSO 3
PP OPRPR 4
FOrtement d'aCCOIT 5 .....cviiiiiie et s renre 5
T (I =T o0 SR 99
TINC

Ces publicités sont difficiles a suivre

Fortement €N d8SACCOIA L........ccviiieiieieiire e nne s 1
TSR 2
TS 3
PSP 4
FOrtement d'aCCord 5 ......coveiiieiie ettt 5
PaAS 8 FEPONSE ...ttt ettt e ettt b e e 99
TIND

Ces publicités ne favorisent pas un parti politique plus qu'un autre
Fortement 8N d8SACCOIA L.........ecviviiieieieieiece ettt ettt 1
SRR SRURRN 2
K SR RURVRPPRRN 3
PP OPRPR 4
FOrtement d'aCCord 5 ......cuviiiieie e e 5
T (I =T 0 To] -SSR 99
TINE

Ces publicités traitent d'un sujet important
Fortement 8N d8SACCOINA L........ccecvieiieieiisie et nre 1
PPV P OPRVRPPRPPN 2
PSSRV POPRVRPTRPPN 3
OO PP OPPTPROP 4
FOrtement d'aCCOIT 5 .....cuviiiii e nre 5
T (I =T o0 -SSR 99
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TINF
Ces publicités fournissent de I'information nouvelle

Fortement €N dBSACCOIT L........c.eeecuiiiiie ettt e ee e st e e ea e sra e erae e 1
2 e e et e et —e e e e et e et e e —e i —e i ee e e —e e —e e te it e et e et et e e e te et eareeereeaanianas 2
SRR 3
TR 4
FOrtement d'aCCOIA 5 ......veiieiiieie et s b s 5
T (I =T o0 SR 99
TING

Ces publicités indiguent clairement que le gouvernement du Canada invite les Canadiens
a visiter les parcs nationaux et les lieux historiques nationaux, et présente I'importance de
leur protection

Fortement 8N dBSACCOIT L........cevieuiiiiieciei et e e sb e e eree e 1
2T 2
ST 3
e e e e e aa— e e —eaa e e ao—eaate st e e ee st e aaaeniaas 4
FOrtemMENt d'aCCOIA 5 ....eeeeeiiie ettt ettt e e s et e e s et e e e s s aeessebaeeeeae 5
PaAS 8 FEPONSE ...ttt ettt ettt b bt e et b ettt b e e 99
DEMIN

Finalement, nous aimerions vous poser quelques questions a des fins statistiques
exclusivement. Soyez assuré(e) que toutes vos réponses demeureront entierement
confidentielles.

D1

Laquelle des catégories suivantes correspond le mieux a votre situation d'emploi
actuelle? Etes-vous...

Travailleur/travailleuse a temps complet (au moins 35 heures par semaine) ............ 1
Travailleur/travailleuse a temps partiel (moins de 35 heures par semaine)................ 2
Travailleur/travailleuse QULONOIME ..........ccoviiiiiiiee e 3

Sans emploi, mais a la recherche d'un emploi ..........cccoveiiirrinnii e, 4
Etudiant(e) & temMPS PIEIN........c.ovveveeicecieeeeeececeeeeee st 5
L 1 (=T ) SO 6

A I'extérieur du marché du travail (personne au foyer & temps plein ou sans

emploi et non a la recherche d'emploi) ........cccoovieiiiiiciic e 7

Autre SItuation d'e@MPIOQ ........ooiiiiiie s 77
Préfere Ne Pas rEPONAIE ........cvcveeeice et e e e e re s 99 X
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D2
Quel est le plus haut niveau de scolarité que vous avez atteint?

Secondaire 2 0u MOINS/8 IEMEe aNNEE OU MOINS......cceveerreiaerierieesieeseeseeesreseeresens 1
Quelques années d'étude au SECONUAITE ........ccceveerieriri e 2
Dipléme d'études secondaires ou 'éqQUIVAIENT ............covviereiiieneisiesec e 3
Apprentissage enregistré ou autre certificat ou dipldme d'une école de métiers ........ 4
Collége, cégep ou autre certificat ou dipléme d'une institution non universitaire....... 5
Certificat ou dipléme inférieur au baccalauréat..............ccocoovvveeveiecicieicce e 6
BACCAIAUIEAL .......cvivirieiiieeee bbb 7
Dipléme d'études universitaires supérieur au baccalauréat ..............ccooevereverivinnnnns 8
Préfere Ne pas rEPONAIE .........coueiririeiieiee ettt ettt s 99
D3
Des enfants de 18 ans et moins habitent-ils actuellement dans votre foyer?

O 11 OSSOSO 1
N6 TSP T PR PRTPPVRTPRPRURTPN 2
Préfere Ne pas rEPONAIE ..........oueiriiueirieeeeseie ettt 99
D4

Laquelle des catégories suivantes déecrit le mieux la somme des revenus de votre foyer,
incluant les revenus de toutes les personnes de votre foyer, avant impots?

MO0iNS de 20 000 $.....coovreeiicicecee et 1
Entre 20 000 $ €£39,999 $....ovoiiiiicire e 2
Entre 40 000 $ €1 59,999 $....oviiiiiiciree e 3
Entre 60 000 $ €1 79,999 $....oviiiiiicree e 4
Entre 80 000 $ €1 99,999 $....oviiiiiieree e 5
Entre 100 000 $ €t 149,999 $......coviiiiiiiiiieree e 6
150 000 $ B PIUS ..ottt 7
Préfere Ne pas rEPONAIE ..........cueeriiieirieieer ettt 99
D5

Ou étes-vous né(e)?

AU CANAGA ...ttt bttt 1
A I'extérieur du Canada (Veuillez SpECIfier 18 Pays): .......ccvvveeververeeresresrersssienesnnees 2
Préfere Ne Pas rEPONAIE ..........cueiriiueirieieersie ettt ettt 99
D6

Né a I’extérieur du Canada, D5

En quelle année étes-vous arrivé(e) au Canada?
Veuillez iNdiqUEr F'aNNEE: .......cvoiece e 77 >
Préfere Ne Pas rEPONAIE ........cveveierere et sne e 99

EKOS RESEARCH ASSOCIATES, 2018 « 51



D7 [1,2]

Quelle est la premiere langue que vous avez apprise lorsque vous étiez enfant et que
VOUS comprenez toujours?

ANGIAIS .ttt e bbbt eennen 1
FFANGAIS ...ttt ettt bbbttt e bbbttt ee b bbb eneas 2
Autre, veuillez spécifier [a langUE: ..........ccoovviiiiiiiiiic e 77 >
Préfere Ne Pas rEPONAIE ........ccvcveieieie et sttt sresreene e 99
THNK

Voila qui met fin au sondage que nous avons effectué pour le compte de Parcs Canada.
Nous vous remercions beaucoup d'avoir pris le temps d'y participer, nous vous en
sommes reconnaissants.

THNK?2
Arrét de I’entrevue

Nous regrettons, mais vos réponses nous indiquent que vous n'étes pas admissible a
participer a ce sondage. Merci de votre temps.
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