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Introduction
While a number of coastal areas in Sweden (like the Stockholm archipelago) have been part of larger research projects, the coastal areas of Northern Sweden have not been much investigated for their tourism potential.  Hence the Luleå archipelago case is interesting because of its peripheral geographical location as well as because there is a general willingness to develop tourism further during both summer and winter.

The Luleå archipelago is located far up north in Sweden, just 100km away from the Arctic Circle: this means full moon during daytime in the winter and sun during the whole night in the summer. Since the area’s nature and culture landscape is particular, sustainable tourism development involves preserving the environment as well as maintaining a permanent population: ‘In the future treatment of the housing conditions for a permanent living in attractive areas, it is particularly important to acknowledge the significance the settled population has for a living archipelago’ (authors’ translation, SOU, 2000: 67). In its proposal for the sustainable development of the Swedish coastal areas, the Environmental Advisory Council (SOU, 1996:153) argues that the process of sustainability concerns three inter-linked factors: economy, society and environment. Therefore, sustainable development must include prospects for the local population to be able to live and prosper in the archipelago. 

The summer season in the Luleå archipelago is of good quality and to some extent it resembles that of island resorts in warmer climates. Its combination of dry weather, sun, sandy beaches and temperate water is well known in Scandinavia. Visitors from the northernmost parts of Norway and from most of Sweden find the area quite irresistible. In winter however, national and international tourists are not very frequent.
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